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ray Charles 

genius loves company 



one of the most anticipated new CDs of 2004! 



ray charles 



X Clfjr \/X&CVlX XWi9 duets with Datalie col« 
olton John nornh Jones b.b. king gladys knight diann hraU 
michaal modonald johuny miitliis van morrtson wittie nelson 
bonnle raitt James taylor genluS lOVeS COmpany 



natalie cole 
elton John 
norah jones 
b.b. king 
gladys knight 
diana krall 
michael mcdonald 
johnny mat his 
van morrison 



Willie nelson 
bonnie raitt 
james taylor 



duets 



The final recording sessions of the legendary Ray Charles, 
featuring 12 NEW superstar collaborations 



In Stores: August 31st! 

ffl wr^roXt^rcom nm www.geniuslovescompany.com 
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8 'Raoe Over Lvric; 

The OutRage organization 
wants EMI U.K. to void Beenie 
Man's contract because of his 
allegedly homophobic lyrics. 




13 -'vervlhing For Bak^ 

Blue Note is using a variety of 
marketing tools to expose fans 
to "My Everything," Anita Baker's 
first studio album in 10 years. 




17 Summer Magic 
The Pixies reunite for ttieir 
first major trek in 12 years 
and find themselves playing 
sold-out shows. 



analysis, jobs and 
newsletters visit: 
vmw.billboard.biz 



Davis Offers Challenge At NARM 



BMG Chief: Retail Must Improve Customer Experience 



BY ED CHRISTMAN and MARC SCHIFFMAN 

.S.W DIKGll — .\ii ijpUmi.'ilic audience of 
music relailer.s warmly received admoni-sh- 
meiits from indu.slr>' legend Clive Davi.s thai 
their bu.sine.ss is in dire need i>f 
a makeover. 

Davis, the chairman of B.MG 
North .America, gave the 
keynote address at the National .\ssn. of 
Recording Merchandisers annual convention 
here. He .said hrick-and-mortar retail 'has a 
very important, meaningful and substantial 



News from NARM 

Pages 7, 34. 35. 60 



future " and urged the sector to reinvest in 
stores to prepare for that future. 

With all that is going on in the indushT,', includ- 
ing the growth of digital dounloading. stores are 
really going to be tested. Oaus predicted. 

"So much of the stores are 
drab: you are sealing your own 
fate." he declared. "U's critical 
now that the standard of who is 
hired is raised. You are not going to get away 
with . . . unattended retail." 

Many retailers said that Davis' comments 
(Continued on page 60) 



From left, d<ting NARM ptpsidpnl Jim Donio prewnls tti* PrpikJwitial 
Award to BMC s Clive Davis as Blllboiird s Cwfl Mayfield \ooks on. 



Ray Charles 
Lives On 

New 'Genius' Album 
Continues Icon's Legacy 



BY CHRIS MORRIS 

LOS .ANGKLKS— It's one of 
tiiose situations no label would 
wish for. 

Concord Records is about 
to release a star-studded 
duets album by Kay Charles. 
While the project was highly 
anticipated in its own right, 
the legendar>' performers 
June 10 death is expected to j 
propel the title to even J 
greater heights. 

In fact. Concord CM 
Gene Rumsey believes 
that Charles' final al- 
bum. "Genius Loves 
Company," could be- 
come the label's all-time 
be.st-.seller. ' 

Still. Concord resi.sted 
(Continued on page 59) 




Portability 
Carries 
Questions 

Biz Debates Model For 
Subscription Services 



BY BRIAN CARRITY 
and scon BANERJEE 

.As anticipation for portable sub- 
scription music builds, the plot details 
for this new' chapter in the digital dis- 
tribution saga remain unclear. 

Record labels and digital music serv- 
ice providers are at odds over how 
much consumers should pay for the 
ability to move around with content 
they rent but do not own. 

The labels fear that the new services 
will reduce revenue from their best 
customers. The service providers are 
concerned about how much margin 
they will have to sacrifice to gain access 
to content. 

It is the latest wrinkle in the already 
complicated economics of music on- 
demand sub.scriptions. 

.Music subscription services — 
which have yet to offer portability — 
already are operating with publishing 
rates in limbo. 

Further, thej' are causing controversy 
in some artist management circles 
regarding compensation and what con- 
stitutes a sale in the digital world. 

Some services have grandfathered 
(Continued o» page 47) 
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PRODUCER OF THE YEAR 
SONG OF THE YEAR "IGNITION" 
Wnter R. Kelly 

Publishers: R. Kelly Publishing, Ina 
Zomba Songs Ina 
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Top Producers 
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URBAN AWARDS 04 



FAT TOF 
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'03 BdNNr & riYDE 
All r have, 
BABY BOY 

BEAUTIRiL 

BUMP BliMP. tm ■ 
rHAtY IN LOVE 
HAMN! 
00 THAT 

EXniSE ME MISS 

fabuloiis . 

FRONIIN 
GET LOW 
GOSSIP FOLKS 
jaiOAE W ... 



bIllBqarh awari songs , 

R&B ^*l SONGS 

BABY BOY 
TRAtY IN lOVE 



TARE 4 U 
KNOW WHAT YOU 
WANT i 



^ofk wit v !awww 
baby; 



LEAN BACK 
Stow iAMi- 

SO GONE 



SIPK OF BEING lONElY STANO UP' 



RAP **i SONGS 

OAMN! 
GET lOW 
ONE CALL AWAY 
OVERNIGHT fEiEBRITY 
RIGHT THURR 
Slow JAMt' 
SlOW MOTION j^. 



virtually lllDISPEflSABLE 
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INTO YOU f 
LIKE GlUE 
LOSE YOIIRSElF 
lOVE Of MY LIFE (AN 

ohe to hip hop) 
luv u better 
mesmerise 

MISS YOU 

NO lEHING go 

PUT THAT WOMAN FIRST 



*/ ^ 

IXl' TON 



SO GONE 
SUGA SUGA 
SUPERMAN 
THUGt MANSION 
THE WAY YOU MOVE 
WHEN THE LAST TIME 
WORK IT 



STEP IN THE NAME OF lOVE STAND UP' 

WORK IT THE WAY' 

YEAH! WORK IT 
YOU nONT KNOW MY NAME 

• title not licensed by BMI. • 
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JOSH GROBAN 
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SCISSOR SISTERS 



Scissor Sisters 



FINGER ELEVEN 



Firianr tle\ 



Tim Hard Way 



VARIOUS ARTISTS hitiire Soundlrack For America 



THE NOTORIOUS B.I.G. 



Ready To Die 



DIANA KRALL 



The Girl In Ttie Olher Room 



NORAH JONES 



Come Away With Me 



KIDZ BOP KIDS 



GRUPO CLIMAX 



JIM BRICKMAN 



The Hard Way 



s Djanes 2 Royal EiigagetnenI 



TERROR SQUAD 



HOOBASTANK 



MARTINA McBRIDE This One s For The Girls 



TIM McGRAW 



Live Like You Were Dying 



GHOSTFACE FEATURING MISSY ELUOTT Push 



NINA SKY FEATURING JABBA Move Ya Body 



GEORGE MICHAEL 



MAROONS 



She Will Be Loveil 



CARLOS VIVES Como Tu 
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ASHLEE SIMPSON 



Pieces Of Me 



LINKIN PARK 



Breaking The Habit 



TERROR SQUAD 



TERROR SQUAD 



CIARA FEATURING PETEY PABLO Goodies 



O 

o 


HIDALGO 




KILL BILL VOLUME 2 




-o 


KILL BILL VOLUME 2 




PS2 - MADDEN NFL 2005 






ARTIST ALBUM 




r 



SEPTEMBER 4, 2004 • VOLUME 116. No. 36 



Top of the News 

7 "Hie industry develops new 
strategies to fight piracy after an 
appeals court finds Grokster and 
Streamcast not liable for users' 
copyrights Infringements. 

8 Tfie OutRage organization 
pushes EMI to cancel reggae artist 
Beenie Man's contract because of 
his allegedly homophobic lyrics. 

Music 

13 The B«at: Macy Cray and 
Paula Cole record songs for use 
In high-profile TV ad campaigns. 

14 Higher Ground: Brothers 
Todd and Troy Collins continue 
working together on their new 
venture, Beatmart Recordings. 

1 5 Legal Matters: Artists can 
now sell live concert CDs hours 
after a performance, but copyright 
law may present stumbling blocks. 

16 Jan Notes: A group improv 
by 22 trumpeters launches the 
second annual Festival of New 
Trumpet Music. 

17 Touring: Major renovations 





and special events with artists 
like Aretha Franklin mark the 
75th anniversary of the newly 
renovated Greek Theatre. 
19 R&B: Such newcomers as 
Game and Guerilla Black are 
rekindling the West Coast hip- 
hop scene. 

makes its annual predictions of 
Latin Grammy Award winners. 
26 Beat Boi: The 11th annual 
Billboard Dance Music Summit 
seals Giorgio Moroder and Paul 
Van Dyk as participants. 
28 Country: Tfie Del HcCoury 
Band earns 12 nods for the 15th 
annual International Bluegrass 
Music Awards. 

38 Studio f^lonllor Students 



can earn college credit through 
berkleemusic.com to supple- 
ment other institutions' music 
programs. 

44 Songwriters & Publishers: 

Latin singer/songwriters are 
writing for more acts while 
advancing their own careers. 

Retail 

33 A new night, a new location 
and increased competition have 
MTV heavily promoting its Video 
Music Awards. 

34 The lndl«: ?n04's NARM 
confab maintains a strong indie 
presence. 

35 Rttall Track: Best Buy and 
Kmart test ways of Improving 
their supply chains. 



36 Hniii>VM>n- Sales nf 
Stand-up and sketch-comedy 
DVDs have studios signing and 
developing more of such projects. 

Global 

39 Avpn i-hairman/fFnTnm 
Yoda unexpectedly steps down. 
4 1 Global Pulse: Mory Kante 
utilizes African instruments on 
his all-acoustic release. "Sabou." 

Programming 

48 Tuned In: The Tube: tIPW 
will show what it takes to be an 
artist on reality program "The Road 
to Stardom With Missy Elliott' 

Features 

18 Boisfore 

31 RlllhnaMPiri.^ 

40 Hits of the Worid 

4g The RlJIhnafri RarhHjat 

4.^ Fieriitlve Tiifntahlp 

46 f lasslfifds 

49 Chart« 
49 Chart Beat 
49 Market Watch 
62 The last Word 



QUOTE OF THE WEEK 

6 The fiction that [electronic transmissionsl 



CART snmuuN 

Past 47 



48 
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Fearless Entertainment 
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Macy Gray 
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Free Radical Networks 
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tiMTERTAINIYIENT 

Conference & Awards 

UCLA Tom Bradley International Center & Covel Center • November 4-5, 2004 • Los Angeles 



Celebrate the best in digital MUSIC, GAMING AND FILM/TV! 





WARDS CONFERENCE 



Join us as we honor the cutting-edge developments and 
forward thinkers shaping the future of digital entertainment. 

NOW ACCEPTING SUBMISSIONS 
FOR THE FOLLOWING CATEGORIES: 

Music 
Games 

Film, Television & Video 

For a complete list of awards categories 
and VIP judges, please visit our website. 
Deadlines for submissions: September 15th 



Billboard and Digital Media Wire bring together the visionaries, 
innovators, entrepreneurs and brand developers who embrace 
technology, look to the future and inspire creativity. Network and gain 
insight from the industry's best, including senior decision-makers and 
influential VIPs from leading entertainment and technology companies, 
artists, investors and media. 



Visit www.DigitalEntertainmentAwards.com or call 323-822-0936. 

Early bird conference registration $295 by August 31st. 

Awards ceremony tickets $175. 
Discounts for purchasing full tables.. 



Joseph Guerriero 

646-654-4627 jguerriero@billboard.eom 

Tinzar Than Sherman 

323-822-0936 tinzar@digitalmediawire.com 




Mark Cutan 

HDNel i Dallas M, 

PANEL TOPICS INCLUDE: 
The Future of Radio 

Innovators' Roundtable: Evolving Content Strategies 
The Mobile Market: Entertainment's New Frontier 
Digital Rights Management 
How Technology is Changing Film & TV 
The Impact of Politics on Digital Entertainment 
Plus many more! 

For a complete list of panels and speakers, visit vww.DigitalEntertainmentAwards.comn 
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digitaliTiedi aw/re ^ 



connectins people £t knowletise 



CONSECT TwRswTEH iiPEPPERcoiN WVH15TV cSoici AXiS ucuOS^fr «» ^atmstcx mniZi/Sm 



Be a part of the most exciting digital entertainment event of tlie year! 
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Beenie Man 
raises ire of 
gay rights 
group and 
gets dropped 
by MTV 



Upfronf 



Del Bryant 
r-^^ 1 rises to BM I 




president/CEO, 
succeeding 
Frances W. 
Preston 



TOP OF THE NEWS 
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A SIMPLE PUN: ITS NEW WARNER MUSIC ALBUM. STILL NOT CrTTINC ANY . Will BE ON DUALDISC 



DualDisc Arrives In Fall 



BY CHRISTOPHER WALSH 

The major record labels and 5.1 Entertainment Group 
will release the first DualDisc titles Oct. 26. 

The labels made the announcement Aug. 24 
at the National .ten. of Recording Merchandis- 
ers Convention in San Diego. 

The DualDisc launch follows what the group 
of labels calls an overwhelmingly positive 
response to testing of the two-sided CD/DVD 
hybrid in Bo.ston and Seattle. 

X DualDisc is a standard audio CD on one side. Flip it 
over, and it's a DVD that allows high-resolution, sur- 




round sound audio; video; ROM capability; and such 
additional content as lyrics, still photos, biographies and 
discographies. Special playback equipment is not 
required to access the discs' content. The 
DVD side plays wherever a DVD plays, includ- 
ing a DVD player, gaming consoles and com- 
puters. The CD side plays on all but a limit- 
ed number of CD and DVD players, according 
to a package insert. 
WTiile the introductions of the competing DVD- 
Audio and Super Audio CD formats have been marked 
by consumer confusion and generally modest .sales, label 
f Continued on pacjc 61} 



Grokster Ruling 
Fuels P2P Battle 



BY BRIAN GARRITY 
and SUSAN BUTLER 

NK W YORK— The battle against 
Internet piracy could shift in 
earnest to Capitol Hill and further 
into the homes of individual con- 
sumers as the legal case against 
peer-to-peer networks is increas- 
ingly challenged. 

The recording industry is promis- 
ing that a U.S. Court of Appeals rul- 
ing that the operators of C.rok.ster 
and SlreamCasl are not liable for 
copyright infringement is not ttie end 
of its litigation fight with the file- 
sharing ser\Mces. The Aug. 19 deci- 
sion by the Ninth Circuit Court only 
covers one part of the case, and an 
appeal to the U.S. Supreme Court to 
overturn the ruling may even be in 
the works. 

But many legal and label 
sources predict that either way. the 
ruling solidifies the industry's con- 
viction that it cannot hinge its for- 
tunes on its success in court 
against the 1'21' networks. 

A little more than a week follow- 
ing the decision, the Recording 
Industry .Assn. of .America expanded 
the scope of its litigation strategy 
against consumers who upload 
music to file-sharing services with 
the filing of 744 new lawsuits. 

Meanwhile, label executives and 
artist groups are stepping up their 



'Vote' Tour Tix Sales Are Rocking 



BY RAY WADDELL 

Organizers of the Vote for Change 
tour say they are plea.sed with initial 
ticket sales for the politically charged 
trek and e.xpect shows to sell out by 
Labor Day. 

The tour, first tipped in bill- 
board.biz July 23, features superstar 
acb performing in nine swing states 
in October, with the ultimate goal of 
unseating President Bush come Elec- 
tion Day in Nowmber. 

Tickets for most shows, including 
those for Bruce Springsteen/R.E.M., 
Pearl Jam, Dixie Chicks/James Taylor 
and Bonnie Raitt/Jackson Browne, 



went on sale Aug, 21. Shows head- 
lined by Dave Matthews Band and 
John Mellencamp go up Aug. 28. 

Ticket prices range from 
S4n to $80. 

"1 was thrilled with the 
on-sale on a couple of lev- 
els." .says Rob Light, part- 
ner and head of Creative 
.Artists Agency's music dim- 
sion and a coordinating 
agent for the Vote for 
Change tour. Proceeds 
from the shows benefit 
.America Coming Together 
The tour is presented in association 
with Mo\'eOnPAC. 




Light says the tour has three 
strikes against it: a difficult on- 
sale time period because kids are 
going back to school 
and earlier summer 
tours have depleted dis- 
cretionary income, a 
politically charged mes- 
sage and a more restric- 
tive sales process. 

"We went up at the end 
of August, which is 
absolutely the worst time 
of the year to go on sale." 
Light tells Billboard. 
"Consumers have to jump through 
hoops and can only purchase tickets 



over the phone or the IntemeL And 
forget the artist — this tour is about 
a cause." 

Fans purchasing tickets must be 
of voting age. a naturalized citizen 
and provide other basic information 
before they can make a purchase. 

"It's basically like making a cam- 
paign contribution," Light says. 
"The proce,ss is not so difficult as to 
stop someone from buying a tick- 
et, but it's a little bit of a hurdle." 

Whether patrons agree with the 
cause or not. they don't seem to 
have balked at purchasing tickets. 

"Bruce sold out all of his shows. 
(Continued on page .'iH) 



demand for federal anti-P2P legisla- 
tion like the proposed ' Induce Act." 

"This ruling underscores the need 
for legislative solutions, and it points 
out the need for enforcement against 
individuals engaging in file sharing, " 
says an executive on the corporate 
level at one major label. 

In a shot across the bow of con- 
sumers, the RIAA in its latest round 
of lawsuits extended its list of targets 
to include asers of a new generation 
of networks like eDonkey. 

" Just as enforcement strategies for 
street piracy adapt with changing cir- 
cumstances, the same goes for com- 
(Continued on page 59) 



DOJ's Got 
A Lock 
On Piracy 



BY BIU HOLLAND 

WASHINGTON, D.C.— The record 
industry's anti-piracy czar has 
given a thumbs up to the Depart- 
ment of Justice's Operation Digital 
Gridlock. The program is the fed- 
eral government's attempt to snare 
individuals who illegally distribute 
copyrighted material on peer-to- 
peer networks. 

Attorney General John Ash- 
croft announced the initiative 
Aug, 25. Congress passed the 
"Pirate" law earlier this year to 
allow the filing of criminal 
charges in piracy cases. 

The announcement follows 
Federal Bureau of Investigation 
raids and seizures of computers, 
software and equipment in Texas. 
New York and Wisconsin as part 
of the FBI's investigation into 
the piracy of copyrighted movies, 
music and games through P2P 
networks. 

A search was also conducted at 
Dallas-based Internet service 
provider Daily Planet, which was 
t Continued on page 59) 
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Beenie Man Spurs 'OutRage' 

Reggae Singer's Lyrics Offend Gay Rights Group 



BY PAUL SEXTON 

LONDON — A prominent gay rights 
group in Britain is stepping up its cam- 
paign against what it views as homo- 
phobic lyrics hf a number of reggae arts. 

The OutRage organization has at- 
tracted widespread media coverage in 
the United Kingdom in recent days, first 
by calling on EMI Records U.K. to can- 
cel its contract with controversial Virgin 
Records reggae artist Beenie Man, even 
though he is signed to its U.S. company. 

EMI Music U.K. declined comment 
But Virgin .said in a statement. "The 
Beenie Man l>Tics in question are from 
songs released on independent labels 
not affiliated with Virgin Records. We 
do not condone violence." 

In the United States. MTV has taken 
action against Beenie Man. On Aug. 24, 
the channel yanked him from an Aug. 
28 concert it is presenting in Miami 
the night before the Video Music 
Awards after gay groups announced 
plans to protest his inclusion, accord- 
ing to MTV 

Following its complaints to EMI, 
OutRage accused the Music of Black 
Origin Awards of condoning homo- 
phobia by its alleged refusal to refrain 
from nominating artists who express 
anti-gay sentiments in their music. 

An open letter from OutRage head 
Peter 'fttchell to MOBO chief executive 
Kanya King asked that this year's award 
nominations, which were announced 
Aug. 24, exclude "any singer or group 
who incites or glorifies — either in the 
past or the present — the murder of les- 
bians and gay men (or anyone else)." 



BEENIE MAN; I RENOUNCEVIOLENCr 



The letter cited Beenie Man. Buju 
Banton, Bounty Killer, Elephant Man, 
Vybz Kartel, Capleton. TOK and Sizzla. 
However, this year's MOBO nominees 
include Elephant Man and Vybz Kartel 
in the best reggae artist category. The 
awards take place Sept. 30 at London's 
Royal Albert Hall. 

MOBO responded to OutRage'.s alle- 
gations with a statement that said the 
organization "strongly emphasized to 
v«ters . . . that the MOBOs don't sup- 
port music that clearly incites violence 
toward gay people. " 

The statement continued, "People 
obviously did keep this in mind when 
voting, because the controversial Bee- 
nie Man ... has not been nominated." 

Nominations for the MOBO Awards 
are determined by 2.000 members of 
the British record industry. 

In reference to Elephant Man, the 
MOBO statement conceded that he "had 
previously recorded material that could 
be deemed homophobic . . . nearly four 



Billboard MusicAwards 
Set December Date 



The 2004 Billboard Music Awards 
will take place Dec. 8 at Las Vegas' 
MGM Grand Garden Arena. 

The show, which will air on Fox 
at 8 p.m. ET, will honor the No. 1 
artists, songs and albums as deter- 
mined by the 2004 
year-end charts, which 
will reflect the weekly 
Hillboard charts pub- 
lished December 20(t! 
through .November 
2004. 

The Billboard Cen- 
tury .Award, given to an artist for 
creative achievement in a career 
that is still unfolding, will also be 
presented. 

Last year's BM.As drew a 6.2/10 
share or 6.7 million I'.S. households. 



holds from the 5.9 million house- 
holds who viewed the 2002 show, 
according to Nielsen Media Research. 

For the ninth year. Bob Bain will 
return as executiw producer. I le tells 
Billboard work on the BM\ show has 
already begun. 

"In our never-end- 
ing guest to reinvent 
ourselves, we are com- 
pletely redesigning the 
presentational aspects 
of Uiis year's show," he 
says, "including liter- 
ally turning the Grand Garden Arena 
on its side. " 

Bmce G<nvers will direct and Greg 
Sills will ser\'e as supervising pro- 
ducer. Paul Flattery and Micliael Uvitt 
are producers, and Wylleen May is the 



Billboard 

music 
awards 



That was up nearly I million hou.se- executive in charge of production. 



years ago. Elephant Man (emphasizes) 
that his current material is a positK'e cel- 
ebration of Jamaican culture and has no 
references to the issue in question." 

The nevv action us just the late,st protest 
from OutRage. In September 2003. the 
group complained to police about lyrics 
on records b>' Beenie Man, Elephant Man 
and Bounty Killer and deliwred a dossier 
on the subject to Scotland Yard's Race 
and Violent Crime Taskforce. 

The U.K. Crm\Ti Prosecution Service 
is ins-estigating whether charges should 
be brought against the three artists. 

In early August, Beenie Man said in 
a statement that "certain lyrics and 
recordings I have made in the past may 
have caused distress and outrage 
among people whose identities and 
lifestyles are different from my own , . . 
I offer my sincerest apologies to those 
who might have been offended, threat- 
ened or hurt by my songs." 



A LOOK AHEAD 



'Dying' Will Be Alive & Kicking 



BY GEOFF MAYFIELD 

A career-best week for Tim 
McGraw should net the country 
king his third No. 1 on The Bill- 
board 200 ncxi issue. McGraw's set 
leads a thick Aug. 24 slate that is 
also heavy on hip-hop. 

Retailers' first-day numbers have 
chart hawks estimating an opening 
round of 675,000-700,000 copies 
for McGraw's "Live Like You Were 
Dying" (Curb). 

With the ceiling of this issue's 
Billboard 200 falling shy of 
21(1.0011 (see Over the Counter, 
page 49), McGraw is destined to 
dominate this chart and Top 
Country Albums. 

All but one of his previous 
seven charting albums have 
reached No. 1 on the latter list. 
Street-date violations cause the 



new one to bow early on the coun- 
try chart (No. 54). 

McGraw's previous weekly high 
was 601.000 for "Tim McGraw and 
the Dancehall Doctors." which 
entered the big chart at No. 2 in 2002. 

Mer McGraw. look for a start of 
375,000 for R. Kelly's " I lappy People/ 
U Saved Me" (Jive/Zomba), almost 
:iOO,((00 for Young Buck's "Straight 
Outta CaShville" (Interscopel and 
perhaps as much as 200,000 for 
Mase's comeback set, "Welcome 
Back" (Bad BoyAIniversal). 

Should those projections hold, it 
is likely each of the top four rungs 
will belong to a new release. 

Kelly placed three titles on The 
Billboard 200 in 2003. Young Buck 
is a member of G-Unit. Mase's 
album is his first since 1999 and his 
annoimcement that he was retiring 
from rap to become a minister 



Biz Sees Campus Progress 



BY scon BANERJEE 
and BILL HOLLAND 

WASHINGTON, D.C.— The music 
industry is giving high marks to 
efforts to address illegal file-sharing 
on college campuses. 

"Compared to the beginning of last 
year's school session, there has been 
a sea change in the university digital 
music landscape," Recording Indus- 
try ,Assn. of America president Cary 
Sherman says. 

Sherman also serves as co-chair- 
man of the Joint Committee of the 
I ligtier Education and Entertainment 
Communities, which was formed two 
years ago by the RIAA and university 
officials, to address illegal file-sharing 
on campuses. 

"New partnerships betw'een legal 
music seu'ices and universities are 
beginning to proliferate, and schools 
are moving to get a technological han- 
dle on bandwidth-clogging file-shar- 
ing networks," Sherman adds. 

Sherman says there are programs 
to provide students with legitimate 
online services at 20 U.S. universities 
and colleges, with more on the way. 

Committee co-chairman Graham 
Spanier president of Pennsylvania 
State University, says the Napster 
service at Penn State has yielded a sig- 
nificant decrease in peer-to-peer file- 
sharing and reduced the university's 
need for external bandwidth. 

Spanier says that most participating 
schools include the cost of a legitimate 
digital-music service in an overall 
technology fee. Students pay no addi- 
tional charge for the service unless 
they want to download tracks. 

Anticipating back-to-school season. 



MusicNet Napster and Rhapsody have 
discounted subscription deals to appeal 
to college students. The deals were cre- 
ated in collaboration with another 
record industry initiative, the Campus 
Action Nehvork. 

MusicNet's subscription service will 
be available to students at Marietta 
College, Ohio University, Rochester 
Institute of Technology and University 
of Denver 

The .service is bundled with video- 
on-demand and educational media 
services from Denver-based Cdigix 
(fomierly Cfiix). Students pay a $2.99 




SHERMAN: PARTNERSHIPS PROtlFERATINC 



monthly subscription rate; song down- 
loads are 89 cents each. 

The schools join current Cdigix 
partners Wake Forest University and 
Yale University. 

Napster has worked out a deal with 
Vanderbilt University to give students 
a discounted subscription rate of $16 
for the academic year. Napster allows 
Vanderbilt faculty and staff to subscribe 
for $6.95 per month, $3 less than its 
normal monthly fee. The school's 



students, faculty and staff also can 
purchase downloads for 99 cents per 
song or $9.95 per album. 

Napster has similar distribution 
deals with Cornell University. George 
Wa.shington University, .\liddlebur\- 
College, University of Miami, University 
of Southern California, Wright State 
University and University of Rochester 

Rhaps<xly inked iti first college part- 
nerships with University of California 
at Berkeley and University of Minne- 
sota. Students at both schools can 
subscribe to Rhapsody at a discount of 
at least 66% from the normal price of 
$9.95 per month. Individual tracks will 
run 79 cents. 

APPLE'S APPROACH 

Digital music leader Apple has an 
iTunes on Campus program at 55 
schools that permits distribution of free 
iTunes software and volume discounts 
on .song purchases. The company also 
struck a deal in June to distribute iPtxls 
to irKoming Duke University fi^hman. 

Apple has been the subject of cam- 
pus buzz for another reason as well. 
Savvy programmers have been unrav- 
eling the copyright protections built 
into iTunes and converting its ability 
lo stream music between computers 
on a local network into a download 
function. The result is akin to P2P on 
a local network. 

Apple has had some success thwart- 
ing this activity with software up- 
grades. In April, it blocked MyTUnes, 
a program created by a Trinity College 
student. However, students then 
started circumventing iTunes up- 
grades with OurTlines, which was cre- 
ated by a Stanford University pro- 
grammer, and Get Tunes. 
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Fernandez Opens Up 
To Broader Audience 



BY MICHAEL PAOLETTA 

Alejandro Fernandez, long consid- 
ered one of the signature voices of tra- 
ditional ranchera music is making a bid 
for crossover appeal with the Sept. 7 
release of his Sony Discos album "A 
Cotazon Abietto" (With an Open 1 leart). 

Earlier this year, the Mexican singer 
— who was awarded El Premio de 
Estrella at the Billboard Latin Music 
Awards in Ma>' — signed with Creative 
Artists /\gency. He has since partnered 
with McDonald's and Cingular for 
upcoming projects. 

The CAA deal was a very good way 
to start Alejandro's new cycle in the 
U.S.," Fernandez's manager Carlos de 
la Torre says. "It's not that his career 
hasn't been led properly, but we want to 
route it for the next 20 years. And this 
must be done in a manner that takes 
care of Alejandro as an artist — and in 
a way that Americans like. " 

It doesn't hurt that 'A Corazon 
Abierto" is a decidedly Latin-pop affair, 
steeped in romance and passion. 
Although it is Fernandez's third set of 
pop material in his 14-album catalog, 
the Kike Santander and Aureo Baque- 
iro-produced set is the first for which 
Sony has aggressively pursued the 
Latin mainstream audience. 

Lead single "Me Dedique a Perderte," 
penned by Sin Bandera's I^nel Garcia, 
is ascending the Billboard Hot Latin 




DVD/CD 
Advocate 
Petrone Dies 



BY JILL KIPNIS 

LOS ANGELES— Emicl N. Petrone. 
an integral plajtr in introducing the 
DVD and CI) formats in the United 
States, died here Aug. 2."! after a brief 
illness. He was 61. 

Petrone helped create the DVD 
Mdeo Group — an alliance of 50 con- 
tent providers, technology compa- 
(Continin'J mi puqt: .T.MJ 



FERNANDEZ: STARnNC A NEW aCLE 



Tracks and l^tin Pop Airplay charts. 

Wal-Mart's Web site has been offering 
a download of the single since Aug. 7. 

"Because the music is broader sound- 
ing, we are making a bigger push 
throughout Latin America, Spain and 
North America, " Sony Music Norte pres- 
ident Kevin Uwrie says. "At the same 
time, we have very smart partnerships 
surrounding this release. Properly coor- 
dinating these efforts is key." 

And Femiidez will do what it takes. 
"I could easily stay in Mexico and work 
all year if 1 wanted to," he says. "But I'm 
going to invest time in the United 
States, Latin America and Spain. " 

Fernandez has sold more than 10 
million albums globally. Sony says. 

McDonald's is the presenting 
sponsor and Cingular the associated 
sponsor for Fernandez's 15-city U.S. 



November/December trek, promot- 
ed by Clear Channel Entertainment. 

In June. Fernandez became one of 
the first artists McDonald's spotlighted 
in its partnership with download 
service Sony Connect. 

FernSndez will appear in public 
service announcements for Ronald 
McDonald House Charities, which 
helps families of sick children, and 
I lacer. McDonald's college-scholarship 
program for Hispanics. 

"The Hispanic community' is one of 
our most important customer base,s." 
McDonald's director of marketing Rick 
Marroquin .says. 

Cingular is also hoping to broaden 
its Hispanic reach by distributing 
10,000 CD singles of "Me Dedique a 
Perderte" to customers, 

Cingular and McDonald's are co- 
sponsoring an album release party 
Sept. 14 at the Hard Rock Hotel & 
Casino in I^ Vegas. 

With all the marketing and promo- 
tional efforts surrounding the release 
of "A Corazon Abierto," retailers are 
cautiously optimistic. 

"Because it is a pop album, our 
expectations are high," Tower Records 
buyer Monica Ricardez says, "espe- 
cially after the sales history of "Me 
Estoy Enamorando.' " 

That 1997 title, Fernindez's first 
Latin-pop effort, has sold 51 0,000 copies, 
according to Nielsen SoundScan. 



U.K. Downloads 
Get Own Chart 



BY EMMANUa UGRAND 
and LARS BRANDLE 

LONDON— The British masic indus- 
try is — for the most part — confident 
that the launch of its first official down- 
load chart marks the coming of age for 
the digital business in Great Britain. 

The new chart bows Sept. I. after 
almost a year of testing. It is produced 
by the Official Charts Co., the joint 
venture between the United King- 
dom's label organization BPl and 
retailer association BARD. 

The iniUal Top 20 Official U.K. Dig- 
ital Download Chart will coincide with 
the first weekly countdown show ded- 
icated to the chart on top 40 station 
BBC Radio One. 

"It's got to be an erKouraging move 
for the industry to recognize that legal 
downloading is starting to ramp up 
and that there's starting to be a mar- 
ket," says Simon Wheeler, head of new 
media at leading British independent 



record company Beggars Group. 

Mike McMahon, EMI Music U.K. & 
Ireland commercial director, agrees. 
"The chart and the radio show will be 
a vehicle to promote download sales. 
There's demand from consumers; this 
can only help. " he says. 

EMI has created a sales position to 
handle online retailers and services. It 
is also committed to making tracks 
available for d<M'nloads as close as pos- 
sible to their radio release dates. 

"I think the download chart is fan- 
tastic. " says Paul Myers, founder and 
CEO of London-based legal download 
service Wippit. ""Downloads are the 45s 
of the next generation. And when the 
download data gets integrated into the 
singles chart, that's when it becomes 
really important" 

The OCC and data compiler Mill- 
ward Brown gather download infor- 
mation for the chart from iTunes, 
Napster U.K.. 0D2. 7 Digital Media, 
(Continued on pa</e till 



NEmUNE. 



THE WEEK IN BRIEF 



Tht British recorded-musk maiket registered a \ i.ar-on-year rise in value of 
4.1 9*1 during the second quarter, according to statistics fi'om the British 
Phonographic Industry. Trade delKCTes in the three months ended June 30 
reached £230.93 million ($420 million), up fn mi £22 1 .88 million (S404 
million) in the corresponding period last year. BPI's annualized totals for 
the past 12 montKs res«eal market growth of 3%, for a value of £1.22 billion 
l$2.22 billion). URS BRANDLE 

The iapanest govemnienf s Fair Trade Commlsdon on Aug. 26 searched the 
offices of se\>eral record companies suspected of violating antitrust laws by 
refusing to allow other companies to use their repertoire for mobile-phone 
ringtune services. Among the companies whose offices were raided were 
the local affiliates of the five major label groups, as well as such leading 
Japanese labels as Avex and Victor Entertainment 

Also searched were the offices of Label Mobile, a Tokyo-based ringtone^ 
tunes provider that has an estimated 80% share of the 10 billion yen ($90.8 
millioni Japanese ringtune market. M press time, no charges had been filed 
in connection with the raids. STEVE McCLURE 

Del R. Bryant assumed the post of president/CEO of BMI Aug. 23, about a 
week earlier than had been expected. As previously reported, the 30 year 
BMI vet succeeds Frances W. Preston, who held the role for 18 years at the 
performing-rights body. Preston takes the post of president emeritus until 
the end of the year. She will then work as a consultant to B.Ml. focusing on 
international relationships and public policy. CAROLYN HORWITZ 

fontief Rhino Rtconls senlof VP of A&R Gary Stewart has Wvn named chief 
musical officer for Cupertino, Calif -baied Apple Computer, according to 
sources. In the newly created position. Ste\vart will oversee music content 
on Apple's iTunes Music Store. He starts Sept 7 and will report to Apple VT 
of applications Eddie Cue. Stewart, who lives in Los .Angeles, will at least 
initially commute to Apple's corporate offices. CHRIS MORRIS 

Fuse president Marc Juris has resigned to become GM at Court TV. His last 
day at Fuse will be Oct 1 , and he will officially join Court T\' Oct. 4. Juris 
had held the Fase post since January 2002. Fuse representatives h>id mi 
comment on the network's plans to find Juris' successor. CARLA HAY 

A federal ludqe In Chicago has found sufficient evidence to allow an antitrust 

suit against Clear Channel Entertainment to proceed. 

U.S. District Court Judge Matthew E Kennedy ruled .Aug. 19 in a 46-page 
opinion that evidence may exist showing that CCE executives violated 
federal antitrust laws to prevent JamSports and Entertainment a subsidiary 
of independent concert promoter Jam Productions of Chicago, from pro- 
moting supercross events. 

JamSports filed the suit in April 2002 in the Northern District Ci mrt i if 
Illinois. A court date is set for Nov. 15. RAY WADDELL 

The Consumer Electronics Assn. and 10 other groups that oppose the 
pending Induce Act hammered out alternative language for the legisla- 
tion and presented it to Senate leaders Aug. 25. 

According to the opponents, the original draft of bill S. 2650, which 
the Recording Industry Assn. of America supports, is " sufficiently 
vague and overbroad that devices like the iPod might be judged to be 
illegal inducement. " 

The new proposal would impose liability on those who actively distribute 
a computer program or other tool that is specifically designed to cause or 
enable infringement but VTOuld also provide appropriate liability txemptions 
for Internet service providers, investors, credit card companies and others, 
even if an individual uses a tool or program that facilitates infringement 

The RIAA was still reviewing the new proposal at press time. BILL HOLLAND 

Madonna has partnered with m-Qube in a deal that allows her North .Ameri- 
can fans to download licensed mobile content including polyphonic ring- 
tones and wallpaper, directly ft-om her official Web site. niaJonna.com. The 
service works with most major carriers and bills users through their plione 
bill instead of a credit card. Available ringtones include "Beautiful Stranger," 
"Lucky Star" and "Live to Tell." SCOTT BANERIEE 

AVlaconi representative calls a published report that the company is 
interested in buying videogame companies Electronic .Arts and .^lidway 
Games " completely untrue." adding, "in our last quarterly conference call, 
[Wacom chairman] Sumner Redstone said Viacom was not buying Elec- 
tronic .Arts because it s too expensive. " CARLA HAY 
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UNITING THE DANCE MUSIC COMMUNITY FOR 11 YEARS ■ DON'T MISS THE MOST IMPORTANT EVENT OF THE YEAR! 
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GRAMMY-WINNING PRODUCER 

GIORGIO MQRODER 

to participate on THE PIONEERS OF DANCE/ELECTRONIC MUSIC Panel 



A living legend, Moroder is credited for launching the career of DONNA SUMMER. His musical stamp is 
felt on such classic Summer recordings as "Love to Love You Baby," "A Love Trilogy," "I Remember 
Yesterday" and "Bad Girls." Over the years, he has worked with several artists, including BLONDIE, 
BERLIN and IRENE CARA. 
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Don't miss this one-on-one interview wdth 
INTERNATIONAL DJ & PRODUCER 

PAUL VAN DYK 



UNION S Q 


□ ARE BALLRD 


DM • NYC 


Get face to lace with an International assembly of who's who in dance & electronic music, including . . . 


Victor Calderone, Remixer/ Producer 


Howard Marcus, Sirius Satellite 


Brad Roulier, Beatport.com 


Joi Cardwell, Artist 


Tom Moulton, Remixer/ Producer 


Gary Salzman, BIG Management 


Bill Coleman. Peace Bisquit Productions 


Kurosh Nasseri, Nasseri Music Business Solutions 


Chuck Taylor, Airplay Monitor 


Lalnie Copicotto, Aurella Entertainment 


Seth Neiman, Music Choice 


Gary Vance, Promo-Only 


Patrick Doddy, Armani Exchange 


Jason Nevins, Producer/ Remixer 


Garry Velletri, Bug Music 


Dana Dynamite, Ben Sherman 


Eddie O'Loughlin, Next Plateau Entertainment 


Skyy Walker, WKTU New York 


Debra Eriksen, Oracle Entertainment 


Mike Oaks, KNRJ Phoenix 


DJ Rap, Artist 


Rob Gelick, Motorola 


Michael Pertmutter, "Queer As Folk" Music Supervisor 


AND MANY MANY MORE! 


Eddie Gordon, DJindieMix.com 


Hector Romero, SAW Recordings 





Join in as we examine the industry's most 
timely & relevant topics, including: 

ENDORSEMENTS & BRANDING 

LICENSING IN FILM. TV & GAMING 

REBUILDING CLUB CULTURE IN AMERICA 

MARKETING & PROMOTION 

DIGITAL DISTRIBUTION 

PUBLISHING RIGHTS 

RADIO 

REMIXING 

THE RECORDING ACADAMV 

DISCUSSIONS WITH THE PIONEERS OF DANCE 
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Portable Platforms Are Pending, But Issues Remain 

Digital Music In Motion 



When people think of digital 
music, they assume it is being 
listened to on a personal com- 
puter or an MPS player like Apple 
Computer's iPod. 

But as the PC. cable, telecom and 
consumer electronics industries take 
up the challenge of providing new 
products for our digital lifestyles, a 

multitude of new devices for 

playing digital music and even 
video will emerge. These prod- 
ucts will come in many sizes and 
shapes, and they will expand the 
ways an individual will be able to 
consume digital content. 

TV'o new mobile platforms 
hitting the market this year 
represent what will become a 
powerful new method to distrib- 
ute and consume music and — 
music videos. The devices have 
their roots in the personal digital 
assistants made popular by Palm. 

Up to now, most PDAs have been 
used primarily as electronic organiz- 
ers. But in the last two years, Palm 
and Pocket PC have given their PDAs 
more powerful processors. Many can 
handle images, music and. in some 
cases, video. 

However, the market for PDAs has 
slowed in the past year. Although 
these devices will continue to be 
useful to many, the emerging product 
is what we refer to as a handheld 
communicator. 

These units come in the 
form of either a PDA/phone 
combo like PalmOne s Treo 600 
or Pocket PC's Samsung i600. 
or a SmartPhone, as defined by 
Microsoft and used in products 
like Motorola's MX200. 

The big problem with the 
SmartPhone is that it is 
phone-centric and has a rela- 
tively small screen. It can be 
used to play music but is by no means 
optimal for those who want high- 
quality audio. 

Worse, it is unlikely to be able to 
ever handle a 1-inch hard drive, thus 
making it incapable of storing the 
thousands of songs that many music 
buffs demand. 

Music fans will prefer the PDA/ 
phone combo devices. They play MP.l 
files and can use media players by 
Microsoft and Real Audio, among oth- 
ers. And by next year, many of these 
handheld communicators will sport a 
1-inch hard drive, allowing them to 



store thousands of songs. 

The other emerging platform that 
holds promise for digital music is 
exemplified by Microsoft's Portable 
Media Player and Sony's PlayStation 
Portable, a handheld gaming system 
that will come to market next year. 
Both will be able to handle multiple 
forms of digital media. 



Looking 
Ahead 



By Ben Bajarin (left) and Tim Bajarin 



In the case of the Portable Media 
Player, most content will be linked to 
a Media Center PC. The handheld 
player will have a minimum 4-inch 
color LCD screen and the capacity to 
record video. Microsoft will position it 
as a full-blown handheld entertain- 
ment system. 

Sony's PSP will be more game- 
centric, but it clearly could evolve to 
become a serious handheld entertain- 
ment platform. 

Price could slow broader adoption 
of music and video on these devices; 



'Tivo new mobile platforms hitting 

the market this year represent 
what will become a powerful new 
way to distribute and consume 
music and music videos. ' 



the first generation of Portable Media 
Players will cost at least $399. 

Ease of use is another likely problem 
for first-generation devices. 

But there are bigger issues that will 
affect the reception of these new hand- 
held entertainment systems and com- 
municators: digital rights manage- 
ment, audio/video quality and 
compatibility between different pro- 
grams and products. 

The DRM question presents a new 
twist on the redistribution of music and 
video. With the Portable Media Player, 
music and video content enters the 



Media Center but is then downloaded to 
the player for mobile consumption. In a 
sense, the content is redistributed, and 
this process could be of concern to 
rights owners. 

In the case of the Portable Media 
Player, however, the content is person- 
al and tied to the DRM solution of 
Windows Media 9. Companies behind 

portable entertainment devices 

argue that since some of the con- 
tent comes from, for example, a 
TV feed via their cable company, 
users are already paying for that 
content. This is similar to a music 
subscription service like Napster 
and should come under the cate- 
gory of "fair play " distribution. 

However, we fully expect Holly- 
wood and the Recording Industry 
— Assn. of America to challenge 
this interpretation. 
When it comes to AA' quality, the 
problem will be the various types of 
components used in these new hand- 
helds. Since these are consumer 
devices, and price is critical, the 
temptation to use low-cost and, in 
many cases, low-quality AA' compo- 
nents may cause a huge disparity 
among devices. 

As for compatibility, we already 
see Balkanization in Apple's 
approach to iTunes, which initially 
worked only with iPods. Likewise, 
new content from Microsoft's Media 
Center will not work on any 
Apple products. 

Other problems arise with 
various compression technolo- 
gies needed to unpack this digi- 
tal content when it is down- 
loaded on disparate devices. 
And as multiple industries try 
to find rock-solid DRM solu- 
tions to protect their content, 
more incompatibilities will 
appear, as digital device plat- 
forms may not accept DRM solutions 
from multiple vendors. 

Despite such issues, the bottom line 
is that the market for selling and con- 
suming digital music and video will 
soon expand dramatically as these new 
mobile communications and enter- 
tainment handheld devices become a 
key part of the modern lifestyle, 

Ren Bajarin and Tim Bajarin are industry 
analysts and consultants at Creative 
Strategies, a Campbell. Calif.-based 
computer and consumer electronics 
research and consulting firm. 
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first outing in 
12 years posts 
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during slow 
tour season 




Music 




19 

Warner Bros. 
Records signs 
'Crunk-n-B' 
quartet Nia 



POP / ROCK / COUNTRY / R&B / 


HIP-HOP 


/ LATIN / DANCE / TOURING 





Baker Gives 'Everything' She's Got 



BYGAILMCTCHai 

It Started with an itch. It ended with Anita Baker's first studio 
album in 10 years. 

"My Everything," due Sept. 7 from Blue Note Records, shat- 
tered Bakers creative block. 

'There are times when that creative door is jast closed," Baker 
says. During her recording hiatus, the Detroit native raised her 
two sons and cared for her ill parents. 

"My parents passed away a couple of years ago." she contin- 
ues. "Then I looked up and found my boys doing their own 
things. And the itch started. I put my hand on that door; it 
cracked open a bit. Then 1 stuck my toe through and said, 'It's 
time to go.' " 

"My Everything" is the latest in a series of new releases by veter- 
an female R&B singers. That list includes such icons as Teena Marie, 
Patti I^Belle, Stephanie Mills and Regina Belle, all of whose recent 
albums have been well-received. 

Baker is also poised to reap success with "My ^^^^ 
Everything." Lead single "You're My 
Every'thing" counts five weeks at No. ^^^^^^^^^H 
on the Airplay Monitor Adult R&B ^^^^^^^^^H 
chart and resides at No. 27 on the ^^^^^^^H 
Hot K&B/Hip-Hop Singles & ^^^H 
Tracks chart this issue. ^^^^B 

"We've got a roll going with 
these kinds of artists," says 

Jhery-l Busby, president of " Anita Baker's pro, 

Det Soul Classics. The Def .hi.. v„r'^ N;,tinn; 



Anita Baiter's promotional campaign included a meet-and-greet appearance 
at this year's National Assn. of Recording Merchandisers conference in San Diego. 



Jam division released LaBelle's "Timele.ss Journey" in May. 
That album h;is sold 192.000 units, according to Nielsen 
■ '. V SoundScan (see Rhythrn & Blues, page 19). 

Busby notes that the ancillary benefits of these 
projects are enormous— from pumping up the 
touring market to bringing baby boomers back 
into record stores. 

"The Anitas and Pattis are the foundations for the 
Jill Scotts and others," he says. "They can look at an 
Anita or a Teena Marie and see they're still out there 
kicking. They see they don't have to give in to any- 
I thing and can stick to who they are." 
J Baker, whose professional career dates back to the 
J early '80s, does just that on "My Everything." Her warm 
f alto reclaims the signature .soul/jazz .sound that earned 
her eight Grammy Awards and numerous hits, including 
two R&B No. Is: "Giving You the Best That I Got" and "Just 
Because." The 10 tracks on "My Everything" range from a duet 
with Kenneth "Babyface" Edmonds ( "Like You Used to Do") to 

a Yellowjackets cover ("I Can't Sleep"). 
^^^^ Baker, who wrote or co-wrote seven 

^^^^^^^^^^ of the album's cuts, arranged nine 
jm^HH^^^^^ tracks with producer Barry 
^^^^ ^^^^^^^ Eastmond. who collaborated 
HBWB"^^^^^ on her last major hit in 

1994, "I Apologize." She 
also enlisted other long- 
cet appearance \ time members of her 

>nce in San Diego. \ (Continued on page 47) 



Gray, Cole Sing A Song For Advertisers 



TW former platinum-plus 
singers have switched from the 
radio to the TV. 

Macy Giay's funky take on Aero- 
smith's "Walk This Way, " featured in 
radio and TV commercials for Sony 
Electronics' Network Walkman, will 
appear on her greatest-hits set, which 
comes out SepL 7 on Epic. 

The Gray ads, which started run- 
ning Aug. 16, are the first in a series 
of commercials that features Sony 
Music acts plugging the Network 
Walkman. The device, which inter- 
faces with Sony Connect, is Sony 
Electronics' first hard-drive-equipped 
portable player. 

"We're leveraging the full assets of 
Sony — from content and hardware to 
services — for a campaign that speaks 
to what the Walkman brand means 
today and drives people to download 
music, including exclusive content." 



.says Mark Viken, senior VP of corpo- 
rate marketing for Sony Electronics. 

Sony Electronics worked with ad 

agency Young & Rubi- . 

cam to develop the spots. 

"We came up with 
lists and lists of songs 
witli Valk' in them," 
says Josh Rabinowitz. 
executive music producer 
atY&R in New York. 

There are no plans 
to release Gray's song 
as a single. 

Furthermore, former 
Warner Bros, artist 
Paula Cole has teamed 
witli producer Don Was to write orig- 
inal music for a new series of Lincoln 
Merany spots. 

The campaign, dubbed "New Doors 
Opened," will plug two new vehicles. 

Cole performs the songs but does 



not appear in the TV spots, which will 
start airing in September. Y&R 
Detroit is the agency behind the ads. 



The 
Beat 



By Melinda Newman 

mnewman@blllboard.com 




GROHL GOES UNIVERSAL Umversal 
Music Publishing Group has signed 
Dave Grohl to a woridwide deal for 
his future works. Grohl was formerly 
with EMI Music Publishing. 
The first project under the new 



deal is the Foo Fighters' next album, 
which Grohl io\i Billlxxmi earlier 
this year could be a double disc. 

"It's going to be 10 acoustic songs 
and then 10 tracks that are just 
cuckoo, really heavy." he said. 

SHORTUSTED: The KiUers will face 
off with Loretta lynn for the 2004 
Shortlist Music Prize. Albums from 
both artists were among the 73 
nominated in the longlist portion 
of the prize by the 20-member 
selection panel. 

The list will be winnowed down to 
1 0 in late .September by the judges, 
who include Perry Farrell, Norah 
Jones. John Mayer and Jack Black. 

The winning album will be an- 
nounced at a multiartist concert Nov. 
10 at Los /Vigcles' Wiltem Theater. 

Other finalists include releases 
from Dizzee Rascal. Wilco. Franz 



Ferdinand. Fieiy Furnaces. Dead 
Prez and Ghostface Killah. 

STUFF: Lois Najarian has been named 
senior W of publicity for Epfc 
Records in New York. She replaces 
Michele Schweitzer, who is now con- 
sulting for the company. 

Najarian. who starts Sept. 1.3, 
reports to Epic CM Steve Bamett 
She was most recently executive VP 
at Dan Klores Communications. 

Musicland subsidiary' Sam Goody 
started carrying Jessica Simpson's 
Dessert fragrance and body care prod- 
ucts in 100 of its 4,')0 .stores Aug. 24. 
It marks the first time that the line is 
available through an entertainment 
retailer. Samgoody.com will begin 
selling the products in September. 

Additional reporting by Carta Hay 
in New York. 
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Collins Brothers Moving To A New Beat 



For many years the names Todd 
and TVoy Collins were synonymous 
with Cotee Records, the scrappy indie 
label launched in the mid '90s by 
Todd Collins, Toby McKechan and 
JoeyEKvood. 

Ttxid's production skills and cre- 
ative moxie helped put the label on 



the map. Brother TVoy's sales and 
marketing sawy fueled projects by 
such C>otee acts as Relient K, the 
Katinas, Jennifer Knapp and Grits. 

Never ones to rest on their lau- 
rels, the Collins siblings are busy 
with a new venture, Beatmart 
Recordings. After selling his por- 



tion of Gotee (shortly before EMI 
Christian Music Croup assumed 
part ownership), Todd intended to 
be an independent producer and 
develop new acts. He had carved a 
name for himself as a cutting-edge 
producer having worked with Out 
of Eden, dc lUk. Greg Long and 
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Audio Adrenaline, among others. 

"I just really felt that it was my 
time to move on, and God was telling 
me to do other things, " Todd tells 
Billboard about his departure from 
Gotee. "I never thought I'd be in a 
label situation again, nor did I want 
to. I just wanted to 



by such established names as IU52, 
Sev Stactic, Japhia life and Manchild 
from Mars III. 

One interesting aspect of the 
project is that it offers record buyers a 
chance to be on the next installment 
of "Best of the Submissions. " When 




produce records 
and be creative. 

"I started finding 
artists that I 
thought really 
deserved a shot in 
the market So I 
thought: Rather 
than pawn them off 
on other labels, 
why Idon't] I devel- 
op them? I know 

how to do this label 

thing with a few of the right people 

around me. Let's do another label.' " 

Tl-oy remained at Gotee for two 
years alter Todd left and became senior 
director of retail, marketing and sales 
for C«tee and the EMI CMC-owned 
Forefront label. As Beatmart's produc- 
tion and publishing arms gained 
momentum and a new label seemed 
inevitable, TVoy was faced vn\h another 
proposition. Manager Steve Thomas 
approached him about becoming 
invoK'ed in a new rock label. 



Hiaher 
Ground 



By Deborah Evans Price 

d price^bil Iboard .com 




COLLINS BROS : TROY. LOT. AND TODD 



"Suddenly my heart and my head 
became torn, becau.se there were 
advantages and disadvantages of 
doing both, " Troy says. He told Todd 
about his options, and Todd told him 
to "do what's best for your family. " 

)\s events unfolded, Thomas 
wound up launching BHT Entertain- 
ment last December with industry 
veLs Mike Blanton and Dan Harrell. 
TVoy ended up with the best of all pos- 
sible worlds, as Beatmart became a 
label under the BHT umbrella. 

"It maintains its own funding and 
independence," Ti'oy says of Beat- 
mart, "but takes advantage of the 
alliance with BHT. They brought me 
in to be the GM of BHT .so now I get 
to work with Todd on a daily basis 
with Beatmart, and I also get to work 
with Oan, Mike and Steve. " 

Beatmart recently bowed with 
"Best of the Submissions," a collec- 
tion of original songs by unsigned 
MCs in the Christian hip-hop scene. 
The project also includes appearances 



the CD is placed in a computer, the 
listener is taken to a Web site — which 
can be unlocked only with the CD — 
where they can post their own mate- 
rial or vote for their favorite. At the 
end of the year, the monthly winners 
will compete, and the three with the 
most votes will be featured on next 
year's compilation. 

"We wanted the Web site to be very 
much like a community," Troy says, 
"and we had to somehow create a way 
for the product that we create to be a 
calling card for the site. All roads have 
to point back to the Web site and .start 
from there becau.se we want to create 
a communiti'." 

""We found a piece of product that 
could primarily help brand the label 
part which is what we did eariy on in 
the Gotee days, " Todd adds. "Most suc- 
cessful labels have created a brand, and 
then the consumer pretty much 
knows what they are going to get from 
that brand." 

Thus far the label has signed Phila- 
delphia rapper Japhia Life, whose 
album is due this fall, and R&B act Pee 
Wee Callins. Todd says the label plans 
to sign three more acts by the end of 
the year. "That will give us enough soil 
to plow for a while," he says. 

NEWS NOTES: The Christian format's 
biggest success story of the last two 
years. Casting Crowns, is set to 
release "Live From .Atlanta" Sept. 14. 
The t\TO-disc CD/DVD .set was 
recorded last October at the band's 
home church in Atlanta. 

The project includes a new concept 
video for " American Dream, " a track 
off the band s 2003 debut CD, as well 
as interviews with the band, lead 
vocalist/principal songwriter Maifc 
Hall's testimony and commentary on 
the group's songs. Casting Crowns 
hits the road this fall on Steven Cur- 
tis Chapman's All Things Ne^^' tour. 

In other news, Rocketown artist 
Shaun Groves has accepted a part- 
time position at the People's Church 
in Franklin, Tenn., as a co-minister 
for young adults in partnership with 
his brother-in-law Brian Seay. 
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Copyright Hurdles Exist For New Live-CD Biz 



Recent technology allows com- 
panies such as Immediatek 
(DiscLive) and Clear Channel 
Entertainment to sell concert- 
goers a recording of the show they 
just saw as they exit the venue. 

However, offering live concert 
CDs to fans immediately afterward 
may result in some artists perform- 
ing only preapproved set lists or 
employing live recording editors. 

Guitarists who love to rip 
through their version of a Jimi 
Hendrix song, rappers who sample 
hit songs, artists who jam through 
a medley of old favorites or acts 
that alter lyrics substantially could 
end up facing copyright infringe- 
ment claims. 

To offer CDs legitimately after a 
show immediately concludes, 
many parties must give permission 
in advance, including the perform- 
ing artist, the record label that 
controls rights in sound record- 
ings, the venue owner and the 
music publishers that control 
rights in the songs recorded. 

Artists who embrace this tech- 
nology might perform songs they 
have not written. Por live perform- 
ances, the songwriters and music 



publishers of these cover songs 
earn performance royalties 
through performing rights organi- 
zations (ASCAP, BMI or SESAC in 
the United States! that grant 
licenses to venue owners for the 
entire catalog of songs the organi- 
zations control. 
Recording live performances of 

these songs, 

however, adds 
another layer of 
technicalities. 
Copyright law 
requires com- 
panies that 
record the per- 
formance of a 
song — and 
then create and 
distribute CDs 
to the public — 
to obtain 

mechanical licenses from the 
music publishers of every song 
before recording. 

Performing and recording 
songs controlled by the more than 
27,000 publishers represented by 
the Harry Fox Agency shouldn't 
pose a problem since UFA is set- 
ting up a program to streamline 



licensing for this type of record- 
ing by this fall, says Jacqueline 
Charlesworth. senior VP/general 
counsel. HPA will request a list of 
the entire range of songs the 
artists might perform and license 
those songs before the show. Roy- 
alties are then paid by each com- 
pany quarterly. 



Leqol 
Matters 



By Susan Butter 

sbutlei@blllboarcl.com 




Even songs controlled by pub- 
lishers not represented by HFA, 
which number as many as 10% to 
20% of all American publishers by 
some estimates, won't be a prob- 
lem if the songs were previously 
recorded and released commercially 
in the United States. 

Still, the companies recording 



the concerts must locate the cur- 
rent publishers or copyright own- 
ers and obtain compulsory 
mechanical licenses before the 
recording occurs directly from the 
publishers or by following federal 
copyright law requirements. 

More serious problems arise 
when an inspiration or a fan's 
request to play a cover prompts an 
artist to spontaneously perform a 
song that wasn't licensed before 
the show. 

While companies may try to 
obtain mechanical licenses after 
the CDs were distributed, such 
action is risky. Music publishers do 
not have to grant the licenses after 
the recording has taken place. 

For those songs already 
licensed, other hurdles arise if 
the artist's performance substan- 
tially changes the original ver- 
sion by adding or removing 
lyrics, amending the melody, 
combining parts of the song with 
others to form a medley or sam- 
pling a portion of a song. In such 
cases, the publisher may refuse 
to license the track. 

Compulsory mechanical licenses 
under copyright law, as well as 



HFA licenses under the new pro- 
gram, do not permit these 
changes without specific permis- 
sion and approval from the music 
publisher before releasing the 
recording. Without a license for 
the change, recording and dis- 
tributing CDs constitute copy- 
right infringement. 

As a rule, some publishing com- 
panies do not grant permission for 
songs altered in any way: "We don't 
license Hendrix songs for samples, 
and we don't grant mechanical 
licenses for any substantial 
changes to his songs unless we 
approve that version before release 
of the recording," says a represen- 
tative for Experience Hendrix, 
which controls songs written by 
the artist. 

"We believe it's important to 
protect the integrity of his .songs, 
and we've rejected many reque.sts." 
Experience Hendrix is not repre- 
sented by HFA. 

As technology advances, the 
law that protects artists may also 
inhibit them. It will be up to 
them to decide if they want to 
give fans a spontaneous show or 
a quick concert souvenir. 



And Athens danced... 




BILLBOARD SEPTEMBER 4, 2004 



www.blllboard.com • www.blllboard.blz 



15 



Musici 



Festival Trumpets Versatility Of A Horn 



With hand signals and a baton, 
conductor Butch Morris led an 
ensemble of 22 trumpeters in a capti- 
vating group improvisation Aug. 4 at 
the New York club Tonic. It was the 
opening night of the second annual 
monthlong I'estiwil of New Trumpet 
Music (FONTI. which features a 
national cast of jazz trumpeters 
experimenting with innovatiw musi- 
cal concepts from electronics to con- 
temporary classical. 

Curated by trumpeters Dave Dou- 
glas. Roy Campbell and Jon Nelson. 
FONT presented M shows at four 
venues, including the 14th Street Y 



DOUGLAS: dVINCTRUHPETERS THEIR SPACE 



and Makor. Bands led by trumpeters 
included Wadada Leo Smith. Russ 
Johnson. Ingrid Jensen. Jeremy Pelt 
and the legendary Bill Dixon, produc- 
er of New York's fklober Revolution 
in Jazz in 1964 and profe5.sor of 
music at Vermont's Bennington Col- 
lege. On Aug. 31. in his first appear- 
ance in the city since 1S)»4. he will 
perform the festival finale at the 
Bahai Center. 

New York-based FONT co-founder 
Douglas says he and Campbell cooked 
up tlie festival last year to encourage 
trumpeter e.sprit de corp.s. 

"Guitarists hang out. drummers 
hang out. hut trumpeters rarely have 
the opportunity unle,ss they're in a 
big band. " he explains. "Mast trum- 
lieter organizations focus on gear and 
chops, but we wanted to highliglit the 
creativity facet of Die instrument and 
help people take risks and forge new 
patlis in tlieir music." 

The festival launch made for com- 
pelling music as IXiuglas. Campbell. 
.Nelson and others including Graham 
Haynes and slide trumpeter Steven 
Bernstein followed Morris' lead on 
hi.s impromptu "Conduction #142. " 

""1 give a series of .signs and ge.s- 
tures and the trumpeters interpret 



and translate. " says Morris, who leads 
conducted improvisation adventures 
around the world. "1 try to steer 
musicians av,w from being too staid 
and slylLstic and encourage them to 
take chances and he inventive." 

In related news. f)<)u- 

glasandBluebirdltCA 
Victor recently parted 
paths after his seven criti- 
cally acclaimed CDs. 1 le 
plans to start his own 
label. Also, Douglas was 
one of three recipients 
this year of New York 
Foundation for the Arts' 
Music Composition Fel- 
lowships. Other winners 

were trombonist William 

Cepeda and baritone sax- 
ophonist Fred Ho. 

JUSTIN TIME DOUBLE PLAY: Farlier 
this summer Montreal-based Justin 
Time Records released two extraordi- 
nary CDs that deserve attention: 
Ukrainian-Canadian pianist John 
Stetch's exceptional "Kxponentially 
Monk." the final iastallment of his 
.solo trilogy', and lA:bane.se oud virtu- 
o.so Rabih Abou-Khalil*s ebullient 
"Morton's Foot" (a joint release with 



German label Enja). 

In the liner notes of his tribute to 
the piano colossus, the New York- 
based Stetch explains. ""I ve always 
been drawn to Thelonious Monk's 
perfect short-storv'-like tunes."" In a 
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conversation 1 had with him last 
year. Stetch said. "[Monks] style 
was so distinct, but his pieces have 
plenty of room to take them in your 
own direction." 

Stetch does just that on "Expo- 
nentially Monk " by playfully splash- 
ing colors and weaving textures 
throughout his 13-songset. He 
pays homage to the original tunes 
but spins them into exciting and 
surprising directions. 

Most Monk tributes smooth over 
his angular vision and forgo his 
sense of humor. Because Stetch pays 
attention to both attributes, his CD 
stands as an exemplary rendering of 
Monk"s music. 

With his sextet, Abou-Khalil crafts 
a spirited collection of tunes .steeped 
in Makam (Middle Eastern and Ara- 
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bic) influences and spiced with tradi- 
tional Italian/Sardinian, klezmer and 
Roma flavors. Unusual instrumenta- 
tion includes oud. tuba, accordion, 
clarinet and frame drums. Sardinian 
voailist Cavino Murgia scats in a tone 
like a Ttivan throat singer. 

The music not only .swings but 
slithers; the beat bounces and spirals. 
Remarkably, this is the 13th album by 
Abou-Khalil. a rare jazz talent virtually 
unknmvn in the United States. 

SYNERGY NEWS: On Sept 7. Denver- 
based Synergy Music will release 
three new albums. TVombonist Alex 
Heitlinger makes his debut on ""Green 
Light " with his sextet featuring pianist 
Art Lande. The pianist is co leader 
with reeds piinvr and Oregon co- 
founder ("aul McCandless on their CD 
"Sliiipesliifter. " a (luartet d;ite with 
bassist Peter Barshay and drummer 
Alan HalL The label also delivers two- 
CD set "Syncopated Energv'." compris- 
ing tunes Iri im its latest releases as 
well as numbers by .such back catalog 
acLs as .Mary Ann Moore, Convergence 
and the Russian Dragon Band. 

Synergy Distribution introduces 
British jazz label Dune Records to 
the United States Sept. 7. Founded by 
ba.ssist Gaiy Crosby, the launch fea- 
tures two rvlea.ses. Mercury Music 
I'rizt -u inning alto saxophonist/rap- 
per Sowelo Kinch's debut is "Conver- 
sations With the Unseen. " Anti Cros- 
by "s .swing and griKive Jazz Jamaica 
AJl Stars ska-jazz disc "MLssive"" fea- 
tures Kinch and guest sax player 
AiMty Sbeppard. 
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The Greek Gets A Face-lift 



BY JIU KiPNIS 

LOS ANGELES— The Greek Theatre is 
celebrating its anniversary in style. 

In anticipation of its 75th concert 
season, the 6,162-seat outdoor 
amphitheater underwent an $8 million 
renovation project, including a new 
JBL sound system and upgrades to the 
original facade. 

The Greek — which has been man- 
aged, operated and promoted by the 
Nederlander organization for almost 30 
years and is owned by the City of Los 
Angeles — has also lined up special 
events, such as the first Los Angeles 
concerts by Aretha Franklin in 21 years. 

The Greek has continued to stand 
out among other Los Angeles venues 
during its storied history because of its 
intimate, outdoor setting, which has 
drawn a varied group of musical acts 
and concertgoers. 

Additionally, the 2-year-old 
alliance between Nederlander and 
Los Angeles-based House of Blues 
(which operates the indoor, 6.251- 
seat Universal Amphitheatre in Uni- 
versal City, Calif.) to jointly book and 
market the Greek and Universal con- 
cert seasons has eased competitive 
booking practices between the two 
venues while allowing each to focus 
on how best to serve customers. 

SPEaAL ENVIRONMENT 

ArtisLs and concertgoers come to 
the Greek year after year because of 
its location in Los Angeles' tree-filled 



Griffith Park. 

"Outdoor amphitheaters were 
totally innovative when I first started 
booking shows 25 or 30 years ago," 
says James M. Nederlander, chairman 
of the company that bears his family's 
name. The organization owns and 
operates more than 25 theaters and 
amphitheaters worldwide. 

'In the summer, I feel most of the 
acts would rather play outdoors in beau- 
tiful weather than indoors," he says. 
"People would rather go to the Greek 
because it is a gorgeous night out." 

Ken Scher, senior VP of Nederlan- 
der Concerts, notes that many artists 
who could play larger venues in l^s 
Angeles "choose to play the Greek 
because of its great ambience. It gives 
the artist great rapport with the fans." 

Nederlander adds that big acts can 
make "more money in a shorter period 
of time with arenas. But, if they are 
thinking of keeping their longevity, they 
will play much better at the Greek. " 

Indeed, numerous acts, including 
Chicago and the Gipsy Kings, have 
returned to the Creek over the years. 
And artists are choosing to appear at 
the venue for special shows such as this 
season's sold-out Franklin perform- 
ances (Sept. 17-18) and Carole King's 
first concert tour in more than a decade 
(Aug. 19). 

Other highlights this year included 
PepeAguilar (July 14-15), AlanisMoris- 
sette and Barenaked Ladies (July 29- 
30), and Chicago and Earth, Wind & 
Fire (Aug, 10-11), all of which sold out 



The Creek is well-remembered as 
the site where Neil Diamond recorded 
his live double-album "Hot August 
Night" in 1972, and also where he 
played 14 nights in 1986 with his "Hot 
August Night" shows, which set an 
attendance record with 84,672 people. 

Rock act the Who holds the record 
for the venue's highest-grossing one- 
night event, which was set Sept. 17, 
2002, when the band raked in $795,000. 

Harry Belafonte, Chicago, Gipsy 
Kings, Johnny Mathis and Santana 
also have made it into the Greek's 
"Wall of Fame" for selling more than 
100,000 tickets. 

RENOVATION REWARDS 

In addition to upgrades to the 
sound system and the facade at the 
Greek, a new plaza was added, and 
concession stands and the backstage 
were improved. 

Mike Garcia, the Greek's GM, says 
the changes help augment the 
venue's "customer-oriented" man- 
agement style. 

"We added a plaza area so our cus- 
tomers don't feel jammed," he notes. 
""Artists this year have upgraded dress- 
ing room space and sound . . . Even 
though we are finished with major con- 
struction, we will continue to improve 
and add greenery." 

The venue's renovations were com- 
pleted in April. 

Rod Essig, a Nashville-based agent 
at Creative Artists Agency, says, "The 
Greek is one of the best showcases for 




an act They now have a kick-ass sound 
s>'stem. The renovations to the back- 
stage and VIP areas are also really pos- 
itive. My acts are always treated with 
respect and given what they need." 

TVvo of Essig's acts, LeAnn Rimes and 
Heart, played the Greek this season. It 
was Rimes' first show at the venue, and 
it helped her "on her way to a higher 
ticket price and higher clientele," Essig 
says. " It's not the cheapest ticket in 
town, but there's a reason. It's a classier 
venue. Playing the Greek definitely adds 
to an arti.st's ticket .sales on tour." 

JOINT BENEFITS 

The Greek's management says the 
joint promotion and booking deal 
between Nederlander and HOB has 
benefited arti-sLs and castomers. 

Under the terms of the 10-year con- 
tract Nederlander/HOB has to pay rent 
to Los Angeles totaling $1.2 million per 
year or 8% of gross receipts and 6% of 
ancillaries. whichever is greater. The 
two companies also book their re.spec- 
tive venues cooperatively, though 



buyers for each amphitheater negoti- 
ate their deals separately. 

The Greek and Universal also com- 
bined their subscription series into 
the Premiere Marquee Club, which 
allows concertgoers to prepurchase 
shows at both venues. Members 
receive preferred seating locations, 
advance notice of upcoming shows 
and exclusive discounts. 

"From a booking standpoint it has 
been beneficial to artists t)ecaase the>' 
get to choose among two 6,000-seat 
venues and whether they want to play 
indoors or outdoors, " Nederlander's 
Scher says. "The Premiere Marquee 
Club also helps expose our artists to as 
many fans as possible." 

Alex Hodges, executive VP for 
HOB, adds that comparing calendars 
avoids "fractionalizing the market. 
One of the key advantages is to avoid 
having similar artists playing on the 
same day at both venues. That's not 
fair to the artists. We're able to help 
them achieve the best circumstances 
in I^s Angeles." 



Pixies Prevail In Slow Touring Season 



BY JONATHAN COHEN 

Britney Spears, Lenny Kravitz and 
Christina Aguilera have scrapped 
tours. Lollapalooza crashed and 
burned. The U.S. touring market has 
been in dire straits all summer. 

But a savior showed up in the very 
unlikely form of a band that hasn't hit 
the road or released a new studio 
album since 1992: the Pixies. 

Even though the North American 
tour doesn't start until Sept. 4, the 
reunited act has quietly sold out ven- 
ues ranging from clubs to arenas, 
everywhere from Saskatchewan to 
Chicago. The quartet is already eyeing 
more dates next year and may even 
record a new studio album. But you 
would barely discern the enormity of 
these feats from talking to vocalist/ 
guitarist Frank Black. 

"I'm very pleased." he says matter- 
of-factly. "Very happy. We're soaking 
it all up. We're just kind of observing 
this experience that's happening." 

Black and his bandmates may be 
exceedingly modest but fans certainly 
have not been shy about gobbling up 
tickets for the Pixies' first major road 
trip in 12 years. The 50-plus-date trek 



kicks off Sept. 4 in Bend, Ore., and fin- 
ishes with an unprecedented sbi-nighl 
run at New York's Hammerstein Ball- 
room in mid-December that is alread>' 
sold out. Tickets range from $30 to 
$45 in most markets. 

""It's a wonderful validation of qual- 
ity that wasn't recognized when the 
band was (previously) active," says 
Marc Geiger. the Pixies' longtime 




booking agent at William Morris. 
"'This is a summer-doldrums concert 
season, and they are a shining star." 

The band eased back into live per- 
formance with a short, instantly sold- 
out April warm-up tour of small mar- 
kets, culminating in a rapturously 
received appearance at California's 
Coachella Festival in May. The subse- 
quent summer European festival/ 
headlining tour was also a huge box- 
office draw. It included a host of Lon- 
don shows that sold out in minutes. 

"I prefer slightly smaller audi- 
ences," Black admits. ""Playing to 
50.000 people is interesting, but after 
about 10,000 people they all just kind 
of fade into .some other visual field." 

To accommodate Black s preference 
as well as fan demand, the Pixies are 
playing a handful of multiple-night 
stands at medium-sized venues like 
Chicago's 4,500-capacity Aragon 
Ballroom. 

" I'd be pulling your leg if I said we 
knew we would sell 18,000 tickets 
here." Jam Productions VP of concerts 
Andy Cirzan says of the Aragon's four 
sold-out November shows (a fifth is 
due to be added). 

"I think it confirms what a lot of 



music fans figured out for them- 
.selves — lhe>' are the architects of what 
we'd call contemporar>' pop music." 

TARGET: EDUCATED CONSUMERS' 

Because the Pixies have no new 
album to market promoters targeted 
""educated music consumers" in their 
presale campaigns. Cirzan says. 

" We're not buying spots on pop 
radio or anything like that. There's a 
lot of print and street promotion — 
everything from (advertising at] used 
record stores to (posting fliers in| hip 
areas in urt)an centers. " 

Black says set lists for the fall shows 
will vary each night and will draw h-om 
a pool of about 40 .songs. That roster 
represents "more or less what we think 
the audience wants to hear, maybe with 
a little bit of what we wanted to play." 

Immediately after most concerts, 
fans will be able to purchase a limited 
run of soundboard-sourced recordings 
via DiscLive. "The after-market value is 
amazing."' Geiger says, noting tiiat the 
first reunion show in Minneapolis is 
selling for $100 on eBay. Sho\vs pro- 
moted by Clear Channel Entertain- 
ment will not participate, because the 
company offers live recordings throu^ 



its proprietary Instant Live series. 

With box-office busintss booming, 
Geiger says he is already cooking up a 
summer package next year with other 
A-list rock acts. 

Black says with a chuckle, "I sup- 
pose we might try to nail something 
down for next year. We're not real good 
with the whole game-plan thing. " 

Of greater interest to fans is the 
spectre of a new Pixies studio album, 
but Black insists the band is in no 
hurry. He says he's comforted the Pix- 
ies are not under contract to a record 
label, and therefore are fi-ee to explore 
various opportunities for releasing 
new music. 

The Pixies previously recorded for 
4AD. which was distributed through 
Warner Bros, in the United States. 

""I'm not saying we won't record, 
but 1 don't know if making an LP for 
a record company is the way to go, 
(considering! the way things are right 
now, " Black says. "We've talked about 
that heavily What can we do to keep 
recording and making music but not 
make an album, and see what oppor- 
tunities come our way? It takes the 
pressure off of us to make our "next 
grand statement' to the world." 
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Murphy's New Law: 
Bands, Brands, Fkns 



When it comes to creative mar- 
keting, Brian Murphy is fearless. 

As president of marketing/event 
production firm Feariess Enter- 
tainment, Murphy oversees such 
events as Nokia Presents Hard 
Rock Live, a 20-date concert 
series filmed at Hard Kock Live 
Orlando (Fla.l. Fearless also pro- 
duced the Ford 

Cruisin' Legends 
Charity concert, part 
of a weeklong event 
celebrating music 
and Ford automotive 
milestones in Birm- 
ingham, Mich. 

Those in the music 
sponsorship world 
likely recall Murphy 
from his days with 

Warner Music, then 

Warner Avalon and 
later Warner TBA — which was 
purchased by the Irving Azoff-led 
group TBA Entertainment. 

Then and now. Murphy has 
focused on marrying the artistic 
and corporate communities 
through dynamic events like Hard 
Rock Rock Fest. 

"Our slogan is 'bands, brands 
and fans, and bringing them all 
together,' " he says. 



branded entertainment. 

"Today, 35% of their spending 
is in that other' category, and 
most of that is |on| live events 
like Grammy initiatives, the 
Tribeca Film Festival, the Sting 
concerts and these sort of 
things, " Murphy says. "And he 
said that trend will continue." 



On The 
Road 



ByRoyWaddell 

iwaddeliebillboord.com 





MURPHY: WORKING ON NEW CRACKER 
BARREL CONCERT SERIES 



Murphy started Fearless Enter- 
tainment in spring 2001. and he 
says the world of entertainment 
marketing has changed dramati- 
cally during the past decade. 

"The music industry has gone 
through tremendous changes, as 
have the advertising and market- 
ing industries," Murphy says. 
"We've gone from a simpler time 
to a very complex era in terms of 
marketing to individuals." 

Murphy says he recalls last year 
when American Express chief 
marketing officer John Hayes 
noted that five years ago Amex 
spent 65% of its marketing budg- 
et on national network TV buys, 
with 5% dedicated to the vague 
"other" category that included 
events, integrated marketing and 



Murphy says that when he was 
at Warner Music, "event market- 
ing was a non-core function 
because they considered their 
core business to be producing and 
marketing records. Now I don't 
think there is anyone in the music 
business that doesn't factor in 
bringing in corporate partners to 
help promote and market artists." 

An upcoming project for Mur- 
phy and Fearless is a broadcast 
concert series for Cracker Barrel, 
produced for the restaurant chain 
with the company's chief market- 
ing officer. Chris Tomasso. 

Tomasso is known in the music 
business as former VP of world- 
wide marketing for Hard Rock 
Cafe. Murphy says the new Crack- 
er Barrel programming will focus 
on "great American music." 
including roots, blues, Creole, 
conjunto and Americana. 

CAROLINA NOT SO FINE: Van 
Halen has canceled two concerts 
in the Carolinas — Sept. 12 in 
Columbia, S.C.. at Colonial Cen- 
ter, and Sept. 14 at the Charlotte 
(N.C.) Coliseum. A third date, 
Sept. 15 at the Bi-Lo Center in 
Greenville, S.C., is going ahead as 
scheduled. Jack Utsick Presents 
was to promote all three shows. 

While scheduling conflicts 
were cited for the cancellations, 
sources say neither date had been 
selling well. Van Halen may have 
saturated the Carolinas — the 
tour began June 11 in Greens- 
boro, N.C. 

"Our date is [sellingl a little 
slow, but tickets are .still moving 
with a month to go," says Ed 
Rubenstein, CM of the Bi-l-o Cen- 
ter, "We also believe that because 
Columbia and Charlotte are can- 
celed, it should generate more 
sales for us. as we're only 90 miles 
from both (cities)." 
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DATE 


TICKET OBiCEiS^ 


Ai 1 .NOANCX/ 
CAPACITY 


nioMOTeii 


DAVE MATTHEVire BAND. GUSTCR 


Alpina Vall>y Music 
TliMm. EaM Troy. Wis. 

Aug. 7-8 


0.711.227 

S53/S3S.M 


iS.7n 

twosaHoutt 


Clear Channal 
EnteitBMnMnI 


VAN HAUN, SMNEDOWN 


Mandalay Bay Evsnts 
Csfllar. Las Vsgat 

Aug. 6-7 


S1M6JSI 

si2s;«s 


l9i876twosli(Mn 


Clear Channal 
Enteitajnmaat 


FArrHHILL 


Tha Colosaaim at Caaaars 
Palaca, Laa Vaoaa 

Aug. 10-11, 13-f4 


$1,901 ,M0 

$17&«15(VS127.S(VS87.90 


14.442 

four sellouts 


Caesais Palaoa, 
Coecens West/ AEG Uva 


PHISH 


TwMIM CMIsr Iw At Psrioflwag 
AAMasMilMair 

Aug. 10-11 


SI ,827,837 

S42-50 


3M2a 

two sellouts 


Clear Chennel 
Eetailalwant 


THE DEAD. ROBERT HUNTER 


IWaatar Ctfllar at tha 
Wslartrom. Camdan. N J- 

Aug. 7-8 


11.609^62 

S52,5tVS40M 


36,957 

49.868 two shows 


Clear Channel 
EiMeflalnnianl 


PHISH 


Twaalaf Cantar a* dia 
Wilartrant Camdan. N J. 

Aug. 12 


SI ,052410 

S42.S0 


2S.IS0 

sellout 


Dear Cheanel 
EnlertalMnanI 


VAN HALEN, SHINEDOWN 


AiiuwhaMl Pond. 
AmlMim, CaHf. 

Aug. 16 


txjmjm 
S95/$eo 


IZHi 

13,400 


AEG Uva 


THE DEAD. ROBERT HUNTER 


PNCBankAitsCanlM: 

HolmM.NJ. 

Aug. 10-t1 


SSfi7jn6 

S51.2S/S39.25 


am 

33.912 two shows 


CleerCkaanal 
EmaftalnnNal 


KENNY CHESNEY, RASCAL FIATTS. 
UNCLE KRACKER 


NiBun Pivilton at Stone 
Rido*. BrtHmiv, Vi. 

Aug- 13 


SM7,419 

$85.2&^.25/S31.25 


22.074 

sellout 


CIsnr Cksnnal EeBneesnsm 
no Hsasins Giaa»«IES Un 


USHER 


Wscbovia C*nur. 
Philaitalpliia 

Aug. 19 


SS43J07 

SB9.S0/S49.S0 


I4jl0 

selloiit 


Concern WkaMEGlisB, 
Atiaitfe WtariAAide TbumQ 


KENNY CHESNEY, RASCAL PLMTS, 
UNCLE KRACKER 


Guad ArMia. 
Clavaland 

Aug. 20 


SS21.797 

S61.SQ/S5I.SIVS41.50 


nm 

salloiil 


Cleer QmimhI EalMtiiMMii^ 
TW Meilise Gie^/AEB Use 


USHER 


ConttnantaJ Alrilnat Arana, 
EbM Riilbarford. ILJ. 

Aug 21 


$811719 

S89.5a/S49,50 


I4jn 

sellout 


CoacaMsWsemeGUm 
AdamaWsridwideTsarini 


KENNY CHESNEY, RASCAL FLATTS, 
UNCLE KRACKER 


Joa Louis Arana, 
Oafrott 

Aug- 21 


3011345 

S82.WS4Z50 


l(M4 

sellout 


The MessiM Groas^ 
AEG Ilea 


OZZFEST; BLACK SABBATH, JUDAS PfDESi; 
SLAVER, OMMU BOROBl SUPERJOtNT 
RITUAL. BLACK LABEL SOaETY & OTHERS 


Ifcrina VAfalaaa AaiphHiaaiWf 
Silma.'fanaa 

Aug. 7 


SaBUI2 

S97/S10 


1M2t 


dear Chanaei 
Ealertalaiaaee 


USHER 


MCI Caalar. 
Washlnglon, O.C. 
Aug. 20 


S88X562 

S76i«49.S0 


i3.zn 

sellout 


Concerts West/AEG live. 
Atlanta WorMwtd* TtMrlng, 
DimensioRs EntertMnmeni 


KENNY CHESNEY, RASCAL FLATTS, 
UNCLE KRACKER 


Poal-Oazatta PaviHon at Star 
Laha. Bwgattaiawn. Pa. 

Aug. 22 


S0B2J07 

$M.75/S27.75 


2S410 

sellout 


dear Channei EfllMtsiaraeiM. 
The MMeiae GreiV/AES live 


REVENTON SUPER ESTRELLA: LA LEY, 
PAUUNA RUBK), CAFE TACUBA. LA OREJA 
DE VAN GOGH, ALEKS SYKTEK * OTHERS 


Arrowhead Pond. 
Aaahaim. Calif. 

July 24 


1870^ 

SI2VS10(VS85/S« 


nxa 

14.333 


Naderlaadar 
Ofnaaizaliea 


USHER 


HaatCanlar. 
Boatoa 

Aug. 22 


0nL3i6 

S89.5(VS49.S0 


nm 

saRout 


Concern WheMEG Use. 
Aden VHMdwide Touring 


BARENAKED LADIES lb 
ALANIS MORISSETTE 


DTE Enarn Maalc Canlar, 
Clai1tstoa.Mich. 

Aug. 12-13 


S49.S(VS27.S0 


IMS 

30,2SSfWD shows 


CUarCtaanal 
EnlsiialfMMnI 


VAN HALEN. SHINEDOWN 


Coon Amphtthaatra. 

ClMlaVlala.Callf. 

Aug, 17 


1796,916 

$95/S47.» 


lasii 

15.000 


Hoasa of BhMs Coaoerts 


KENNY CHESNEY, RASCAL FLATTS. 
UNCLE KRACKER 


\Ma>iiWirilBii fci^MmHr. 
Vln|iniaBaacli.Vk. 

Aug. 14 


$783,196 

S65.2VS43.25/S31 .25 


20.254 

sellout 


Osor ChMNNl EMilBiMieai 
ThaMiiiiPiSraap/AK Live 


THE WHO 


Sydnay bdailaimiaflt CaflUa^ 
Sydnav 

July 28-29 


S7S9J2S 

(51,085.324 Australian) 
$121.6VS58.7B 


1243 

14.922 two shows 


MdMSl Omb EaMlMiBMM 
elaokUMUiAwMk 


CHKAOO; EARTH. WIND « FIRE 


Graah Tliaafra. 
Lot Angalai 

Aug. 10-11 


STso^ie 

$89.7VS49.7S 


10.132 

11,562 two shows 


Clear Channel 
Eniertainateat 


THE WHO 


Shoralina Amphitheatre, 
Mountain View. Calil. 

Aug. 7 


S73S.G0Q 

$194/S20 


15.3DI 

22.00D 


Cleer Chanaei 
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West Coast Hip-Hop Bounces Back 



BY GAIL MITCHELL 

LOS ANGELES— Hip-hop here is on 
the rebound. 

That's the prevailing belief in a 
city that claims such pioneering rap 
icons as Ice-T, N.W.A and Snoop 
Dogg. And it is borne out by a host 
of projects coming this year from 
veterans and some key debuts. 

Among the latter is the hotly antic- 
ipated release by Dr. Dre protef;t' 
Game, who hails from Compton. a cit\ 
neighboring Los Angeles. The 21-yeiir 
old s G-Unit/Interscope bow is slated 
for Oct. 26. 

Stepping up to the plate before Game is 
another Compton resident, Virgin Records new- 
comer Guerilla Black. 

As further proof the West Coast scene is thriv- 
ing, 213 — comprising Snoop Dogg, Nate Dogg 
and Warren G— debuts at No. 1 this issue on the 
Top R&B/Hip-Hop Albums chart and at No. 4 on 
The Billboard 200 with 'The Hard Way" (TVT). 

"There's a vibe you can feel in the city right 
now," Black says. "There's a sense of urgency; 
everj'one is on fire: Compton, Watts . . . Every- 
body is linking up. The West Coast is back. " 

Billed by many as the West Coast version of 




the Notorious B.I.G., Black debuts Sept. 28 
with "Guerilla City. " His current single, 
"Compton, " features Beenie Man. It stands at 
No. 39 on the Billboard Hot R&B/Hip-Hop Sin- 
gles & Tracks chart. 

Preceding Black on the chart scene is another 
rookie. Los Angeles native Houston. His Capitol 
debut, "It's Already Written," entered the Top 
R&B/Hip-Hop Albums chart at No. 8 and The 
Billboard 20O at No. 14 in the Aug. 28 issue. Early 
momentum came from lead single "I Like That," 
featuring hip-hop veteran Nate Dogg and Hous- 
ton labelmates Chingy and 1-20. The radio hit 



became the musical foundation of a McDonald's 
commercial earlier this year. 

"People hadn't been feeling us out here," 
Houston says. "But the West is next to be on 
top again." 

The impetus for this resurgence stems from 
several new developments in the City of .^gels, 
including musical cliques collaborating with 
each other, and mix tapes — a hot commodity' in 
the East Coast and Southern scenes — finally 
taking root. 

"It used to be that different cliques didn't fuck 
with other cliques. That tone is changing. We're 



all working together," says artist/ 
producer Damion Young, aka Damizza. 

Young, who is also senior director of 
artist relations and programming for 
KPWR (Power 106) Los iVngeles, owns 
Baby Ree Entertainment, which man- 
ages rapper Knoc-turnal and singer 
Butch Cassidy 

Young says he is partnering with fel- 
low producers Mike City (Yolanda 
Adams. Carl Thomas) and up-and- 
comer L.T. Hutton on various projects. 

"We're swapping beats," he says. 
""Why not work as a collective? We're 
all working for the same thing: build- 
ing a West Coast coalition." 
Aiding that cause is a bu.sy underground 
scene fed by the local shows and mix tapes. 
Black, for example, is compiling his fourth mix 
tape featuring artists he is developing under 
his Dolla Figga banner. Young is promoting his 
Pamela Anderson-hosted "Baby Ree Mixtape," 
featuring signed and unsigned acts like 
Motown newcomer Conway, Jayo Felony and 
Stacee Adams. Game is also a fixture in the 
city's mix-tape scene. 

All of this activity is making major labels and 
radio take notice. 

(Continued on page 20) 



Warner Bros. Gets Shot Of 'Crunk-n-B' 



Warner Bros. Records ups its 

crunk/R&B quotient with the 
signing of "Crunk-n-B" quartet 
Nia. The group will release its 
debut CD through Artist Vision, a 
new division of Atlanta-based 
Crunk Inc. Serious Lord is CEO 
of both entities. 

Nia's first song is "I Got It," .set 
to the track "Knuck If You Buck" 
by fellow Crunk Inc.AVB act 
Crime Mob. Nia wrote the song 
with Atlanta songwriter Kiesha 
Miles, whose credits include new- 
comer Ciara and Mario Winans. 

Nia comprises rappers Dara 
Love and Rashida Porche and 
singers Tuere Smith and Aisha 
Porche. (The Porches are twins.) 
The group's first CD. "I'm Not the 



One," was released in 2002 on 
Atlanta indie Koya Records. 

Among possible producers for 
the upcoming project are Lil Jon, 
Emperor Searcy and Beats by the 
Pound. Managed by Akina Love, 
Nia expects to release the album 
by year's end. 

VIRGIN RECRUIT: The latest addi- 
tion to the Virgin Records roster 
is R&B/pop quartet N2U. The 
signing is in partnership with 
Chris Stakes' the Ultimate Croup 
Entertainment. Stokes, as most 
know, is the guiding force behind 
B2K, IMx (formerly Immature) 
and Marques Houston. 

N2U's members — Don Lee, Asa, 
Chris Buck and Mark Richard — 




range In age from 19 to 25. The 
group's self-titled debut is slated 
for Nov. 2. "Issues" is the title of 
the first single. 

MUSICAL NOTES: Lalah Hathaway's 

long-awaited new album, "Out- 
run the Sky," is due Sept. 28 
from Mesa/Blue Moon through 
Universal . . . Capitol gears up Its 
urban slate with Disturbing tha 
Peace releases from 1-20 ("Self- 
Explanatory," Sept. 21) and 
Chingy ("Powerballin"," Nov. 16). 
Capitol also plans untitled sets by 
Faith Evans (Dec. 14) and former 
Destiny's Child member LeToya 
(Jan. 1, 2005). 

LaBElLE RINGING: Jheiyl Busby, 
president of Def Soul Classics, 

believes there's no reason why 
Patti LaBelle's duet with Ronald 
Isley, "Gotta Go Solo," shouldn't 
give her another No. I adult AC 
hit and a top 15 on the main- 
stream side. 

"It's two classic artists together." 
Busby says, citing LaBelle's 1986 
No. 1 crossover, "On My Own." 

Aiding the cause is the reissue 
of LaBelle's "Timeless Journey" 
album with the duet added. And 
Busby just closed a deal with 
AARP to co-brand the album 
with Def Soul Classics. He allud- 
ed to the deal earlier this year 
{Billboard, May 8). 

"Gotta Go Solo" bowed at No. 74 



on the Hot R&B/Hip-Hop Singles 
& Tracks chart In the Aug. 28 Issue. 
TVoy Tiylor produced the song. 

"People are fiending for real 
R&B again, " he says. "All the sam- 
pling has brought people's minds 
and ears back to real music." 

COX ON COX: Deborah Cox's Broad- 
way run with ".^ida" has been ex- 
tended to Sept. 5. Then, the R&B/ 
dance singer's focus switches to 
film, with work on two independent 
projects: "B1o<kI of a Champion" 
and ""Friends and Lovers."' 



Rhythm 
(8(Blues 



By Gail Mitchell 

gniitchell@billboard.com 



Cox tells Billboard she has also 
been approached about going 
back onstage for the Dinah Wash- 
ington story and a new version of 
Tina Andrews' "Why Do Fools Fall 
in Love." 

But the former Arista artist 
hasn't forsaken her music career. 
She's working with a rock/soul 
group, as well as on a solo project 



"I've been meeting with labels, 
looking for the right home," she 
says. " I'm not sure of the direction 
I'll go In musically. I'll let the 
songs be what drive the tone of the 
album, not whether the track is 
hot. There's definitely room on the 
airwaves for more contemporary 
R&B artists." 

FESTIVITIES: LL Cool J. OutKast's 
Big Boi. Kem. Mos Def, Anthony 
Hamilton and Sleepy Brown are 

among the headliners at the inau- 
gural Soulfest Atlanta 2004. The 

event will take 

place .Sept. 4-5 
at the Green 
Lot at Turner 
Field. In addi- 
tion to R&B/rap 
legends Maze 
featuring 
Frankie Beverly, 
Chaka Khan and 
Doug E. Fresh, 
a special gospel 

session will 

Include Kierra 
"Kiki" Sheard and Kurt Carr. 

Meanwhile, In Inglewood, Calif., 
Eloise Laws. Bobby Lyie, Phil 
Perry and Marion Meadows will 
appear at the second annual Jazz In 
the Park festival, also Sept. 4-5, at 
Edward Vincent Jr. Park. The festi- 
val is presented by the South Bay 
Entertainment Group in conjunc- 
tion with the City of Inglewood. 
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West Coast 

Continued horn page 19 



Young is negotiating with Univer- 
sal Records for a joint-venture label as 
well as a West Coast A&R post. }le will 
continue his duties at KPWR. 

John Ferguson, Los Angeles-based 
senior VP of .\&R for Universal-dis- 
tributed Bungalo Records, says he is 
encouraged by the music he hears. 
Among the bubbling-under labels he 
cites is Heavyweigtit Records, oper- 
ated by Tery Carter. Heavyweight's 
roster includes Los Angeles artist 
Problem Child. 

Ferguson also applauds local radio 
for getting in on the act. 

"In any area where you have sup- 
portive radio, local talent will break 
through. " he says. "There are new out- 
lets now in San Bernardino |KWIE 
Wild 961 and San Diego |XMOR More 
FM| supporting local talent. Power 
106 and KKBT [the Beat] will have to 
step up to this new competition." 

ON THE RISE 

lx)s Angeles' up-and-coming hip- 
hop contingent includes the afore- 
mentioned Conway, who created a stir 
earlier this year with the single "Nut- 



cracker." Baby Ree's Butch Cassidy 
appears on Conway's debut album, 
"How the West Was Won," which is 
slated for release later this year. 

Other acts to keep an ear out lor are 
Sly Boogy, Technique (part of the 
Dynamic Certified clique) and the pre- 
viously mentioned Adams, plus 
unsigned vets Kam and Knoc-tumal, 
who are each de veloping projects. 

Albums by 213 and Westside Con- 
nection (which released the Moo Ban- 
gin'/Capitol set "Terrorist Threats " in 
200.3) are "great for the West Coast," 
Young contends. "The problem with 
record labels and West Coast rap has 
been they don't understand it or know 
how to work it WesLside Connection 
was worked right." 

According to Nielsen Sound- 
Scan, "Terrorist Threats" has sold 
7.59,000 units. 

Still other Los Angeles rap vels are 
launching their CAvn labels. WC oper- 
ates Sivaiig Records. There's also Jack 
G.-owned Ball'r Records, whose ros- 
ter includes former Death Row act 
the Relativez. 

And the Los Angeles talent pool 
extends to producers like L.T. Hutton 
and Fred Wreck. 

"There's a lot of talent in Los Ange- 
les," Conway proclaims, and we're 
about to make some noise this com- 
ing year. It's our time," 
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SO SEXY 




Twista Featuring R. Kelly v 


Ml 


8 




1 LIKE THAT 




Honton Featuring Chingy, Nate Oogg S 1-20 




12 




LET'S GETAWAY 




ri 1 


(D 


11 




LET ME IN 




Young Buck v 




IT 




NO PROBLEM 




Ltl Scrappy 




10 




ON FIRE 




Uoyd Banks v 




14 




FREEK-A-LEEK 




Petay Pablo v 


(D 


15 




WHATS HAPPNINI 




Ving Yang Twins Featuring Trick Daddy v 


(D 


17 




BREATHE, STRETCH, SHAKE 


Mas* Feahiring P Oiddy *? 


<D 


19 




SHAKE THAT SH«« 

I'JAySOUTHHIJHG 


Stnmm FoitMlni Uldacris f 


CD 


18 




NOLIA CLAP 




Jimirila, Wacko a Skip v 


«D 




FLAP YOUR WINGS 




Nelly V 


20 


16 




SELFISH 


Slum Village Featuring Kanye West & John Legend 


Q> 


22 




HOW COME 




D12 V 


22 


21 




CULO 




Pitbull Feaujring Ul Jon v 


® 




COMPTON 




Guerilla Black Featuring Beenie Man f 






OYE Ml CANTO 


N.O.R.E. GemStar. Big Mate. Nina Sky & Togo Cilderon 


(a 




I'M so FLY 




Uoyd Banks v 



4e HBcu*d» *itti t!ip. 

80r)-,-l-iiii:tOpaO!I.l 
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neu Uidia. Inc. AB - > 
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s 

t- 

3 


1 2 WKS. AGO 1 




Th« mMt popuM' N«glM and uicdt, iccvSng ro rimii ^* 
Nielsen K^^me* mettt^on mataiti bt mhtn SioHmi kT$ Ntelsen 
Broadcui DSla E]«u SytttiM, mm dau MmttMi] tt» Httttn So^Scan SoundScan 
Systems ^"i" DubMlpanalclcorg UB>'H«-Hdv ttots 

TITLE Artirt 
PRODUCER iSONGWRITERl IMPRINT & NUMBER/PROMOTION LABEL 


PEAK 
POSITION 




u> 

S 

I- 

3 


1 2 WKS. AGO j 




TITLE Artist 
PRODUCER (SONGWRITER) IMPRINT & NUMBER/PROMOTION LABEL 


PEAK 
POSITION 


1 






NUMBER 1 7 WeeksAlNumfiL't I 
LEAN BACK 0 ^ Terror Squad v 


1 


o 

50 


66 


69 




KING OF THE DANCEHALL O Beenie Man 

O .^-l"' ■/ '..F- ■ ■ 


49 


45 


47 




KNUCK IF YOU BUCK O Ctime Mob Fealuiing Lil Scrappy •■ 

, jwi . .nviv o 


•35 


3 


4 




DIARY Alicia Keys F«aluriiig Tony' Toni! Tont' ■ 2 


CD 
® 


60 


65 




WHAT WE DO HERE Brian McKnighl 


51 


4 






$ GREATEST GAINER/SALES 5 1 

GOODIES O Clara Featuring Petey Pablo 3 

"■■ff'',ClO.tLJ(m.Ri0H> O '■ ■ ■■ 


55 


58 




HOT 2NITE o New Edition "V 


52 


CD 


54 


67 




OYE Ml CANTO O N.0J1.E., GMnSur, Big Malo, Nina Sky Si Tsgo Caldaron 

■-« 1'. : jirilii^^L ^LUSrANSCWtai O ■•tLv-i j i;:.r ml n.-.M. r, ■ ■: ]i f.!.' 


53 


2 


3 




SUNSHINE O Lil' Flip Ft-aturing Lea ■ 2 

i-ii:iWtii«,LOut«afti ■■■■ 


54 


52 


55 




STORM O Lenny Kravitz Featuring Jay-Z 

.iHA'.tt/jL-stewri.LKHWiriicAfiiiBt o .if j ■ki- -' 


SO 


5 


7 




WHY? 0 Jadakiss Featurinq Anthony Hiimillon v 

"JVm; ■'^l.ilP3AK*MlLIW»AMljCH(a/'M0E«N( . :if t 


5 


® 


56 


60 




HOOD HOP J Kwon v 

rh= ■Bj£>&ji;,jji;7ltsj««mwitWMSl bLL._.. 




7 


9 




MY PLACE 0 Nelly Featunng Jaheim 


6 


& 


61 


63 




FOR REAL Amel Larrieux v 

li-^^i . i .^Bii;r:i. i*iAJWrejKLUUwawi £_ s;.H -.&JS'.--'' 


56 


6 


2 




JESUS WALKS O Kwye Wesi 

1 • T - ■-AliiHi OR-irAfriiADfljaJJOTitS- ntMii 


2 


CD 


62 






JIMMY CHOO SbyneFealuringAshaiiti 

.'..r- . fl*EW-TWK.)'ir«.TSMllH*OCll(WSi r^fjr.lAW?t= .^Milfii.iM rL^ mjM.-i 


57 


8 


5 




SLOW MOTION Juvenile Featuring Soulia Slim v 

, il 'pHIV [1 'JSaiUd'APPl 1 ■■■ >'■■' ■.' ■ Mil' ' " .VHC 


2 


S8 


53 


54 




CONFESSIONS PARTI Ulliet 

- ' ■ ■ 1 N-UFHAASfUflSAIPURSJDUPfllBMCOXURIPIIIBMCCXi LAfACf WIPI lUSl.M "JITCAl* 


47 


10 


1 3 




LOCKED UP O Akon Featuring Styles P v 

. ^ O ' . ' 


9 


59 


58 


53 




BRING IT BACK O Lil' Wayne Featuring Mannie Fresh v 

1,11.. .1. ^-11- d 'h.lWiS. O Mi IV'If. 


47 


12 


12 




HEADSPRUNG O LL Cool J • 




® 

61 


74 






GOTTA GO SOLO Patti LaBelle Featuring Ron Isley 

■ ij.. 111.'. L"i'*v'91tt1IAYi.o«»ui»fl.Ui ; ' ■:■ . >.<j 


60 


13 


1 1 




so SEXY O Twista Featuring R. Kelly v 


10 


64 


72 




WHAT YOU WON'T DO FOR LOVE Boyz II Men 

.■. .■.MlI«mSPSU;lll!«iLVr'/II!Jk»iEm£Bi VSM->iBI>MCUT>i.O:n 


61 


9 


8 




CONFESSIONS PART II UthBf v 


1 


62 


65 


56 




1 BELIEVE 0 Fantasia 


12 


1 1 


10 




U SHOULD VE KNOWN BETTER Monica ■? 


6 


CD 






IF 1 WAS YOUR GIRLFRIEND NtcoleWray 


63 


G> 


■ -,- R0C»-«lH9fFJM.<WIVlDinjMr, 


14 


14 




IF 1 AIN'T GOT YOU 0 Alicia Keys 

4'i-[. I.Wf r-. O O . 


1 






RED CARPET (PAUSE, FLASH) R Ketty 


64 

t5 


17 


18 




NO PROBLEM O Lil Scrappy v 

W'TI- M-|,li. i.,:- OIW*.fiEP1«Sf «WVi6Fl>j;(i FIFli:i 


15 




78 






REAL GANGSTAZ Mobb Deep Featuring Lil Jon 


15 


16 




LET ME IN O Voung Buck 

SaC:;:.. !i ' ■ -.■ -'. S OG-UNI'TOf'l--r,TfR^i:wf- 


15 


66 


63 


64 




YOU KNOW MY STYLE Nas 


63 


18 


21 




LET'S GET AWAY O Tl. v 

jXZZil'"' ■ ■' 1 - .1 (lljWt.U>i(l O ■"■■*■ 1 "■:.(.-." -■."I 


17 


67 


71 
75 


52 




WELCOME BACK Mase <? 

- ■■■■"J.V MDBCTT^l BE£-. PflOWMUHG 


17 


16 


17 




DIP IT LOW O Christina Milian .. 

PC.\i..',- ,1,.- iM .-.i.-. 11 iriAS4L.ttM«NCt«;MIUAN.«*lJLIM01tSJJ*aSlt«ftOlAl O ."L-''." i 


16 


G> 

69 


CAUGHT UP Usher 


68 


22 


25 




U SAVED ME R. Kelly 

""Hi ' - '.K-ii jivt iisw cji :cf/ej. 


19 


72 


61 




TALK ABOUT OUR LOVE O Brandy Featuring Kanye West v 

1 ','.( ;ii> .-. .'.usm : B r.fti'f m & <ii o n • ■• ■» 


1 6 


23 


19 




1 LIKE THAT O Houston Featuring Chingy, Nate Dogg& 1-20 v 

.-1- i---j[;H:i!Ml' a O ' ^''i' 


14 


G> 


73 


70 




THE CLOSER 1 GET TO YOU Luther Vandross Duet With Beyonce Knowles 


62 


19 


1 5 




ON FIRE 0 Lloyd Banks v 

L\'v.'.i.. ,L '/■■,;|..L-. . (ii^ij. O Ml'---. !.« 


4 


71 


69 


73 




WE LIKE THEM GIRLS O Silkk The Shocker Featuring Master P v 


69 


31 


49 




BREATHE. STRETCH, SHAKE Mase Featuring P Oiddy v 


22 


® 

73 






USED TO LOVE U JohnLagefld 

■ ■ . L' 'iLM^MSTI CCLU«Bli aLBjt,' l J' iU-V 


72 


20 


20 




TURN ME ON O Kevin Lyttle Featuring Snraqqa Benz v 

A.BJ. .;- ' ■■- j-XI«5M-IBIHflM»(BlMi»WlliatCOSIUSI.LJTSlfJlMl«J5i:GftA»l' O O 


20 
24 


67 


71 




FREAKS n«v-N-SMIb Featuring Krayzie Bone & Adina Howard 


52 


29 


32 




CHARLENE Anthony Hamilton 


■ 


70 


81 




HOW COME O D12 v 


68 


21 


22 




BURN Usher 


1 


75 


68 


66 




HIGHER D.O.D. & Kanye West 


63 


40 






. . GREATEST GAINER/AIRPLAY . , 

CI A D Vm IB U/IIUAC <^ MkIIu o 

rUKK TuuK vvinus o neiif V 

Tl.. '.t:[''ii-,<'-,.%L.:r .-Kj!:oPi WllLiAMSi OOWn.IO «(ltBWi MV lAaf'l**!^ 


26 


o 


88 


89 




HEY YOUNG GIRL O Uoyd 

..; .-.'."1 . (LI . frjtn:^ « kViitifs otm[ iw;.E£f jwxjuj* dj'^ 


76 




83 


76 




GROUPIE LUV 213 v 

i'.<- h . L-. i.V .j'l •iAlIWBRlfr«.MJONn*S.I"(ANC0f*.>'-IACtLMNMMAS^*. J(I.BM*1.*^M MOOSnif *tBLV Cl:T 


67 


26 


26 




YOU'RE MY EVERYTHING Anrta Biker 

ejL.'.v ' ' ■i[.ii>ioi;[iiVA*tniDGW«i BlL^^on*Laur.l:J^Mf.G■^ 


26 


84 






BREAK BREAD 0 1-20 Featuring Ludacris & Bone Cnishar 

J j'.'"-(ijLT.'il'. . i!Hii^.[S.BSAMliU«4iD o^-')5'L**J'^l>-iPt(.i:t4!e:i-':Afiri>. 


78 


28 


27 




CALL MY NAME Prince 


27 




91 






TEMPTED TO TOUCH O Rupee 

■ v.- . r;-. -, 1 .. ■ o OiriA-r : 


79 


27 


34 




NOLIA CLAP Juvenile, Wacko & Skip v 

<LJ.'~FTi ■.T\.if ,--Rr'?':-i'i5aM:'itrH[HAS[ift3BER;sc'S t. ■. ^. ■.' . ■ •,- vjTir 


27 


80 


77 


75 




DON'T SAY NUTHIN O The RooU «? 

-, ■ ■III !.,.., (9 O ..--I- ■.-■n'l.TJf 


66 


33 


33 




THINK ABOUT YOU Luther Vandross 


29 


81 


82 


SO 




CERTIFIED GANGSTAS O Jim Jones Featuring Cam'ron -9 


80 


32 


36 




HAPPY PEOPLE O R. Kelly 

n... lie. O jivt «jij:':L'\»!ia 


7 


82 


76 


62 




SO FLY O NB Ridai Featuring Gemini 


56 


24 


23 




SOUTHSIDE Uoyd Featuring Ashanli ■? 

.', '.(."iri:, f--,jLITi ■KMlrt'W3WUilaanOBiS2Dt IHL IN. Lt) JW Oi£ JH CU' ILJVtG 


13 


■ 


80 


79 




DIAMOND IN THE BACK O Ludacris ■? 

□^^i.iij ■ ..,iiawiiEvAjGM>.-i OiwrL«S!SGiH»nAa.MFj*MSOuTh«oe7Ti-mj«G 


51 


34 


31 




GOLDEN Jill Scott v 


31 


84 


87 


84 




99 PROBLEMS 0 Jay-Z v 


26 


36 


28 




WHATS HAPPNINt O Ying Yang Twins Featuring Trick Daddy -v 

Etii IN u: iM 'rRinMs a ho,v«s t jaooos u youvgi O caL^ip* jmj- r.t 


24 


8S 


85 






YOU DON T KNOWO KienaKiKi'Sbeard 


85 


30 


40 




SHAKE THAT SH** O Shawnns Featuring Udacri* 

iiMBJJAHE :Bi>irOFSTvM«ir(i OCtSTiinaur, THAi^*-:. T)F= JAM tDirrn nnaM.- irjMfi 


30 


86 


81 


78 




OH MY GOD O Tony Sunshine Featuring P. Diddy & Dirtbag 60 


39 


39 




STILL IN LOVE Teena Marie Featuring Baby 


23 


CD 


93 


85 




BOUNCE BACK O Juvenile Featuring Baby 'V 

■.'"lEiMiTii'ltVBI-CW.USf O Mii> — I'.'- ■. 


85 


25 


24 




SELFISH O Slum Village Featuring Kanye West & John Legend s> 

1 <-! v.^'' • i-.f iTAFRjUwUSf O - -H.'.. i- . i- "AM : i 


20 


88 


90 


87 




FREE O Lashell Griffin 

■. !■ ■ H-'.-H' !i; -. II.-, , Miuti <»Ei'i: ■wtiiv.iM 


81 


41 


43 




DANGEROUSLY IN LOVE Beyonce v 

EM.-''A'--., ■■ - ■ ■■..WiSiMCCAuAJSI . 


3B 


■ 


79 


68 




THIEF'S THEME O Nas -9 

O OUlV,\il.riXJMRiA'(«i;J,iW 


60 


51 


57 




COMF>TON Guerilla Black Featuring Beenie Man v 

c Bfli;«n ic wuiiMSQS.CBsaaof,* (mfrjADAvisi . '=<r,i\ iiBjMio/i 


39 


90 


89 


86 




PRICELESS Joe 

■| ■■■ ■. DTrtO'MS.EC^AMVSAOHlIlM J'.f AL5..M 


72 


38 


29 




FREEK-A-LEEK O Petey Pablo v 


5 




94 


91 




BE YOUR GIRL O Teedra Moses -9 

-ii -v:e;f; 1 ir.jcNFlHSA'.'n.t&iicjOWSi 


87 


■ 




HOT SHOT DEBUT 




92 


92 


92 




CHOOSIN' Too Short Featuring Jagged Edge & Jazze Pha 


61 


MY BOO Uslier& Alicia Keys 41 


93 


86 


83 




1 WANNA THANK YA O Angle Stone Featuring Snoop Dogg v 

■. 1 ■■ (i"I.i*CUSjSIMSi O.H*7*1Mi 


61 


44 


42 




YOU DON T WANT DRAMA BSall & MJG Feaiurinq P Diddy ■ 21) 










BACK UP O Phbull 

n. . \:v I- ■ ■! ■-■■!■-.: o ''-t .w 


94 


35 


30 




YEAHI 0 Usher Featuring LilJon& Ludacris s- 1 

jyATHSriWnH- iSMTh,CB«C16(SSa*HHEnJ0Ufi O .i)-: r ■ 


97 


97 




BLOW IT OUT Ludacris -9 

in>->:'/7 " e.:.ri:,f ■-. it n -•.[*■ ■'ii'i^i'*3rtapfACftifF^wsj: pT(i.fli.or,T.ia.i.« 


56 


43 


59 




WHO IS SHE 2 UO Brandy 

:iMK^.-.'. ■■■.■.■WpSifVJHIUWWClV.AflF' o '•''■'■'<' ^^-^>^ 


44 


poo 


96 


94 




WHAT IF O Ruben Sluddard v 

'I-..-.II . ■■(■.■.'AiLD-wit.niS.ioaoVtaijnoK.jEDMONDS^ C» "'.'i 


47 


47 


50 




WHITE TEE'S Oem Franchize Boyz v 

J . . .■, ...j'j^tlAMGUliHBEVlBETTTi O flZ^HI I nf= U'i'LtWSA. 3Ci:77' JMRr. 


45 


99 


98 




THE NEW WORKOUT PLAN Kariyo West 

• .■, ■ ■ .■ . .T Bo:-4.ffiiA:i!i ■' ■ !-. '.-j 


60 


43 


38 




MOVE YA BODY O Nina Sky Featuring Jabbe <? 

■ ■Mii.'^ . >i(r/^{iHlVCJ CM BHM6 HJUMAJUIiVOEKaiJLIMUBMMilWCRMfUAunKIl 9 O '<r(T Utl'J.'.NtTRS'i. mS!VMHS 


14 






AU NITE (DON'T STOP) O Janet Jackson 

-:i,;i^rii:ii. i;i;.-..t. itlp'ii i*.U'iOVJHWftsn iifwBiT[«eBTAB»CS[ABMiSSO»<«t>Af::i;c> f..i£-;.-'.v'.' i.ii: O'. -i;*. >«r 


90 


59 


77 




I'M SO FLY Uoyd Banks •? 

TiMBi.n-- ' ■ . '.lOiliYNMIiSI (i Ji.i: WBUUCL'TIMTilSaiPE 


47 






BABY MAMA 0 Holla Point Featuring Three 6 Mafia 

' nfTf ir ^-■■'A^TT.i. :^iASrtBafirRFiiiMa*RViMiiRfirmar8wiso<s.paE4i«r»*finjMnori:.', C9 o-"'" '-n' '.' 


84 


46 


51 




1 SMOKE, 1 DRANK Magic Featuring YoungBloodZ & Roy Jones. Jr. 

IhtbEAti ' . -.'..i:PHjSM&»|HJimUJH,rauNGeiMD.LJlBOa£CI ttXJt »Udi 


46 






ALONE O MalinaMoye 93 
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Sales data compiled from a nationat subset 
panel of core R&B/Htp-Hop stores by 

AFmsT 

IMPRINT & NUMBER/DISTRieUTING LABEL 




Nielsen 
Sound Scan 


KM 
rosmoH 
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NUMBER 1/HOT SHOT DEBUT 

213 DncEvsntf »7»*.Tin i ii sii 


1 Week At Number I 
The Hard Way 


1 


11 








SHYNE GANGLAHixtiErjAMoeBtr/iDJMGiewiani 






Godfather Buried Alive 


1 


m 


2 


98 




MOBB DEEP iWAMDiiVJiv(UT3r/zt)MUotwti.Ni 






AiTMrikaz N^hiMar* 


2 


4 


5 


5 




UL WAYNE CASHuoMrrnPiBT'.'UMttGingim) 






Tba Carter 


2 


5 


3 


1 




LLOYD BANKS i^ imireinta-iNTifiscorf itwuxi 






The Hunger For Mere 


1 


6 


4 


2 




VARIOUS ARTISTS UNVfRULfMliSONrMUSIDlOUBAataDDiUMf 






Now 16 


2 


7 


7 


7 




USHER A* U>fA«U14li7DMeAI129liia9«l 






CoiilessiMis 


1 


8 


6 


3 




JADAKISS HUFF RVDcns mite'^iNTtRSCOPf mwuni 






KitsOfDuth 


1 


9 


10 


8 




ANTHONY HAMILTON • sosoMFRin^MBAiuncoi 






Cumin' Fron Where I'm fnm 


6 


10 


9 


6 




B.G. CHom CITY iw-KOoi > 1 1 mit w 






life After Cssh Mosey 


2 


11 


taum 


TIRROR SQUAD snc/uMVTflSALtajNfnMWGnanciii 






True Story 


1 


12 


mmu 


AKON iiiDUMivEKM.niw*'UMmiiP]iicoi 






Trouble 


11 1 


13 


tamm 


UL SCRAPPY/TMLLVHIS wHcmsnnss-wuMUKisiaant 


Tbi Kins 01 Cruah & BMC Rtcordings Pnunt 


3 




m 


16 


39 


AUOAKEYSa* jmrn-mmatmum 






The Diary Of AlKia Keys 


1 1 


o 


17 


11 




CRIME MOB BMLREMHSEtiinmiMwawosiiisiaii 






Crime Mob 


11 


1« 


B 






HOUSTON Ufnui aH3r<itacoi 






Ifs Already WHtten 


8 


o 






LYFE columci* bom/sonv miK iu« ra CDi (hj 






L/fe 261-192 


17 


18 


20 


17 




BEENIE MAN SHOciiiNGVieESMiTr'ViKiNiiMaru.N) 






Back To Basics 


7 


19 


22 


12 




LLOYD iHE iNCiUF JMi ca24ai*«JUG ni n coi 






Soutlaide 


3 


20 


23 






TEEDRA MOSES ivTN»iiiMa)i |N1 






Complex Simplicitv 


20 


21 


14 


10 




KEVIN LYTTLE tTiANTicijnr,'ABiB»iiKi 






KovfaiLynli 


8 


22 


18 


18 




KANYEVIfEST ROCArtLiMitf JAMDSxar/OJMGiiM'iMii 






Tkt Collogo Dropout 


1 


23 


19 


21 




JUVENILE A cuHMO»<YO»i7iriiMno(i}Hcoi 






JuvoTho Groat 


4 


24 


21 


13 




THE ROOTS GeFHNtDan*/ipnf)tscoF{niKcoi 






The Tipping Pont 


2 


25 


25 


22 




D12 SKAOYonw.iMtfRscoi'CiBWuni 






D12Worid 


1 


26 


29 


26 




UL' FLIP A sucuFnELa]iiJMBu*Bt4r/S0NYuus)Cna9iCQC0i 






U Gotta Feel Me 


2 


27 


24 


9 




BONEY JAMES twumoiBfiDS wmniHCOi Pun 


9 


m 


31 


20 




ANGIE STONE iW]i»-,'RMaiiiiicDj 






Slono Love 


4 


29 


26 


19 




BRANDY* AnANTicaair.AGiiin.11911 AfradiiiK 


4 


30 


28 


23 




BBALL ft MJG • BADai»saz»-'UMnoii2»ciii 






Uvieg Lependt 


1 


31 


32 


27 




TEENA MARIE CASNU0Nrrcus5iCSi»wuiAinGii7»a)i 






La Dona 


3 


& 


34 


32 




BLACK EYED PEAS A AkMomoNTERScorEiizsiCDt 






Elephunk 


23 


& 


35 


29 




PETEY PABLO • jivi ituvzoMBA him m 




Still Wrilir»g li My Diary: 2nd Entry 


3 


34 


30 


24 




PRINCE A W6XQlUMBlAW8»SOWrMUSIC(linEQCOJ 






Musicology 


3 


35 


33 


28 
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Capone Puts Brazil Atop Latin Grammy Noms 



BY TOM COMES 

SAO PAUI/), Brazil— TVvo months ago, 
few people outside Brazil knew Tom 
Capone's name. 

But with five nominations for the 
fifth annual I^tin Grammy Awards, 
the multitalcnted producer is not only 
the most nominated individual this 
year but also the most nominated 
Brazilian ever. 

He (?amered mxis for the Sept. 1 cer- 
emonies for album of the year and best 



engineered album for "Maria Rita": pro- 
ducer of the year; and two nominations 
for record of the year, for Maria Rita's 
"A Festa ' and Skank's "Dois Rios." 

Capone worked on several other 
nominated projects, including Frejafs 
"Sobre N<Ss 2 e o Resto do Mundo," 
nominated for best rock album in Por- 
tuguese, and 0 Rappa's "0 Silencio Q 
Precede o Esporro," nominated for best 
Brazilian contemporary pop album. 

But Capone is not just a producer 
and an engineer, he is also a musician 



and the director of A&R for Warner 
Music Brazil. 

"I have total support from my boss, 
[president] Claudio Conde, who allows 
me to produce some [outside] albums 
during the year," says Capone, who has 
his own recording studio. 

But he says that since producing 
Skank's "Cosmotron," he has worked 
exclusively with Warner artists. 

Capone got into music playing the 
guitar and producing for a band called 
Peter Perfeito in the 1980s. He later 



And The Winner Is. . 



It is time for our annual predic- 
tion of Latin Grammy Award win- 
ners. These aren't endorsements 
(particularly since voting has already 
closed), but rather educated guesses 
and personal opinion. 

In that spirit, enjoy the read, and 
place your bets in time for the 
Sept. 1 event. 

RECORD OFTHEYEAR: Should Win: 
"Lagrimas Negras " by Bebo \^ddes 
and Diego "El Cigala" exemplifies 
what can be achieved when music is 
allowed to shine in a pure, unadul- 
terated manner. A triumph in a time 
of skeptics. 

Will Win: Alejandro Sanz's "No Es 
Lo Mismo" is beautifully recorded. It 
also enjoys prestige, name recogni- 
tion and commercial success across 
many borders. 



BEST NEW ARTIST: Should Win: 
Akwid, for bringing the new 
urban/regional movement to the 
fore, or Obie Bemnidez, for position- 
ing himself as a sb-ong pop artist 
with a songwriter's credibility. 

Will Win: Even toss between the 
two, although Bermiidez is better- 
known outside Uie United States. 

BEST FEMALE POP VOCAL ALBUM: 

Should Win: Rosario's "Dc Mil Col- 
ores " and Paulina Rubio's "Pau- 
Latina" are energetic, sparkling and 
different albums that put new 
punch into female pop. 

Will Win: Rubio is long overdue 
for a Grammy But Uiis voting body 
may go for the more esoteric 
Rosario, who may also gamer the 
strong Spanish vote. 



ALBUM OFTHEYEAR: 

Should Win: ''NoEsLo 
Mismo " is an album of 
original material on 
which Alejandro Sanz 
takes a major leap beyond 
what he has done before. 
And he lets us enjoy the 
ride. "Lagrimas .Negras" 
by Bebo Valdes and Diego 

"El Cigala" is a strong 

contender 

Will Win: Sanz. No other artist in 
this category has the name recogni- 
tion to adequately compete. "Lagri- 
mas Negras" could be an upset win- 
ner, but I'm betting on Sanz. 

SONC OFTHEYEAR: Should Win: 
"Andar Conmigo," performed by 
Julieta Venegas and co-written by 
Venegas and Coti Sorokin, is lovely 
and unpretentious — a rare combina- 
tion. Cafe IVuba's "Eres," written by 
Emmanuel Del Real, is an uncharac- 
teristic, lashly romantic track and 
the best cut on the album. Both are 
personal favorites. 

Will Win: Alejandro Sanz's "No Es 
\x> Mismo," penned by Sanz, is the 
only one ttiat was widely heard. And 
yes. it is a great track as well. Perhaps 
Venegas' success in Mexico will give 
her a leg up. 



Latin 
Notas 
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lcobo@blllboard.com 




BEST MALE POP VOCAL ALBUM: 

Should Win: How do you choose 
among three giants — Luis Miguel 
("33 "). Ricky Martin ("Almas del 
Silencio") and Alejandro Sanz ("No 
Es Lo Mismo") — and well-regarded 
newcomers Obie Bermiidez ( 'Con- 
fesiones") and David Bisbal 
("Buleria")? There is plenty of com- 
mercial success here, but the best- 
crafted set among these is "No Es 
Lo Mismo." 

Will Win: Sanz. Because he is an 
auUior, an interpreter and an 
extraordinary musician. 

BEST SALSA ALBUM: Should Win: 
I'm not a fan of posthumous 
awards, but Celia Cruz's 'Regalo 
del Alma" touched my heart like 
few albums have. I'm for Celia 
even though Victor Manuelle's 



"Travesi'a," which features an 
eclectic mix of styles, may be his 
best album yet. 

Will Win: Hard to imagine Uiat it 
will be anyone other than Cruz, 
unless voters have decided to finally 
move on after her death. In that 
case, Los Van Van may get the nod 
for the historic recording "Live at 
the Miami Arena. " 

BEST ALTERNATIVE MUSIC ALBUM: 

Should Win: "Cuatro Caminos" is 
undoubtedly Cafe T^cuba's best 
album in years. Ozonutli is a con- 
tender, but since "Coming Up" is an 
EP, the impact isn't the same. I lon- 
orable mention goes to Babasonico's 
surprising "Infame. " 

Will Win: Cafe Tacuba has the 
international scope. 

BEST RANCHERO ALBUM: Should 
Win: This year's nominees make up 
a strong, competitive category. I 
love that Marco Antonio Soli's effec- 
tively pulled oH n ranchera album 
in his own style with "Tu Amor 0 
Tu Desprecio," but "En Vivos Por 
Ultima V'ez. " with Vicente Fernan- 
dez and Alejandro Fernandez, fea- 
tures two generations of music in 
one exciting performance. They 
deserve a nod. (Vicente is also nom- 
inated for solo set "Se Me Hizo 
Tarde Ixi Vida."| 

Will Win: Vicente Fernandez. A 
contender for years, Fernandez 
finally won his first Latin Grammy 
two years ago. Now, voters every- 
where recognize him as the top 
artist in the genre. 

BEST NORTENO ALBUM: Should Win: 
Conjunto Primavera deserves its 
nomination for "Decide Tu." But Los 
Tigres del Norte \venl the extra mile 
with "Pacto de Sangre," an album 
that entertains and advocates and 
does it well acro.ss the board. 

Will Win: Perennially popular 
Ramon Ayala y Sus Bravos del Norte 
will give them a run for their money 
with "Titere En Tlis Manos/El Invic- 
to," but Los Tigres del Norte, with 
their newfound popularity and good 
will in Spain, will win. 



opened his own studio and began pro- 
ducing full time. 

When Warner Music Brazil asked 
him to be A&R director in 1998, he 
accepted on the condition that he 
be allowed to produce albums for 
other labels. 

The list of acts he has worked with 
includes Gilberto Gil, Milton Nasci- 
mento, Raimundos, Barao Vermelho, 
Nando Reis, Marisa Monte, Carlinhos 
Brown and Lenine. 

Most recently, Capone produced 
three h^cks for Spanish-language trio 
Bacilos (which has one Brazilian mem- 
ber) for its new album, due Sept. 28. 

Despite the impressive lineup of pro- 
ductions, the project that has thrust 
Capone's name into international con- 
sciousness is "Maria Rita," the self-titled 
debut album by the daughter of the late 
Elis Regina. Released in 2003 on 
Warner, it became Brazil's fifth top- 
selling title of the year. It has sold 
640.000 copies, according to the label. 

"The main thing is Maria Rita's 
voice," Capone says. "And we also have 
her totally intuitive and yet precise per- 
ception of the arrangements. Great 
parts of the repertoire, as well as the jazz 
trio ensemble jacoustic bass, piano and 
drums], were taken from her live con- 



CAPONE: COtltaS FIVE NOMINAIIONS 



certs. Co-producer AlvaroAlencar and 1 
just worked as engineers." 

Technically, Capone says, "We 
recorded all Uie basses live and used a 
collection of Neve and API sets, as well 
as several vintage microphones. For 
Maria Rita's voice, we used a valved Neu- 
mann U47 from tiie 1950s. 

"The production is intentionally 
simple. " he adds. "The u,se of few ele- 
ments leaves more room for the voice. 
I believe the nominations come from 
that set of small yet true details on an 
album where the voice expresses 
beauty' and technique in a very natu- 
ral and Brazilian way." 
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Majors Catch On To Compilations' Appeal 




BYMKHAanOimA 

A quick glance at Billboardlop 
Electronic Albums chart reveals sev- 
eral compilations, including Happy 
Boys' "TVance Party (Volume Fourl," 
Paul Oakenfold's "Creamfields," Bad 
Boy Joe s "Best of NYC AfterHours . . . 
Feel the Drums" and Vic Latino & 
David Waxman's "Ullra.Dance 05." 

A second glance demonstrates that 
these titles are the musical children of 
independent labels: Robbins, Perfecto/ 
Thrive. Megamix/Musicrama and 
Ultra, respectively. There are no major- 
label dance compilations to be found 
in the mix. 

This contrasts with the scene in the 
United Kingdom, where major-label 
dance compilations like "Cream Clas- 
sics" (Warner Dance). "Clubland 5" 
(AATW/UMTV). "Anthems of Ibiza " 
(Inspired/UMTV) and "The Best Club 
Anthems" (Virgin/EMI) currently pep- 
per the charts. 

That's because, unlike in Uie United 
State-s, the international dance music 
market uses compilations as an inte- 
gral selling component to dancefloor 
hit singles, which, in turn, drive sales of 
the \arious compilations. 

Indeed, major-label dance compila- 
tions in the United States have been 
mi.ssing in action since the dawn of 
the new millennium. 

But that's about to change with the 



"The major labels in Aniericai/iouW 
be releasing dance compilations," says 
Big Management's Gar>' Salzman. who 
oversees the careers of Nevins. Ray Roc 
and others. "We have the artists, the 
pnxlucers. the songs and the remixes 
in this country. There's no reason for 
U.S. labels to not be in the dance- 
compilation market." 

Indeed. But according to Johnny 
DeMairo, senior director of A&R at 



he says. "But that's not always easy to 
do when you're dealing with other 
releases that are considered to be a 
higher priority." 

DeMairo says this is why Ultra. 
Robbins. Tommy Boy. Global Under- 
ground. DeeVee. UBL and other indie 
labels have become so successful and 
powerful in the dance-compilation 
market. "That's all they do. Dance 
music is their priority. " 



Tfiat .said. DeMairo acknowledges 
that Atlantic, by way of the Rhino 
imprint, will be releasing a lot of 
dance compilations in the future. 
encompa.ssing classic material and 
current hits. "We certainly have the 
music and the remixes." 

So, too, does Virgin. "Virgin Records 
Dance Hits " spotlights numerous Vir- 
gin artists as well as acts on other 
labels owned by parent EMI. They 
include Janet Jackson, Kylie Minogue. 
Daft Punk. Iggy Pop, Dirty Vegas and 
Joss Stone (a remix of new single "You 
Had Me"). 

Non-EMI tracks include Shape; 
UK's "Lola's Theme," Mynt Featuring 
Kim Sozzi's "How Did You Know?" 
and the Roc Project Featuring Tina 
Novak's "Deja Vu (It's Hard to 
Believe)." The set will also introduce 
two new Virgin acts: electronic-pop 
duo Self Serve and R&B singer 
Brooke Valentine. 

Mauro DeCeglie. director of 
product management at Virgin, 
calls the compilation "a celebration 
of dance music within our company 
and beyond." 

It is also the first of many compi- 
lations to feature music from a 
specific genre and use Virgin Records 
as a brand, DeCeglie adds. 

To spread the word about "Virgin 
Records Dance Hits." the label is 
setting up initiatives with gyms and 



fitness centers, the gay community 
and retailers. There are also plans for 
Nevins to embark on a DJ tour in sup- 
port of the collection. 

.At the center of this project was Salz- 
man, who helped with the tracklisting 
and the licensing of non-EMI titles. 

"EMI has the product and we have 
the relationships with the other 
labels," Salzman says. "We also have 
our ears to the street. We know what 
music is happening in the clubs." 

Of course, as someone who spear- 
headed this project and supplied the 
DJ. Salzman has a dual interest in its 
success. "He wants this to work." 
Nevins notes. "The entire concept — 
the tracklisting. the packaging, the 
marketing and promotion — is key. 
and he totally understands this." 

Using this model. Salzman says, a 
major can get dance compilations 
into the market without having to pay 
for a separate dance department. 

In this way. he continues, "it be- 
comes cost effective for the major label, 
|and| at the .same time, an additional 
revenue .stream is being created." 

Still. DeMairo cautions. "If it's 
the right collection of songs, any 
major label can make this model 
work if they put money behind it. 
It comes down to money and pri- 
oritizing. If you get behind the 
project with a retail program, it 
will be successful." 



Moroder, Van Dyk Highlight Dance Summit 



With the 1 1th annual Billboard clajisics, including "Love to Love 



Dance Music Summit right 
around the corner (Sept. 20-22 at 
the Union Square Ballroom in 
New York), we are incredibly 
happy to announce 



You Baby," "Try Me, I Know We 
Can Make It, " "Summer Fever," 
"MacArthur Park," "I^st Dance," 
"Hot Stuff and "I Feel Ix)ve." 



that legendary pro 
ducer Giorgio Moroder 
is confirmed for the 
Pioneers of Dance/ 
Electronic Music 
panel, while top inter- 
national DJ/producer 
Paul Van Dyk is 
confirmed for The 
Billboard Q&A. 

To paraphrase Ruth, 
Anita and June, we're 
so excited. 

Moroder. who hails from 
Ortisei. Italy, and resides in Los 
Angeles, was one of the aural 
architects of disco music. His solo 
albums ("Knights in White Satin." 
"From Here to Eternity." ""E=MC-") 
remain templates for today's elec- 
tronic artists and producers. 

Of course, he was also instru- 
mental in the international success 
of Donna Summer. 

Moroder. along with Pete Bel- 
lotte. helmed numerous Summer 



Beat 
Box 



By Michael Paoletta 

mpaoletta@t>illl>oaTd.com 



Moroder and Bellotte also 
masterminded the self-titled 
Munich Machine album. 

On his own, Moroder handled 
Summer's " On the Radio " and 
Grammy Award-winning "Carry 
On. " And with Gaiy Klein. Moroder 
produced Summer's duet with 
Barbra Streisand. "No More Tears 
(Enough Is Enough)." 

Along the way, he collaborated 
with other artists. They include 
Nadleen Kane, the Three Degrees, 



Sparks and Philip Oakey. 

Moroder also worked on several 
soundtracks: "Midnight Express," 
"American Gigolo," "Flashdance, " 
" Top Gun " and others. These films 
included hits by Blondie ( "Call 
Me "). Irene Cara (" Flashdance . . . 
What a Feeling ") and Berlin ("Take 
My Breath Away"). 

Altogether. Moroder owns three 
Grammys, three Oscars and four 
Golden Globe Awards. 

And then there is Van Dyk, 
who.se own productions have surely 
been influenced by Moroder 

The German artist's most 
recent Mute Records album, 
"Reflections," peaked at No. 3 on 
the Billboard Top Electronic 
Albums chart last year. It has 
since spawned three club hits 
( "Time of Our Lives," "Nothing 
but You" and ""Crush"). 

Earlier this year, Van Dyk took 
home DanceStar Awards for best 
non-U.S. international DJ, best use 
of music in a TV commercial 
(Motorola) and best U.S. event 
(New York's Central Park Summer- 
Stage 2003). 

Van Dyk also rocked the stages 
at the Ultra Music Fest in Miami 



and the Coachella Valley Music & 
Arts Festival in Indio, Calif. 
He begins a 19-date Rock the 




Vote Presents Paul Van Dyk tour 
Sept. 4 at the Space club in Miami. 
On one of his rare days off, he will 
fly to New York specifically for the 
summit — where I will interview 
him one-on-one. 

And yes, questions from summit 
attendees will certainly follow. 



For more info about the 
summit, or to register, visit 
billboardevents.com, 

CHANNEL SURFING: The fifth 
season of Showtime's "Queer As 
Folk" series begins shooting in 
late September for episodes that 
will air next spring. 

The show's music supervisor, 
Michael Perlmutter, of SL Feldman 
& Associates in Toronto, is look- 
ing for rare and not-yet-released 
dance/electronic tracks. 

Perlmutter says he is searching 
for titles that will be commercially 
available between February and 
June 2005. 

He is also keen on showcasing 
rare or commercially unavailable 
remixes. 

For more info, e-mail him at 
perlmutter@slfa.com. 

Ready for a reality TV show 
about Las Vegas' Ice Meta Club? 
If so, prepare yourself for the 
Oct. 12 premiere of "The Club- 
on Spike TV. Auditions were 
recently held for dancers and 
DJs. International DJ/producer 
Paul Oakenfold is confirmed to 
appear on the show. 
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DEL McCOURY BAND: MEMBERS ARE UP FOR A DOZEN AWARDS 



McCoury Band 
Tops IBMA Noms 



BY DEBORAH EVANS PRICE 

NASHVILLE— The Del McCoury 
Band tops the list of nominees for the 
15th annual International Bluegrass 
Music Awards, set for Oct 7 at the 
Kentucky Center in Louisville, Ky. 
Blue Highway and Alison Krauss + 
Union Station are also top nominees. 

Krauss and Dan 
TVminski of Union 
Station will host the 
awards. The event is 
the centerpiece of 
the International 
Bluegrass Music 
Assn.'s annual World 
of Bluegrass trade 
show and Fan Fest. 
to be held Oct 4-10. 

The Del McCoury 
Band, an eight-time 
winner of IBMA's en- 
tertainer of the year 
accolade, leads with 
12 nominations, 
including enter- 
tainer, vocal group, 
instrumental group 
and album of the 
year for "It's Just the Night." 

Its nominations also include 
recognition for individual band 
members. McCoury earned a nod 
in the male vocalist category, and 
each of the players received nomi- 
nations for their respective instru- 
ments: Rob McCoury (banjo), Mike 
Bub (bass), Jason Carter (fiddle) 
and Ronnie McCoury (mandolin). 

Additionally, members of the 
group participated on three 
records that received nomina- 
tions for recorded event of the 
year: "Life of Sorrow," "Livin' 
Lovin' Losin': Songs of the Lou- 
vin Brothers" and "WhiteHouse." 

Alison Krauss + Union Station 
earned nine nominations, includ- 
ing entertainer of the year, 
instrumental group and vocal 
group. Krauss received a nod for 
female vocalist of the year, and 



ALISON KRAUSS + UNION STATION: 
EARNED NINE NOMINATIONS 



Tyminski received one for male 
vocalist. Band members Jerry 
Douglas (dobro), Barry Bales 
(bass) and Ron Block (banjo) also 
earned nods in the categories for 
their individual instruments. 
Krauss is also nominated for her 
work on "Livin' Lovin' Losin': 
Songs of the Louvin Brothers." 

Blue Highway 
earned seven nom- 
inations, including 
vocal group, in- 
strumental group, 
album for "Won- 
drous Love" and 
song of the year for 
"Seven Sundays in 
a Row. " "Wondrous 
Love" also gar- 
nered a nod for 
gospel recorded 
performance. 

Rhonda Vincent 
& the Rage, Ricky 
Skaggs & Ken- 
tucky Thunder, 
Mountain Heart 
and Doyle Lawson 
& Quicksilver each 
received five nominations. 

The 2004 Hall of Honor in- 
ductees are Curly Seckler and 
Bill Vernon. The distinguished 
achievement award recipients 
are Moses "Mo" Asch, Kirk and 
Becky Brandenberger, Tom T. 
and Dixie Hall, Jimmie Skinner 
and Art Stamper. 

This year marks the event's 
last year in Louisville before the 
IBMA's World of Bluegrass 
moves to Nashville in 2005. Sir- 
ius Satellite Radio, MerleFest, 
Sugar Hill Records, GHS 
Strings and Deering Banjos are 
sponsors of the awards show. 

This year's IBMA Awards will 
be broadcast to more than 300 
U.S. markets and 14 foreign net- 
works. The professional mem- 
bership of the IBMA votes on 
the awards. 
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Managing Songwriters 
A New Tune In Nashville 



As a veteran music publisher. Chris 
Oglesby has spent most of his career 
working with songwriters. But with 
his new company. Writer Manage- 
ment, he is putting his experience to 
work on their behalf in a new capa- 
city, as a manager. 

A more common practice in other 
music centers, the idea of a manage- 
ment company for song\vriters is a 
relatively new concept in Nashville. 
.And despite a solid roster of clients, 
Oglesby still sometimes has to explain 
to the industry just what it is he does. 

'There's an education process to 
what I'm doing," he says. 

"In an environment that's chang- 
ing so rapidly this management com- 
pany offers writers some creative con- 
sistency. Our goal is just to help them 
reach and visualize their dreams." 

Oglesby has worked in Nashville 
music publishing since 1985. His 
experience includes stints at Ahno- 
Irving Music, Bob Doyie's Dream- 
catcher and at BMG. where he 
worked as senior cre- 
ative director until 
leaving in March to 
launch Writer Manage 
ment. 

He first saw the idea 
at work in the United 
Kingdom. "Several 
years ago I started tak- 
ing writers to London 
on business trips," he 
explains. "I went over 
with the idea of hook- 
ing up BMC writers 
with writers from other 
markets to broaden 
our horizons a little bit I began to dis- 
cover I was meeting with more and 
more writer managers, which was a 
new thing to me." 

He eventually partnered with Pete 
Evans of Native Management, a divi- 
sion of Simon Fuller's 
19 Management 
Writer Management is 
ajoint venture with 
Native/19. 

In London, Oglesby 
says, the manager 
"plays the role a typi- 
cal Nashville publish- 
er plays. They deal 
with the writer more 
creatively. In Nashville the publish- 
ers are really hands-on with song- 
writers. They help them a lot in their 
careers, taking them from one level 
to the next. " 

Still, publishers are busy people, 
typically with a full stable of writers. 
Having a designated rep like Oglesby 
is "good for writers in that they have 
a good, cohesive team behind them, " 
he says, especially at a time when 
music publishing companies shrink 
and merge as the industry continues 
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to consolidate. "If a writer starts at 
one publishing company and moves 
to another, the one common denomi- 
nator is me." 

Ciaig Wiseman %vas the first A-list 
songwriter signed to the new compa- 
ny (Writer Management shares 

Music Row office 

space with Wise- 
man's Big Loud 
Shirt Music.) 
Other clients are 
Bany Dean, Den- 
nis Matkosky and 
Steve McEwan. 

Among the 
services Oglesby 
provides is set- 
ting up co-writ- 
ing sessions and 
pitching songs to 

labels and producers. He also works 
with the London office to pitch each 
other's songs in their respective 
marketplaces. 

'It gi\'es writers a lot of flexibility," 
he says of the deal. 
"And with my connec- 
tion to Native/19, it 
gives my small, little 
office a worldwide 
reach." 

Another key ele- 
ment of his job is 
"helping the writers 
take a little bit more 
control or be a bit 
more aggressive with 
their copyrights."' He 
also works to " think of 
new and different 
ways to exploit the 
material, " particularly in the area of 
new technologies. 

Oglesby says his goal for the com- 
pany is simply to "find writers that 1 
believe in and that believe in me and 
work together with them to take 
their careers to the 
next level. 

"I absolutely love 
songwriters," he adds. 
'"The music business is 
always going to 
change, but there's 
always going to be the 
music, and writers 
bring us that" 

A GENTLEMAN REMEMBERED: Pio^ 
neering bluegrass artist Charlie Waller 
died Aug. 18 at his Virginia home of 
an apparent heart attack. Waller, who 
was 69, had been preparing a tour at 
the time of his death. 

Singer/guitarist Waller founded 
influential bluegrass group the 
Country Gentlemen in 1957. The 
International Bhiegrass Music Assn. 
inducted the group into its Hall of 
Honor in 1996. 

Waller began his professional 



career performing in Washington, 
D.C.-area bars when he was just 13. 
After mo\'ing to Baltimore, he played 
with Buzz Busby & the BiQmi Boys 
for two years before forming the 
Country Gentlemen. The group went 
on to record nearlv 40 albums 
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through many personnel changes. Its 
latest " Songs of the American Spirit" 
was released Aug. 24 by Orlando- 
based Pinecastle Records. 

While the group recorded many 
bluegrass hits, its only appearance on 
the Billboard Hot Country Singles & 
Tracks chart was 1965's "Bringing 
Mary Home" on Rebel Records. It 
peaked at No. 43. 

ON THE ROW: Music Row publish- 
er/manager Leigh Brannon and 
country artist Ty Hemdon are 
joining forces to launch Over the 
Stars, a management and produc- 
tion firm. They will be equal part- 
ners in the venture. 

Brannon will exit her pasition as 
creative director of Right Bank Musk 
Publishing to launch Over the Stars 
Oct 1. Her initial clients are Hemdon 
and Right Bank s rock singer/ 
songwriter Laurianne Cates. 

Matt Lindsey and Raleigh 
Squires have been hired as inde- 
pendent pluggers for Right Bank s 
Nashville office. 

Ashley GIvens joins management 
company Tenacious Entertainment 
as public relations/management 
a.ssociate. Her previous experience 
includes stints at Dead Bird Films, 
Bionu Films, APA. SHO Artists and 
as a talent buyer for Nashville night- 
club 3rd & Lindsley. 

MUSIC NEWS: Retired 
producer/label executive Jimmy 
Bowen is taking one more turn 
behind the board to produce some 
tracks for an upcoming Merle Hag- 
gard record. Bowen is co-produc- 
ing the project with TV composer 
Mike Post at Post"s studio in Bur- 
bank, Calif. The album will be a 
joint venture between Haggard's 
Hag Records and Capitol Records, 
his former longtime label home. 
The album will include a duet 
with Toby Keith. 
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NEW & NOTEWORTHY 



LYFE lENNINGS 
L^e 26S-192 

PRODUCERS: various 
Columbia/Sony Urban Music 90946 
RELEASE DATE: Aug. 17 

Some musicians are able to take their 
experiences — good, bad or other- 
wise — and craft emotional songs that 
everyone can relate to. That's what 
newcomer Lyfe Jennings attempts to 
do on his debut here. The Toledo. 
Ohio, native shares his experiences as 
a hustler and a convicted felon — the 
album title refers to his inmate num- 
ber — over smooth R&B tracks. Lead 
single "Must Be Nice" works well as a 
midtempo showcase for his throaty 
tenor as he croons about finding the 
perfect love. Jennings is particularly 
effective on such songs as the spiritual 
"26 Years. 17 Days." "Greedy" and 
"She Cot Kids." But his narration of 
the album, which plays between 
songs, quickly becomes tiring and 
annoying. Despite that. "Lyfe 268-192" 
is one promising debut. — RH 

POP 

^12 STONES 
Potter's Held 

PRODUCER: Dave Fortman 
Wind-up 601S0-13082-2 
RELEASE DATE: Aug. 24 

Wind-up act 12 Stones sold 300,000- 
plus copies of their self-titled debut. 
Still, audiences are likely more familiar 
with Stones singer Paul McCoy, because 
of his guest spot on Evanescence's 
breakthrough hit, "Bring Me to Life." 
That exposure should lead more people 
to give "Potter's Field" a chance, along 
with some closer scrutiny. The album is 
far from a sophomore slump; songs like 
first single "Far Away" and the lilting 
"Photograph" find the rock foursome 
striving to write weighty music with 
earnest lyrics to match. But that elusive 
element that gives a group its distinct 
musical identity is missing. The rat-a- 
tat intro to "Three Leaf Loser." along 
with its quirky cadences, offers a posi- 
tive hint to what may lie around the 
next creative comer. — Q.T 

★ IAN NfOORE 
Luminaria 

PRODUCERS: Ian Moore. Screen Door 
Music 

Yep Roc 2083 
RELEASE DATE: Aug. 24 

The burden of the contemporary 
singer/songwriter is in formulating a 
sound that is completely unique. 
With "Luminaria," Ian Moore accom- 
plishes just that. Lyrically, the album 
is filled with shadowy, deep imagery, 
like a mysterious black-and-white 
photograph. From opening track 
"What I've Done," Moore puts the lis- 
tener in the passenger seat right 
beside him, and he drives down real- 
life roads. He doesn't fly with angels: 
He dances with devils. Instrumentally, 
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YOUNG BUCK 
Straight Outta Cashwille 

PRODUCERS: various 
G-Unlt/lnterscope B0002972 
RELEASE DATE: Aug. 24 

Following the success of 50 Cent, 
Lloyd Banks and their collective G- 
Unit efforts, it's not surprising that 
anticipation is high for the debut 
from G-Unit member Young Buck. A 
native of Nashville, Buck combines 
his gritty Southern flow with hard- 
core beats to craft a set that will 
please G-Unit fans. Lead single "Let 
Me In" is already a club and radio 
favorite, thanks to its catchy hook 
and guitar licks. "Prices on My 
Head" thumps with a hypnotic bass 
kick as the artist, Banks and D-Tay 
trade verses about living a life of 
infamy. Buck is equally impressive 
when he holds his own alongside fel- 
low Dirty South MCs Lil' Flip and 
David Banner {"Welcome to the 
South"). Other highlights include 
"Bang Bang" (which samples Nancy 
Sinatra) and the orchestral "Bona- 
fide Hustler." Buck may not be as 
charismatic or as lyrically com- 
pelling as his cohorts, but he still 
makes a strong impression. — RH 



TIM McGRAW 

Uw UkeYou Were Dying 

PRODUCERS: T)m McCraw. Byron 
Gallimore, Darran Smith 
Curb 78858 
RaEASEDATE: Aug. 24 

Tim McGraw and his road band 
returned to upstate New York to 
record this very confident studio 
album, his eighth. "How Bad Do You 
Want It" is raw, swampy, blues rock, 
while "Back WTien" is t\vangy nostal- 
gia. "My Old Friend" and "Blank Sheet 
of Paper" are gently loping midtempos 
that McGraw completely owns. Several 
songs, including the chart-topping 



Pi 



powerful title cut, are quite personal 
and perfectly suited to McGraw's vocal 
style. Always a risk-taker, he remains 
fearless in his choice of material, evi- 
dent here on sweeping, observant fare 
like "Drugs or Jesus" and the ulti- 
mately redemptive "Kill Myself." 
McGraw avoids slickness on percep- 
tive cuts like "Everybody Hates Me" 
and the backiA-oods funk of the witty 
"Do You Want Fries With That. " With 
this 16-lrack set, McGraw continues 
to top himself. — RW 




R.KELLY 

Happy Peopk/U Saved Me 

PRODUCER: R. Kelly 
Jlve/Zomba 82876-60356 
RELEASE DATE: Aug. 24 

Channeling another creatiw yet con- 
flicted soul — Marvin Gaye — R. Kelly's 
latest project dissects the sexual/ 
spiritual dichotomy that makes him 
tick musically. "Happy People" is the 
party-jam half of this double-CD. 
Adopting a DJ guise as the "Music 
Weatherman." Kelly eases into the 
feel-good mood with such finger- 
popping charmers as "Weatherman" 
and "Love Street." Some selections 
are derivative of earlier hit "Step in 
the Name of Love." But Kelly has an 
uncanny ability to mix retro sounds 
with tasty dollops of contemporary 
seasoning. The real ear-opener is 
the project's inspirational second 
half. Here, soul-baring lyrics really 
hit home, especially in light of 
Kelly's legal entanglements. Hovi^ever, 
try listening to "How Did You Man- 
age" or the Stevie Wonder-hued 
"Diary of Me" without making an 
emotional investment. There's no 
doubt: Kelly's winning musical 
streak continues. — CM 



the record is equally intelligent — 
filled with dark subtleties, recalling a 
time when the Beatles experimented 
with the moodier side of pop. Moore's 
low, melodic voice is the perfect 
accomplice to the musical conun- 
drum he has created. — MDS 

■k REGtNA SPEKTOR 
Soviet Kttsdi 

PRODUCERS: Gordon Raphael, Alan Bezozi 
Sire 48833 

RELEASE DATE; Aug. 17 

On her major-label debut, Russian- 
born, Bronx. N.Y.-raised, classically 
trained Regina Spektor emerges as the 
fresh-faced piano balladeer of the 
downtown New York set. Spektor is 
best-known for her association with 
the Strokes — she shared the mic with 
Julian Casablancas on the bands B-side 
"Modern Girls & Old Fashion Men, " 
and Strokes producer Gordon Raphael 
is behind the boards for "Soviet 
Kitsch." But her muse is as rooted in 
Tori Amos as it is in trashy post-punk. 
Tracks like "Ode to Divorce" and 
"Ghost of Corporate Future" brim with 
collegiate-style confessional gusto. 
Standout cut "Us" is home to a 
Carnegie Hall-inspired arrangement 
that features Spektor at the keys and 



the bouncing accompaniment of a 
string quartet The tune embodies 
Spektor's central appeal: a girlish 
piano-pop naivete crossed with an East 
Village rock sensibility. — BC 

JOHN BRANNEN 
The Good TliM 

PRODUCERS: John Brannen, Pete Carr 
Sly Dog 3001 
RaEASE DATE: Aug. 17 

It's not easy in today's fragmented 
market to find a place for a record as 
versatile and rewarding as "The Good 
Thief." Brannen produced this fourth 
album (and first for the Sly Dog 
imprint of Detroit jazz indie Mack 
Avenue) with veteran guitarist Pete 
Carr. The band features other all-stars, 
such as Clayton Ivey, the man with 
the big Hammond and Wurlitzer 
organ sound. Brannen wrote most of 
the songs with Jack Tempchin. the co- 
wriler of such Eagles hits as "Already 
Gone." But Branncn's expressive story 
songs dig deep: One listen to "Sum- 
mer in Savannah" and you'll be 
soaked from the humidity. Though his 
well-traveled voice can recall Steve 
Earle or Springsteen, at limes Bran- 
nen will jump an octave and reach for 
the soaring romanticism of Roy Orbi- 



son. "Don't Wanna Lose Like That 
Again" and "Learning to Dance" have 
the stuff of standards. You could easily 
hear the Mavericks' Raul Malo taking 
them home to adult top 40 or country 
formats, if not Brannen himself. — WR 

R&B/HIP-HOP 

^PITBULL 

M.I.A.M.I. 

PRODUCERS: various 
TVT2650 

RELEASE DATE: Aug. 24 

2004 hasn't been the biggest year for 
hip-hop newcomers, but Pitbull is 
poised to change that. The Miami 
native of Cuban descent combines 
elements of reggaeldn. R&B, crunk 
and Miami bass on his debut set, 
"M.I.A.M.I." (Money Is a Major 
Issue). Produced by labelmate Lil Jon 
and the Diaz Brothers, lead single 
"Culo" employs the ever-popular 
Coolie riddim, which has resulted in 
one spicy, hot hit. The Miami Mix of 
the single, which features Mr. Vegas, 
is included here. "Dammit Man" 
(with guest Piccallo) is a similarly 
infectious affair with an unforget- 
table hook. Other highlights are 



"That's Nasty." "305 Anthem" and 
"1 Wonder." Like his hometown. 
Pitbull's debut is diverse, fun and 
sexy-cool. — RH 

NORTHERN STA1E 
Aliaty 

PRODUCERS: various 
Columbia 90497 
RELEASE DATE; Aug. 17 
Northern Stale offers another dose of 
old-school-inspired hip-hop on its 
major-label debut. This time out, the 
female trio — Sprout, Spero and Hesta 
Prynn — eschews the low-fi simplicity of 
its indie debut, "Dying in Stereo." for a 
more produced affair. "Girl for All Sea- 
sons." helmed by Muggs of Cypress 
Hill, is a girl-power tome with a rock 
guitar bite. On "Siren Song," the 
group teams with soul rocker Martin 
Luther and producer Ahmir "?uest- 
love" Thompson of the Roots for a 
melodic, effects-driven, hip-hop love 
song. The group also tackles such 
topics as mic skills ("Time to Rhyme") 
and wild parties ("Last Night") with a 
feel-good attitude not often found in 
mainstream hip-hop. With few female 
MCs truly representing these days. 
Northern Slate's "All City" is a breath 
of fresh air.— /IW 



WORLD 



^ ROSA PASSOS 
AmorMa 

PRODUCER: lorge Calandrelll. Steven 
Epstein 

Sony aasslcal 92068 
RELEASE DATE: Aug. 24 

Fans of Yo-Yo Ma's Obrigado Brazil 
recordings have already been intro- 
duced to Brazilian singer/guitarist 
Rosa Passos. Now, she mal<es her Sony 
Classical debut with a tribute to Brazil- 
ian legend and fellow Bahia native Joao 
Gilberto. Accompanying her are a won- 
derful cadre of colleagues that includes 
iconic 87-year-old French singer Henri 
Salvador, clarinetist Paquito D'Rivera, 
percussionist Cyro Baptista and Ma 
himself. Passos revisits several classic 
tunes from Gilberto's own 1977 
"Amoroso" album, as well as such 
intercontinental favorites as "Besame 
Mucho," Charles Trenet's "Que Reste-T- 
II de Nos Amours" (with Salvador) and 
Gershwin classic "S'Wonderful." Passos 
sings with a disarmingly girlish tone 
but is a true bossa nova pro, with a vet- 
eran's sense of phrasing. She has 
immense warmth and sweetness, and 
slipping this memorable disc into the 
stereo feels like inviting an old friend 
to come in and stay awhile. — AT 

^VARIOUS ARTISTS 
WoHd Groove 

PRODUCERS: varkHis 
Putuniayo227 
RELEASE DATE: Aug. 24 

This streetwise compilation will 
provide an update for fans of world 
dance and electronica. The tracks 
highlight artists from Mali, France, 
Turkey, Cuba, Lebanon, South Africa, 
Germany, Algeria/France and Congo/ 
Belgium. The common denominator 
is serious groove, but stylistically the 
compilation amounts to a very hip 
odysscy through numerous regional 
(Contmued on page 32) 
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DURANDURAN (Reach up for the) 

Sunrise (3:23) 

PRODUCERS: Duran Duran. Don Gilmore 
WRITER: Duran Duran 
PUBLISHER: Copyright Control 
Epic 56921 (CD promo) 

Nearly 20 years after disbanding, the 
original fab five. Duran Duran. have 
reunited for an Oct. 12 studio album 
("Astronaut"), with this single pro- 
viding a sneak peak. It's the group's 
first offering from its Iegendar>' 
lineup since 1985"s No. 1 Billboard 
Hot 100 single "A Mew to a Kill." 
"Sunrise" is a blast of fresh air. The 
uptempo dance/rock track has a 
thrilling, uplifting chorus: "Reach up 
for the sunrise/Put your hands into 
the big sky/You can touch the sun- 
rise/Keel the new day enter your 
life." The lyrics to the ebullient 
track are fitting. Simply put. this is 
a new day for Duran Duran. The 
group, along with co-producer Don 
Gilmore, has captured a mood and 
spirit sure to bring a smile to fans' 
faces, especially given the rabid 
response to the band's brief reunion 
tour last year. Welcome back Simon, 
Nick, Andy, John and Roger. We 
missed you. — KC 



REVIEWS 




GOAPEU Catch 22 (3:43) 
PRODUCERS: Nate Greenbcrg, Goapele. 
Theo Rodrigues 

WRITERS: G. Mohlabane, S. Ramsay, 
N. Greenberg 

PUBLISHERS: Life Is What We Music 
(ASCAP): Sha-Sun (ASaP); Nate 
Greenberg Music (ASCAP) 
Skyblaze Recordings/Columbia CF042 
(CD single) 

Earlier this year, Goapele inked a 
joint-venture deal between her label. 
Sk>'blaze Recordings, and Columbia/ 
Sony Urban Music, which paved the 
way for a rerelease of her fine 2002 
debut "Even Closer." Complete with 
sawy urban remixes, "Catch 22" is tai- 
lor-made for fans of Angie Stone and 
Jill Scott. A tale of life's Uvists and 
turns. " Catch 22" finds the singer 
wondering "How many times does It 
take/To learn just one thing/Cause I 
keep ending up here/And I'm not a 
scientist/1 just keep on praying/That I 
won't keep getting/The same results 
each day." As for the song's chorus, it's 
short and sassy — one of those one- 
listen mantras that immediately 
embeds itself In the brain. Infused 
with wah-wah guitars, the riches 
"Catch 22" contains are many. — MR 



(Continued from page 31) 

and ethnic musical sensibilities. 
Check out Issa Bagayogo's fusion of 
Malian roots music and dance/ 
electronic on "Nogo," a moving track 
that also imparts an ecological mes- 
sage. France's Rouge Rouge works an 
infectious dance beat in a sample-rich 
environment ("Attention"), while 
famed Lebanese singer/oud player 
Ragheb Alama shows his flair for 
turning folk tunes into dancefloor 
rave-ups ("Saharony Kllil"). The 
Cuban Edesio delivers one of the 
most adventurous tracks with "El 
Sopon de Yuya, " augmenting a classic 
son monturto with an electronic 
heartbeat and a vocal by Adriano 
Rodriguez. The initial pressing of 
"World Groove " will include a bonus 
CD. featuring songs from Putumayo's 
Groove and Lounge series. — PVV 

BLUES 

★ ERIC BIBB 
Friends 

PRODUCERS: Eric Bibb, Leon C. 
Telarc 83619 
RELEASE DATE: Aug. 24 

Eric Bibb's recent recording projects 
have been superb, and with "Friends" 
he shows that he's more than willing to 
share the fun. He cut 15 tunes and 
invited several artists to participate In 
the proceedings. The outcome Is guile 
favorable. Particularly auspicious tracks 
include "Six O'clock Blues" with Char- 
lie Musselwhite on harmonica. "Goin" 
Down Slow " with Taj Mahal on vocal 
and guitar and "Cowgirl Queen" featur- 
ing Led Ka' Apana on ukulele. Martin 
Simpson adds a sweet slide guitar to 
Bibbs original gem '"The Cape." and 
Odetta lends her considerable vocal 
presence to " "T^int Such a Much." 
Kora player Mamadou Diabate supplies 
a touch of the exotic to "Lovin' In My 
Baby's Eyes." Bibb's adept feel for blues, 
folk and gospel shines throughout, and 
he moves among them effortlessly. 
With this eloquent disc. Bibb solidifies 
his spot on the blues A-list — PW 

JAZZ 

^ NANCY WILSON 

R.S,V.P. 

PRODUCERS: Jay Ashby, Marty Ashby 
MCG Jazz 1013 
RELEASE DATE: Aug. 24 

Only a few can lay claim to a 50-year 
musical career. Count Nancy Wilson 
among them. Throughout the course 
of an astounding 67 recordings, this 
singer's singer has crafted an impres- 
sive body of work — jazz. R&B, pop. 
standards — that transcended catego- 
rization long before it became fash- 
ionable. Wilson simply sang good 
music. And that's the case with her 
latest offering, a collection of 
favorites she has never had the 
chance to record. Featuring a special 
guest each selection melds perfectly 
with Wilson's storytelling style. 
Among the pleasant surprises is her 
take on an obscure MaA'ln Gaye bal- 
lad. -Why Did I Choose You," with 
R&B fixture Kenny Lattimore. Kin- 
dred jazz soul George Shearing con- 
tributes to "Blame It on My Youth." 
Throughout. Wilson's hypnotic, 
expressive voice has lost none of Its 
original appeal. As she aptly notes on 
the splendid opening track, ".^n 



Older Man Is Like an Elegant Wine": 
"Wine is not alone in getting better 
with the years." — CM 

VITAL REISSUES 

THE KINKS 
One for the Road 

REISSUE PRODUCER: Bill Crowley 
ORIGINAL PRODUCER: Ray Davies 
Konk/Koch 79803 
RELEASE DATE: Aug. 24 

Previously unavailable on CD in the 
United States, this classic live docu- 
ment of one of rock's most resilient 
and influential groups is among 15 
Kinks reissues to be offered on hybrid 
Super Audio CD. The Kinks SACDs. 
more of which will be released in Sep- 
tember and early 2005. are compatible 
with standard CD players and SACD 
players. Like the Rolling Stones 
remastered series released on hybrid 
S.ACD in 2002, these are issued in 
.stereo and were transferred from original 
analog masters. The result is a reveal- 
ing clarity, especially when heard on 
an SACD player. "One for the Road" 
was recorded during a renaissance for 
the band that was partially spurred by 
other acts covering Kinks songs that 
appear here. "Road" demonstrates the 
group's profound influence on rock- 
'n'roll, particularly the punk move- 
ment born more than a decade after its 
original 1964 release. But the Kinks" 
unique style is an essential component 
of the British Invasion, encompassing 
sounds as diverse as English dance 
hall and heavy metal. This series reit- 
erates the magnitude of their contri- 
bution to popular music. — CW 

DVD 



Tom Dowd & the Language of Musk 
Palm 3077 

RELEASE DATE: Aug. 24 

You may think It doesn't take a rocket 
scientist to be a recording engineer, 
but Tom Dowd was a kind of rocket sci- 
entist: a nuclear physicist who, while 
still In college, was part of the Manhat- 
tan Project that developed the atomic 
bomb. After the war, his knowledge of 
nuclear physics was su advanced that it 
was pointless for him to return to 
school. Science's loss was music's gain. 
Director Mark Moorman's affectionate, 
smartly paced documentar>' about 
Dowd reveals a man gifted technically 
and musically. Dowd also had the 
warmth, empathy and taste to get the 
best performances out of mercurial tal- 
ents, from John Coltrane and Eric 
Clapton to the .Allman Brothers and 
Aretha Franklin. His Atlantic Records 
colleagues — Ahmet Ertegun, Arif 
Mardin and Jerry Wexler — are among 
those who testify to Dowd's abundant 
gifts. The archival material is illumi- 
nating and sometimes fascinating. And 
the core of the film — Dowd's own sto- 
rytelling (he died at 77 in 2002)— is 
entertaining in its own right. — WR 



Billboard. COB 

• Willie Nelson. "The Troublemaker" 
(Legacy) 

• Tara Jane O'Ncil, "You Sound. 
Reflect" (Quarterstick) 

• Tin Hat Trio. "Book of Silk" 
(Rope-a-Dope) 



SINGLES 

Edited by Michael Paoletta 

MODERN ROCK 

^ CHEVELLE Vitamin R (Uadlng Us 
Along) (3:44) 

PRODUCERS: Michael "Elvis" Baskette, 
Chevclle 

WRITER: Chevelle 

PUBLISHER: Pay Your Dues Through 

Music (BMl) 

Epic 56917 (CD promo) 

.After Chicago trio Chevelle's sopho- 
more album, "VV<mder What's Next," 
went platinum on the strength of 
three strong singles, the bar was set 
high for its follow-up, "This Kind of 
Thinking Could Do Us In." The first 
taste, "Vitamin R," rises to the occa- 
sion, as evidenced by its rapid ascent 
at modern and active rock. The 
moody, midtempo track recalls the 
Chicago brothers' breakthrough hit 
"The Red." in phrasing and dynamics. 
The lyrics deal with Ritalin — the 
"vitamin" in question — and a friend 
of the band who abused it. Most sta- 
tions that have had success with 
Chevelle will find "Vitamin R" an easy 
pill to swallow. — BT 

R&B/HIP-HOP 

^ OUTKAST Prototype (4:25) 

PRODUCER: Andre 3000 
WRITER: A. Benjamin 
PUBLISHERS: Gnat Booty/Chrysalis 
Music (ASCAP) 

LaFace/Zomba 64701 (CO promo) 

The OutKast juggernaut rolls on 
with this, the duo's fourth single 
from "SpeakerboxxxyThe Love 
Below." Culled From "The Love 
Below" disc. "Prototype" has Andre 
3000 once again taking center stage 
on behalf of the duo. The mood on 
this self-produced single is a mel- 
low one, with Andr^ crooning 
rather than rhyming. The lush and 
tranquil guitar-tinged backdrop 
grooves with a sensuality that is 
matched by its lyric: "I hope that 
you're the one/If not. you are the 
prototype/ We'll tiptoe to the 
sun/And do things 1 know you like." 
It will be interesting to see how 
radio responds to the single. While 
programmers were hot for "Hey 
Ya!" and "The Way You Move." they 
didn't warm up to "Roses." Either 
way. "Prototype" will have heads 
nodding along. — RH 

A/C 



DARYL HALL & JOHN OATES I'll Be 
Around (335) 

PRODUCERS: Daryl Hall.T Bone Wolk, 
Greg Bleck 

WRITERS:! Bell. RHurtt 
PUBLISHERS: Warner-Tamerlane (BMl) 
U-Watch USDKE0401303 (CD promo) 

Every few years, once-was acts try to 
rejuvenate their careers by making 
an earnest album of covers — usually 
with pale results. Hall & Oates have 
enjoyed momentous success during 
the past two years, scoring their first 
No. 1 AC hit ever with the original 
"Do It for Love," followed by the 
inspiring "Forever for You" and 
"Man on a Mission." So why aren't 



they building upon that momentum 
during this second prime of their 
career Instead of wasting their tal- 
ents on a disc of old-school reruns? 
"I'll Be Around" went to No. 3 in 
1972 for the Spinners, and while 
Daryl Hall is ever-soulful, this cover 
brings nothing novel to the well- 
worn song. Why, oh why now? So 
much talent and a captive radio for- 
mat — and yet so little reward from 
this oldie. — £T 

COUNTRY 

« BUY DEAN LdTbemBeUttte a:3«) 
PRODUCERS: Bllty Dean, Larl White 
WRITERS: B. Dean, R. McDonakl 
PUBLISHERS: Hanell Publishing; 
Sony/ATVTree Publishing (BMl) 
Curb 1875 510275 (CD promo) 
Penned by Billy Dean and Lonestar 
lead vocalist Richie McDonald, this 
ballad celebrates children, proclaim- 
ing how they are a precious gift and 
that they grow up all too soon. "Let 
them cr>'/Let them giggle/Let them 
sleep in the middle/Let them be lit- 
tle," Dean encourages in the chorus. 
Such words will have parents catching 
their breath and sighing at the truth 
in the words. Dean and Lari White's 
production is gently understated, with 
the words accented by piano and man- 
dolin. Dean, whose Capitol career 
Included 10 top 10 hits in the '90s, 
knows how to milk the sentiment 



from a potent lyric. He turns In a solid 
performance here. — MP 

DANCE 

Dl JACKIE CHRISTIE FEATURING 
DISCOMIND Beautiful Day (3:49) 

PRODUCERS: DJ Jackie Christie, 
Shane X. Conry 

WRITERS: R. Uurcnt, S. Corny, J. Christie, 
S. Brody 

PUBUSHERS: Unoja, Shane X. Corny, Christie 
Love (ASCAP): Motima Music (BMO 
REMIXERS: Sueiio Soul, Rshy Sounds 
Motima Music RAO-99210 (CD single) 

"Beautiful Day" is the lead single 
from Jackie Christie's album, "Made 
4 U," due Sept. 21. For this first 
glimpse into the set. the New York- 
based Christie has concocted an 
uplifting club track. It is the type of 
feel-good jam that deserves peak- 
hour play. That said, more restraint 
in the production department (the 
too-upfront vocals of Discomind's 
Dirty Shane are an overload of busy 
sounds) would have made for an even 
belter track. Still. "Beautiful Day" 
shows much promise for a DJ/pro- 
ducer making the transition to full, 
on artist. For smoother house 
sounds, European production outfit 
Sueiio Soul comes to the rescue. 
Japan's Fishy Sounds concocted a 
mix that will please fans of Sandy B's 
"Make the World Go Round." Distrib- 
uted by Radikal Records.— /WP 
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NARM acting 
president Jim 
Donio made 
indies feel 
welcome at this 
year's confab 



Retail 



MERCHANTS / MARKETING / HOME VIDEO / E-COMMERCE / DISTRIBUTIO^ 



MT\5 Sponsors Plan 
Pbtent VMA Push 

BY BRIAN CARRiTY also is Working with 20-plus radio Stations, tar- 

NEW YORK— MTV is turning up the promo- geting select retail partners like Virgin Megas- ft'^^ 



Comedy DVDs 
like 'Chappelle's 
Show-Season 
1 ' reap profits 
and laughs 



NEW YORK— MTV is turning up the promo- 
tional heat on the Video Music Awards as the 
network's annual flagship event moves to a new 
cit\' (Miami), switches to a new night (Sunday) 
and faces new. high-profile ratings competitors 
(the Olympic Games). 

The Viacom-owned channel is looking for 
the VMAs to rebound from a 10% ratings dip 
last year, when the show had 10.7 million view- 
ers, according to Nielsen Media Research. 

However, MTV has its work cut out for itself 
in a so-called "quadrennial" year, where it must 
share the stage with the Olympics and the 
Republican National Convention. 

The show will be held in Miami rather than 
New York, its usual home, partly because the 
Republican National Convention will be taking 
place in Manhattan the same week. 

The VT^lAs also are going up against the final 
night of the Summer Olympics. MTV switched 
from a Thursday night — the night the show had 
aired in recent years — to Sunday 

"There's definitely a little bit more noise out 
there than there was last year ft-om a competitive 
point of xnew." MTV executive VP of marketing 
Tina Exarhos says. 

MTV hopes to counter the added competition 
with an extensive mix of on-air promotion, spe- 
cial events and advertising buys. The network 



also is working with 20-plus radio stations, tar- 
geting select retail partners like Virgin Megas- 5ft 
tores and teaming with a range of sponsors, 
including the Cap and Saturn, to help drive ^ 
awareness for the show. 

"Everything we've done to get that word out. » " \ ' 
we've stepped up an additional notch this year." • i ' 
Exarhos says. i 

The VMAs. which air Aug. 29 on the cable out- \ Vji 
let, are still viewed as a marketing bonanza for ^ 
companies looking to reach the all-important 
youth demographic. 

Official sponsors of the 2004 VMAs include 
Pepsi. Taco Bell. Pantene. GM, Dodge. Revlon, 
Gap. HP and Virgin Mobile USA. .According to ,i 
published reports, each sponsor is shelling out in 
excess of $1 million dollars for its deal. 

Advertisers spent S29 million on the VMAs last i 
year, according to TNS Media Intelligence/C.MR, T 
a division of Tciylor Nelson Sofres that tracks ad 
spending. That's a 61.1% increase from the $18 ' ' 
million ad spend on the 2002 VMAs. How rat- 
ings for last year's show will impact the overall 
ad .spend on this year's event is unclear. 

"I don't look at the dov\Ti tick last year as much 
as this year's challenge of getting people to a new ^ 
night," Exarhos saNis. "Our hope is that our audi- ^ 
ence is going to be interested in the show more 
than anything else that is happening that night." 

(Continued on page 35) 
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MTV has put 
its iconic 



Moonman on 



display in Miami 
to promote its 
Video Music 
Awards, wiiich 
are coming 
to tlie city 



Artists Test Do-lt-Yourself Digital Distribution 



BY SCOTT BANERJEE 

SAN FRANCISCO— While the main- 
stream market focuses on download 
services like Apple's iTVines or Nap- 
ster, do-it-yourself technologies are 
quietly providinf! alternative distri- 
bution models for artists seeking 
greater ownership of their music, 
image and earnings. 

Both NetBurn, from Dallas-based 
Immediatck, and WraptorLab, from 
Beverly Hills-based Free Radical 
Networks, allow artists a direct, per- 
sonalized e-commerce pipeline to 
their fans. 

"At this point in the development 
of online music and digital distribu- 
tion," Gartner G2 analyst Mike 
McCuire says, "the cost for anyone to 



distribute content is so low, there's a 
diversion from the artist-distributor- 
produccr relationship that we've seen 
in the past. The digital transition is 
allowing artists to experiment with 
different business models, and they 
aren't beholden to working with labels 
with big physical distribution mecha- 
nisms through big retailers." 

McCuire doesn't deny the label's 
role in artist marketing and A&R. But 
he says NetBurn and WraptorLab pro- 
vide new opportunities for artists — 
signed or not — to create their own 
bu2z and to get paid. 

Major labels selling tracks on an 
established dcnvnioad service often pay 
an artist based on his or her album roy- 
alty r^te, typically 15% of the wholesale 
price. Others give artists the singles roy- 



alty rate, which averages 12% of the 
wholesale price {Billboard, July 12. 
2003). Though most independent labels 
pay more, these splits are derived fi-om 
pre-digital-era distribution models. 




NetBurn flies under the motto 
"Bum Music. Not Artists." The service 
is most effective for artists w+io already 
have highly trafficked Web sites. 

Visitors who want to buy the artist's 



music can launch the NetBurn portal 
by clicking on a button link. The por- 
tal allows fens to create artist playlists 
and then burn them directly to a CD 
from their home PC.ACDcanbefilled 
with up to 74 minutes of 99 cent tracks, 
or an album can be bought for $10. 

NetBurn assumes the data-storage 
cost for artists' content and allows 
them to retain full ownership of their 
music. The artist's take comes to about 
i5% for tracks or albums, which is in 
effect a ."iO/SO split after NetBurn pays 
bandwidth costs, credit card fees and 
service fees. These costs total about 
10%. according to Zach Bair. CEO of 
Immediatck. (Immediatek also oper- 
ates DiscLive. which sells concertgoers 
CDs recorded during the show.) 

Artists using NetBurn can copy- 



right-protect CDs with WMA-encoded 
digital-rights-management technology 
or keep their music DRM-less. 

Bair says NetBurn has attracted 
1.600 artists and 350 independent 
labels, for a total of about 50,000 
tracks, since its March rollout 

Among the acts using NetBurn are 
the Pixies, who are selling downloads 
from their live shows, and Smithereens 
frontman Pat Dinizio. 

Bair .says most of the artists using 
NetBurn are unsigned and opt not to 
use the DRM. However, some major- 
label artists, like 'N Sync's JC Chasez, 
have tracks available on NetBurn. 

WraptorLab launched during the 
Vans Warped tour. The service tends 
to work best for unsigned acts without 
I Continued on page 35) 
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Retail 

Festive IVIood 
Prevails At NARIVI 



Few who were in Orlando. Fla.. 
for the National Assn. of Record- 
ing Merchandisers confab In March 
2003 failed to notice the decidedly 

upbeat vibe at this 

year's convention in 
San Diego. 

At the World Center 
Marriott last year, atten- 
dees gazed glassy-eyed at 
a big-screen TV in the 
lobby bar as the nation 
inched closer to war. 
They bemoaned the dis- 
mal state of the business, 
and some despaired as 

the Assn. for Indepen- 

dent Music breathed its last gasp. Dis- 
ney World it was not — especially for 
the indies. 

This year's convention, held Aug. 
21-24 at the San Diego Marriott, was 
almost festive in comparison. The 
upswing in sales since fourth-quarter 
2003 helped brighten the mood, and 
even the question marks looming from 
the recently completed Soi^BMC 
merger failed to darken the scene. 

From our point 
of vieiv, the '04 con- 
fab benefited from 
from impressive 

attempts of NARM 
acting president Jim 
Donio and his staff 
to heighten the profile of the independ- 
ent side in tfie wake of AFIM's dissolu- 
tion in April, 

"NARM made a genuine effort to 
include independent events here," 
said Duncan Browne, COO of 
Boston-based Newbuiy Comics. "It 
seems to me that there was a bigger 
indie presence [at the convention]." 
Browne, a former member of AFIM's 
executive committee, is chairman of 
NARM's recently formed Indepen- 
dent Music Issue Forum. 

There were times in the early going 
when it was difficult to believe the 
majors were even in the house. The 
indies were essentially given their 
own day Aug. 21, when labels huddled 
at the special-interest group sessions 
and retailers came together for the 
afternoon-long "town meeting." 

Possibly the most significant inno- 
vation was a wide-open sit-down 
between retailers and branch distrib- 
utors, which was closed to the press. 
One veteran observer in attendance 
said his greatest disappointment was 
that more store operators didn't take 
advantage of the productive four- 
hour session. 

While one might have expected 
indie attendance to erode without a 
dedicated organization on hand in 
San Diego, the opposite appeared to 
be the case. 

Few distributors were unrepre- 
sented, high-profile labels were out 
in force and some fi'esh faces were on 



hand among the grizzled veterans. 

Venturing off-campus in the 
evening, one could hear such indie 
acts as David J, Dave Alvin, the 



The 
Indies 



By Chris Morris 

cmorTi$@billt>oard.com 




Supersuckers and Interpol at indie- 
label events staged in venues ranging 
from downtown San Diego clubs to 
local indie store M-Theoiy Records 
to a yacht cruising the city's shore- 
line. The nighttime musical events 
at the Marriott climaxed with a 
heavily attended Aug. 23 independ- 
ent showcase. 

In short, the indies were every- 
where, and they were feeling their oaK 

It was curious, in a way. Without a 
trade association to call their own for 
the first time in 32 years, the inde- 
pendents seemed more vital, excited 
and empowered than they had since 
the late '90s. It was almost as if the 
demise of AFIM had not only forced 
NARM to reconsider its commitment 
to the indie community, but also 
forced the indies themselves to 
reimagine their possibilities and 
acknowledge their unique and signif- 
icant strengths. 

Browne emphasized that the 
Independent Music Issue Forum 
committee — ^which also includes 
Yep Roc/Redeye partner Glenn 
Dicker. Alternative Distribution 
Alliance president Andy Allen and 
this writer — ^would like to hear from 
the community in the convention's 




aftermath. "Our job is to keep the 
lines of communication open to as 
many indies as we can, " he said. 

Additionally, the indies may yet 
have their own organization on the 
horizon: Tommy Boy Records chair- 
man Tbm Silverman told us that talks 
continue about a new trade group, 
possibly to be named the American 
Assn. of Independent Music 



"ELW's on top of the breaking 
stories and cases in our business 
with solid analysis as well as 
coverage of technology issues that 
are driving the industry. These issues 
don 't wait for print publications 
CHRIS CASTLE 

Senior Counsel 
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Best Buy, Kmart Continue Racking Tests 



It's been a long time coming. For 
the first time in about five years, the 
National Assn. of Recording Mer- 
chandisers convention, held Aug. 21- 
24 in San Diego, was an overwhelm- 
ingly upbeat and optimistic event. 

Normally, when a convention 
takes that tone, there isn't 
much rumor or speculation 
working its way through the 
hallways of the hotel (the 
San Diego Marriott, in this 
case). But have no fear, 
Retail 1Vack managed to pick 
up a couple of choice tidbits along 
the way. 

First, as previously reported, a cou- 
ple of big boxes continue to examine 
their supply chain. Best Buy ran two 
separate tests to help solve that equa- 
tion. In the first, Handleoian Co. 
racked about 50 Best Buy outlets. As 
a result, Handleman may manage 
certain genres like Latin for the con- 
sumer electronics chain but is unlikely 




to take over the whole enchilada. 

The second test saw the major- 
label distributors co-managing 
their product with Best Buy, using 
Vision Information Services to 
track inventory. 
Sources indicate that Best Buy 
is close to signing a deal 
with VIS. 

Gary Arnold, senior VP of 
entertainment at Best Buy, 
says the chain is considering 
VIS as part of an overall solu- 
tion for its supply chain. But 
he adds that "no contracts are signed." 
VIS executives could not be reached 
for comment. 

If Best Buy closes a deal with VIS, 
all the majors must either have or 
add the ability to supply shelf-ready 
product to Best Buy stores. 

In addition to assuming that 
cost, the majors are worrying 
about who will pay for preparing 
product to be shelf-ready — the 



Digital 

Continued trow page 33 



existing promotional Web sites or e- 
commerce platforms. The software 
allows artists to upload their music to 
Wraptor's site and set the number of 
times fans can sample full-length 
tracks before purchasing them. 

Visitors sample music by launching 
the wraptor.com Web-based media 
player, which also acts as a place for 
artists to post photos, lyrics, biogra- 
phies and tour dates. Wraptor recent- 
ly signed a deal with wantickets.com 
that allows artists to promote and sell 
tickets from the media player. 



Artists using Wraptor fully control 
their recordings. They can set the price 
of each song between 39 cents and 
$1 .99; Wraptor keeps 30 cents per song 
and $3 per album, regardless of the 
number of tracks on the album. Wrap- 
torLab software retails to artists for $79. 

"This is a way of leveling the playing 
field for indie artists trying to get into 
digital distribution," says Benjamin 
Osgood, presidenVCEO of Free Radi- 
cal Networks. 

Wraptor also digitally watermarks 
the audio files with ".wrap " to dis- 
courage distribution on peer-to-peer 
networks. These files work on any 
portable media device. Like NetBum, 
Wraptor also allows artists to promote 
their music for free with DRM-less 
song downloads. 



MTV 

Continued from page 33 



The show is getting an added boost 
from its sponsors. Cap is using the 
event to roll out a series of ads fea- 
turing Sarah Jessica Parker and 
Lenny Kravitz. 

Meanwhile, sponsor Saturn is 
sending a convoy of specially 
designed cars from Detroit to Miami 
in honor of the event. Saturn had 
cars designed by MTV-centric 
celebrities, including Usher, Xzibit, 
Ludacris, Good Charlotte, Chingy 
and C-Unit. 

MTV is also teaming with the city 
of Miami to sponsor a Restaurant 
Week, in which local restaurants will 
offer $8.29 special meals. 

As part of the promotional effort, 
the Virgin Megastore in Miami will 



host a special VMA in-store Aug. 27 
with Miami hip-hop artist Pitbull and 
VMA performers the Ying Yang 1\vins. 
And the city of Miami, MTV and Com- 
cast will sponsor a concert featuring 
Mario Wmans and Carl Thomas. 

For the week preceding the awards, 
the network has taken over Miami 
Beach clubs for special DJ nights fea- 
turing prizes and the chance to win 
tickets to VMA-relatcd parties. 

MTV is also throwing a special 
outdoor party in Coconut Grove, 
Fla., just south of Miami, in con- 
junction with outposts of several 
Miami clubs. Additionally, MTV is 
hosting a series of "block parties" 
that will feature performances and 
appearances by a range of hip-hop 
and R&B acts. 

Plus, MTV2 is sponsoring the 
annual benefit concert for LIFEbeat. 
a national nonprofit dedicated to 
HIV/AIDS prevention. The concert 
takes place Aug. 28 at Crowbar. 



manufacturer or Best Buy. 

If it is the manufacturer. Best Buy 
could save enormously, considering 
it would get direct shipments fi-om 
the majors and would no longer 
need to have its cash tied up in hun- 
dreds of millions of dollars of inven- 
tory in a warehouse. 

Also, the chain would no longer 
have to assume inventory risk, since 
presumably the suppliers would be 
responsible for any overstocked titles. 

For the majors. Best Buy could be 
a display test; the first account that 
allows them to be true partners in 
managing inventor>'. 

IN OTHER NEWS: Sources say that 
as part of its effort to improve its 
supply chain, Kmart will run a 
45-store test with Alliance Enter- 
tainment Corp. providing product 
The test is slated to begin in late 
September or early October. 

Handleman Co. has exclusively 
supplied Kmart for decades, but the 
retailer suddenly seems to be consid- 
ering whether it should stick with 
that marriage. 

Handleman, Kmart and AEC exec- 
utives were unavailable for comment. 

The irony in all this is that at this 



year's NARM convention, Handleman 
won the large wholesaler of the year 
award for the third time in a row. 

SPEAKING OF IRONIES; Tower 

Records scooped up NARM's retailer 
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of the year award in the same year the 
chain declared Chapter IL 

The mainstream press may have 
written off Tower as the poster child 
for record stores "done in" by digital 
distribution, but members of the 
music industry knew otherwise. 

First off, the Chapter 1 1 filing was 
only a technicality to force all bond- 
holders to convert to an equity stake 
in the West Sacramento, Calif -based 
chain. To the surprise of no one in 
the business — and largely unheralded 



by that same mainstream press — 
Tower emerged from Chapter 11 in 
35 days, with the bondholders collec- 
tively owning 85% of the company 
and founder Rius Solomon and 
family owning the remainder. 
Since then, Tower man- 
agement and the bond- 
holders have been in dis- 
cussions with a bidder 
from the pre-Chapter 11 
auction that was run by 
« ^ Los Angeles-based invest- 
■ ment bank Greif & Co. 
Dallas-based Hicks, Muse, 
Titt & Furst is negotiat- 
ing to buy the chain from 
its bondholders, sources 
say, in a deal that would 



combine cash and notes. 

But, since the new owners are 
working from a position of strength 
and are even willing to invest cash to 
upgrade the chain's stores, sources 
say, negotiations are proving more 
difficult than before. 

Pamlico & Co., another former 
Tower bidder, is said to be acting as 
a consultant for Hicks et al. One- 
time entertainment executives 
Ralph King and Devandra Mishni 
launched Pamlico. 
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Punch Lines Boost Studios' Bottom Lines 



BY JILL KIPNIS 

LOS ANGELES — Major home video studios are 
laughing all the way to the bank. 

That's because the stand-up and sketch 
comedy DVD projects they distribute are 
increasingly reaping big sales. 

This year. Comedy Central's "Chappelle's 
Show — Season 1 " (Paramount Home Enter- 
tainment), starring comic Dave 
Chappelle, has sold between 1.5 
million and 2 million units, 
according to the company. 

Other recent successes include 
Warner Home Video's "Blue Col- 
lar Comedy Tour, " featuring Jeff 
Foxworthy, which has main- 
tained a top 40 position on the 
Billboard Top DVD Sales chart 
for 16 weeks and peaked at No. 8 
last Issue. 

In the past few years, such 
projects as the HBO special 
"Robin Williams — Live on Broadway" (Sony 
Music Video) and titles from the "Saturday 
Night Live: Best Of series (Lions Gate Home 
Entertainment) — ^which feature stars like Will 
Ferrell and Chris Rock — have generated big 
consumer reaction. 

'We hope to have more successes like Chap- 
pelle.' That's the best thing going for this cate- 
gory right now," says Dan Bogucki, video buyer 
for Ann Arbor, Mich.-based Borders Books & 
Music. "By and large, comedy programs are rel- 
atively inexpensive to produce. If the comedy is 
good, there should be something there that 
appeals to the mass market " 

liking note of this success, more and more stu- 
dios are signing new distribution deals for comedy 
properties and creating comedy DVD projects. 




One of the most notable signs that comedy 
DVD is reaching the big time is the new 
production and distribution deal between 
TVentieth Century Fox Home Entertainment 
and UrbanWorks Entertainment, a label of 
Ventura Distribution. 

Under the terms of the deal, which the 
companies signed in July, Fox will take over 
distribution of UrbanWorks' Platinum Comedy 
Series titles from 
Ventura. This move 
should provide a 
broader reach for 
the titles. 

Additionally, Fox 
and UrbanWorks will 
co-produce future 
Platinum Comedy 
titles, which are ex- 
pected to feature 
Chappelle, D.L Hugh- 
ley, Mo'Nique and 
Paul Rodriguez. 
Fox will co-fund development, production and 
retail marketing for new Platinum Comedy 
projects, while UrbanWorks will handle talent 
procurement, creative development and con- 
sumer marketing. 

"The reality is that there has always been suc- 
cess attached to comedy projects," UrbanWorks 
VP of sales and marketing Quincy Newell says. 

He cites the 1970s and 1980s as the time when 
stand-up comedy — particularly firom the likes of 
Eddie Murphy and Richard Pryor — truly took off. 
Later, "Def Comedy Jam " brought humor per- 
formances to an even wider audience. 

"Now comedians can mart easily release DVDs, 
and there is a wider array of product available for 
the audience." Newell continues. "We are thus 
seeing the growing interest of the consumer for 




this product This deal [with Fox] sh»vs that there 
are fans of these artists, and when you package 
them right, you can find success. It's a viable and 
very strong, solid market." 

Steve Feldstein, W of marketing communica- 
tions for Fox, adds, "A lot of the sweet spot of the 
DVD marketplace is the perfect demo for stand- 
up comedy. Younger guys, 18-34, or even 18-49. 
They are the leaders in this market" 
Feature-film-style 
comedy projects are 
also expected under 
the deal. 

Meanwhile, Fox is 
releasing its own 
slate of comedy proj- 
ects this fall. New 
titles include "In Liv- 
ing Color — Season 
TWo DVD Collection " 
(Oct. 5, $39.98) and 
"Cedric the Enter- 
tainer Presents — The 
Complete Series DVD" (Oct 26, $39.98). Fox also 
just released the classic 1981 performance "Bill 
Cosby, Himself ($14.98). 

TVTIE-IN A SHOO-IN 

Unking TV broadcasts with new DVD releases 
is proving one of the most beneficial marketing 
strategies for many stand-up and sketch comedy 
projects, executives say. 

"Definitely the success of the TV shows is 
feeding the success of the DVDs, which is in turn 
feeding the success of the TV shwvs," says Lauren 
Carrao, senior VP of original programming/head 
of development for Comedy Central. "Dave Chap- 
pelle became a rock star on the air last year. We 
timed it so that the DVD came out fi'om the first 
season while the second season was on the air and 




the ratings were grmving. He was getting hotter, 
and (sales of| the DVD of season one skyrocketed." 

Other recently released and upcoming 
Comedy Central DVDs include "Roast of Denis 
Leary— Uncensored " ($19.99), the "South Park'" 
title "The Passion of the Jew" (Aug. 31, $19.99) 
and "'Crank Yankers — Season One Uncensored" 
(Sept 28, $26.99). 
Warner Home Video is marketing its 
"MADtv: The Complete First Sea- 
son" DVD (Sept. 21, $39.98) 
through tie-ins to the Fox show, 
which will celebrate its 10th sea- 
son this year. 

"You benefit by releasing the 
product while |the show] is still on 
the air. because it is a weekly aware- 
ness driver, " WHV executive direc- 
tor of TV marketing Rosemary 
Markson says. "We will also adver- 
tise on Comedy Central, where 
IMADtv] is in syndication." 
A branded project also has a 
stronger opportunity to succeed, according to 
Arme Parducci, executive VP of marketing for 
Lions Gate. 

"We have been very successful with Saturday 
Night Live' titles and with ["Late Night With 
Conan O'Brien' character] TViumph the Insult 
Comic Dog," she says. "It speaks to the strength 
of those brands and diaracters." 

'The Best of Triumph the Insult Comic Dog" 
was released on DVD for $19.98. Lions Gate is 
releasing four "SNL: Best Of titles Sept 7, for 
$19.98 each, feahiring Ferrell, Chris Kattaa lYacy 
Morgan and Christopher Walken. 

Parducci says these titles also " naturally lend 
themselves to good, entertaining radio. There has 
been tremendous interest ham stations to sup- 
port these kinds of titles. " 



Buzz For Moore DVD Is Bipartisan 



Just how man>' consumers will 
want to purchase Michael Moore's 
"Fahrenheit 9/11" on DVD? 

Retailers believe the documentary 
about President Bush and the events 
surrounding Sept. 11. 2001, will 
appeal to a wide swath of Americans. 

Columbia TViSlar Home Enter- 
tainment releases the 
title Oct 5. 

"1 don't think it will 
be divided along politi- 
cal lines. It will be 
appealing outside of 
that " predicts Brian 
Lucas, spokesman for 
Minneapolis-based Best 
Buy. "Our core audi- 
ence likes documen- 
taries and movies that 
generate a lot of buzz." 

Lucas says releasing 
the title about a month before Elec- 
tion Day guarantees tliat "people will 
be aware that it is coming out in 
stores. The timing of it will generate 
a lot of media attention and a lot of 
controversy, just like the movie has 
all along." 

However, based on domestic box- 




office performance, retailers predict 
the title will not sell as well as main- 
stream theatrical DVD releases like 
DreamWorks Home Entertainment's 
"Shrek 2" (Nov. 5). "Fahrenheit 9/11" 
has earned more than $115 million, 
according to Columbia TViStar, com- 
pared with more than $435 million 
for "Shrek 2," according 
to DreamWorks. 

"1 don't really see it 
being a Christmas gift 
type of title in the same 
way that 'Shrek' will be. " 
says Dan Bogucki. video 
buyer for Ann Arbor, 
Mich.-based Borders 
Books & Music. "It's 
really in that four-week 
window before the elec- 
tion that most of the 
sales will fall. After the 
election, interest will dissipate. " 

The "Fahrenheit 9/11" DVD, which 
will retail for $28.95, contains a num- 
ber of extras. These include three 
deleted scenes. National Security 
Advisor Condoleezza Rice's 9/1 1 
Commission testimony and footage of 
Bush's press briefing after his appear- 



ance before the 9/1 1 Commission. 

Also included are featurette "The 
People of Iraq on the Eve of Inva- 
sion" and footage of LUa Lipscomb 
(who appears in the film grieving for 
her late son) at the film's premiere in 
Washington. D.C. 



Classics plans releases every t\vo 
months starting next February. 

ON THE VIDEO BEAT: Bk>ckbuster 

debuted its Blockbuster Online 
rental service Aug. 11. The rental 
giant had been publicly discussing 



LITERARY CLASSICS ON 
DVD: TV adaptations of 
works of literature from 
the likes of Jane Austen. 
Charles Dickens and 
GeotSe Eliot are debut- 
ing on DVD via the new 
BBC Classics Line ft-om 
BBC Video. 

The BBC Classics Line 
launched Aug. 24 with 
the release of ""The Jane 
Austen Collection.'" The 
$59.98 gift set includes BBC TV ver- 
sions of "Emma," "Mansfield Park," 
"Northanger Abbey,"" "Persuasion," 
"Pride and Prejudice'" and "Sense and 
Sensibility." Each title vnW also be 
sold individually for $14.98. 

Upcoming releases include "Jane 
Eyre," "'Middlemarch" and ""The 
Charles Dickens Collection." BBC 
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the launch of its online service 
since spring. 

Subscribers can rent three videos 
at a time from a selection of 25,000 
new and catalog titles. They also 
receive two coupons each month 
for free in-store rentals. 

Columbia IViStar has signed a 
distribution deal with Cloud Ten 



Entertainment to distribute Cloud 
Tens Christian-themed catalog. 
Titles will include the popular "Left 
Behind " series. 

NEWS CUPS: Online rental service 
Netflix will now offer a slate of 
independent and foreign films pre- 
viously available only to subscribers 
of Film Movement, a New York- 
based DVD- of-the-month club that 
sends movies to its members the 
day of the U.S. theatrical release for 
a monthly fee of $19.95. Most of the 
films have won awards at festivals 
but did not secure theatrical or 
video distribution through a trajor 
U.S. studio. 

Distribution Video & Audki presi- 
dent Ryan Kugier has launched First 
National PKtures, a line of value- 
priced children's and (amily DVDs. 
DV&A will be the exclusive distribu- 
tor of the titles. The first release, due 
Nov. 19. will be "Scoop and Doozie: 
Vol. 1," a title ft^m the award-winning 
Canadian children"s TV scries. 

FNPwill release up to three titles 
per month, each carrying a suggested 
retail price of $5.99. 
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LAST WEEK 




Sales data compiled by . ,. , 

*> Nielsen 

VideoScan 

TITLE Principal 

LABELyDISTRIBUTING LABEL & NUMBER PerfornMn 


Z 

1 


PRICE n 






NUMBER 1 1 Week At Number 1 
KILL BILL VOLUME 2 Uma Thurman 


R 


29 98 


i 






JOHNSON FAMILY VACATION Cedrk: The Entertainer pp , , 
Fowc{oz330i Vanessa L Williams i "''-^ 


27.96 






13 GOING ON 30 (SPECIAL EDTTION) Jeiirtlfer Gamer ' pr 1 1 
cauMBiAT«isT«HCMefNTtRTAiNMf«Toi«i Mark Ruffalo 


28 98 






HIDALGO (PAN & SCAN) Viggo Mortensen pp , 7 

ToucHsriytE kiwi i/aiatix>*» visiahome immmuoe not ' ' 


29.98 




Kia BIU VOLUME 1 Uma TTiunnan 

MIHAMAXHOMtNItniWNMENT.flUCMVISIAHOUtENIfinWNMENTSIII) DOTfi Kaflfiah 


R 

PG-1 ! 


2S.98 

29 96 


3 




HU>ALGO (WIDESCREEN) VIggo Mortensen 

TOUCKSTME HOMC VOEa«lj(W VSTA HOWE tNTtflTAmMENT XMB 




PREDATOR: COLLECTOR'S EDfDON (WIDESCREEN) Arnold Schwancenegger p 

fm'.«j%D!i!(D Jesse Veritura " 


28.98 




PRINCE & ME (RAN & SCAN COLLECTOR'S EOmON) Julia Stiles pr 
pARftMWNT HEME EwtflT*ij*«rr ii?7* LukB Msbly 


29.98 


4 




HELLBOY SPECIAL EDdlON Ron Perlman 

cDiuwew rmsTAj) hcm eniertajmuent vtv ' Selma Biak 


PG-13 


28.98 


m 


JACKIE BROWN: COLLECTOR'S EDfTlON Pam Grier 

UIHAMA;< home ENTEfrAINUfVT.eiJP>A UlSIA HOME ENTERtAJNMEm DM SamiWl L JSCltSOn 


R 


1938 




5 




DOIU/*CCC ^UADIEC fCDC^IAI Cnm^Ut JInvu UB+houMi* 

rnlNi.u5 DiAKIeb (bretlAL bDITKJN) AnRfl nsinaway 

MLJ aSHfy HOME EVTEKTAISMErjT.BUWA VISTA HOWE ENTERTAKMMTlStK Ju^g AndTeWS 


G 


29.98 






CHEAPER BY THE DOZEN (2003) Steve Martin 
n»viD(Djim Bonnie Hunt 


PG 


19.98 




26 




RESERVOIR DOGS: SPECIAL EDTTION Haryoy Keltel 

AJttSAN HOME EfnfRTAJNMWI )2DS0 TlTI Roth 


R 


14.98 




7 




CONFESSIONS OF A TEENAGE DRAMA QUEEN Lindsay Lohan 

WUT nSNH HOME E'^ERrAM«rjT<eufNA VISTA HOMC EVTEWTAISMENT 3IM 


PG 


29 98 


6 




BRATZ: STARRIN & STYLM Animated 


NR 


24 98 


1 
j 


34 




OUT OF TIME Dfinzel Washington 

UGMHOMEEVTEnTAMMfNTUM JMH 


PG-13 


14.98 




PRINCE A ME (WIDESCREEN COLLECTOR'S EDITION) Julia StHBS 
pAMMDusr HOME EsiiffrAhMt*^ *at Luke MaMy 


PG 


2a98 


21 




SATURDAY NIGHT LIVE * THE BEST OF WILL FEMIELL Will Ferrell 

LIONS GATE HOME ENTEflTAJNUEMT Wtll 


NR 


1498 






MASTER & COMMANDER (VAOESCISEN) Russell Owte 


PG-13 


19.98 




THE BEST OF TRIUMPH THE INSULT COMIC DOG Triumph The Insult Comic Dog 

UONS GATE HOME EMERIAINMEM 1UD 


NR 


19.98 




THE LEAGUE OF EXTRAORDINARY GENTELMEN (VmOESCREEN) Sean Connery 

2aTH CEHTum F0> imm 


PG-13 


27.98 




BILL COSBY, HIMSELF Bil Cosby 

Kimtito nun 


PG 


14.98 




OLD SCHOOL UNRATED AND OUT OF COFfTROL (RAN ft SCAN) Luke WIEson 

afl[Amit)«S HOME INTiniU'lUEM.UNr.tH£Al MUSIC A VCMO Ddl 9062 WIH Feff8H 


NR 


1998 
26.93 


14 

8 




CHAPPELLE'S SHOW SEASON ONE (UNCENSOREDI) Dave (^apQelle 

NAAMDiriT HOME ENTEHTAnWEHr 87W1 


NR 




BLUE COLLAR COMEDY TOUR Jeff Fonvorthy 

■Mmm HWf uno mcbt BNI Eogval 


PG-13 


1198 




10 




STARSKY & HUTCH (WIDESCREEN) Ben Stiller 
vrtBNERBtFwsiviDfOJMoii DwenWilson 


PG-13 


27 98 


i 


12 




BUTTERFiy EFFECT (DIRECTOR'S CUT) Ashton Kutcher 
Mw iH HOMEENTERTAiMWf >jT.wAR>>(R REPRISE '^oivin Amy Smart 


R 


27 98 


9 




STARSKY & HUTCH (RAN & SCAN) Ben Stiller 

ViMINER HCMC ^IMD WCD OWOn WilSOtt 


PG-13 


27.98 




1,1 




COLD MOUNTAIN (COLLECTOR'S EOmON) Jude Uw 

Wfy.MAXHDMttvttmi'Mhr.EJSMvi:;'!! HWtEsitBTAmMEMlWffl NiCOto Kidman 


R 


29.98 






THE LOST BOYS (SPECIAL EDHION) Corey Halm 
wAnMR>iQME iiccc KM CoTV/ Foldman 


R 


26.98 




BOURNE IDENTTrr (WIDESCREEN E)CTENDED VERSK)N} Matt Damon 

UkJ'itHSAl SrLCIDSHDMEVIOCDlHD 


PG-13 


29 98 




SWORDFISH John Travolta 
wAHMfR HOWE viDf oitm HuQh JaduTian 


R 


H.98 




BABY EINSTEIN: BABY DA VINO Baby Einstein 

WAIT aiSNEY HOME WmmUBUMiMNA. VISTA HOME mTfRTWMEW 3BM 


NR 


1998 




ZOOLANDER Ben Stiller 


PG-13 


14.96 






HOME UTlRIJUnMtM HWI 




TRAINING DAY Denzel Washir>gton 

vMftM!R°EpRisE\i3K):i3c Ettian HawkB 


R 


2698 










ALF: THE COMPLETE FfftST SEASON Max Wright 

imS GATE HCM ENTERTAIMUEin J|m J. BUllOCK 


NR 


39 98 




PREADTOR: COLLECTOR'S EDfTlON (RAN & SCAN) ArrwM SdTwarzenegger 

foxviDEo jiw Jesse Ventura 


R 


26 98 




YOUNG FRANKENSTEIN Gene WiMer 


PG 


19.98 






Kixviuto war. 








INDEPENDENCE DAY (UMITED EDmON) Will Smitti 
>oxviDcoz2tx Jeff Goldtilum 


PG-13 


19.98 


33 




MANCHURIAN CANDIDATE (WIDESCREEN SPECIAL EDmON) Frank Sinatra 
uuM HUML LSI iKTAisM»ii mm Angela Lanst}ury 


NR 


14.98 
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Sales data compiled bv ... . 

' Nielsen 

TITLE VideoScan Principal 
LABEiyDISTRIBUTlNG LABEL S NUMBER Performers 




BATING 










NUMBER 7 Wf■^k^ Al NuTtf 1 

I- .li^f.i ■.11'.*- .■.-i(ufln'^wsi*Hiv/<EM(HrAit(M[hT»«! Monensen 


2004 


PG-13 


24.98 








BRATZ: STARRIN & STYUN , . . . 
.| . , . . Animal eu 


2004 


NR 


19.98 




JOHNSON FAMILY VACATION Cedric The Entertainer 

Vanessa L Wiliams 


2004 


PG-13 


19.98 




KILL BILL: VOLUME 2 UmaThurmai 

DarylHannah 


2004 


R 








CONFESSIONS OF A TEENAGE DRAMA QUEEN , , ^„ 

■M ■.-f-.t[rt*^mestj«] UndsayUjhan 


2004 


PG 


24.98 




: 








BABY EINSTEIN: BABY DA VINCI „^ ci— 


2004 


NR 


1496 






- -;-;t- .Mi F'-nRTAiNMEs-tms MDy tmsffim 


4 




COLD MOUNTAIN Judelaw 

■ ■■ ■,-a,if\*viF;-»-ii)MfFsi{Hi*iswfr.»s.i» NkateNdman 


2003 


R 


22.98 


S 




SCOOBY DOO & THE LOCH NESS MONSTER . „ 

.. aCOOOy-OOO 


20O4 


NR 




6 




THE CHEETAH GIRIS fcmn-Smio™ 


2004 


NR 


14.98 


7 




SHREK M*e Myers 

iiHiiM^Mj^B ci-A^ ENiFH-aiM,itrni»iTj Eddie Mufplry 


2C01 


PG 


14.96 




e 




DORA THE EXPLORER: SILLY RESTA n«, F«J«Pf 

y^w.:.'''.- -'■IP.'! '.MtM ^ Dora The Exptorer 


20O4 


NR 




12 

13 




BROTHER BEAR a«matad 


20O3 


G 




DORA THE EXPLORER-DORA'S PIRATE ADVENTURE , ^ 


2004 


NR 


9.98 


CHEAPER BY THE DOZEN (2003) Steve Martin 

Bonnie Hunt 


20O3 


PG 


2298 


IS 


11 
20 




SPONGEBOB SQUAREPANTS: SPONGEGUARD ON DUTY o™™u^ Scomnant^ 


20O4 


NR 


9.96 


16 


SPIDERMAN VS. DOC OCK a~™^~i 


20O4 


NR 




17 


17 




WHAT S NEW SCOOBY D007 SAFARI SO GOOD ^ ^ 

,;:.'^\'- . oCOOOy-UOO 


20O4 


NR 


14.98 




21 




FINDING NEMO 


2003 


G 




19 


10 




LORI)OFTHERINGS:RETUIINOFTHEiaNG(FUU. SCREEN 2 TAPE EDITION) Elllati Wood 

\r.s ..:ip^f ^'.;^sIl.-,..<F'.'^VA^^FBWtK^^f vinrrnid Ian McKellen 


2003 


PG.13 


24,98 


20 


24 




THOMAS & THE JET PLANE ^ . ,j _ 


20O4 


NR 


14.98 


21 




WHATS NEW SCOOBY DOO? VOL 3 HALLOWEEN BOOS & aUES , „ ^ 

Scooby-Doo 


2004 


NR 


14.98 


22 


16 




SOMETHING'S GOTTA GIVE Jack Nicholson 
=^-L'.' ■ o!M OianeKfialon 


2003 


PG-13 


14.98 


23 


19 
15 




SPONGEBOB GOES PREHISTORIC SpongeU* Squarepants 


20O4 


NR 


9.98 


24 


HARRY POTTER AND THE CHAMBER OF SECRETS Daiiel Radcliffe 

' Emma Watson 


2002 


PG 


24.98 


II 






DORA THE EXPLORER - RHYMES AND RIDDLES Arimalfd 


2003 


NR 


998 
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PAD Enters Distribution Biz With AXI 



BY CHRISTOPHER WALSH 

David Malekpour, president of 
Rockland, Mass.-based Professional 
Audio Design, has formed pro 
audio distribution company Audio 
Exchange International. 

AXI will distribute the products 
of European- and U.S.-based manu- 
facturers whose equipment is not 
readily available to dealers in the 
United States. 

The company launch, held at 
the International Music Products 
Assn.'s summer trade show, fea- 
tured the U.S. introduction of 
German manufacturer WK Audio's 
ID Controller, a software con- 
troller optimized for use with 
Steinberg's Nuendo digital audio 
workstation platform. 

The ID Controller is gaining 



visibility at a time when manufac- 
turers Solid State Logic and 
Digidesign have introduced new 
DAW interface products — the AWS 
900 Analog Workstation System and 
ICON console, respectively. 

Guitar Center's professional 
audio division, GC Pro, distributes 
the AWS 900 to general professional 
users, while SSL distributes it 
directly to its core client base and 
broadcast clientele. Approximatelv 
50 dealers worldwide handle ICON 
while Digidesign sells direct in 
some territories. 

PAD. a studio-systems Integra 
tion company, is the sole factory 
authorized reseller of pre-owned 
SSL consoles in North America. 
Console sales remain strong for 
PAD, Malekpour says, despite the 
high-end DAW controllers entering 



the marketplace. 

Malekpour says, "We felt like we 
needed something different. The ID 
Controller looked like a cool piece 
that would allow us to sell systems 




MALEKPOUR: SSL CONSOLE CONNEQION 



around Nuendo. We've been selling 
Nuendo and really like it; the con- 
trol surface allows a level of profes- 
sionalism to the software that, with- 
out it, it didn't have. The idea is a 
very powerful consolelike system 
that feels and acts just like a console 
and has a lot more control and feed- 
back than most other surfaces." 

Malekpour traveled to Germany 
to meet with representatives from 
WK Audio and Steinberg, which 
have formed a long-term partner- 
ship aimed at creating and main- 
taining compatibility between soft- 
ware and hardware. 

"They were excited about us 
because of our console knowledge, 
background and service capability," 
Malekpour says. "Steinberg is dis- 
tributing this product themselves in 
other parts of the world, but here in 



the U.S. lit) didn't have the techni- 
cal resources, in terms of people 
with hardware backgrounds. PAD's 
experience is really strong there." 

In addition to WK Audio, AXI 
distributes the products of Audi- 
ent, Aurora Audio, Desk Doctor, 
Advanced Tech Services Group and 
PAD. Dealers including Nashville- 
based Primal Gear and Wheaton, 
Md. -based Washington Profes- 
sional Systems will carry AXI- 
distributed products. 

"AXI's role will be to handle the 
distribution of PAD products that 
could be sold through other dealers 
as well," Malekpour explains. "If we 
can connect with a limited, exclu- 
sive group of dealers, we can work 
on a communal level with those 
people. AXI will be the connector of 
those relationships." 
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Berkleemusic.com, the online divi- 
sion of Berklee College of Music 
established in 2003, will begin provid- 
ing courses for college credit in Sep- 
tember (billboard.biz, Aug. 10). 

Berkleemusic.com will also build 
on its online course offerings with 17 
certificate programs in the fields of 
studio production, electronic music 
production, music business, song- 
writing, music theory and arranging. 

The addition of courses for college 
credit allows students worldwide to 
supplement music programs offered 
by other institutions and to receive 
financial aid for berkleemusic.com 
courses. Online college credit courses 
begin SepL 20; the deadline for 
enrollment is Sept. 16. 

Students can take individual 
courses to complement degree pro- 
grams at other institutions; howev- 
er, online credits are not transfer- 
able to 
Berklee Col- 
lege of Music, 
which offers 
independent 
undergradu- 
ate degree 

and diploma programs requiring 
residency on-campus. 

Berkleemusic.com will offer its 
certificates through three programs. 
Specialist certificate programs consist 
of three courses; professional certifi- 
cate programs include five courses 
taken in a one-year period; and mas- 
ter's certificate programs comprise 
eight courses taken in a two-year 
period. 

With the establishment of 
berkleemusic.com, the Berklee 
experience became more accessible 



Berklee | music.com 

where musk woria 



to an international student body; to 
date, students from 50 countries 
have participated. 
The intuitive and comprehensive 

layout of the Web 

site's instruction, 
which includes 
demonstrative 
Quicktime 
movies and MP3 
samples as well 
as interactive 
communication 
with fellow stu- 
dents and the 
instructor, allows 

an easy path to 

long-distance 
learning. 

'Tou can't get any better than 
Berklee, " says Chris Stone, founder of 
Record Plant Studios and the WorM 
Studio Group and a lecturing faculty 
member at 
University of 
Southern Cal- 
ifornia's music 
industry 
department 
Stone has 

worked as a consultant in the devel- 
opment and evolution of berkleemu- 
sic.com. "It's the best way that I can 
think of for a working musician to 
improve himself. These days, the 
technology is changing every six 
months, and they need the continu- 
ing upgrade. This new program, par- 
ticularly, gives them the skills to 
deliver the music." 

Berkleemusic.com also operates 
the Berklee/Billboard Career Center, a 
job-search site accessible at bill- 
board.com. 



AES APPROACHING: A&M Reands 

president Ron Fair will deliver the 
keynote speech at the Audio Engi- 
neering Society's 117th convention. 



Studio 
Monitor 



By Christopher Wdlsh 

cwalshQbllltioard.com 




scheduled for Oct 28-31 in San Fran- 
cisco (billboard.biz, Aug. 18). 

The AES convention committee is 
developing a series of workshops, 
tutorials, papers, exhibits and special 
events to illustrate the convention's 
"Art of Audio" theme. 

The committee comprises John 
Strawa convention chair; Brian Link 
and Rob Maher, papers co-chairs; 
Christopher Struck and David 
Harris, workshop co-chairs; Bob 
Moses, tutorial seminars chair; 

lyier and Van Webster, special 
events co-chairs; Theresa Leonard, 
education events chain Felice San- 
tos-Martin, education events vice 
chain Bob Megantz and Annemaiie 
Staepelaere, facilities co-chairs; Han 
Tendeloo, program coordinaton Lisa 
Roy, platinum records artists & pro- 
ducers series coordinaton David Bia- 
lik, broadcasting evenb coordinaton 
Gary Brown, volunteers coordinaton 
and Lany the 0, technical tours 
chair. 
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Cuinea-bom 
artist Mory 
Kante returns 
will) an 
all-acoustic 
album, 'Sabou' 



Global 
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Former 
Kraftwerk 
member 
Karl Bartos 
will be keynote 
speaker at the 
ADE 




Scottish artlst^.T.Tunstall is one of Relentless Records' latest signings. 



Relentless Lives 
Up To Its Name 



BY PAUL SEXTON 

LONDON— Relentless Records, which surged 
to prominence here as an indie urban label 
before suffering a potentially terminal setback 
last year, has been revitalized by its associa- 
tion with EMI. 

The label, founded by Shabs Jobanputra and 
Paul Franklyn in 1999. had been fully owned 
by British dance specialist Mini,stry of Sound. 

Within two years of its launch. Relentless 
enjoyed substantial sales success with the Art- 
ful Dodger, featuring a then-unknown Craig 
David; DJ Pied Piper & the Master of Cere- 
monies; rap posse So Solid Crew; and a young 
Daniel Bedingfield. But in February 2003, 



with the dance market severely contracting, 
MoS decided to shut Relentless down. 

Within days, the company was in talks for 
a joint-venture deal with EMI's Virgin 
Records. Since announcing that pact in 
August 2003, Relentless has soared back to 
the forefront of the British market. 

"Ministry made a decision |that| we did- 
n't agree with. " says Shabs. who goes by his 
first name. "It was tough times for all con- 
cerned, but we had to move on. EMI was 
very supportive, especially |U.K. and Ireland 
chairman/CEO] Tony Wadsworth and (Vir- 
gin U.K. managing director] Philippe Ascoli. 
The essence of the label is the same. EMI 
(Continued on paae 43) 



Japanese Industry 
Awaits Avex Fallout 

Label Group, Artists Carry On ^er Yoda Departure 



BY PETER SERAHN 

TOKYO — The Japanese record industry is 
awaiting developments at the country's leading 
independent label group, Avex. after its top 
executive stepped down. 

Disagreements at the board level and the 
intervention of major artists at the Tokyo- 
based company were followed by the Aug. 3 
resignation of chairman/CEO Tom Yoda. 

Managing director Toshio Kobayashi was 
named to the new role of Avex president the 
same day, taking over most of Yoda's responsi- 
bilities. Yoda has taken the post of non-voting 
honorary chairman. 

Yoda also exited as chairman/CEO of the 
Recording Industry Assn. of Japan, a post he 
had held since March 2003. RIAJ senior man- 
aging director/COO Osamu Tinabe is semng 
as chairman/CEO until a per- 
manent replacement is chosen. 

Yoda's departure shocked 
many industry insiders. 

"His presence [at the RIAJ] wiW 
be sorely missed." one industry 
source says. "As chairman/CEO. 
he has proposed and fought for a 
number of key initiatives that will 
benefit the music industry, artists 
and consumers for years to 
come." 



BOARDROOM DISACREEMENTS 

Yoda's departure from an 
active role at Avex followed a July 
30 boardroom spat that saw two 
other leading execs temporarily 
quit the company. The two were senior manag- 
ing director Masato "Max" Matsuura (one of the 
company's founders) and Ryuhei Chiba, presi- 
dent of talent-agency subsidiary Axev. 

At a reportedly acrimonious board meeting, 
Yoda introduced a re.solution calling on Chiba to 
resign because of an alleged conflict of interest. 
A source sa>'s the disagreement arose because 
Chiba had signed to Axev an artLst managed by a 
member of his family. 

The board backed Yoda's resolution in a 6-1 
vote. However. Matsuura — described by insid- 
ers as a close ally of Chiba's — then introduced 
a second resolution demanding that Yoda step 
down due to "a difference of opinion in man- 
agement principles." 

Matsuura's motion was defeated 5-2. He and 
Chiba resigned the next day. 

The company issued a press release Aug. 1 
armouncing the resignations. But when the news 
came out, several priority Avex acts, uxluding J- 



pop acts Ayumi Hamasaki, Exile and Kumi Koda, 
publicly declared their support for Matsuura. 

Hamasaki accounts for about 10% of Avex's 
revenue, according to the company. The diva 
issued a statement Aug. 2 saying, "I will 
decide on my future course depending on 
[Matsuura's] fate. " 

Exile frontman Hiro described Matsuura to 
the Japanese press as his mentor and declared 
that he wanted to continue working with him. 
Other artists posted messages of support on 
their Web sites. 

Matsuura is considered a visionary, hands-on 
record producer. He discovered and developed a 
number of Avex's top acts, including Hamasaki, 
Exile and J-pop vocalist Namie Amuro. 

The boardroom dispute and the artists' reac- 
tion prompted fears that the label could lose 
.some of its most important acts. Those fears had 
an immediate impact on Avex's 
stock price: By close of trading 
Aug. 2. its shares had dropped 
16% on the Tokyo Stock 
Exchange. 

Following closed-door meet- 
ings with Matsuura and Chiba. 
Avex issued a statement Aug. 3 
fc. - .^^V saying that the two had agreed 
to withdraw their resignations. 
Both were also reappointed to 
the board of directors, pending 
final approval at a shareholders' 
meeting Sept 28. 

Avex also announced Koba- 
yashi's elevation to president and 
confirmed that Yoda had stepped 
down as chairman/CEO. 
Hamasaki subsequently told the press that 
since Matsuura had been reinstated, she would 
stay with Avex. 

At an Aug. 3 press conference, Yoda said, 
"From now on, I'd like Matsuura, Kobayashi 
and Chiba to establish their own manage- 
ment system." 

I le added. "I would be lying if I sakl the reaction 
of some of our artists and the drop in share value 
didn't have anything to do with this decision." 

DYNAMIC STYIE 

Avex launched in 1988 as an importer of 
overseas product, especially Euro-dance tracks. 
It was also the Japanese licensee of Jive Records 
until Zomba opened its Tokyo office in 2000. 
With a strong local roster. Avex grew quickly, 
becoming one of Japan's biggest music busi- 
ness success stories. 

Entrepreneur Yoda was tapped to head Avex 
(Continued on page 42) 




YODA: STEPPED DOWN AS AVEX 
CHAIRMAN/CEOAUC. 3 
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F'-K IT 1) DONT V^ANT YOU BACK) 

EAMON JVt 




1 


D<RAS QUE ESTOY LOCO 

MKUCLAMGUMlfMU CLOBOMEOU 




1 


WHEN THE WAR IS OVER 

COSRHA COVRKOBOS 




LET'S GET IT STARTED 

BUCKmDKAS AAMUN11ltSC«>EAJNWERSAl 




3 


TO VmO IT SAYS TO ME 

BUK VMIBIN 




2 


MIS ADORABLES VECINOS 

SKEILA GlOeOMEDIA 




3 


SCAR 

MttSVHWGIffS ELfVATOA 


w 


DREAMS 

DUNADEGAMM IICA,«MC 


3 


2 


UNIVERSAL PRAYER 

HUM TIZIAMO FT JAMOl CA^Ot 


3 


3 


SICK AND TIRED 

ANASTACUI EPIC 




NEW 


POPULAR 

OAAREN HATES COLIWBIA 




YEAHI 

USHED nulJOMAUJOAOUS UtfACUMG 




4 


SICK AND TIRED 
AfUSTAOA EPK 


4 


4 


VAUO LA PENA 

MAAC ANTHONY SONY MUSIC 




NEW 


SHE WILL BE LOVED 
MAROOm a«MG 


5 WW 


GIVE PEACE A CHANCE 

VAJUflUS AKTSTS BOOM BOXj'SUia 




9 


CALMA SANGUE FREDOO 

UJCAONUSM AAKMA 


5 


5 


DEL PITA DEL 

OBLEVA DAG 




2 


ANGEL EYES 

PAUUM SONY MUSIC 




SPIDER MAN THEME 
MKHAEIBUBU laREPmSEjWARNEN BROS 




5 


BUBBUN- 

BLUE MNIN 


6 


13 


FLASHDANCE 

DEEPOtSH BLANCO YNiGIIO 




4 


BROKEN 

SEETHER VS AMY lEE EPK 


r 


EVERYTtME 
BHTWYsnAiis xnxm 




8 


YEAHI 

USFIEAFT LUOAGnSBUt JON ANHTX 


7 


8 


OBSESSION 

AVENTURA UP MUISC 




7 


MY HAPPY ENDING 

AVNIL LAVIGNE ARISTA 




AMAZING 

CEMCEHIOUIl AECfAM'EPItVSOMV MUSIC 




6 


1 DON'T WANNA KNOW 

lAAAIOWINANSn ENTAAP D«<IV BAD BOT.'UNIVEflSAL 


S 




LOS RESTOS DEL NAUFRAGK) 

BUHBUKY CAPITOL 


8 


8 


SICK AND TIRED 

Af«ASTAClA EPIC 


8 


MY IMMORTAL 




7 


THIS LOVE 


9 


9 


Y ADEMAS ES IMPOSIBLE 




13 


PIECES OF ME 




EVANESCUCf WIND UP.fPIC/SOMV MUSK 






MAAOONG Mm 






LOSPIANETAS RCA 






ASHllESMPSON GBFBI 


ion 


DONT GO iGlRLS & BOYS) 




10 


WAVES OF LUV 


10 


7 


MUSICA PARA UNA BODA 


10 


6 


HOW COME 
Du iRmlittarE 


ALBUMS ALBUMS 


ALBUMS 






ALBUMS 


n 


AVRIL LAVIGNE 

UMOBtMrSKM AlllSTMtCA,11MG 




1 


VASCO ROSSI 

BUONIOCATTW CAPITOL 




3 


MARC ANTHONY 

MIARSINMETVIAS SONY MUSK 


1 


2 


BLACK EYED PEAS 

n£PHUM( MURSCOPf 


^9 2 


USHER 

CDNHSSKMS UMCEAMG 


: 


2 


MICHAEL BUBL£ 
MCMUMtlC MMSE 




2 


JULK3 IGLESIAS 

LOVf SONCS-CANCIONESDEAMOR SONTMUStC 


2 


1 


ANASTACIA 
AMASTACU Erie 
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THCHAAOWAY OOCQYSTYLE/TVT 


3 


4 


ANASTAQA 

AMASTACU EPK 




1 


3+2 

GtRANOO SIN PHFVAOO VALE IMISX 


3 


3 


JET 

CHBOHN CAHTDl 




BLACK EYED PEAS 
EUPMUPM AAMINTlHSCOPfUNIVEItSAL 


4 


6 


BIAGIO ANTONACa 

CONUIVENDO PAAT1 1 IRIS 




S 


MELENDI 

SINNOTKIASOEMIIANOA CAflUTO 


4 


5 


MICHAEL BUBL£ 

MICHAEL BUBLi REPRISE 


^^^^^ 


THE TEA PARTY 
SEVEN CMCtlS EMI 


5-1 


7 


ZUCCHERO FORNACIARI 
lUCCHEAOACO POtTDW 




4 


BEBE 

PAfUEHATElAHANAS VHKM 


5 


8 


AVRIL LAVIGNE 
UNDER MTSxm AROTA 


MAROONS 

SONSS ABOUT JANE OCTONtUAMG 


6 


3 


KINGS OF CONVENIENCE 

MFTONANEWTYETBEn MBBM 




5 


DAVID BIS6AL 

Burnu vAiEMi;sic 


6 


45 


BOND 

dASSmEO UNIVBISAl. 


^fl 5 


EVANESCENCE 

FAUIN WIND UPifPIL^ONV MUSIC 


7 


8 


PEZZAU MAX/8S3 

HMONDOBISXMCATE CSD 




6 


LOS LUNNIS 

VACACtONES CON LOS LUNMS SONY MUSIC 


7 


9 


USHER 

COHfESSIONS LAHCI^aA 


8 


GUNS N' ROSES 
GBEAnSTKITS GEmkUNIWUSAl 


8 


5 


RED HOT CHIU PEPPERS 

UVEMHVDEPABK WAAfKH B«OS 


8 


7 


MARC ANTHONY 

VAiniAPENA SONY MUSIC 


8 


7 


PETE MURRAY 

FEOER COlWaU 


^fl 6 


SOUNDTRACK 

ACMPEnEU>STORT HOUTVTOOOiRJNIVERSAl 


9 


9 


EROS RAMAZZOTT1 

t AMQU 


9 


9 


ANASTACIA 

ANASTAQA EPIC 


9 


13 


THE JOHN BUTLER TRK> 

lUNRISEOVSISEA JAmAHRECORM 


10 WW 


GARY BEALS 

GARYBfALS KINDIIMG IMi 


10 


10 


BLUE 

GUllTY UWGI1 


10 


10 


RADIO FUTURA 

PAlSAJfSFKCTBICOS ARIOLA 


10 


11 


KASEY CHAMBERS 





THE NETHERLANDS ■ 




SWEDEN 




NORWAY 




SWITZERLAND 




(MEGA CHARTS evxa-^KH 




m 


iVfcBDEHSGANG NOHWAflOBTaW 


li 




iutoiAcmTnDuo&7«o4 




SINGLES 




SINGLES 




SINGLES 


SINGLES 




DRAGOSTEA DIN TEI 

O-ZONE VniiASfRVi'i.ESTlUE 




DRAGOSTEA DIN TEt 

MAi[.iii;i' i.in..'(i>i:; 




DRAGOSTEA DIN TEl 




1 


DRAGOSTEA DIN TEI 




IK BEN JE ZAT ^« 

AUflFT BMCE BERTUS 




INGEN VILL VETA VAR DU KOPT DIN TROJA 

RAVMONDKMUU WARNER BROS. 




DESPRE TINE 
O-ZONf MlOU siitvias/nME 




2 


SICK AND TIRED 

AMASTACIA EPK 




HOUDAY IN SPAIN ^9 

COUNTING CROWS a BIOF UMVERSAL HI 


4 


DRAGOSTEA DIN TEI 

(UONE MEDIA SERVKIS/TMi 


r 


KLAPP KLAPP 

ARE » COIN EMI 


3 


5 


MOVE YA BODY 

NINA SKY FT JABHA NEXT PUTEAIMJMVBtSAl 




MOPPtE O 

lANGEFRANSftUASBn BRAa WALSOOMERS MUSIC 




OLYMPIA 

E-TYK STOCKHOLM 




THIS LOVE 

MAR00N5 iimt 


4 


4 


FEMME UKE U 

KWARO EAST WEST 




PUSH UP mm 

FROSTVURS PIAS 




HEJ HEJ MONIKA 

MCftTHEFAMILf MEIROMOMl 


^1 12 


SICK AND TIRED 

AMASTACU EPK 


5 


3 


F-*K IT (1 DONT WANT YOU BACK) 

EAMON Mi 




ALBUMS 




ALBUMS 




ALBUMS 




ALBUMS 




THE MUSICAL 

MAUMAMU)' UNMRSAL 


1 




LENA PHIUPSSON 

OET f.Cifl ONT f N STUNO PA MAHtN COtURBU 




NATIONAL BANK 


1 




MARIO PACCHIOLf 

M.-.1I1) ■■J. i; 1 .MVfRSAt 




1 


ANASTACIA 

ANASTACU EPK 


2 


3 


BENNY ANDERSSON 

■AOI MONO MUSIC 




ODD NORDSTOGA 

tURIMG SONET 


2 


3 


ZURi WEST 

AlOHA tnOW ZURI WIST SOU 




2 


MAROONS 

SONGS ABOUT JANE JAMG 


3 


2 


GYLLENE T1DER 

FMNFEMFEL CAPtTOl 




KATIE MELUA 

CAU Off TW SEARCH DRAMATKO 


3 


2 


RED HOT CHILI PEPPERS 

UVT IN HYDE PAAK WARNUI BMS 


1 


10 


TIESTO 

JUST BE BLACK HOlIRECOraS 


4 


4 


THE HIVES 

TYNANNOSAURUS HIVES POLVDOR 




KJARTAN SALVESEN 

LUUITAM SAIVESEN RCA 


4 


5 


ANASTACIA 

ANASTACU EPK 




b 


KEANE 

HOPESANOFEAAS tSLAND 


S 


5 


GYLLENE T1DER 
CTBSAMTueAMTS PARLQPNONE 




GUNS N' ROSES 

GREATEST WTS &EFFEN 


5 


4 


ZUCCHERO FORNAaARt 

ZUCQCBOtCO PUnXM 
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AUSTRIA 



1 



SICK AND TIRED 

MASTACU [PIC 

SPACE TAXI 

tnfMRAUnsnXXV.UMIllSCMKITTV ( 

VEO VEO 

mTBANDflDZ PMnim 



SEER 

MttlTMBERS SGNT MUSIC 

ANASTACiA 

ANAS1AC1A EPIC 

DIE LOLLIPOPS 

TAN;EN.LACMtN. PIWTVHACHHt tDfl 

CHRISTINA 

SDUDASWrnKUCHMLISSEIN UKrVUSM 

RED HOT CHIU PEPPERS 

UVIINKYIKPUK WAHNERBflDS 



DENMARK 



CITY OF DREAMS 

till ion IrtJIVIRSAl 

TEAM EASY ON 

nmNr.lNI (UANCOU platgroumd 



SHAKIN' STEVENS 

COlltnABtf SDXV MUSIC 

RAY CHARLES 

offiNirm Ft«y CHMLis warned mos 

NEPHEW 

USADSB CDPENHACEN 

THE STREETS 

A MAW mitm m mi icciiE »nf wcoww^ 




ACCIDENTALLY IN LOVE 

COUMlNC CROWS DHfAUWOflXS 

DRY YOUR EYES 

THESTHEtTS LUCKED ON«n RICOflDlltCS 





AIBUMS 


1 


NEW 


DAMIEN RICE 

BSIEIES DRM'IATHELOOn 


2 


1 


SNOW PATROL 

KKAL SIRAW ElCIIOItmVDOR 


3 
4 


2 
8 


ANASTACIA 
ANASIACIA EPIC 

MAROONS 

S0f4(;S ABOUT JANE JHM6 


5 




DAMIEN RICE 

□ DHM'1«THEID0A 












GREECE ^1 


1 




ilFfiaWfCtmOITTI AIOUCHEIOft-JQW 


SINGLES 


H 


1 1 DEN MPORO NA PERIMENO 

' NIKlTtS MINOS 




Jl 


COME ALONG NOW 

nVOSn D(SP1MV*N0I HtAVEN 


3 




LAVETE THESIS ETIMI RAFSATE 

DIMITRACUAMIR A raOTDPSJUTI MSI 


4 


e 


SHAKE rr 

SMISROUVAS MINDS 


S 


FAME STORY NO. 11 

FMME STDfrr BAND HCAnN 


1 




RED HOT CHIU PEPPERS 

UVIWHVDEmJH WAKMHBBOS 


2 


2 


EVANESCENCE 

FAUfN WMD-UPeIPIC 


3 


4 


AVRIL LAVIGNE 

UNOUMVSUN MUSTA 


"t 


3 


ANASTACIA 

AMASTACU EnC 


5 


5 


GUNS N' ROSES 

oflEAnsTHrrs swtN 









belgium/wauoniaHI 




1 


.PB0MIM>EB,T5'W 






SINGLES 1 


1 


1 


FEMME UKE U 

K'HMO EA5TWEST 


2 


3 


DRAGOSTEA DIN TEI 

0 ZOW MEDIA HIIVICEVriMI 


3 


2 


SOBRI NOTRE DESTIN 

ItSlIt EPtC 


■3 


4 


MAMAE EU QUERO 

TRIO MBEM 


5 


10 


MOVE YA BODY 

MIK* SIT FT JABBA HCCT PUTEAUiUNIVEnAi 






ALBUMS 1 


1 


1 


CALOGERO 

3 MEKUffr 


2 


2 


FRANCIS CABREL 

If S BEAUX DEGATS COLUMBIA 


3 


5 


O-ZONE 

OtSCDZONE UWVEIISAl. 




4 


CORNEILLE 

PAIICiaUONVIEMTOElOIN WAGHAM 


1 


6 


YANNICK NOAH 

POUHAKA COUJMBIA 








■ PORTUGAL ■ 




miMi nvio* 


ALBUMS 






AORIANA CALCANHOTO 
AOWiUunumMPW nmon 






TONY CARREIRA 

VAGAMMOO PGR AMOR ESMOAl 




;[ 


DA WEASEL 
RtOEFMCOES CtflTDl 






JUANES 

UNOUMOMMAl POLVDOR 


5 


NEW 


O^ONE 

DttCD-ZONE MEDUSUrVKES/TWE 

IVETE SANGALO 


6 


10 




MIVAOVrVO MEKURT 


7 


4 


RODRIGO LEAO 

CMEMA CfltUMBU 


8 


15 


BLACK EYED PEAS 

ElBHUMN IMTEItSCWE 


» 


7 


TORANJA 

ESQUBSos mnm 


10 




ANASTACIA 
ANASTACtt EPK 








NEW ZEALAND 


1 


„ 




SINGLES 






IN THE SHADOWS 

THE RASMUS PUIVGIIOUNO.UNrVERSAL 


1 


; 


FOOL'S LOVE 

MSf ITS OF SCIENCf HdQt 






GETTING STRONGER 

ADEAZE FT AAHADHNA DAWN RAID 






BROKEN 






SEETHER FT AWT Lf E SONY MUSK 


5 


4 


1 LIKE THAT 

HOUSTON CAPtlOt 




ALBUMS 


1 


3 


BROOKE FRA5ER 

WHATTODOWTTHDAYUGHT SONY MUSIC 


2 
3 


2 
1 


USHER 

CONFESSIONS LAfACt^OMBA 

GOLDEN HORSE 

lUVfRHEAO IMI 


4 


12 


THE JACKSON 5 

THE VtKT BEST or SONY MUSIC 


5 


10 


UB40 

THE VtHY BE ST OF UB« IWnn V1HGIN 



■ CZECH REPUBLIC ■ 




■lECIIOBTtlW 


ALBUMS 


1 


I 


VARIOUS ARTISTS 

CmOHUOASUPWSTAJI 8MG 


2 


2 


O-ZONE 

DISCO 20HE MeDUEtCEmCEI/TMt 


3 


3 


DANIEL LANDA 

VUAyATOUR EMI 


4 


13 


LUCIE 

UICIEVDKRC BOVTON 


5 


9 


MICHAL DAVID 

IffJVETSI ITAISXE HITT BONTON 


6 


4 


TOUCH 

TOUCH PARTY UMVEHSAE 


7 


16 


VARIOUS ARTISTS CZ£ 

HOTSUMICBHEnEW UNEVERSU 


8 


16 


ANASTACIA 

AJAASTAOA EPIC 


9 


7 


JAROMIR NOHAVCA 

BABVIDN BOI«T0N 


10 


11 


KABAT 

DflUVDOEl EMI 









COMMON CURRENCY 



A weekly scorecard ol Rlhtims simultaneously attaining top 10 chart status 
III three oi more leading world markets. 

Rcp.i tr.i'i ni/.u..' r. BMG f FMI, I lii.lu|n:iid«iU S Sui.y, U Uiiivb'sui. W Wiiriiti 




GER FRA cm 



2 

5 I I 1 
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Biyboad EUROCHARTS 






Euructtaru Aie contpilM by Biiaoatd trom me 




i 


ivaEional singlus and album saiua chatls ot 18 


1 


Europtan coiininai 






SINGLES SALES 






DRAGOSTEA DIN TE) 


H 




D ZOMt MEDIA SERVICES/TIME 






SICK AND TIRED 

AMASTACW EPIC 


3 


NEW 


THESE WORDS 




NATASHA BEOINGFIELD PHONOGENIC 


4 


3 


OBSESSION 

AVtNTUftA UP MUSIC 


5 


5 


FEMME LIKE U 

K-UABO EAST WEST 


6 


6 


MAMAE EU QUERO 

TBIO HEBAIEMUStC 


7 


15 


MOVE YA BODY 

NINASNTPF JABBA NEXTPUTEAUlUmlBSAL 


B 
9 

10 
11 


H 

NEW 
MEW 

r«EW 


BABY CAKES 

3 Of A KIND RELENTIESS 

GUNS DONT KJU PEOPLE, RAPPESS DO 

GOEOIELOOKINCtlAJN ATLANTIC 

DESPRE TINE 

O ZONE MEDIA SERVICESiTIME 

lEBT DENN DER ALTE H0L2MICHL 

0««ANOIICHTTN CAPITOl 


12 

13 


9 

8 


THUNOERBIRDS/3 AM 

BUSTED UNIVERSAL 

SPACE TAXI 

STEf AN HAAB FT SPUOni. RORK B SCHROTTV RAXI 


14 


10 


DRY YOUR EYES 

THE STREETS LOCKED OMn RECORDINGS 


15 


17 


MY HAPPY ENDING 

AWBILUV1GNE ARISTA 


16 


16 


DRAGOSTEA DIN TEI 

HAICNKH UNIVEBSGAVARNEB BROS 


17 


12 


HOW COME 

{111 irnERScopE 


18 


11 


F-K rr (1 DONT WANT YOU BACK) 

EAHDN JIVE 






19 


13 


BURN 

USHER lAEACt^OMBA 


20 


21 


LOLA'S THEME 

SIIAPESMinERS POSniVA 


ALBUM SALES 


1 


1 


ANASTACIA 






ANASTACIA EPtC 


2 


3 


MAROONS 

SONGS ABOUT JANE J/KHHi 


3 


2 


RED HOT CHIU PEPPERS 

UVE IN HYDE PARK WARNER BROS 


4 


4 


AVRIL LAVIGNE 
UMOCR My SKIN ARISTA 


5 


5 


KEANE 

HOPES AND ffABS ISLAND 


6 

7 


7 
8 


NORAH JONES 

FEELS UKE HOME BLUE NOH 

DIE LOLLIPOPS 

TAN2EN lACHEN PAATT MACHEN EDEL 


8 


6 


BOHSE ONKELZ 

AO»S REGAL2T/SPV 


9 


9 


USHER 






CONFESSIONS LAEACE.70MBA 


10 


10 


SNOW PATROL 

FINAL STRAW FWTKMUPOLyOOEl 


11 


11 


AVENTURA 

WE BROKE THE RULES UP MUSIC 


12 


13 


ZUCCHERO FORNACIARI 

niCCHERO S CO POLYDOR 


13 


12 


BLACK EYED PEAS 

ELEPMUNK IMTERSCDPE 


14 


14 


O-ZONE 

DISCO ZONE UNIVERSAL 


IS 


24 


KATIE MELUA 

CALL DFF THE SEARCH DRAMATICD 


16 


38 


YANNICK NOAH 
POKNABA SAINT GEORGLCOLUMBIA 


17 


15 


SILBERMOND 

VERSCHWENOE DEINE ZilT MODULI 


18 


17 


SCISSOR SISTERS 

SCISSOR SISTERS POLTOOR 


19 


20 


THE STREETS 

IGMMOOHTCDNEqRIIEE lOOUD DHCII RICONIHIGl 


20 


21 


GUNS N- ROSES 

OBEAHSTHITS GEFFEN 






RADIO AIRPLAY 


M 




IA:i"iL'rt; Riilm A'ptiy tife"Wtc(T licm IT : . 


6 




pwiiii .:(iiiriir.(i it -nnnrtprwl to; . 






iib.(i:nltr,'M,si:Lc-iTt. ^ 
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ckist;* mutlc oonlrol 


1 


1 


THIS LOVE 






MARDDMS JiVMG 


2 


2 


TRICK ME 

REUS VM6IN 


3 
4 


6 
8 


SICK AND TIRED 

ANASTACIA Eric 

THE REASON 

HCOBASTANX ISUWD 


S 


4 


EVERYTIME 

SKITNEY SPUUS JIVE 


6 


11 


LOLA'S THEME 
iiwrtSHimits CAPITOl 


7 


3 


1 DONT WANNA KNOW 
MAnowMANsnemtriHOtnr udmtahmeiiul 


8 


5 


BURN 

USHER UVACE/ZOMIA 


9 


7 


MOVE YA BODY 






NINA BXV FT JABBA NCXT PLATUUMIMMRSIU. 


10 


10 


LET'S GET IT STARTED 

SLACK EYED PtAS IMTERSCOPt 


11 


9 


LEFT OUTSIDE ALONE 

ANASTACIA EPIC 


12 


13 


MY HAPPY ENDING 

AVRIL LAVIGNE AKISTA 


13 


12 


F"K IT (1 DONT WANT YOU BACK) 

EAMON Jnit 


14 


14 


LEAVE {GET OUT) 

JOJO EOEl 


15 


20 


UN GAOU A ORAN 

111 MAGIC SVSTIM & UMINE EPIC 


16 


15 


DRAGOSTEA DIN TEI 

0-70NE MEDIA SERVICESTIME 


17 
IS 


25 
18 


SUNSHINE 

rWISTA FT AMTHONT HAMILTON EAST WEST 

FACE A LA MER 

CALOGERO &PASSI MOICtWr 


19 


21 


AU PAYS DE GANDHI 

MCSOiAAR WABNla 


20 


17 


FORCA 

NaLVFURTAOO OREAAmOIIKS 



Pop Hitmaker Kante 
Goes Acoustic 



In the late 198fls, Moiy Kanfe 
scored one of the biggest interna- 
tional hits in the histor>' of African 
music with the disco-driwn "Yeke 
Yeke." The song reached the U.K. top 
40 no fewer than three times on 
PolyGtam's London and ffrr labels. 

Now. the Guinea-bom singer has 
returned to his traditional roots with 
an all-acoustic album. "Sabou." due 
the week of Sept. 27 on World Music 
Networic/RK'erboat Records interna- 
tionally and on Rykodisc in the 
United States. 

Kante's vocals on "Sabu" are 
backed by traditional African instru- 
menLs, led b>' his own kora (harpi 
playing. He is following a trend that 
has seen fellow West African stars 
Salif Keita and Youssou N'Dour turn 
away from Afro-pop styles and record 
traditional-based acoustic albums. 

"It was time." says Kante. who has 
lived in Paris since the mid-'80s. "1 
felt a mission to give the traditional 
instruments a place in the scheme of 
contemporary' pop music." 

NIGEL WILLIAMSON 

RETURN OF THE PRODIGY: Electro 

punk act the 

Prodigy has finally 
followed up 1997's 
U.S. and U.K. 
chart-topping 
album "The Pat of 
the Land." "iUways 
Outnumbered. 
Never Outgunned.' 
a virtual .solo 
project for band 
linchpin Liam 

Howlett. was 

released Aug. 24 

internationally on XL Recordings. 

Howlett says he wrote the album 
on a laptop in Essex, England, and it 
was mixed in London, then mastered 
in New York. Explaining the lengthy 
time behwen albums, he saw. "I had 
to find a place I could be happy 
in— usially my bedroom, usually 
about midnight, with a couple of 
glasses of wine and James Bond on 
the DVT), until I was writing for the 
fun of writing again." 

Guest \>ocalists include Juliette 
Lewis. Princess Superstar and Liam 
Gallagher. CHRISTOPHER BARREH 

GOING SOMEWHERE: French 

singer/songwriter Keren Ann 
released her first English-language 
album, "Not Going Anywhere" 
IMeIro Blue/Blue Note), Aug. 24 in 
the United States. 

The relea.se, her third full-length, 
fol lowed a .string of club dates in the 
New York area during June and July. 

"Not Going Anywhere" includes 
four songs that originally appeared in 
Krench on Ann s 2002 sophomore 
set. "La Disparition" (EMI France). 

She says she wrote the songs in 



ANN: RELEASED ENGLISH-LANGUAGE SET 



English. "That was their natural ver- 
sion." she explains. "I recorded them 
in English for my own pleasure. They 
weren't going to be released, but I'm 
happy they haw lbeen|." 

Ann was bom in Israel and spent 
her childhood in the Netherlands. 
I ler family mowd to Paris when she 
was 1 1. She has penned hits for octo- 
genarian French crooner Henri 
SaK'ador and contemporary' acts 
Vincent Delerm. Coralie Clement 
and Bang Gang. JAMES MARTIN 



Global 
Pulse 



Nigel Williamson, Editor 

nwllliamson@billboaid.conn 




MANAGING NICELY: John Hughes is 

best-known as the manager of the 
Conrs. But his album "Wild Ocean," 
due Oct. 1 1 in the United Kingdom 
and Ireland via Warner Music sub- 
sidiary I4th Floor Records, is no 
mere vanity project. 

Hughes was a musician for 
more than two decades before he 
entered the management business. 
In the early 1980s, he was half of 
Irish synth-pop duo Minor Detail, 
which was signed to PolyGram in 
the United States. 

The mainly instrumental "Wild 
Ocean " includes guest appearances 
by the Corrs. the Chieftains and a 
number of other leading IrLsh 
musicians, as well as a 60-piece 
orchestra and choir, 

" It has taken five years to 
make because I was rather 
busy," Hughes says. "But I had 
to do it. I thought I was free of 
music. I'd established an identity 
as a manager. But the music 
kept coming back." 

Deals are in progress to release 
the album in other territories. 

MACAU WILD 
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Aussies Plan Strong Presence For SXSW 2005 



BY CHRISTIE EUEZER 

SYDNEY— After six acts scored label 
and management deals following 
showcases at this year's South by 
Southwest Music Festival in Austin, 
Australia's government and music 
industry plan to step up their profile 
at SXSW 2005. 

"It opened our eyes to the possibili- 
ties, " says John Odgers, an arts, culture 
and entertainment industry specialist 
for the Australian government's export 



ass(x:iation, Austiade. 

This year, for the first time, 
Austrade funded a stand at SX,SVV and 
co-hosted a barbecue that served as 
a showcase for Aussie acts. It held 
pre-festival "boot camps" In Australia, 
offering advice to acts and label exec- 
utives on everything from filling out 
U.S. customs forms to getting a 
cheap meal in Austin. 

Odgers says that based on the pos- 
itive results in 2004, Austrade 
Intends to expand its involvement in 
the festival. Indications are that 
Austrade will Increase its funding 
activities at SXSW next year; budgets 
are being discussed. 



Avex 

Continued from page 39 



four months after the company was 
founded. He earned a reputation 
throughout the Industry for his 
smart, aggressive .style. Observers cite 
the combination of Yoda's business 
acumen and Matsuura's creative 



Labels here see SXSW as an 
Important way to gain International 
Interest for Australian acts. EMI 
Music Australia managing director 
John O'Donnell says his company 
provided "substantial funds " for 
sending three acts — Gelblson. the 
Sleepy Jackson and End of Fash- 
Ion — to Texas. O'Donnell adds that 
he is committed to doing the same 
next year. 

Indie label Shock Records is al.so 
looking to SXSW for exposure. 



David Peacock, manager of Shock's 
Australian music division, believes 
that female punk trio the Spazzys. 
which the label has licensed for Aus- 
tralia and New Zealand, could find a 
market In North .America and Europe. 

Phil Tripp, managing director of 
Sydney-based Immedia, the Aus- 
tralian representative of SXSW, says 
organizers are planning to choose 30 
Australian acts to perform at next 
year's festival. 

GLOBAL RESULTS 

Appearances at SXSW can yield 
results for acts looking for labels, 
publishers or booking agents not 



insight as the basis for the company's 
rapid ascent. 

One Industry source notes that 
Yoda "Introduced a dynamic man- 
agement style that afforded the com- 
pany's creative staff the perfect envi- 
ronment in which to develop and 
bring to market key acts, and |hel 
enabled Avex to be listed on the Tokyo 
Stock Exchange. [That Is) no small 
feat for an Independent music soft- 
ware producer." 



only in the United States but also In 
Europe and Japan. 
This year's SXSW (held March 

17- 21) included performances by 22 
.Aussie acts, the largest Aussie con- 
tingent so far. They ranged from 
such major live draws as Powderfin- 
ger (Universal) and John Butler Trio 
(Jarrah/MGM) to Indie rockers Riff 
Random and contemporary folk duo 
Women In Docs (Um & Ah). 

Phil Stevens, manager of John 
Butler Trio, says that as a result of 
the group's "packed-out" show at 
SXSW (which reportedly Included 
Anl DIFranco in the crowd) and a 
subsequent New York date. 12 exec- 
utives from three labels saw the 
group. "Two labels offered firm 
offers," he adds. 

U.S. -bom Butler ultimately signed 
with Warner Music Croup's Lava 
Records. A five-track EP drops in Sep- 
tember to coincide with the trio's 
fourth U.S. tour. Third album "Sun- 
rise Over Sea," which this year 
debuted at No. 1 on the Australian 
Record Industry .Assn. chart, will see 
a U.S. release in early 2005. 

Also at SXSW, Riff Random was 
picked up for global management by 
U.K. -based Supervision Manage- 
ment (Franz Ferdinand, Junior 
Senior). According to guitarist Raph 
Random, the band also received 
interest from several U.S. major and 
indie labels. 

Eight-piece rock-jazz act Archi- 
tecture In Helsinki already had an 

18- day U.S. tour and an album, "Fin- 
gers Crossed," on New Jersey-based 
Bar None when It hit Austin. Man- 
ager Bernadette Ryan suggests that 
SXSW "consolidated Interest" in the 
group among European labels. 

Sydney-based art-rock band Gelbl- 
son struck a licensing deal for North 
America through New York indie 
Caroline Records and signed a North 
.American booking deal with the 
Agency Group. The band's album 
"1704 " arrived Aug. 10 in the States. 

Singer/songwriter Shane Nichol- 
son landed a deal with Seattle Indie 
Virt Records. He will return to tour 
the United States In November for 
the .second time this year. "TVo sets at 
South by Southwest changed my 
life," he says. 

End of Fashion, which is signed to 
Capitol Australia, inked a worldwide 



.Another observer notes that Yoda's 
fluency in English and experience 
gained while living in the United 
States greatly raised the International 
profile of domestic Japanese product. 

Avex reported sales of 73.9 billion 
yen ($6733 million) on a consolidated 
basis for the fiscal year ended March 
31 . down 8.8% from the previous year. 
The company has been listed In the 
First Section of the Tokyo Stock 
Exchange since 1999. 



deal with EMI Music Publishing. Pro- 
moter Kyodo Tokyo invited the band, 
along with seven other acts, to show- 
case at Japan's Bandstand festival in 
October. 

Post-SXSW deals under negotia- 
tion include a U.S. label for FMR 
singer/songwriter Amiel and licens- 
ing tie-ups by Aussie indie labels 
laughing Outlaw and Barrio. 

The cost of bringing Australian 
acts to SXSW can be considerable. 
Representatives here have long had 
to consider the feasibility of Invest- 



ing $50,000-$60,000 Australian 
($35,000-$42,000) in the hopes of 
Impressing a label, publisher or book- 
ing agent. 

This year's positive results make 
the investment more worthwhile. 

"It's less of a crapshoot If you do 
your groundwork and set up your 
meetings before you get there." says 
Dave Powell, Melbourne-based man- 
ager of Jet and Dallas Crane. "It 
helps to make the Austin showcase 
part of a bunch of other dates across 
the United States. " 



CI.08AL EDITO R 
Emmanuel Legrand 

(elegrand^billboard.com) 

PEPimr GLOBAI. EDITOR 

Tom Ferguson 
(tf«rgusofldeu.billlMMrd.com) 
INTERNATIONAL SPECIAL 
SECTIONS EprroR 
Thorn Duffy (t<fuffy>^billboard.com) 
GLOBAL NEWS EDITOR 
Lan BrandIc (lbrandle@eu.billboard.coni) 

Billboard London. Kndeax'our llousi:. 5th 
Kloiir. IK9 .Shafksburv Ave., [>tnil(>ii 
WC2II 8TJ. I'nileJ Kinadom. Phone: 
■H 2(17 420 611(13: Fax: 44 2(17 420 (»I4 

Ste>e McClure. 5 2.1 15 Higashi Oiiumi, 
Nerima-Ku. Toky(i. 17^0063. Japan: 
Phone: 81,"! 3867 0617; mccluree 
jcinn.lKinu-.ni-.jp 

AUSTRA LASIA BUREAU CIIIEF 
ChritfUe Elirzer. .All' .Mi;Ji.i liilL-riutliiIi.il. 
."52 F^aalemcnt Crescent. Baglemont. 
Victoria. Australia 'MIM: I'hone; 61 39 
4.'W31I*(; l(l(1566J372(«roni|jusen«om 

CANADA BURtAU CHIEF 
Larry LcBlaiK. 15 Independence Drive. 
.Si-arborouf{h. Ontario. MIK 3R7: 
1-h.ine: 1 416-265.1277: UI.E(("'aoljxm 

GERMANY BUREAU CHIEF 

Wolfgani! Spahr. I'd. Box 1 l.il). 23795 
lidd SLilL-hin!: Phone: 49 4.551 81428; 
II HI 10". 1 M.>'c(>mpusi:rL¥ com 

UOERNAIlOtlAL CORRESPONDENTS 
AXCEIfTINA— Mamlo Fcrtundu Bitu- Oi.ir,.,L 

i.!^<r. 11 A." HiK,i,.t Aio-v 141',^. fi.,in,- >t 1 

(772 ?4y4, nilW- usincl 
AUSTRAUA— Jolui FcrxiuoB; Unit 7 Lnvl C. IWI 

H.iMi-1 .SI,, l^'rn*rt,l N.SW 2«KW: Phvne: 61 » 

lilill -T*r!lfi, rcnL»>\lnc>^a4ii|lrwnd,ci>m 
BELGIUM— .Marc Nat>, Kipcblrut 41. 2G40 

Aniwerp: l'lii>nir; :!2 '.i 5liM niAeunl 

in yik iirti 

BRAZn.— Tofli Cooks, Kij.1 ClrNlc No. 55. Soo 

(■aiilo, (I4i>lb-illll; Ptmne: 55 II 5S:fl 2ISS 
CHILE— Sercio Forlulo. Eliwloro Vinci I7tl3. 

I'ruvtdem-u. Santij^ dc Chile; Phone; 562 

737 S80; ifortunoSrurcd 
CHWA— KaiMT Km. Xtcheng District Yinsrou 

tlulong #42. Beijinfl 100034; Phone: H6 10 

MdH 9319; kali«r(ir»nica.ajm 
COLOMBIA— Cattan Gam. Calle lOS No. mSI. 
Phone: on 57 13387045: gomcwd 

'.ItK'lrlUllLKIIl 

UECH BEmUC— Mirt Aadreis. Raillicka 2. 

ir.it iKl IV;iJd -y. Phone .t2 0251 562 536; 

iitjiidit-»s'.ipnj,c2 
OENMAM— Charin Fnra. Hardangergade 4. Ith. 

IiK.'ltiti0.rLnli4ii«n; Phone: 45 3369 0701: 

k-nMi.,piisl uic JK 
EUDOPEAII UmOII IBiuxbl— Leo Caodioaks. 

in \v,; Loui.t. HriLLLcli 1050: Phone; 



IJ .T irrot.i lL-,i,icnJrinLncz^c»,tic 
RNLAflD— Jonathan Maadcr. Telakkalulu 2 B 24. 

INII.VI Hrliioki; Ph..ot; 35 (ISO 352 n94; 

)iiruthan,niandert>njinlM.rt 
FUHa— JaaMS Martia 39 Rue Polisvau. 75005 

Parii: Phone: 33 « 72 06004 9: 

iamcuiurtintihioittir 
GERMANV— ElUe Waiaart. Will, -Dull Stniie 9. 

fllih38 Munich; Phone; 49 89 157 3250; 

t'llie<irMin)InL'anted,com 
CaCECE— iMaria Paiavanlea. li KaryolakI St.. 

Athens 11141; Phone; 30 210 223 3366; 

mpparai-anteKcyahiKi com 
WMC HWC— ScMt Mamlly. 24 26 Bonham Ter 

race. Ftal 9B. B^mham Road. Central; Phone; 
2 9746 4716; unurphi^ atiacity-cnm.hk 
tCCLAHD — Birgtr Om Slcinaruon. Lani^tid 23. 

l-S-105 He>4i>avik; higgiwmW ii 
MMA— Nyay Bhathan. e 2 Greater Kailash Part II. 
Delhi. 110048; Ph-me; 91 116416666: 

ouilm CI ioiirLlm.ilUiioe com 
KELAND— Nick Kdly. 27 Waindort Rood. 

lercnuie. Imhim 6W; Ph.«e 353 I 803 5648: 

likrll\^i|oJlit.|,ir 
ISaaa— Saiha Levy. 40/2 Vahal Zohar St.. 

Ml Jim 7I71MI; Ph<me:972 89r2 0804; 

M,ihlwol2,(,ct,il 
ITAU— Mark WoiAa. Via San MKhele Del Cam 

.5, 211144 MiLino; Phone: ;19 02 4802 4127; 

lojiknui Jen<?lihero,it 
MUAVSIA/SINUPOIIE— Chftade Leo. 

473110 PetalinK lava. Sclanuo. M;ib>^u: 

Phone: 603 7493 4495; Fax: 603 7493 4497: 

ehristie^waietmarkelinil.com.niy 
MEXICO— Tmu Agalkra. ProvidcncutlllM. 

Col. Del Vllle. 03100 Menco D.F; Fllone; 

01 152559 2627; tenraituilera_2000(?yaboo. 

NEmEBUMIS— Ceaco Van CmM. Holendiech 

uraat 29 2 ltl7N TP Am.MerUain: Phone 31 20 

671iL4yS; ceicooiraJlonc-ic-slctter.pl 
NEW ZEAlAtn— David McNkW. P.O, Bin In. 

2116 Dominion Rd,, Auckland; ("hime: 64 

|| ii,U 8969; dand mcoiLkelia irtn.co-ni 
PANAMA— Anailada Puertaa CaJcado. San 

Miguelitu Parauo. calle h caaa 8-20. Panama: 

I'hone; 50 7 267 19 36; anaalaoopuefla 

taterra.com.ar 
POflTUCAL— Chrii Craeme: Rua Arnaldo Cama 

7, l.t*li.« UMKH>-23; Phone; 351 21 8401488; 

cliFiiUraeniei,''c»po.pt 
PUEKTO RICO— Randy Luna. Calle Crurnhal Colon 

at loleri.ie I a«iiav PR (M)725; Ptwme; 787636 

7717; liina.riahotnuil coen 
SOUTH AFRICA— Diane Coetacr, Suite 217. Post. 

net XI 1. C'raijlhall 2024, Caulenft; I'honc: 

Fax: 27 II 442 7954; dLiieUen^iafrica.cum 
SOUni MMEA— Maik RuiaalL KP1J Ren 68. 

Seoul 1 10-600; Phone 82 II 9736 1788; 

mruvseltiiikomet.net 
SMW— Ho«ell Lkmllyn. Miidelto Lahiente 6. 

fvV 28IIIII .M.idT,d; llnine/Fax; 34 91 593 

2429; honellMereimaS-net 
SWEiet-^leffray di Hart. TrallewndMUtn 32A. 

12432 Bandhatlen. .S»edcn; Phone; 46 70 405 

KKW); jelfrey,Jehar1t«tclia,cimi 
TAiWMt— Tim Culaan. 147-1. IF. Lane 600, Alley 

76, Wu h*ini( St., Taipei. Phone: 88 692218 

09;t5; louiiulistialiincultun.ciini 
THAIUND— Adan Floranct. 37 Ven Akart Rd., 
Vannaaia 101?i.Bani^ilcskun.diifan(»*«)ahaaxnn 




42 



wi»w. billboard. con • www.blllboard.bli 



BILLBOARD SEPTEMBER 4. 20(HP"^^ 



NEmUNE. . 



THE INTERNATIONAL WEEK IN BRIEF 



The value of Australia's reconled-muslc maritet shrunk to $237.2 million Aus- 
tralian ($171.68 million) in the six months ended June 30. This represents a 
drop of 8.7% from the corresponding period in 2003, according to the Aus- 
tralian Record Industrj' Assn. 

Australian record companies shipped more than 24.5 million audio and 
DVDAndeo units during the year's first half, a decrease of about 4.5% from 
the same period last year. Deliveries of music DVDs rose 7.6% in value to 
$25.74 million Australian ($18.63 millioni and .30.97% in volume to 1.85 
million units. 

AKIA reports deliveries of CD albums declined 10.4% in value to $196.5 
million Australian ($142.22 million) and 7.45% in volume to almost 18 
million units. CHRISTIE EUEZER 

B ritish rock station Viroln Radio is planning a program that will feature the top 
tracks downloaded or streamed each week from Napster U.K. 

Napster says the weekly show. "Napster Online Music Chart," is the first 
step in a "unique strategic marketing partnership" with Virgin Radio. 

The show premieres Aug. 29 at 7 p.m. GMT. 

Leanne Sharman. Napster VP/GM for the United Kingdom, says, "Virgin 
Radio enjoys over 1 million unique online visitors a month, making it an 
ideal brand partner for Napster. " LARS BRANDIE 

Cerman labels body BPW reports that the country's legitimate online music 
market has registered 1 million download sales each month since April. 

According to industry sources, the market leader is Apple Computer's 
iTunes Music Store, with 600,000 downloads per month, follo\\'ed by Phono- 
line, AOL, T-Online and OD 2. 

"The Internet music market is establishing itself more quickly than we 
had hoped," BPW chairman Gerd Gebhardt says. 

German industry representatives expect the online market to reach the 
size of the singles market by the end of next year. WOLFGANG SPAHR 

KatlBartos. a former member of pioneering German electronic-music act 
Kraftwerk, will deliver the keynote speech at the ninth annual Amsterdam 
Dance Event. The confab begins Oct. 21. 

Bartos joined Kraftwerk in 1975 and embarked on a solo career in 1991. 
He is currently a professor at Berlin University of the Arts. 

This year's ADE program will again incorporate the Live Dance Music 
Conference, a seminar on the electronic events industry. LARS BRANDLE 

Veteran musk publbhing executive Mike Oililer died of a heart attack Aug. 12 
in London, lie was 71, 

.^Vfler a lengthy career at Carlin Music in London and New York, Collier 
was a consultant to Music Sales, reworking the Campbell Connelly catalog. 

He is survived by his wife. Joyce, and three children. NICEL HUNTER 

For the latest breaking news, go to billboard bu:. 
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K-OS Starts 'Rebellion' 

Toronto MC Wages War Against Stereotypes With Sophomore Set 



BY LARRY LeBLANC 

TORONTO — ^The sophomore album by 
Canadian rapper K-OS, "Joyful Rebel- 
lion," backs up his belief that music can 
fight stereotypes of black culture, 

Toronto-based K-OS (whose real 
name is Kevin Brcreton) has a clear 
vision of how he wants to be perceived: 
as a black man with a positive message. 

"We are not just \ictims of society," he 
says. "We are not just pimps or ex-cons. 
The weight of stereotyping is a heaw 
vwight and needs to be revolted against" 

The mostly .self-produced and self- 
written "Joyful Rebellion " came out 
Aug. 24 on EMI Music Canada. It will 
come out SepL 2 1 in the United States 
on AstralwerksAlrgin. 

"The idea behind rebellion has 
always been a tragic one," K-OS says of 
the album's title. "I want to associate 
happine.ss with being rebellious. That's 
a revolutionary idea in itself." 

"Joyful Rebellion" is a finely crafted 
work stamped with rap, funk, rock and 
reggae sounds. K-OS (the name .stands 
for Knowledge of Self) is musically 
ambitious, but it is his insightful con- 
cepts and spiritual lyrics that mark him 
as a visionary. 

"K-OS is a poet, a tremendous song- 
writer and a wonderful singer," E.MI 
Music Canada president Deane Cam- 
eron say«. "He wants to be part of that 
movement changing urban music and 
hip-hop. He has a tremendous com- 
mitment to that culture. " 

Errol Kolosine, GM of Astralwerks 
in New York, adds, "Kemn is an artist 
who is doing something that goes 
against the grain where mainstream 
hip-hop is, but in fact he's being true 
to the origins and spirit of hip-hop." 

K-OS holds blistering views on the 
state of the genre, criticizing what 



he calls its assembly-line recording 
and glorification of violence and 
misogyny. He believes artists and 
labels have to consider how hip-hop's 
negative side may be affecting 
impressionable kids. 

"I'm hard pressed to find positive 
images of blacks on television today. " 
he says, "Kids watch TV and appropri- 
ate themselves to images our culture 
is creating. When daughters and sons 
have no fathers, they find them. Jay-Z 
becomes their father, or 50 Cent." 



K-OS: SPREADING POSITIVITY 



K-OS denounces rappers' ob.session 
with money and fame on the track 
"EMCEE Murdah" and celebrates hip- 
hop's early days in "B-Boy Stance. " In 
"The Man I Used to Be," he shows com- 
passion for Michael Jackson, noting 
that even the most successful artists 
can be unprepared to deal with fame. 
The rollicking "Crabbuckit " recalls the 
'40s jump-style recordings of Louis Jor- 
dan and his Tympany Five. 

'The album is far beyond what we 
expected," EMI Music Canada VP of 
A&R and talent acquisition Tim TVomb- 
ley says, "When 'Crabbuckit' and 'The 
Man I Used to Be' came in, we knew 



Kevin had delivered us singles. Then 
the rest of the record came in, and it 
was like. Oh my.' " 

The Canadian and U.S. labels led 
with a 12-inch release of "B-Boy 
Stance " in June, serNicing it to K-OS' 
solid urban base. The video has been a 
staple at MuchMusic in Canada and has 
been added to VTll Soul and MTVU in 
the United States. 

EMI Music Canada followed up with 
"Crabbuckit " which was No. 1 0 on the 
Nielsen Broadcast Data Systems top 40 
chart and No. 43 on its hot AC chart for 
the week ended Aug. 16. Meanwhile, 
Virgin .Vnerica has serviced "The Love 
Song" to U.S. urban radio. 

Craig Halket, senior music pro- 
grammer at MuchMusic, says "Joyful 
kebellion" is "not what you expect from 
a hip-hop album. It is full of great 
songs. It's incredible that 'Crabbuckit' 
is registering so well." 

K-OS was raised in rural Ontario 
and Trinidad. He jokes that he was the 
only black kid in Whitby, Ontario, in 
the '70s. For years, he hated being dif- 
ferent, but later came to appreciate 
his uniqueness. 

"With friends, 1 was forced to listen 
to Brit bands like Echo & the Bunny- 
men, Depeche Mode and the Clash, " he 
recalls. "At home, 1 listened to my par- 
ents' records, including Bob Marley. 1 
came to realize it wasn't too far from 
the Clash to Bob Marley. 1 figured 1 
could maintain my own culture and 
find things 1 liked elsewhere." 

K-OS first appeared on the Canadi- 
an hip-hop scene 1 1 years ago with 
independent singles "Musical Essence" 
and "Rise Like the Sun. " In 2001, he 
signed with EMI Music Canada and the 
following year released his debut 
album, "Exit," on EMI in Canada and 
Astralwerks in the United States. 



Relentless 

Contiaued from patie 39 



and "Virgin let us make creative deci- 
sions, and there's a good infra- 
structure around us that we can 
plug into if we need to, which we 
didn't really have at Ministry." 

Ascoli says he is "really happy" with 
Relentless. "1 looked at what they did 
with Ministry, which was brilliant. 1 
think maybe they needed to work 
with a structure that could provide 
better international and album |sup- 
port], and that's what we do." 

Ascoli adds that when he started 
at Virgin in March 2002, "we saw a 
big gap with Virgin in the urban 
Imarkctj, Relentless is part of the 
new Virgin, and their team and mine 
work totally together." 

One of Relentless' major stars is 



English soul discovery Joss Stone 
(who is signed through EMl's S-Curve 
in the United States). Virgin puts U.K. 
sales of her debut album, ""The Soul 
Sessions," at close to 700,000 units. 
Follow-up "Mind, Body & Soul" is due 
in late September 

Another Relentless act, hip-hop 
duo 3 of a Kind, hit No. 1 on the Offi- 
cial U.K. Charts Co. singles sales chart 
in early August with "Baby Cakes." 

Napster U.K. programming di- 
rector Jeff Smith says the label has 
definitely turned a comer. 

"After the highs of So Solid Crew, 
Relentless stuttered a bit with 
[group member-turned-soloist] 
Romeo. But they've really come 
back in style with the Joss Stone 
joint venture with EMI and their 
recent No. 1 with 'Baby Cakes.' 
Shabs keeps his ear to the street and 
certainly knows where things are 
going. 1 expect them to thrive over 
the next few years. " 



The label is anticipating another 
hit with the Pirates' "Vou Should 
Really Know, " an "answer " single to 
Mario Winans" " I Don't Wanna 
Know." The Pirates track features 
Naila Boss, erstwhile British soul star 
Shola Ama and, like Winans' song, a 
sanctioned Enya sample. 

Such tracks, secured in the face of 
what Shabs describes as "fierce" com- 
petition, are "very important for 
EMl's compilation business." 

"The singles we've signed hopefully 
work," Shabs adds, "so that we're not 
spending a lot of time diverted from 
artist projects that can deliver." 

One of Relentless' latest signings 
is veteran British reggae artist Maxi 
Priest, whose album "Rise to the 
Occasion" is due Sept. 13 in the 
United Kingdom. 

"Maxi has a great sales history, and 
we saw reggae as a powerful selling 
area," Shabs says. ' The audience is 
clearly there, so for us it's a good 



commercial and music decision, and 
Virgin has his catalog." 

Other recent signings include 
British-.Asian prospect Jay Sean, who 
hit the U.K. top 10 in early July with 
the single "Eyes on You, " and Scot- 
tish singer/songwriter K.T. Tunstall, 
who debuts Sept. 27 with the EP 
"False Alarm" on Relentless' Stimu- 
lus imprint. 

A GIFT OF STONE 

Relentless almost secured Stone's 
signature when she was 14 and came 
to MoS' London office to perform for 
chairman James Palumbo. When 
Stone chose EMI instead, she wrote 
to Shabs expressing hope that they 
could work together in the future. 

"1 gave [Relentless) this present' 
of Joss," Virgin's Ascoli says. "It was 
part of my promise when they came 
to Virgin, and they've done bril- 
liantly with her; they've opened her 
to a different [U.K.] audience." 



The Relentless staff of five is based 
in Virgin's West London office. The 
label still operates its independent 
offshoot Outcaste. whose roster 
includes such British-Asian acts as 
Nitin Sawhney and Badmarsh & Shri. 

Shabs would like Relentless to 
become an international brand but 
shows characteristic pragmatism 
about its chances. 

"The [EMI] affiliates are going 
to do what's right in their terri- 
tory, and if the Virgin brand in 
France (for example] is the one to 
sell it, then they've got to do what 
they do." 

Shabs expresses cautious satisfac- 
tion that Relentless is surviving amid 
what he calls "very difficult trading 
conditions. The cost of doing busi- 
ness is going up, the potential 
returns are still there, but they're 
harder and harder to get. No one's 
going to get it all right. You just have 
to cut the margin of error" 
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Top Latin Writers Filling Demand For Fresh Songs 



BY LEILA COBO 

Prominent Latin singer/songwriters are increasingly writ- 
ing material for other acts even as they further their suc- 
cessful solo careers. 

Alejandro Sanz. Franco de Vita. Juanes and Ricardo Arjona 
all wrote tracks for Ricky Martin's latest album. "Almas del Silen- 
cio. " Marco Antonio Soli's penned a track for Paulina Rubio's 
"Pau-Latina, " and de Vita wrote Chayanne's "Y Tu Te Vas " and 
Martin's "Til Vez." 

The cross-pollination is an example of songwriters' increasing 
VN-illingness to haw their music performed by other acts and of the 
continued blurring of genres in Latin music. 

"I think there's a more open mentality as far as these people 
assuming two positions: They're composers, and they're singers, " 
Grammy Award-winning songwriter/producer Kike Santander says. 
"It's part of this process of more alliances and different collabora- 
tions. And business-wise, it's a decision that makes a lot of sense. " 

With the decline in record sales, publishing has acquired grow- 
ing importance in the past few years, and more artists are taking a 
stab at songwriting. Likewise, Latin labels are pursuing artists who 
not only sing but write. 

"Labels are betting on songwriters." de Vita says. ".And I'm glad. 
Nothing against interpreters. In fact, I owe a lot to them. But labels 
had forgotten about the songwriters." 

De Vita is probably the most visible singer/songwriter on the 
charts. "Y Tu Te Vas" and "Til Vez" won the Billboard Hot Latin 
Tracks Award in 2002 and 2003, respectiwly. 

Now, two tracks from de Vita's current album. "Stop" (Sony Dis- 
cos), are in the top 20 of the Billboard Hot Latin Tracks chart. "T\i 
De Que Vas" is No. 18 after 19 weeks on the chart, having peaked 
at No. 3 on Hot Latin Tracks and at No. 1 on Latin Pop Airplay. 

Current single "Si La Ves" jumped from No. 24 to No. 16 in 




SANZ. LEn. AND DE VITA: PROVIDING MATERIAL FOR OTHER 



the j\ug. 28 issue and logs its sixth week on the chart this issue 
at No. 16. 

WTiile some l.atin singer/songwriters are breaking vinth tradition 
and writing for others, artists who tend to write highly personal 
songs and perform their own material rarely write for others. 

For example, Juan Gabriel, whose songs have been covered by 
dozens of artists, writes only for himself and only performs songs 
he has written. 

HANDCRAFTED TUNES 

"Before, if someone requested songs from me, I would see 
what 1 already had and send it over," de Vita says. But lately, 
he says, with requests for his material rising, he has found 



himself tailoring songs for each act. 

"It gets harder because you haw to surpass, or at least equal, the 
expectations of the previous song," he says. 

More importantly, writing a good song is simply difficult and 
time-consuming. 

"Those people who say they have dozens of songs written at 
any time, (that's) great, but I don't know how they do it," de 
Vita adds. 

"1 think Isinger/songwriters] were always willing to write for oth- 
ers, but it was a matter of time and opportunity." says Ivan Alvarez, 
senior VP of Latin America for Universal Music Publishing. "Peo- 
ple are paying a lot more attention to the songs." 

"It ha.s always happened," agrees Eddie Fernandez. VP at 
.Sony/.ATV Music Publishing U.S. Latin and Latin America. "But. of 
course, it is made more obvious when a mega-star like Ricky Mar- 
tin picks up a song. Composers ahvays write many songs, and some 
may not be exactly right for them. I always think a singer/song- 
writer is a songwriter first and a singer second." 

This is the case with artists like Jorge Villamizar of Bacilos, 
who was originally signed as a songwriter before gaining fame 
as a performer 

And singer/songwriter Saavedra, who just released her self- 
titled debut album, aLso made a name for herself while writing 
for others. 

"I've always had this dichotomy of whether 1 write as a craft 
for others or if others sing what I've written because it suits 
them," Saavedra says. "And we've agreed that I write what I 
feel and they choose what they want. I can't really write on 
commission." 

When all is said and done, de Vita says, it is always about the song. 

"An artist is simply the face that sings the song," he says, "But in 
the end, if the song doesn't work, it doesn't matter what fece you 
put to it." 



Synergy Drives Stones/ABKCO Deal With Chevy 



Squinting while watching 
Chevy's new " A Boy's Dream" 
commercial for the 2005 Corvette 
revealed that the chyron in the 
corner — itself unusual for a TV 
commercial — not only identified 
the song ("Jumping Jack Flash"), 
the artist (the Rolling Stones ) and 
the album ("Hot Rocks"), but the 
Web site of the label (abkco.coml. 




ABKCO Music and Records 
music VP Alisa Coleman-Ritz 

believes it is the first time a record 
company's Web site has been 
included in a TV commercial for 
another product. 

She credits New York music and 
talent supervision company Cre- 
ative License for conceiving the 



spot — a one-minute "mini-movie" 
directed by British film director 
Guy Ritchie that premiered Aug. 
13, the opening night of the 
Olympic Games — and negotiating 
the novel licensing deal. 

""in essence, it promotes our 
product as well as our music," says 
Coleman-Ritz, whose company 
owns the early Rolling Stones 
masters and publishing. Of the 
cross-promotional chyron, she 
adds, ""It educates people who may 
recognize the song — especially the 
younger demographic — but not 
know where to go to get it." 

Last year Creative License 
devised a similar TV campaign for 
MCI using Michael McDonald and 
James Tiylor. 

" Michael s Motown' album was 
out but wasn't doing that well," 
says Mark Helbock, the company's 
music/talent supervision director. 
"It did OK with his core fan base 
out of the gate but hadn't gone 
anywhere after. So we pitched 
lAshford & Simpson's "Ain't No 
Mountain High Enough"), and the 
client wanted Michael's recording, 
and we got him the chyron — and 
[largely] because of that commer- 
cial the album went platinum." 
(That chyron did not include the 
Web address.) 



Taylor's "Shower the People," 
from his "The Best of James Tay- 
lor," was similarly used in the 
MCI campaign. 

""It helps our client with a much 
better licensing deal," Helbock 
continues, noting that licensing 
fees for songs like the Stones' 
could otherwise 



dollar media buy." 

Other opportunities for cross- 
marketing include card place- 
ments in Chevy auto catalogs pro- 
moting ABKCO's entire Stones CD 
catalog that drive potential 
Corvette buyers to the ABKCO 
Web site. "Buck slips" were like- 



be prohibitive 
for the company's 
"direct clients," 
like Chevy, or 
their ad agency 
reps. "We can 
offer cross-pro- 
motional strate- 
gies |to music 
companies, like 
the chyrons] in 
order to keep 
those dollars 
down," 

The mission for Creative Licens- 
ing is to "help our clients find the 
best music for their commercials 
and also the celebrity talent — and 
then handle the negotiations and 
finalize the deal," Helbock says. 
"But it's really about creating syn- 
ergistic opportunities, such that 
artists, for whom a record company 
can't always put that kind of 
money behind, can piggyback 
themselves on a multimillion- 
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wise slipped into mailings to MCI 
customers offering a $1 discount 
on the McDonald and Tiylor 
albums. Helbock adds. 

"We still have labels and pub- 
lishers looking for traditional 
licensing fees," Helbock says, 
"but we've been inundated with 
artists and companies who now 
want the chyrons." 

He notes, however, that "not 
every company is willing to allow 
that in their commercial and take 



away from their brand." But all 
went fine with the "Jumping Jack 
Flash" spot, Helbock says. 

At ABKCO, senior VP Iris Keitel 
reports a similar licensing of the 
Stones' "You Can't Always Get 
What You Want" to Coca-Cola for 
a C2 cola campaign. While ABKCO 
info was not included in the C2 
spot, it was present on its Web site 
version — ^with linkage to the 
.ABKCO site. 

"We're in a unique position of 
controlling the master and the 
music publishing so you can come 
to us for one-stop licensing and we 
can put the deal together quickly," 
Coleman-Ritz says. 

Keitel adds, "With record com- 
panies these days, promotional 
opportunities are getting slim to 
none, especially for catalog, no 
matter how wonderful the catalog 
is — like the Rolling Stones. And 
the retailers aren't giving us big 
opportunities to promote, so we're 
just trying to think out of the box 
a bit now." 

BOLD PREDICTION: A current TV 
spot, seen in New York, advocating 
a Bruce Springsteen boycott in 
retaliation for his Vote for Change 
concert tour will only help pro- 
mote his music. 
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PEOPLE ON THE MOVE 



RECORD COMPANIES: Sih'ertine 

Records in Los Angeles names Phil 
Blume W of sales ;ind marketing. 
He was V7' ( il' siiles ami distribution 
at Priorit>' Records. 

E.MI >1usic Maiteting in Los 
.'\ngeles appoinLs Jennifer Ballan- 
^•ne dired( )r of media and market- 
ing. She wiis director of publicity at 
MCA Records. 

Razor & Tie Records in 
New York appoinLs Tony 
Bruno senior director of 
sales. 1 le was senior VP of 
marketing at Wind-up 
Records. 



DISTRIBUTION: Kocli 
Entertainment Distribu- 
tion in I'ort Washington. 
N.Y.. names Jim Nothwehr 
regional sales manager for 
video. He was director of 
national accounLs at 
Anchor Bay 
EntertainmenL 



RADIO: XM Satellite Radio 

in Washington. D.C.. 
appoinLs Eric Logan execu- 
tive VP of programming. 
He was president of pro- 
gramming at Citadel 
Broadcasting. 

Infinits' Broadcasting 
promotes DalliLs-biised 
Brian Purdy to senior VP/ 
market manager and 
Phwnix-K'ised Todd Wal- 
lace to VP of oldies pro- 
gramming. Purdy was VP/ 
CM at Infinity's Dallas sta- 
tions talk KLLI and cla.ssic 
r(Kk/adulttop4(IKJKK. 
Wallace adds the VP title to 
his current titles of opera- 
tions manager at Infinity's 
Phoenix stations modern 
rock KZON and country' 
K.MLE and operations man 
ager/PI) at oldies KOOL 

Adult top 40 WMWX 
Philadelphia ivimes Mike 
Sommers PI). He was mar 
keling operiitions manager 
at Delmarva Broadcasting. 

Country Radio Broadcasters in 
N;ish\'ille appiirits Ashlcj' Cragg 
e\'ent support director. She was a 
student at Lipscomb L'raversity. 

CONCERT PROMOTION: Palace 
Sports and Entertainment in .Au- 
burn Hills, .^lich.. ele\:ates Michael 
St Peter to VP of venue produc- 







lions. He wiLS technical director. 
HOME VIDEO: Anchor Bay Enter- 
tainment in Troy. Mich., names 
Ray Gagnon senior VP of sales and 
St. Louis-based Maiy Thompson 
director of sales for national 
accounts. Cagnon was head of 
international sales at DreamWorks 
Home Entertainment and Thomp- 
son was co-founder of 
Blue Sky Media Services. 

In addition, .Anchor Bay 
promotes Erin McGregor to 
senior VP of operations and 
Sally Seraphim to VT of 
sales. McGregor was VP of 
operations and Seraphim 
was director of national 
accounts. 



DIGITAL ENTERTAINMENT: 
Sony Pictures Digital 
Media Software and 
Services in Madison, Wis., 
promotes Brad Remke to 
senior VP of sales and 
marketing and Dave 
Chaimson to VP of market- 
ing. Reinke was senior VP 
and Chaimson was director 
of marketing at Sony- 
owned Sonic Foundry. 

Entertainment software 
developer Eidos in San 
Francisco promotes Kevin 
Weston to senior VP of 
finance and product opera- 
lions. He wiis VP of finance. 

Xepa Digital in Iron 
.Mountain. Pa., names Pat 
Shevlin director of video 
engineering. He was direc- 
tor of technical support/ 
worldwide engineering at 
Technicok>r. 

Soundz 24-7 in New 
Orleans names CA. Fran- 
cois president and Sam 
Rodenberger director of 
special markets. Francois 
was an independent 
businessman and Roden- 
berger was president at 
Soundz 24-7. 



RELATED RELDS: The National 
Academy of Recording Arts and 
Sciences in SanUi Monica, Calif, 
promotes Ron Roecker to VT of 
communications. He was .senior 
director of c<mimunications. 

MPL Media in Nashville appoints 
David Deeb director of sales and 
marketing. He was marketing 
director at Music City Digital. 





Pantene Divas The fourth annual 

Pantene Pro-Voice concert took place Aug. 5 at New York's 
Hammerslein Ballroom. The show was the culmination of 
the Pantene Pro-Voice music competition, a national 
contest for unsigned young female artists. As part of the 
grand prize, 21-ycar-old singer/songwriter Marie DIgby 
performed her winning song, "Miss Invisible." Pictured, from 
left, are concert headliners Ashanti, Paulina Rublo, Fefe 
Dobson and Skye Sweetnam. (Photo: TheoWargo/ 
Wirelmage.com) 




Praise For Pollto Billboard associate 

publisher/intemational Gene Smith, left, congratulates Pollto 
Vega at an Aug. 7 tribute concert commemorating Vega's 45 
years in radio. Vega is a Dl on WSKQ (Mega 97.9 FM) New York 
and is considered one of the most intluential people in the Latin 
music industry. Ttie concert — which took place at the Continental 
Airlines Arena in East Rutherford, N.J. — featured appearances by 
the Fania All Stars. Ray Barretto. Richie Ray. Oscar D'Leon 
and Rey Ruiz. (Photo: Alan Hoist Photography) 



Diplomatic Mission Australian singer 

Shannon Noll perlonned at the Australian Consulate in New 
York July 28.Tbe chart-topping Noll has sold more than 500.000 
albums in his native country, according to his label, BMG 
Australia, Pictured, from left, are Noll, BMC Worldwide 
executive VP/chief marketing officer Tim Prescott, Miss Universe 
2004 lennifer Hawkins, Australia consul general Ken Allen and 
Worldwide Entertainment Group chaimian/CEO Dave Loiy, 




HORRDRPDFS 

Artists to Witck 

HorrorPops cover a lot of territory on their Hellcat/ 
Epitaph Records debut album, "Hell, Yeah!,' with songs 
referencing psychobilly ska, power pop and punk. But 
that just gives the labels' marketing teams more target 
audiences to mine. The result is "one of the fastest-selling 
records we ever had," says Chris LaSalle, who runs 
operations at Hellcat, a joint venture between Rancid 
lead singer Tim Armstrong and Epitaph. Since its Feb. 
10 release, "Hell, Yeah!" has sold 22,000 copies in the 
United States, according to Nielsen SoundScan. 
LaSalle says Hon'orPops appeal to "the greasers, the 
punk rockers, the rockabilly people, the new wave kids. 
They also tie in with the audience for Morrissey and the 
Smiths." As part of the HorrorPops marketing campaign, 
Hellcat/Epitaph has released a special picture disc (sold 
through retailer Hot Topic) and a video for"Mistake." 
Hailing from Copenhagen. HorrorPops consists of lead 
singer/bassist Patricia, lead guitarist Nekroman. 
drummer NIedermeier. guitarist Karsten and backing 
vocalists/go-go dancers Mille and Kamilla.The band Is 
curtently touring Europe. 

ED CHRISTMAN 
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Connect with the music 
indushVsmost 
important decision 

malieisin 
Billboard Classified 



Call: 1-800-223-7524 Today! 

Fax all ads to: 64A-654-4798/99 or 
email to: jserrette@billboard.com 



Your ad includes a llsdng 
onbillboanl.com 



over 17 million page views a monOi 

www.billboard.com 



HELP WANTED 



HELP WANTED 



REAL ESTATE 



DIRECTOR OF INTERNATIONAL SALES AND MARKETING 

Victory Records (Chicago) seeks the right Individual to coordinate all Interna- 
tional sales and marltetlng activities. This Includes the creation, lmple<hentatk>n 
and overseeing of sales and marketing plans, i^tationshlp maintenance with 
our International distribution partners and daily contact with our London promo 
oltice. CarKjidate must tiave a true grasp of the Intematlonai music market 
along with past sales experience and desire to travel. 
SEND RESUME along with salary history AND REFERENCES to- 
fax: 312.873.3889 



PUBLICATIONS 



taiTig & pramcttn 



Dolt 

Yourseifl 



COMPLETE 
DIRECTORY 
OF MOSIC 
INDOSTRY 
CONTACTS 

ONLY $15.95 - 

Includes shipping ($18.95 overseas) 
Includes: • City by city club directory • Tape/disc services • A&R directory 
• Music services directory • Music industry websites • PLUS-Exclusive: 
Do It Yourselt! The Lowdown on Digital Recording • And much more! 

ORDER BY PHONE: 800-745-8922 
OR ORDER ONLINE: www.orilepblllboarii.coin 




BUSINESS OPPORTUNITIES 





■i<iiMi.ii.ri)iiaiB.ii!ai>Mi.'iua 


Tdiim m-m OutsideWVStafe 




777 ARE YOU MISS 


ING OUT ON ! 


SALES 777 


Trading Card and Role Playing Games >4ff •^^'^ 
are the easiest way to grow your business. '^^^ 


Minimal Counter Sp 


ace • High Sell Through 


' Magic the Gathering 
Neopets ' * ^^^^^ 


* MLB Showdown 


Visit our website @ www.uniquedist.com 

*Fra« frslglit on any Int^rnat orders for In stock 
rn»rctl«n(Jlse placact trirough our wsbslt* (£Kcluslons npfjly) 



BANDLEADER/MUSICIAN seel<s 
representative to promote, nnarket 
and sell in Bedford Hills, N.Y. office. 
I^ust be energetic & experienced in 
MS Office. Email resume to 
gerard® 1 BOOgcsings.com. 



VOLUNTEERS 
NEEDED 

If you will be In the New Yorli City 
area from September 20th-22nd 

and would like to volunteer for the 
Billboard Dance Music Summit, 
please contact: 

Rosa Jaquez bbevents@billboard.coni 
646-654-W60 



COLLECTABLES 



WANTED 



Music Momorabilin 
Awards. Lyncs. 
Posters. Gear. 

Aijtnqfnphs 

Tl 




mm. 



Ii1G1 409-97Da 



MUSIC MERCHANDISE 



BUY DIRECT AND SAVE! 

While otiwr people are raising ih»r prices, we 
are slashir^g ours. Major label CD's, cassettes 
and LP s as low as 50C. Your choice from It>e 
most extensrve listings available. 

For free cataloo cad (609) BM-eooo. 
Fax (609) a9<HU4r or writ* 

P.O.Boai A Tranton, nZ 06091-0020 



NOTICES/ANNOUNCEMENTS 



BILLBOARD CLASSIFIEDS 
MOVE LUXURY REAL ESTATE 

TO THE STARS 
REACH THE HIGH-POtWERED 

WORLD OF 
MUSIC & ENTERTAINMENT 

Call Mark Wood - 
Real Estate Manager 
661-270-0798 - Fax: 
323-525-2395 
Blllboard@muslclan.arg 
1-800-223-7524 

Reach all the movera a shakers everv WMk 

through the pagas ot Billboard 
a force in the muaic/anleflaininertt industfy 
tor over 100 years 



ISLAND PARADISE 

Florida West Coast-Anna Maria Island 
Artist designed, artisan built home. Dock on the Inland Waterway, 
2 minute walk to Gulf Beach. 



Unique custom home. Hand carved teak 
kitchen cabinets, all doors from India. 
Indonesian courtyard. Waterfall pool. 
Skyway to self-contained guest quarters. 
S2.950.000 
HAN1.V & ASSOCIATES REAm' 
877.5«9.7979 
hanlyhomes.com pahanlvi^aQl.cQm 




AWARD WINNING DESIGN 

w/Mix Magazine Awarded Recording Studio (equip'dynegotiable) 

Ultra Modem Styled 2 Story. 6 Bed 5 Bath. Marble Floors, High Tech Art Glass 
Work. Fountains, HD-Projection Media System, Security Cameras. Built-lns. 
Lagoon Fbol/Spa. Gated Lush Acre in Exclusive Pinecrest Area of Miami, PL 



$3,200,000 - including 
designer furnishings 

Stephen Yenzer/ 
Coldwell Banker 

305-322-8770 

stephcnyenzer 
(^coldwelJbankerxom 



hitp-y/touTs3, vhtxom/CBF/n 905 10 




ARE YOU IN TUNE WITH THE 
REAL ESTATE MARKET? 



Order ii l-KW-CompiiIt'ri/t'd Ntiirlit'l 
\iilii;ilir>n. Nil oliliKiitiiin. no hiivsk' 

\v\v\v.lsmartseller.com 




WORK AND PLAY IN 
PARADISE 

Luxury home with 14')' frontage on 

pristine Lake Butler in Orlando 
(Windermere), Florida. Keeording 
studio on site in sepai-ate building. 
-Just 2 j-ears j'oung. To set? capti\'ating 
pictures and slide show, go to: 

«»-w.Viui«? Realt^ciifn ; l^e Hut ierPnipi'ny ^\r 
ati S«-VANCE-IO for Iff^iclmn- 



STORE SUPPLIES 



PLASTIC 

DIVIDER CARDS 

BLANK OR PRINTED 

800-883-9104 

AU MUCX CIEDII CABS MXEPIH) 



RAPPERS/HIP HOP 

LIVE IN LUXURY 

U Me your Crib !^akes 

You Money! ^ 
! Plent>'ofspacetolK'einlunjryand ^ 
• hax-e your own Recording Studio in 
this 111.000 sq. ft. mansion, in the 
heart of music mecca. 
;J10471-:J913 
www. nrtelody landranch.com 



PROFESSIONAL SERVICES 



1,000 CDs 

in full-color jackets for just 

99 



I 




Call today for 
your free catalog! 

1-800-468-9353 

www.ilisciiiakers.coin/hb 



> DISC MAKERS' 
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Cimfinuedfroin page 3 



short-term deals that allow for access 
to subscription content However, most 
labels are not saying yet what they will 
charge any other services for portable 
subscription repertoire once Micro- 
soft's Janus digital rights management 
tcchrvology debuts later this year. Janus 
will allow consumers to move sub- 
scription content off their computers 
and onto portable devices. 

Only a handful of Microsoft- 
compatible subscription services — 
Napster, MusicNow, MusicNet and 
MusicMatch — are positioned to take 
advantage of the new technology. 

Napster figures to be among the first 
out of the gate with Janus support, 
sources say. The forthcoming music 
service from MSN is not expected to 
offer subscriptions at launch. 

Early pricing models that have been 
submitted to digital services suggest 
the going rate will be double the fee for 
subscription content that is locked to 
the computer. 

The digital services envision a price 
point of roughly $15 per month for a 
portable subscription offering — up 
from the $10 per month consumers pay 
on average for "tethered" subscriptions. 

The services are looking for porta- 
bility to drive consumer adoption of 
the fledgling subscription business, 
which now has roughly 1 million sub- 
scribers, according to industry esti- 
mates. Real Networks' Rhapsody, AOLs 
version of MusicNet and Napster are at 
the head of the pack in the existing 
.subscription business. 

Subscriptions — while a smaller basi- 
ntss than ^ la carte downloads — are the 
most profitable segment of the digital 
music business for service providers. 

Napster says it is achieving close to 
40% gross margins for tethered, on- 
demand subscription content vs. a 10% 
gross margin for a la carte downloads. 
Other services confirm similar margins. 

But a doubling of label rates for 
repertoire would significantly cut 
those margins. That is a huge concern 



for pure-play music services that do 
not use digital music to drive pur- 
chases of related devices, as Apple does 
with its iPod. 

IMPAaOF NEW RATES 

Typically, subscription services pay 
labels the greater of three different cal- 
culations: 1 cent per song, a percentage 
of revenue or a share of a minimum fee 
ranging firom $250 to $4 monthly per 
subscriber. (The minimum fees are 
divided among the labels based on share 
of usage.) 

With portable subscriptions, sources 
say the labels are seeking upwards of 2 
cents every time a portable song is 
played. They also want the minimum 
fee increased to upwards of $5 per 
month per subscriber. 

Service operators are worried that 
those rates will affect their ability to offer 
promotional discounts and will erode 
profits if users listen to too much music. 

For example, at a 2-cents-per-play 
rate, a portable service charging $15 
per month would lose money on cus- 
tomers listening to more than 750 
songs during the course of .30 days. 

"If usage is crazy, you get killed, " 
one source acknowledges. "You could 
end up with a scenario where you pay 
out more in royalties than you collect 
in revenue." 

However, MusicMatch CEO Dennis 
Mudd says subscription companies are 
capable of working with the labels to 
develop a model that maximizes rev- 
enue for all parties. 

"We'll be able to find the right price 
point one way or the other," he says. 
"Our guess is that the right price point 
is at $15 or less, but we have the capa- 
bility to test that elasticity, so we'll be 
able to prove it" 

The labels say that they arc not 
opposed to subscription portability. 
They simply want a business model 
that compensates them for usage rights 
that closely mimic full ownership. 

"We support Janus, but the econom- 
ics need to be right." Ted Cohen, senior 
VP of digital development and distribu- 
tion for EMI, said in a recent interview. 

A top technology executive at a rival 
major is more direct: "It is possible that 
portability could become the thing that 
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makes these services a lot more inter- 
esting to consumers. So you're going 
to have to price that with respect to the 
substitution for digital downloads and 
other forms of acquiring music that are 
on a purchase-ownership basis." 

Many label executives are quietly 
expressing concern that portable sub- 
scriptions have the potential to canni- 
balize their most valuable CD buyers. 

The label technology executive 
explains, "There's the old 80-20 logic 
that 20% of your customers buy 80% of 
your product This type of service may 
aweal to a small part of the market but 
that small part of the market are heavy 
music purchasers who generate a lot 
of revenue." 

Labels do not consider existing teth- 
ered subscription services — which offer 
unlimited access to hundreds of thou- 
sands of songs — as that kind of threat 
Instead they view those services pri- 
marily as high-powered sampling vehi- 
cles akin to radio. 

Labels also are less concerned about 
a la carte downloads, because the eco- 
nomics of that business largely mirror 
the model for physical .sales. 

lx>oking at the revenue split on a 
typical 99 cent dovmload sale, the label 
grosses 47 cents per track, the service 
provider gets 34 cents per track and the 
artist takes 10 cents. The publisher/ 
songvvriter share is 8 cents. (This sce- 
nario assumes a wholesale price of 65 
cents per track and an album royalty 
rate for the artist without any deduc- 
tions applied. In some cases the artist's 
rate is significantly lower) 

The split is not as simple for sub- 
scription services — even before factor- 
ing in portability. 

Still up in the air for existing services 
is how* much money is owed to the pub- 



lishers and how subscription revenue is 
classified when paid to the artist 

On the publishing front, digital 
music services that offer on-demand 
streams are already paying perform- 
ance royalties to the performing-rights 
societies. However, no publishing per- 
formance rate has been set for sub- 
scription downloads. Nor is there an 
agreement yet on a mechanical rate for 
on-demand streams. 

Sources say some subscription serv- 
ices that are not paying publishing roy- 
alties as part of the split with the labels 
are setting aside roughly 10% of rev- 
enue for publishing. 

UNGERINC ISSUES 

Among the issues still to be resolved 
are the extent to which operators of 
subscription businesses are on the 
hook for performance and reproduc- 
tion royalties on subscription down- 
loads and on-demand stream.s. 

Currently, subscription services are 
cleared for publishing mechanical 
rights under temporary agreements 
that require annual advances of less 
than $1 million per service to the Harry 
Fox AgerKy and an acknowledgement 
that a mechanical license is required 
for on-demand streaming. 

The concession on mechanicals is 
based on the need for digital services to 
use backup copies in connection with 
an on-demand stream. 

But the HFA agreements do not spell 
out the mechanical rate. 

Another lingering point of con- 
tention is how artists are compensated 
under subscription models. What they 
receive hinges on whether a subscrip- 
tion is considered to be a license or a 
sale under an artist's contract 

If a subscription is viewed as a 



license, the label and artist typically 
split subscription revenue evenly. 

If a subscription is seen as a sale, the 
label pays according to the artist's 
album royalty rate — typically between 
15% and 24% of the wholesale or retail 
price, depending on the deal. 

While many artist attorneys main- 
tain there is no actual "sale" in a sub- 
scription, labels are increasingly desig- 
nating all digital transactions as sales 
and paying on the album rate. 

"It's a touchy subject for the artists 
and their representatives, " says attor- 
ney Whitney Broussard, a partner in 
New York firm Selveme, Mandelbaum 
& Mintz. "It's a bit of a stretch to call a 
subscription a 'sale,' but the labels are 
viewing these as replacements for 
record sales." 

The majority of new standard artist 
contracts now classify an electronic 
transmission as a sale. 

Older contracts remain open to 
interpretation. Acts with deals that date 
back more than two or three years are 
sometimes able to collect under the 
license rate. 

Broussard adds, "Where you don't 
have it .so clear is when you are look- 
ing at key catalog artists who when 
they did their contracts they had no 
concept of this at all." 

Gary Stiffelman, a partner with 
Ziffren, Brittenham, Branca, Fischer, 
Gilbert-Lurie & Stiffelman. says the 
labels' designation of all digital trans- 
missions as sales likely will become fod- 
der for ftiture litigation from artists. 

"1 suspect in the next 12 to 18 months 
you'll see some lawsuits about this," he 
says. "How the record companies choose 
to account isn't necessarily what the 
contracts provide. The fiction that these 
are '.sales' is ju.st that — it's fiction." 
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support team: background vocalists the 
Ridgeway Sisters and the Perri Sisters, 
plus George Duke, who mixed all the 
songs with Erik Zobler 

"I don't know how to sing or record 
any other way than to throw my whole 
self into it," says Baker, who cut the 
songs with a live rhythm section. "Once 
1 get my peeps in there, we just start 
vibing. It's a true collaborative effort" 

Baker's best-selling album remains 
1986's "Rapture," wihich the Recording 
Industry Assn. of America has certified 
quintuple-platinum. Her last studio set 
"Rhythm of Love, " has sold 1.9 million, 
according to Nielsen SoundScan. 

TESTING THE WATERS 

Even before Baker began recording 
her Blue Note album, the former Elek- 
tra artist tested the comeback waters 
with several concerts in 2003. These 
well-received performances included 
the Westbury Music Fair in Westbury, 
N.Y., and a December stint at the MGM 
Grand in l.as Vegas. 

To spread the word about "My Every- 
thing," Blue Note and Baker are doing 
just about everything, according to 
Blue Note prixluct manager Shanieka 
Brooks. They aim to reach Baker's fan 
base and tap into younger demos who 



heard Baker's name on the IVvista and 
Kanye West aossover hit "Slow Jamz." 

The marketing campaign features 
direct response TV advertising and 
alliances with independent marketing 
firms like Future Marketing Group, 
which is targeting vineyards, spas and 
salons for in-store play. 

Complementing these efforts is a tie- 
in with "BET on Jaz2 " for a trip to the 
Bermuda Music Festival in October. 
Baker will also appear at syndicated ra- 
dio personality Tom Joyner's Family Re- 
union event during Labor Day weekend. 

A vkleo for the first single will be serv- 
iced to BET and VHl. Brooks, however, 
says the video will be used primarily as 
an international tool. The album will he 
released outside the United States Sept 
27, with Baker slated to visit Europe In 
October. Tour plans are also developing. 

The artist has already done numer- 
ous interviews and has traveled to San 
Diego for an Aug. 22 meet-and-greet 
reception at the National Assn. of 
Recording Merchandisers convention. 

On the radio front, fellow EMI- 
owned Virgin Records' urban promo- 
tion team is working the project at 
adult R&B radio. The EMI Collective is 
overseeing adult contemporary and. in 
conjunction with various partners, 
.smooth jazz radio. 

But while Baker has remained a sta- 
ple at adult R&B and jazz stations, 
today s R&B/hip-hop outlet remains a 
tough nut to crack. Just ask Teena 
Marie's manager. Lee Cadena. 



Cadena feels Marie has attracted 
some new fans with her first album in 
10 years, the Cash Money ClassicVUni- 
ver.sal set "La Dona." It has sold a 
respectable 31 1,000 copies, according 
to Nielsen SoundScan. 

But Cadena laments that main- 
stream R&B "is still not embracing it 
1 see people at Teena's shows in their 
50s and 60s down into their late teens. 
But we're still fighting ttiat "we don't 
play old-school mentality.' " 

Predicting that Baker's album will 
do well, DC. PD of adult R&B WQQK 
Nashville, counters that his station's 
format is the new mainsti-eam. 

"Artists need to know their roles and 
play their positions," he says. "You'll 
rarely hear Luther Vandross played 
between Kanye West and Ludacris on 
an IR&B/hip-hop station). That's not 
the climate in today's radio world. And 
it does an artist a dis.service to put them 
in that position." 

He also debunks the perception that 
adult R&B doesn't sell albums. "Look at 
the success of Teena Marie and Prince. 
The.se are good music albums fueled 
almost solely by [adult R&B] airplay." 

Fellcw R&B singer Deborah Cox says 
hearing Baker's record is "refreshing in 
this track-driven, everything-sounds- 
the-same hip-hop era." 

As is the 46-year-old Baker. "I'm 
energized, " she says. "Blue Note's focus 
is creativity, which is ideal. 1 get to do 
what 1 do. And I'm grateful that my fans 
have alwa^'s gotten me." 



2500 ays 

Only $f999 

Includes: On Disc Prlnlini) • Bar Code 
Full Color PtInleO Boomels • Cello Wrwoino 

1-877-633-7661 
www.OddsOnRecotdlng.coin 

Visj • Mutefcird • Amei • Oiscner 



MEDIAWORKS* 

I fsl T E R N AT I O N A L, INC. 

1-800-211-4689 

wvvw.mediaworkscd.com 



IOOO"™<ib^l 




BILLBOARD SEPTEMBER 4, 2004 



www. billboard. com • www.blllboird.bli 



47 



Missy Takes Acts On Road To Stardom 



Missy EUiott's reality show proba- 
bly won't debut on UPN until some- 
time next year, but viewers can expect 
the program to be a candid glimpse 
into what it's like to be Elliott and to 
try to make it in the music industry. 

As previously reported, Elliott will 
star in and be co-executive producer 
of a reality show/contest to find what 
the show's creators call "the next big 
hip-hop star " (TUned In: The Hibe, 
Billboard. March 20). 

The series now has the title "The 
Road to Stardom With Missy Elliott," 
and UPN plans to air it as a mid- 
season replacement The premiere 
date is still to be determined. Contes- 
tants went on tour with Elliott, with 
the winner receiving a record deal 
with Elliott's Gold Mind label. 

The judges on the .show are 
Elliott, Dallas Austin. Teena Marie 
and Elliott's manager, Mona Scott of 
Violator Management Scott is also 
an executive producer of the series. 



Tuned In: 
IheTube 



By Carlo Hoy 

chay@blllboarcl.coni 




see what it takes 
to be an artist 
and not just 
someone getting 
onstage and per- 
forming." 

Elliott said 
that people who 
tried out think- 
ing they were the 
next Clay Aiken 
or Diana DeGar- 



1 




So what can viewers expect? 
Madonna. Busta Rhymes and Jer- 
maine Dupri make guest appear- 
ances and give advice to contestants. 
In addition, Elliott returns to her 
high school in Portsmouth, Va.. 
where the contestants perform one 
in a series of challenges. 

At a Television Critics Assn. panel 
July 20 in Los Angeles, Elliott .said in 
that particular challenge the contest- 
ants performed on the .stage where 
Elliott had her first talent show. 

Elliott added, "My road to stardom 
was a whole different ball game. I 
didn't have money |and| cars to be 
able to take us around town. These 
kids had it hard, but it could get 
harder than what you see on the 
show. I don't think the challenges 
|on the show] were hard to do." 

The Grammy Award-winning 
Elliott said she knows that her show 
will draw inevitable comparisons to 
".American Idol." 

"I'm a watcher of American Idol.' 
But this is a whole different type of 
show from that You get a chance to 



mo were told 
"they were auditioning for the 



wrong show. What I was specifically 
looking for was, of course, some- 
body with talent. And it's not neces- 
sarily that they have to be the best 
singer or the best MC. It has to be 
something about them, like charac- 
ter, where they have a way of |mak- 
ingl a believer out of you. " 

Elliott said that ultimately the 
show is all about being real. 'When 
you see Missy Elliott, don't look at 
Missy Elliott as the superstar on TV. 
Look at me as a human being. I cry, 
I laugh, I like to go to amusement 



parks. And that's what I want people 

to see." 

IN BRIEF: Showtime will premiere 
the documentary "Beautiful 
Dreamer: Brian Wilson and the 
Story of 'Smile' "Oct 5. 

Brandy is in development talks 
with the Fox network, Ibuchstone TV 
and Storyline Entertainment to star 
in and co-executive-produce a sitcom. 

MTV2's biweekly series "Video 
Mods, " which combines music videos 
and videogaiTKs, will debut Sept 18. 
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'Goodies' is 
good for No. 1 
on RItytlimic 
chart, Ciara's 
first topper 



Charts 



SALES / AIRPLAY / TRENDS / ANALYSIS 




QVC visit 
paves early 



re-entry for tlie 
Irisfi Tenors' 
Christmas set 



Weak Week; 
Relief In Sight 

Even with new albums by rap supergroup 213 and Ashlee 
Simpson buddy Ryan Cabrera entering The Billboard 20()'s 
top 10, overall album sales are down from the comparable 
week of the prior year for the first time in 1 1 weeks. But there 
is no call for panic. 




7i 



This dip is a temporary 
aberration, and besides, a fat 
Aug. 24 album slate — led by 
country star Tim McCraw and 
a whole lot of hip-hop — ^will 
tilt the pendulum in this 
year's favor when next issue's 
charts arrive (see A L<H)k 

■Ahead, page 81. 

The last down week, for 
the stanza that ended June 
13, was actually a calendar 
quirk, as Father's Day arrived 
one week earlier in 2003 than it did this year (0\'er the 
Counter, Billboard. July 3). 

You actually need to walk back 18 wveks, to the frame that 
ended April 25. to find the last occasion when a .same-week dip 
could be attributed to product flow. In that instance, album sales 
from the comparable week of 2(Kt3 stixid 1.5% ahead of this 
year's, even though the 17th week of 2004 had a stronger top 10. 

This time, the drop from the comparable 2003 week is a lot 
less mysterious. In last year's Sept. 6 issue. The Billboard 2(X) 
had live new entries in the top 10. with tJie Neptunes starting at 
No. 1 with 249,0(t0 copies, a larger figure than we find anywhere 
on this issue's chart. 

With 207.500 for the week, "Now 16" replaces Simpson's 
"Autobiography" at No. 1 (the former is down 16% from the 
prior week, while Simpson drops .38% to 164.000). Those titles 
are the only ones to exceed 100.000 copies on the big list, com- 
pared with four one year ago. 



Overthe 
Counter 



By Geoff Mayfield 

gmayflel(l@blllboard.com 



WALKING DOWN A COUNTRY ROAD: Although country album 
sales are up over the prior year, ttie arrival of Hm McGiaw's 
"Live Like You Were Dying" will mark only the second time in 
2004 that a country set has been No. 1 on The Billboard 200. 

Thus far. Nashville's lone claim to that flag was placed by 
Kenny CiMsney, whose "A\'hen the Sun Goes Down " mounted 
first-week sales of .550,500 copies when it entered atop the big 
chart in the Feb. 21 issue. That marked the singer's career-be-st 
Nielsen SoundScan fi^me. 

There were only two weeks in 2003 — one by Dixie Chicks' 
"Home " and another by Alan Jackson's "Greatest Hits Vol. 11 and 
Some Other Stuff' — when a country album led The Billboard 
200. However, smart money says that with several of Nashville's 
hottest names waiting in the wings, there is a g(XKl chance that 
Chesney and McGraw will have company on this year's honor 
roll before it's time to sing "Auld l.ang Syne." 

(Continued on page .52) 



Market Watch 

A Weekly National Music Sales Report 





This Week 
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-9.6% 
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YEAR TO-OATE ALBUM SALES 



YEAR-TO-OATE SINGLES SALES i 




YEAR-TO-DATE OVERALL UNIT SALES 
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Change 
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381.941,000 


478.855,000 
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CD 
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2003 2004 Change 

Current 233,421,000 249,462.000 69% 



Catajog 137,680,000 
Deep Catalog 97,559,000 



148,299,000 
102,070,000 



7.7% 
•4.6% 
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Tim, Kenny 
Roll Sevens 

Tim McGraw and Kenny Chesney have the same lucky 
number this issue, and it's seven. 

McCraw 's "Live Like You Were Dying" (Curb) is No. 1 on 
Hot Country Singles & Tracks for the seventh week, making 
it the longest-running chart-topper of his career and thus 
his most .successful track in terms of chart performance. Two 
of McGraw's 20 No. 1 hits had six-week reigns: "It's Your 
Love " — recorded with his wife. Faith Hill, in 1997 — and 
"Just to See You Smile " in 1998, 

"Live Like You Were D>'ing " is the longest-running No, 1 
song of 2004 so far on the country chart. The last song to 
rule for seven weeks was Chesney 's "There Goes My Life." 
which advanced to pole position the week of Dec. 20, 2003, 

There were three songs that held the top spot for seven 
weeks or more in 2003. Before Chesney 's "Life." Danyl Wor- 
ley led the list for seven weeks with "Have You Forgotten? " 
l^ater in the year, Alan Jackson and Jimmy Buffett's pairing 
on " It's Five O'clock Somewhere " became the year s longest- 
running No, 1, with eight weeks at the head of the class. 

Right below McGraw"s "Live" this l.ssue is Che.sney's "1 
Go Back" (BNA). As Chart Beat reader John Maverick of 
Omaha. Neb., points out. this is the seventh nonconsecu- 
tive week in the runner-up position for "Back," making it 
the longest-running No, 2 .song since Jo Dee Messina's 
" Lesson in Leavin' " spent seven weeks at No. 2 in the 
summer of 1999. 

That means Chesney and Messina have the longest-running 
No. 2 songs on the country chart in the last 42 years. To find a 
song that had a longer run in second place, you would have to 
go back to "Adios Amigo, " a Jim Reeves single that was No. 2 
for nine weeks in the summer of 19(i2. 



Chortle 
Beat 4\ 



ByFredBronson 

fbronsonebillboatd.com 



STILL A BELIEVER: "American Idol" winner Fantasia is No. 1 

for the ninth consecutive week on Hot 100 Singles Sales 
with ""I Believe" (Jl. That ties Clay Aiken's ""Solitaire" as the 
second-longest-running chart-topper by an " Idol" finalist. 
The only " idor -related single to have a longer run at No. 1 is 
Aiken's "This Is the Night. " which remained at the summit 
for 1 1 weeks. 

KNOX THREE TIMES: In 1968, a song called "Rocky Top" by 
the Osborne Brothers went to No. 33 on Hot Country 
Singles & Tracks. Since it was adopted as the fight song 
for the University of Tennessee football team, the begin- 
ning of pigskin season usually spurs sales of the single, 
especially in Knoxville, home of UT. 

"Rocky Top "96" peaked at No. 5 on Hot Country Singles 
Sales in 1996, This issue, the original ""Rocky Top " re-enters 
the country .sales chart at No. 6. That gives the song a chart 
span of 36 years and seven months. The Osborne Brothers 
have an even longer chart span of 46 years, five months and 
two weeks, counting back to the March 24, 1958, debut of 
" Once More," recorded with Red Allen. 
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FIVE FOR FIGHTING • 

-.lCOI 


Tha Battle For Everything 


20 1 


140 


137 


137 




DIERKS BENTLEY • 

wpiiij. iSAiK.'iiLtimii ii;»t4»» 


Diarks Bentley 


26 1 


141 


148 


152 


■ 


ELVIS PRESLEY A' 


Elvis: 30 »1 Hits 


1 1 


142 


131 


109 


■ 


CEUNE DION 

(PC imiO-SDNV MUSIC 1 11 « f a CDI 


A New Oay^live In Las Vegas 


10 1 


143 


141 


127 




INCUBUS A 

M ti-jSOW MUSICdiM EQ CD) 


A Crow Left Of The Murder- 


2 1 


144 


150 


133 


■ 


MERCYME IfadoM 

ivK^KuReiiincm 


12 1 


145 


127 


100 


■ 


8BALL ft MJO • 


Uviag Legends 


3 1 


146 


133 


121 




JOSH GRACIN 

IfSii: SlfiMT r'i'W'HIlliY.^'CiOOdlJICOP 


Jadi Gncin 


11 1 


<B 


154 


169 




CROSSFADE 

>«^'t:i:(.ilMBiaen4t.S0Vl MU£lCl113ltQCDv|H| 


Crassfada 


147 1 


148 


139 


125 




SOUNDTRACK 

MAHMICK WARNCffNDS OIWCDt 


50 First Dates 


30 1 


(ID 


194 






SNOW PATROL 


Final Straw 


149 1 



• Albums YiiVi the greatest ntlvf- gnmi Ihii. a-crIi • HccDiiting litduiirv AttT> Dt Amuncn (RIAAI <eftiliCBtion toi net alkpiTwm ot UO.OOO album unitj IGoldl ARIAA certification fiy net fhipniBnt of 1 
lyrntwl inilicatei »ll)iiim ( mghi platinum icvnl For boincl siris. iinit dw.iliic ;i !il-iis a (uniiinu iiinn o1 100 minutes o' mo'C. Iho fllAA mulUDlies iftiBt^enti try the Piumtxi oi ri'WS and/O' laoM filAA Lati 

units iMuttj-Pialyiol 'Astefisk ind.cato* LP is amiijhio Mn« ijip« prices, and CD pncui loi SMti and WEAUIieU die suggestfia lisu Ia(>e_ptices martied EQ. ar 

percentage giowtti Healseeke' liTDaci siiijvs a hur^s 




n« ijip« prices, and CD pnciti loi SMti and WEA UlieU are sugoesiBd lisu tape prices martied EQ. and all oPie' CD prices, are equivalBnl pncos, which sr» proj» 
n'i«il ^rnm HoiiIKLirkixi ih>t MDek [M) indicates past oi present Heatseeker Wo i 200*. VNU Business Media. Inc . anU Nielsen SoumlScan. Inc AH rmtns m«rv«l 



E, which ar« projKtai) Irom Mtialctit* pncts G'entesi GBiner shows chjit s iMgeit unit increase. Pacesetter indicates tt^gesi 
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' Billbcxiid TOP INTERNET ALBUM SALES - 



BiiibcxDd TOP SOUNDTRACKS,. 









Sales data and intenwt sslec reports compiled bv 


... , 

• • Nielsen 


a 










SoundScan 


ii 




'i 




ARTIST WKNT « ISHJMBf B/DFSTKIBUTING lABf I 


Title 










NUMBER 1 












VARIOUS ARTISTS awsimjf 


FutUfB SouncHrack For AnieriCA 


56 






TIM tJim,OA\HI .1.1. ». 
1 IrVI m^oKAW tUNB IMM 


Liv8 Like You Were Dying 






13 




SOUNDTRACK fo^^picKwa'SON* music 


Gardfn Suto 






2 




JIMMY BUFFETT A MMBOAT.ncAUjrafiiQ 


■ IiuBU T» Main 






8 






ConfMsions 


-J— 








Halcyon Days 


~86~ 


7 




TWELVE GIRLS BAND 'mN*iN'im**»MiNtus*Miivt(ti«<iivt' 


Ed stern Energy 


62 


8 


4 




AsnLtC aiiVlraUni Mt-MjKsiiTnEliSCOPf 


Aiitobi OQfaphy 


2 


9 


3 






nOCK Agaiim DUSII wm c 


78 


10 


7 




SOUNDTRACK lulumula kaiosony kajjic 


Oo-Lovoly 




HI 


5 




nuKAn Junes a biui uoii mbx' 


Focls Like Honw 


58 




6 




K.D. LANG M stiucN nM(.'*ij 


nymra ui ins win raniiivi 


82 














u| 


MAROONS A' DCTmtjm)i'>*MG IHI 


Songs About Jans 








SALIVA 'SiA^iD x7Kh^0J^^z 


Survival o1 The Sickest 


20 






LUs LUNbLT BOTa A OMnC nawSNTr HUSC im 


Lw Loaely Boys 










LOVEDRUG I'M! MMtiA QROu^ im 


riwna iwu IV miw 










TIN HAT TRIO Hot^AROPi S'aii**nMis 


BOOK UI allK 


















18 




VARIOUS ARTISTS UNIvClSAi.lMl'SOMMUS^CVOMBAQanir'JMt 


Now 16 


1 




23 




EVANESCENCE A' /.noumxo 




Fallen 




40 






FRANZ FERDINAND* DOMiNi>tw:w«4f soOTMus<c|Hl 


Franz Ferdinand 


46 




25 




MODEST MOUSE A if^»»in-^ON.MuS(C ihj Gm 


id Htm far People Who Love Bad News 


32 




22 




LAURIE BERKNER r.vnoM<vmw 


Buzz Sua 




■ 


EH 


■ 


CARLY SIMON i.^^^ikaMM:i^L:«Tn« ibis- bus riurEGic lumr !ms fiAOu*' 


Rsflectiou: Carly Sinon's Greatest Hits 


126 



■ 


£ 




SaMsdaiteornpilttdlrr tL* 

4> Nielsen 










SoundScan 

TITLE 


IMPRINT a NUWBfR-ntSTHIBUTlNG lABf 1. 








NUMBER 1 


7 V/nkt Al Numtxr 1 




1 




THE PRINCESS DIARIES 2: ROYAL ENGAGEMENT 


A'ALl DISNtV BBIOW 


■ 


3 




SPIDER-MAN 29 


COLUMBIA SJEHi'SONV MUSIC 


3 


2 




A CINDERELLA STORY 




4 


4 




DE-LOVELY 


COLUMBIA U64OS0Nt MUSIC 


. 5 , 


10 




GARDEN STATE 


FOKjIPIC S2WlS0Nt MUSIC 


6 


5 




SHREK 2* 


ti(^t'4'DR£ AMV^'OAfCS ODJb^M'UTERSCOPf 


7 


6 




13 GOING ON 30 


WUYWOOO ttllH 


8 


7 




THE CHEETAH GIRLS (EP) A 


VS'ALT DfSHCIT IBUS 


9 


9 




THAT S SO RAVEN 


WAIT W5N6T aGWS 


10 


8 




BLUE COLLAR COMEDY TOUR; THE MOVIE 


WABNEH SflOS tNASHVlLLt|4M2t(VffiN 


11 


1 1 




50 FIRST DATES 


UAVERICX (»n.WAnKEH BAOS 


!l2 


15 




YU-GI-OHI:THE MOVIE 


RCA ussauiG 


13 


13 




O BROTHER, WHERE ART THOU? A' 


LOST HtCmVAC'MtflCUFr' ITOOR'IUJUG 


14 


12 




SOME KIND OF MONSTER (EP) [METALLICA] 


EIE»IRA l8S3iWARNEH MOS 


15 


14 




DIRTY DANCING: HAVANA NIGHTS 


JST75ft«MO 


CD 


18 




KILL BILL VOL. 2 a band apart huvERiCKiHicwAmEneflos 


17 




THE CHEETAH GIRLS: SPECIAL EDITION 




CD 


17 




KILL BILL VOL. 1 A 


BAMO APARTllMVERtCK (KTIT'M ARNER BROS 


19 


19 




CONFESSIONS OF A TEENAGE DRAMA QUEEN 


WOLirWOOD 1624*2 


20 


22 




THE PUNISHER: THE ALBUM 


WNO UP t3CS3 


21 


20_ 




STUCK IN THE SUBURBS 


WAIT OISNEy»'l» 


22 


21 




COLD MOUNTAIN 


om/.'COlumbia buu'Sonv Music 


23 


23 




LOVE ACTUALLY* 


J se?aRMG 


6) 




CHICAGO A 


EP«:«7QH'som' MUSIC 


25 


25 1 


THE LIZZIE MCGUIRE MOVIE A 


WAIT DISNFYMOn 



Too 'ntern«t Albjm Sales '«*lects ptiysical albums ordered ihrouflh I me rr>Ht merchants, based on data collBL-ied by Niolsen SrsuidScan U'lliko mosi Billhoard allwm chartj, catalog ttlns .itl- m: iideil 'jn (l-it inUirnitl «nd Soixidtrack charts •AJbumi vwtMtie greatest Mt«l gain this week. # RflCOrdig Induftrv Assrv 
01 Ameiica (RlAAl certiticauoft to' n«t shipmertl ot !tfl,nXI album units (Goktl. A RIAA ceniftcatiofi toi net shipmeni ot 1 mriliofi untls IPtatinutril. ^ RIAA certilicaiion tor net shiprwnl c1 10 million units (Diamondl. Nuriera) foJtawng P^ahrwrn or Diamond symbol indwates aRium's mufti- ptalimKii level Fo« Ixixed sets. 
anddouWfl albums with a running time o( lOT mii*ul8s or rnvt, [he RIAA munwiKSstiipmants try tl>e number ofihsct sndforlapfls RlAAlafin aivafds " Ccrtiticalwn (or nel ifiipmeM ol 100,000 tinimOro ) Ceftidcation o) 200,000 units (PI alinot C^ftikaMn oHOO.OOO uoimMulti-Platno) •Aslafii* mdicatet vmyf 
available [H] indrcales past of pfesem Haalseaker title 5 ?00*, VNU Biisiness Media, Inc and N*el»fin SoumfScan, Inc. All ngM.s reserved. 



THE BILLBOARD ZOO A-Z (LISTIB BY ARTISTS) 



213 -1 
2Pac 88 

3 Doors Down 158 

SBallAMJG 145 

311 80 

Trace Adtuns 81 

Akor 49 

Alter Bndge 17 

Aij[l«5tave 159 

Uoyd Banks 16 

The eeacFt Boys &4 

BeaslleBoys 47 

BeenleMan 137 

Oierts Bentlav 140 

Beyonce 79 

BG 69 

B«&Rich 10 

Blach Eyed Peas 19 

Blir*-182 98 

Bona 162 

Brarxlji 103 

Breaking Ben^mm 43 

Bionco; El Gigania De A/rwiM 166 

Jlrrwny BuTlctt 11, 1&4 

RyanCaOrera 8 

Jeremy Camp 1 79 



Casting Crowns 96 


G-Unit 181 


Diana Krall 104 


Chmlina Milian 92 


The Roots 61 


Shrek 2 72 


Kenny Chesney 3 1 


Gun^ N Ros« 22 


AfeonKrauss * Union Station 197 


MobbO«ep 14 


Saliva 20 
Scisvx Soders 1 1 9 
Seemer 74 
Selah 131 
SheDaisy 175 
Shinedown 57 
Shyrw 7 
Carly Simon 126 


Sp<der-Mjn2 44 


Terri Clark 4B 
GnjpoOimai 152 
Cotiieed And Cambria 100 
Coldplay 129 
Counting Crows 177 
Crime Mob 114 
Crassfade 147 
SherylCnm 85 
Jamie Cuilum 116 
The Cure 107 


Sanniy H.tgar 153 
AnihMiy Hamilton 73 
Fred Hammond 183 
Head Autornatica 169 
THeHf«s 105 
Hoobastanh 24 
Bruce Homsby 86 


Lenny Kravil; 198 
Lacuna Coil 193 
>Ld. lar^ 82 
Avnl Lauigne 9 
Led Zeppelin 165 
UI Flip 45 

Lil Jon 4 The East S«le Boy: 151 


Modest Mouse 32 
Monica 182 
Montgorrtery Gentry 106 
Aianis Monssette 195 
Muse 168 
New Found Glory 1 1 1 
Joe Nichols 150 


ThaTsSoRa^n 117 
Vu-G» 0«' TheMov* 156 

Bhlrtey Spears 130 

Angle Stone 133 

Story 01 Ttie Year 90 

Sugarcull 189 

Swilchfoot 18 


Mouilon 23 


Lil Scrappy/Trilhnlie 68 


N<ket6ack 63 


Jeisica Simpson 37 


Talwig Back Sunday 27 


Incubus 143 


UI Wayne 53 
UnkinPark 38 


Niaa Sky 135 

The Notonxis Cherry Bomt& 1 72 


Ashlee Simpson 2 
Sluphnol 60 


Los Temerams 1 99 
Terror Squad 39 


D12 28 


Alan iackson 95 


Uoyd 69 


OutKasl 94 


SnoA Patrol 149 


Third Day 194 


Gavin DeGraw 122 


Jadakns 36 


Los Lonely Boys 1 3 


Marco Anionio Solis & Joan Sebastian 


Gaorge Thoragood & The Destroyers 


OHO 192 


Boney James 1 54 


Loneslar 1 70 


PMey Pablo 97 


178 


132 


Celine Dion 142 


Jay Z no 


Losttxophets 128 


Brad Paisley 21 


SOUNDTRACK 

13 Goii« On 30 99 

50 First Dates 148 

Bhie Collar Comedy Tour: The 

Movie 121 

The Cheetah Girls (EPI 115 
A Cinderella Story 51 


Three Days Grace 76 


Hilary Oufl 93 


Jet 83 


Kevin Lyitle 29 


Pearl Jam 123 


Tl 187 


Evanescence 40 
SaraEwiMis 84 

Finger Elcwen 101 
Fiw For FigtiUng 139 
Jeff Foxwortlry 186 
Frant Ferdinand 46 


JKwon 185 
Elton John 163 
JoJo 25 

Ptoraf} Jones 55, 58 
Juvenile 65 


Teena Marie 171 
Maraon5 6. 54 
Dean Martin 70 
Dave Matthews Band 124 
Jofin Mayer 176 


The ftMtal Service 173 
Elvts Presley 141 
Prince 3 

Rachel Proctor 118 
Qiieen 42 


Randy TravB 160 
Travis Tritt 50 
Shama Twain 1 74 
Twelve Gwts Band 62 
Twista 1 1 3 


Keane 120 
Toby Keltti 77 


Martina McBndo 125 
S^ahMcLwhlan 109 


Rascal natts 112 
Lmnei Richie 160 
RiloKiley 161 
Julie Roberts 106 


De-Lovety 66 

Dirty Dancint Havana Nights 200 


Uncle Krachet 191 
Keith Urban 67 


JosiiGracm 146 


AlKiaKeys 34 


MercyMe 144 


Garden Stale 71 


Usher 5 


Antfy Gilagt 1 02 


Kid/ Bop K>(te 59 


MM«lllca 190 


riie hrincna Ourin 2. Roys' 


VanHalen 26 


Josb Groban 52 


TheKillas 33 


George Micnael 167 


Efwaemenl 15 



VARIOUS ARTISTS 
Best Classics 100 196 
Future Soundtrack For Ameoca 56 
Now 15 91 
Now 16 1 

Rock Ai.i-"s.' B(j<,' ui. .'H 
8 1^7 

ttnsWa-pea Tour ,2004 
Compilation 87 
Walt Drsney Records " 
Mi>Ka Movie M.< 188 
Wfvi^l Rirvotver 30 

KanyeWest 41 
Ron White 155 
Wilco 157 
Gretchan VAIson 12 
StaneWwider 134 
Wynonna 75 
VnahYBahVeahs 184 
Ve'tewcard 35 
Ying Yang Twins 136 
DwvhIVoakam 138 



Over The 
Counter 

Continued from page 49 

Aiming to reach stores during the 
next four months are releases by 
Jackson, Faith Hill. Toliy Keith. 
George Strait and Shania IVvain. 

In 2002. which, like 2004. was a 
big year for country album sales, 
there were 20 weeks when Nashville's 
finest were No. 1 on the big chart. 

Since 1991. when Billboard first 
adopted SoundScan numbers, 1992 
was the year when country titles had 
the most weeks at No. 1 on The Bill- 
board 200. Three albums by two 
artists had a monopoly in which the 
genre led the li.st for 34 weeks. 

linocking down that historic run 



were two Garth Brooks sets, "Ropin' 
the Wind ' and 'The Chase," and Billy 
Ray Cyrus' "Some Gave All. " The lat- 
ter still holds the SoundScan-era 
record for the most consecutive 
weeks at No. 1, with 17. 

Meanwhile, just in time to beat 
McGraw s next chart bow, Gretchen 
Wilson's pals Big & Rich replace 
Jimmy BufTett at No. 1 on Top 
Country Albums. 

The changing of the guard is a 
matter of who lost the least, as the 
duo had a 4% slide from the prior 
week, while Buffett's erosion was 
18%. With 63,000 sold, Big & Rich's 
"Horse of a Different Color " leads 
Buffet's "License to Chill" by less 
than 600 units. 

MAR00N6: The debut album by 
MaroonS falls just shy of the lop 
five on The Billboard 200, yet still 
manages the highest rank in that 
title's history. 




MAR00N5: 2-VEAR-OLD SU NOW NO. 6 



Considering that the project was 
released more than two years ago. 
the rise to No. 6 by "Songs Alrout 
Jane" is heady stuff. It's a feat I 
would have noticed even if Clive 
Davis had not mentioned the band 
during his Aug. 22 keynote at the 
National Assn. of Recording Mer- 
chandisers convention. 

The album's third hit, " She Will Be 



Loved," continues to drive this train, 
grabbing an audience of 62 million 
listener impressions on 222 stations 
monitored by Nielsen Broadcast Data 
Systems during the tracking week, 
up 6.5 million over the prior stanza. 
It bullets 15-13 on the pan-genre Hot 
100 Airplay list and is No. 1 at 13 dif- 
ferent radio stations. 

The clip for the song is hot, too, 
fetching ."54 plan's at MTV and another 
10 at Fuse. A repeat performance on 
" Saturday Night Live " fell into the 
mix, as well. 

In its 67th chart week, the band's 
set gallops 12-6 with a 105%, the 
album's seventh straight increase. 

The band's belNv-eener EP. "1.22.03 
Acoustic. " also rises 57-54, despite a 
2% decline. 

IN THE MEANTIME: What do Shyne 
and 213 have in common? Not a lot 
of radio play, but the former is deal- 
ing better with thiat challenge. 



Shyne's ""Jimmy Choo" had only 
reached No. 62 on Hot R&B/Hip-Hop 
Airplay last issue when the jailed rap- 
per's l.'itest album clocked into the 
The HillhiMrd 200 at No. 3 with 
157,500 sold. 

A week later, 213 enters at No. 4 
with an opener of 95,000, \^■hich feels 
low when considering the star appeal 
of members Snoop Dogg, Warren G 
and Nate Dogg. The trio's latest radio 
hit has risen no higher than No, 65 
during four weeks on Hot R&B/Hip- 
Hop Airplay. 

There is no exposure problem for 
rookie Ryan Cabrera, fomier boy- 
friend of chart-topper Ashlee Simp- 
son and thus a featured player on 
MTVs "The Ashlee Simpson Shmv." 
He is charming radio, too, with lead 
track "On the Way Down, ' which rises 
to No. 16 on .''lain.strfam Top 40. 

This multimedia play brings his 
rookie album a No. 8 debut on The 
Billboard 200 (66,500 copies). 
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Biib^^d- TOP POP. CATALOG, 



1 


3 


o 
< 

1 




Sales data conipiled by 

i> Nielsen 

SoundScan ^ . 
ARTIST Title 
IMPRINT & NUMBERVOISTRIBUTING LABEL 




1 


1 




NUMBER 1 6 WeeksAlNitmfipr 1 
THE NOTORIOUS B.I.G. A' Ready To Die 






2 




BOB MARLEY & THE WAILERS ♦ Legend 






4 




THE BEATLES A' 1 




6 18 




reiMK SINATRA A f Ixt^ Cifutn' Kt Anat P«rfiwmaivB( lOC^-tOMI 






5 




PINK FLOYD # ' Dark Skle Of Th« Moon 

c*pncL4«(]i- iiQ'A leui 




a 


3 




LARRY THE CABLE GUY • Lord, I Apologize 




10 


7 




AtAltbl CjAINhi 
TIM MCGRAW A* Greatest Hits 


1 


7 


6 




BOB SEGER & THE SILVER BULLET BAND A Grtsttst Hits 


1 




8 




AC/DC ♦ Back In Black 

■ ..■itwjsti; 'imtacD' 






10 




METALLtCA Metallica 

-.t.''..-...r .■ ... .1I981ISII 




16 


13 




JOHN MAYER A ' Room For Squares 

WAB£. 1:0,1 VSiArtm- so*.' MUSIC I'MEC'iK'iNl 


f" 


15 


11 




LINKIN PARK A' (Hybrid Theory] 


i 


19 


16 




AVRIL LAVIGNE A' Let Go 




17 


14 




JOSH GROBAN a' Josh Grvban 

'miEPBlS£«llW'WABN[tbt(ai illttCDtlMI 






22 




QUEEN a' Greatest Hits 






19 




MERCYME A Almost There 


i 


14 


15 




RAY CHARLES The Very Best Of Ray Charies 




18 


17 




SOUNDTRACK O Brother, Where Art Thou? 


■ 


23 


30 




DBF LEPPARp a' Vault - Greatest Hits 1980-1995 


I 


8 


9 




IIUI HFMnOIV A FvMnan» Hspwlriv Tha Rxt Of Emi Hxulrtv 
JlPni ncrivnlA m cXpvnvnCv nenonA' Inv Dnl wi ^FTil nvfKiriJI 

fiPHic:- "f'.r'; ■ fih? - viMF ii;'h ip*i 


I 


29 


21 




TOBY KEITH A^ Unleashed 

r.' ■•■.lL,l'4«»tl'*T[fiS:DP( .(1 « 111 Ml 


1 


34 


32 




law 


1 






" U/^T CLi/^T r\CDI IT " 

J. nCJi bnOl DhBU i 

TALKING HEADS The Name Of This Band Is Talking Heads 

■jiMt\va«'jt»fiKDi JM»»*Miw; ijiwcDi 


■ 


32 


25 




KENNY CHESNEY A' GrtatMt HIti 


I 


9 


12 




JIMMY BUFFETT A' Songi You Know By Heart 


I 


31 


28 




SHANIA TWAIN « Coma On Ovar 


I 


30 


26 




KENNY CHESNEY 4' No Shorn. No Shirt, No Problems 


I 


26 


27 




PRINCE* Th* Vary Boat Of Princa 


® 


40 






TIM MCGRAW A' Sat Thi« Orcus Down 




27 


24 




BEASTIE ElOYS V Lkantad To III 


I 


36 


31 




SUBLIME A Sublime 


1 


37 


35 




MICHAEL JACKSON Thriller 


I 


20 


33 




LYNYRD SKYNYRD • All Time Greatelt HIti 

MCA lUniLW w 


■ 


35 


20 




RAY CHARLES • Anthology 


35 


38 


42 




LENNY KRAVITZ A Greatest Hits 


CD 


45 


47 




JOURNEY # Journey's Greatest Hits 

■■vMusic iiiSBiaiaaii 


37 


28 


46 




USHER A 8701 

if.'.--- 1-.-- ,-|-.,.(!* MlwiBM 


38 


12 


23 




TOM PETTY AND THE HEART6REAKERS 4 ' Greatest Hits 


€D 






AEROSMITH A O, Yeahl UHimate Aarotmith Hits 









TALKING HEADS The Best Ot Talking Heads 


CD 






BILLY JOEL A The Essential Billy Joal 


CD 







BEE GEES A Their Greatest Hits - The Record 


43 


43 


34 




ROD STEWART A The Very Best Of Rod Stewart 




39 


44 




MARTINA MCBRIDE A ' Greatest Hits 


I 


42 


36 




TAKING BACK SUNDAY Tall All Your Friends 

i.-^ -. IHI 




44 


37 




EMINEM A Tlw Eminem Show 


\ 


46 


39 




AC/pC A ^ _^ Live 




48 


50 




SIMON ( SARFUNKEL 4 ' Simon 1 GaWunkal'i Graatest Hits 










KID ROCK « Devil Without A Cause 

t^F r.ir.iAvAEms- a.-; ii;».ih«i|H| 








JOHNNY CASH A 16 Biaaest Hits 



S'TOPHEATSEEKERS. 






o 




Sales data compiled by . , 

*> Nielsen 


m 


14STW1 


i 




ARTIST Title 
IMPRINT & NUMBER/DISTRIBUTING LABEL 




1 


2 




N U M R F P ' Weeks Al Numtiet I 
FINGER^ELEyEN Finger Eleven 


H 


2 


1 




SCISSOR SISTERS Scissor Sisters 


4 


8 




KEANE^ Hopes And Fears 


5 


7 




CROSSFADE Crossfade 


13 


20 




SNOW/ PATROL Final Straw 

■.'■HSCOfI: li;38 'Ji\ 


7 


16 




GRUPO CLIMAX Za Za Za 

1 •«CDi 








r. HOT SHOT DEBU 

RILO KILEY ^ More Adventurous 


® 

11 

(D 
■ 


6 


5 




BRONCO: EL GIGANTE DE AMERICA Sin Rienda 


9 


6 




MUSE Absolution 






HEAD AUTOMATICA Decadence 


8 


4 




THE NOTORIOUS CHERRY BOMBS Tht Notorious Cherry Bombs 


12 


9 




Tnc rvMAL »ckViCc Give Up 

SJBPOPS» USeCDi 


20 


24 




S GREATEST GAINER % 

JEREMY CAMP Carried Me: The Worship Project 


11 


12 




LACUNA COIL Comalies 


IS 


10 






TEEDRA MOSES Complax Simplicity 


® 

18 

19 


27 


31 




MY CHEMICAL ROMANCE Three Cheers For Sweet Revenge 






LYFE Lyfo 268-192 

.- vi- .--I', .-'.r ml::.; nrwEyu" 


3 






RISE AGAINST Siren Song Of Th« Counter Culture 

MPE I9SBO 


18 


25 




CHRONIC FUTURE Lines In My Face 


® 

21 


19 


14 




MINDY SMITH One Moment More 


16 






LOS ANGELES DE CHARLY Oe Amores Y Recucrdos... 20 Exitot Romanticos 


22 


14 


3 




NONPOINT Recort 




41 


38 




YOUNG BUCK & D-TAY Da Underground Volume One 


26 






OZOMATLI Strwt Signs 


30 


33 




LUNYTUNES La Trayectoria 

'■. .bHS44, HB9BCDI 


24 


26 




UNDEROATH They're Only Chaslnq Safety 


27 
29 


26 


37 




JEM Finally Woken 


31 


34 




GRUPO BRYNDIS El Quinto Trago 


15 


15 




ALACRANES MUSICAL A Cambio De Que? 


30 
31 


22 


30 




LOS HURACANES DEL NORTE Legado Norteno 


25 


35 




VICENTE FERNANDEZ Tasoros De Coleccion 


32 


29 


27 




PATRULLA 81 En VIwa DmJ** DaIIm T*vm 

OlSiUJUH illWOI) 


33 

€> 

CD 

36 


23 


21 




AKWID KOMP 104.9 Radio Compa 

tl'.llM^irMIJIDI us ,I3MC3' 






BARLOWGIRL Barlowgirl 


44 


36 




BUILDING 429 Space In Between Us 


28 


40 




CHRIS RICE Short Term Memories 

- -t "+r,Oi 


37 


21 


13 




LETTER KILLS The Bridge 


38 


42 


46 




FALL OUT BOY Take This To Your Grave 


39 


43 


39 




HAV^HORNE HEIGHTS The Silence In Black And White 


40 


39 


18 




MADIA MPMA U/hita Tiirnc Rliia 

- . ~ .1 '.■ VLS ; iIJ^ISCilOI 


41 


40 


28 




RirifV FAMTP Rounnrl 

niv*i\ T rMPi 1 c nevvinu 


42 


33 


29 




uiLLiNucK csLiArB rLAN MISS Machine 


43 
44 


50 
45 


48 

10 




MATCHBOOK ROMANCE Stories And Alibis 
ISRAEL AND NEW BREED Live From Another Level 


4S 


34 


32 




K-PAZ DE LA SIERRA En Vivo 


46 


17 






MARTHA MUNIZZI The Best Is Yet To Come 

■ ■ ■ HCCi 


CD 






AVENGED SEVENFOLD Waking The Fallen 


48 


38 


42 




THE POLYPHONIC SPREE Together We're Heavy 








WAYMAN TI5DALE Hang Time 






UNEARTH Oncoming Storm 



SEPTEMBER 4 
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o 
< 




Sales dala compiled bv fl* . 

i« Nielsen 
ARTIST SoundScan ^^^^ 

IMPRINT & NUMBER-^D^STRlBUTI NG LABEL 








213 The Hard Way 

MCGYS'^u »fO'iTvi ni«'ir»i 






1 




TAKING BACK SUNDAY Where You Want To Be 








VARIOUS ARTISTS Future Soundtrack For America 


2 


- 




VARIOUS ARTISTS Rock Against Buth Vol 2 

(A- A*<a'"CHpKiis*T7 ■.i-»r.D-:iiv\ 




5 


3 




VARIOUS ARTISTS Vans Warped Tour 2004 Compilation 

SiUi 'jrit DLV.W !{;tt ,'■*! CLi 




3 


11 




2PAC Live 

3[ilTn R3rt' t,CC« ifJSlll'ai; 


4 


2 




B>G. Life After Cash Money 




6 


4 




VARIOUS ARTISTS The Source Presents: Hip Hop Hits B 




7 


5 




YING YANG TWINS • Me 8i My Brother 




8 


7 




III JON & THE EAST SIDE BOYZ A* Kings Of Crunk 




9 


16 




GRUPO CLIMAX Za Za Za 

|H] 


14 


12 




THE POSTAL SERVICE Give Up 
INI 


t 


10 


6 




SUGARCULT Palm Trees And Power Lines 

iU>ii!5iii;'iA«'i'/'S :ii«clii 




12 


14 




LACUNA COIL Comalies 


j 


" 


_ 




TEEDRA MOSES Complex Simplicity 

T, ... 1 . IHl r J 


■ 


15 


8 




ATRE YU ^ The Curse 


1 


16 


9 




DASHBOARD CONFESSIONAL t A Mark, A Ihfi^ti, A Bnnd, A Scv 


1 


13 


_ 




PAUL OAKENFOLD Craamfialdt 


18 


15 




MINDY SMITH One Moment More 

■■■:i(MI 


1 
■ 


22 


21 




iHATEST GA'Nf'-~ 

YOUNG BUCK & D-TAY Da Underground Volume One 


19 


10 




KITTIE Until The End 

*HT(W';v!W itclBCOl 


I 


24 


27 




FALL OUT BOY Take This To Your Grave 


1 


30 


30 




DEATH CAB FOR CUTIE Trans oti antidi m 


26 


23 




HAWTHORNE HEIGHTS The Silence In Black And White 

■ IMl 


I 


20 


19 




DILLINGER ESCAPE PLAN Miss Machine 

IMI 


I 


33 


31 




MATCHBOOK ROMANCE Stories And Alibis 

T. ■ - [HI 


29 


17 


- 




MARTHA MUNIZZI The Best Is Yet To Come 

■, ■ , ■. - ■ |H] 


36 


32 




AVENGED SEVENFOLD Waking The FsJIen 

M 1 (HI 


27 


22 




VARIOUS ARTISTS Pur^-O-Rama Vol. 9 




47 


- 




THE SHINS Chutes Too Narrow 


31 
32 

1 


35 


26 




WAYMAN TI5DALE Hang Time 

R-_-,LL:.rj':v.>i II...::: |h| 


34 


25 




UNEARTH Oncoming Storm 


23 


20 




BAD REUGION The Empire Strikes First 

(UMi'i: niiit- |l]W':!)| 


26 


18 




ABK Dirty History 

"o. u„ ..nc(.,|Mi uirrynistory 




32 


29 




BEBEL G1LBERTO Babal Gllbarto 

:■ ■ ■ >:i,kfts KJMCC'IHI 




31 


24 




VARIOUS ARTISTS Hopelessly Devoted To You Vol. 5 


25 


35 




VARIOUS ARTISTS Rock Against Bush Vol 1 


42 


43 




RAMON AYALA Y SUS BRAVOS DEL NORTE Antologia D« Un Rev 

1 i [HI ^ 


39 


37 


41 




DANE COOK Harmful If Swallowed 


40 


29 


17 




OLD 97*S Drag tt Up 

■.f.VM-.-Vf.U'MGniim ^ 


42 
43 
® 

45 
46 

1 

i 


44 


28 




UA Dim IC A DYlCTC Tklfl U A i UADU Anui^eA* ^n CamhIu 

VAKiuui AKiibi J mil 11 Afntncana: nakm Anwieana tu Mmpitr 

■.' .r. inohJ 1 1' MCPi 


40 


39 




EVA CASSIDY Wonderful World 


45 


48 




1 nc 3 1 Kcc ■ 3 A urana (-^on i ^ome ror rree 






THE WIGGLES • Yummy Yummy 


46 


46 




VARIOUS ARTISTS Crunk Classics 


48 


36 




HEART Jupiter's Darling 


43 


33 




SOUNDTRACK Starsky & Hutch 

.( nfSiCDj 






AMEL LARRIEUX Braveblrd 


49 


40 




FUNERAL FOR A FRIEND CatuaUy DrtiMd I In D»tp Conversation 






THIEVERY CORPORATION The Outernational Sound 



C»lBl09ttlburn»arel-yeat-odDiJeiihdi(iai.6 tailen 6eto« No )00 do The Billboard 200 or rs-iswas oftfoer alboma Toiai Weeks coKin-r r-:Hr.::t r,,-.iiliir^.[i wsaks Wfe has appaarad onTh* Billbft»^ 200 and Top Pop C.njoa AiaiiitTi Tnfl HaatSMkgrt chail litU brsi mUng j:)iina tiy n«w and dovclopnfl tnatx. dtAnai) as Biom who tiBift iwwf 
apUMrid irt I^8 lop 100 of The Mboard 2D0 It a HeBnMkefttMte reaches lti«llp>i«l. it aid the acts iuOsequenc tiDum; areiirmediately .n«igiui» on th« HBaneBkors chari Tdq lnd«[iandDn* AJbumi iw* cufr«nt tMs fliai «ra mM vu indaptnittnl datribulKin. incluctng ihosa lhat arc lunKl m* ms|o( branch iMtributon. VAAufF«tM«ilh« gi^M- 

HtuiHgMU Out meek- • RecorOng Industrv Aasn arAmeficalRIAAIceniflcabonFoi nelsrxpmerTtocSOO.OOOalDurr, units IGold) A RIM ce^:^>^at<n lo- nat I^J|ma^) of i n<liDn units IPIaCnumt #RIMcii1ilK«tKinlorn«lshi|inwntollOniillnnun«(Di<i'^'ii]l NumaraHoHOMingPlMnunior Diamond symbol indcatcs album's miiA>-plMMiuiii toveL 
For bond Mtt,V)ddaubla albums Mtfi a luroiig Dir«ol lOOrnr^uietormofe, [Ne RIAA murtipl'fls &nii]m«ntstiYinenunber c'diKS Ana. oi t3E>«t RIAA lann « AanJs Onrficaiion for net ihrprTiont at 1OO.0OO uniti lOrol. C«nHica)iano(200ADunit|Pblinol ' CBrtftcatiooot anro unlB IMuM-Pminol 'Aaarilfc indcitwiwuf LP m a n s Mila. Moit 
tapepncu.andCOpnceslorBMGan(IWCAlab«<j. are suggesied bsls Tape ances marked EQ. and a't otner CD pncas, are aqufvalent pnces w^ich a'tprajectedtromwhcWHlDpncos GrsatasiGamf Shorn chaiti largest will mt*s« tM|tndlcat» pan or p[itserYHeaueekarbna.C2(DI,VrfUSM 
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^-"Billboard TOP JAZZ ALBUMS - 



SEPTEMeER 
2004 



' Billboard TOP CLASSICAL ALBUMS , 





LAST WEEK | 




S«lsf data comprted bv # 

i> Nielsen 

SoundScan 

ARTIST IMPRINT 4 NUMBERDISTRIBUTING LABEL Title 




1 




DIANA KRALL* 


NUMBER 1 17 WeeksAINumbpr 1 
The Giri In The Other Room 




2 




HARRY CONNICK, JR. A 


Only You 




T 




AL JARREAU 


Accenluale The Positive 






RENEE OLSTEAD 


Renee Olslead 




i 




DR. JOHN 


N'Awlinz: Dis Dat Or D'Udda 




6 




DIANA KRALL* 


Live In Paris 




7 




VARIOUS ARTISTS 


Ultra Lounge: Cocktails Wilh Cole Porter 




15 




TIN HAT TRIO 


Book 01 Silk 




8 




VARIOUS ARTISTS 


The Verv Bast 01 Cola Porter 




10 




TONY BENNETT » K.D. LANG • A Wondortul Woild 




9 




COLE PORTER 

..-,r,i«R«nmr 


H's Oe Lovely: The Authentic Cole Porter Colleclion 


4 


11 




THE RAMSEY LEWIS TRIO 


Time Ries 














MtnKT Si mumi-A iviAnt.ini uiumaw mancini 




,3 




KARRIN ALLYSON 


Wild For Von 




12 




ELIANE ELIAS 


Dreamer 




18 




PETER CINCOTTI 

■ Ml 


Peter CincottI 




14 




QUINCY JONES AND BILL COSBY The Original Jam Sessions 1969 




19 




STEVE TYRELL 

I IHI 


This Guy's In Love 








JACKIE ALLEN 


Love Is Blue 




20 




JOHN PIZZAREILI 


Bossa Nova 




17 




VARIOUS ARTISTS 


Happy Birthday Newporti: 50 Swinging Years 




21 




NAT KING COLE 


Love Songs 






VARIOUS ARTISTS 


Jazz For Kids: Sing, Clap. Wiggle & Shake 










VARIOUS ARTISTS 


The Definitive American Songbook A - 1 Vol. 1 










VARIOUS ARTISTS 


The Definitive American Songbook J - K Vol. 2 



SEPTEMBER 1 
2004 ' 


Billboaid^ 


TOP CONTEMPORARY 

JAZZ. 




S 
I 

3 




Sain ia\» compilKl by It # 

*> Nielsen 

SoundScan 

ARTIST IM(>(*lNt A NUI^etft'DISTRIBUTING LABEL Title 




1 




NORAH JONES A ■ 

■ l«l 


NUMBER 1 130 Weeks At NiimbiM 1 

Come Away WHhMe 




2 




JAf^lE CULLUM 


twentysomfithing 




3 




BONEY JAMES 


Pure 




4 




VARIOUS ARTISTS 


Forevsr. Far Alwiys, For Liiltnr 




6 




WAYMAN TISDALE 

PF..:, ,-;::,..,,■« |«1 


Hingliin 








KENNY G 


UWinate Kenny G 




5 




VARIOUS ARTISTS 


Hidden Beech Recardir»gs Presents: Unwrepped Vol. 3 


P 






- ■■: ■■ -t':- •_uti-'W2 








INCOGNITO 


Adventures In The Black Sunshine 








GEORGE BENSON 


Irreplaceable 




15 




MATT DUSK Two Shots 

L [::■. xi.w .iNivERSA: ciassfcs croup 


11 


10 




REGINA BELLE 


Lazy Afternoon 


1 


11 




FOURPLAY 


Journey 




12 




DAVE KOZ 

iFr-L.-^:;... IMl 


Saxophonic 


O 


18 




EVERETTE HARP 


All For You 


15 


14 




GERALD ALBRIGHT 

.HPv,,.,... IN] 


Kickin' H Up 




22 




MARCUS JOHNSON 


Just Doing What 1 Do 


■ 


13 




SPYRO GYRA 


the Deep End 


I 


21 




KIM WATERS 

;.<v.i.-,„r., .|HI 


In The Name Df Love 


I 


17 




KATIE MELUA 


CallOHThB Search 

[HI 


■ 


24 




CHRIS BOTTI 

■ -^ILIMI 


A Thousand Kisses Deep 


■ 


16 




THE BENOIT/FREEMAN PROJECT The Banoit/Fraeman Project 2 


22 


25 




PETER WHITE 


Confidential 


1 




WILL DOWNING 


Ennlions 






VARIOUS ARTISTS 


THUG ITlie House Of Urtian Grooves): Jazz 


I 




PRAFUL 


One Day Deep 



ARTIST iMPRIMT & NUMBER.DISTFIBLfTlNG LABEL 



'fr ' :i Weeks At NuTtf l 

YO-YO MA WITH THE AMSTERDAM &AROQUE ORCHESTRA & TON KOOfWAN ^naldi's Cello 



JOSHUA BELL 
SOUNDTRACK 



Romance Of The Violin 



Master And Commander 



■ LASS1CS&501JP 



ANNA NETREBKO WITH THE MAHLER CHAMBER ORCHESTRA (ABBADO) 
ANDRE RIEU 



Sffflpre Libera 



THE MORMON TABERNACLE CHOIR 



America's Choir Favorite Seegi, Hfinei. ft AndHms 



THE MORMON TABERNACLE CHOIR 



Peace Like A River 



ANONYMOUS 4 



American Angels 



ANDREA BOCELLI A 



Sentimenio 



VARIOUS ARTISTS 



The Most Relaxing Classical Album. .Ever! II 



JOSHUA BELL 



The Romantic Violin 



..Vi-SICSGWOUP 



lOHUIKE KM UEIEISm 1 OHOIESIU OF IKE WE OF nUGKIENMEM KKED 



HMttilmiFnaThnlin 



LORRAINE HUNT LIEBERSON 



Bach: Cantatas BWV S2 Anil 199 



NIKOLAUS HARNONCOURT 



Mozart: Requiem 



JUIJSZOLEUIiaUliraMWUUHPNLWIMOIICIIimiOIICtESIVOIR^ rk^irsScalnri' 



"i^r- Billboard TOP CLASSICAL CROSSOVER,. 





3 




ARTIST IMPRINT&NUMBEit/DISTieBUTmGUiaEL Title 




1 




i NUMrem <1 Weeks At NuTts- 1 
JOSH GROBAN A ' Closer 




3 




BOND Classilied 

MbJ.mLU«m!:uNfvLRSALajUSICS GROUP 


4 




HAarLEYWESTENR* Pure 




THE IRISH TENORS Wa Three Kings 


5 




JOSH GROBAN Josh Groban In Concert 


9 




BOND Bond: Remixed 




SARAH BRIGHTMAN Harem 

■ J ■: jr:(0'ANli£L 


12 


BOND Shine 


6 




ANDRE RIEU At The Movies 


8 




AMICI FOREVER The Opera Band 

■ , Liui.;:,-ft IHI 


11 




YO-YO MA Obrigado Brazil 

..^sauirmiiSiiN.iiusir. 


13 




CHARLOTTE CHURCH Prelude: The Best 01 Charlotte Church 

: jL.iVD f. ^.W^SOW MDSIC 


2 




THE IRISH TENORS Heriuga 

■'- '. ■ ; iTi^': 


14 




SISSEL My Heart 

.il.,.,.i;:t.,.'.::.iA.:,A:.: -i !Rr- ■ IHI 


15 




VARIOUS ARTISTS Harmony: OHicial 2004 Olympic Garnes Classical Album 








SEPTEMBER 4 
2004 


Billboard TOP NEW AGE ALBUMS™ 




1 

3 




ARTIST twpRiNT a NijMeER.DfSrifiByriNG LA86L Title 




1 




NUMBER 1 = 16 Weeks Al NuiirCK ' 
JIM BRICKMAN Greetest Hits 




2 




YANNI Ultimata Yanni 


5 




VARIOUS ARTISTS Ralaaation: A Windham Hill Collection 


4 




VARIOUS ARTISTS Peacehil Moods 


6 




ARMIK Treasures 






MANNHEIM STEAMROLLER/C.W. MCCALL American Spirit 




~f 




TIM JANIS Across Two Oceans 




Is 




VARIOUS ARTISTS Pure Moods: Celestial Celebration 


VARIOUS ARTISTS The Healing Garden Colleclion 


10 




YANNI Ethnicity 


13 




VARIOUS ARTISTS Wellness Music: Body & Soul 




VARIOUS ARTISTS Elaments: Beyond The Reef 






SECRET GARDEN The Best 01 Sacrrat Ganlan: ZM Caatury Matten The Milleenium Collection 

IIP -A ^.'tiivMf 






VARIOUS ARTISTS Elements: Quiet Moods 




VARIOUS ARTISTS Wellness Music: Quiet Times 



Silet data for Clstscel, 
Msw Age, and Kid Audio 
charts compiled by 



Nielsen 
SoundScan 




Billboard 



^SSICAL BUDGET! 



BEST C LAS yes 100 
(Ml CiMSICt ANCa 


VtMOUS UnSTS 


CLASSICS FCW RELMAT10N 
MAOACV 


vMHusMmsn 


2S CLASSICAL FAVORTTES 
HADUV 


vMUSMmsn 




> V..;2S PWNO FAVORTTES 


VMMUMTISn 


' lUQANO PAVAROm tiMMUSMtnsn 
M AO ACT 


CLASSKS FOR THE MOVIES 




BEST TRADCnONALWEDOmC MUSIC MMMSMimn 

ST CUUH 


OUTTAR ClASSKS 
MAOACr 


VMWWSMmsn 


ROMANTK PIANO VMMWSMTBTI 
. MAOAa 


" ''■'■Z CLASSICAL PIAMO 
'■ r V UADUT 


WMDUS unsTS 


CLASSKS FOR MEOfTATION 


VMKNlSMimS 


B€ST Of MOZAITT VOL 1 WMMUSMDSn 
•UDACr 


MOONUGHT CLASSICS UUnMUmSTS 
'tUDACT 


- ' iCLASSICALVIOUN UUmJSMniTf 

■■.'j.-liMABACT 


BEST Of CeRSH>MN VMMXJB MnBTS 
MADADT 





L BABYStOZAin' « 


MKUS MUSIS 


BABY ONSTEM BABY KHHOVCN 

■Siuciu wn iwa osNn 


vunusuntTt 


BABY BNSniN: BAST BACH 




- nufNAWAMMUMMn 


M e V jucMonaiararttiniadwauri 
uf CCA AMWERtu. cuusKS mour 


a mmmtt 


M MOST KMK CBIO UlUM MH HOUJm 
[H ClASSICS AWtfl 


uninn 


THE KKKT RELAXMG CLASSICAL PUNO 


lummvtt 


EMCIAUICS AJIGfL 




BABY EH^STEIN: 8ABV ^4EPTlME VMNOUSMTKn 

BUf NA VISTA 'AUT OOMEY 


KILA n5CANY MlAC NSnCO BT TlfiOWr 




niARC 




FOA ATTfR HOURS VMWAUtQtS 
MCCA imiVEICUL ClASSICS OIDUP 


woBjaioiLiTBTT^ TH nuncNicw 

HCA VICTOR BMG CUSSICS 


MM mi) 


GUnAR ADAGIOS 

CXCCA imiVLtOAL CLASSICS SMHIP 


nMOUsAmsn 


BABYVIVALOI VMUUtACnsn 
WALT DISNtl 


erKCMtt JOMWUlMnaiHEHSnMIVSIMCtSSTW 
PMUPS IMtVtRSAL OASSO GKHir 


Rl n a« V*G CLASSICS 



between S 38 and 12.St. CDs wrth wholaiato pric* kwnt tt 
B 38 aiwedi on ClsuKal Bwtgsl 



JSS"' Billboard 



TOP KID AUDIO 



KIOZ BOP KIDS 



n<0«ST«M<MS«P) 



VARIOIK ARTTSTS 



THE CHEETAH GIRLS 



TH[ cwmH ems snoN axTiM 



KIOZ BOP KK>5 



THE WIGGLES 



VARIOUS ARTISTS 



nsinrsGMAnn VOL 



DBum unuH SMS na ocnw G>u 



KMPOSSBU 



nsicY's KM possmu 



VARKXJS ARTISTS 



KIDZ BOP KIDS 



VARIOUS AimsTS nsMrsmMctacoufcnoH 

WALT DBMEY teotfl 

PAJbtMns wrth thn grgaiait »Ibi gimi tltii wHck • n»coiding Induttry Aisn. Of Aaisucs {RIAAI certriicBtionfor n«i shipfnam of SOOjUO •Ibiim uih» (Gold). ARIAA c«nif>caiian for net thipmeni all 1 mAonurvU (Platinum). # ftlAA cerirficatiDn to« n«l shioT^snt of 10 mllliori uniH (Oiamotxl) Numaf«l lolloMina Plvlinum or Diimond 
imbol indicalct aKiLtfii'i mulli-plawiufTi level. For boxed sets, and d(HjM« afbums wttti a running time ol lOO'ninuiaKH'no'*, Ih« RIAAmuliipli«sihipmentsbvttwtMjml)«of discs Br>d/of tapes. flIAA Latin awards - CaruhcBtionfor nsli^iipniBnlat 100,000 unHs IDrol ^ CartrficaMn of WO. 000 units IPIallno). . / Cartili cation of 400 .ODD 
ttts (Multi-Plaiinol *Asieriak irvdicatei LP is avBilAble. Heatseeker Imoact shorn albums r«movB<j from Haatsetiars this week. (HI m die ales iM si oi p<esent Keatseeter title >S20D4.VNU Buiifiass Madia, lr\c., and Nislsen SoundScan. Inc All nghts 'airvad 



54 
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- Billboaid SINGLES AND TRACKS SONG INDEX 



Chart Codes: CS (Hot Country Singles); Hioo (Hot loo Singles); LT (Hot Latin Tracks) and RBH (Hot R& B Hip/Hop Singles). 
TtTU (Publisher - Licensing Org.) Sheet Music Dist, Chart, Position. 



99 PftOBlEMS (Cocv'iS^I Control; C^fcerS' BUG, 
BMIi'BMG Songs. ASCAP/SpintTvw. ASCAP/Soflgs Of 
The Knight. BMI. Univtrsal-PotyGrarnlnlemational, 
ASCAP/Rhvme Syndicate. ASCAP.'WB. ASCAP/Ammo 
thirap. ASCAP/Caiamba, ASCAP; American 0«f Tunes. 
ASCAP/ Sony/ATV Tuws, ASCAP). Hl/W 

-A- 

ACCIDEMTAUY IN LOVt iSongi Of SKG. BMI /EMI 
Blackwood. BMI.'lones Falls, BMI). CLM/HL. H10041 

AHORAQUIEN (World Deep. BMI/Sony,' ATV Latin, 
BMI/Blueplatinum, ASCAP/Sony /ATV OlMOi, ASCAP) LI 7 

AINT DRINKIN' ANYMORE (Kevin Fcrntef, BMI) CS S5 

ALGO TIENES (CRod. ASCAP; Manben. ASCAPyUfli- 
vmal Mirtica, ASCAP) LT 5 

AU NITE (DOtrr STOP) (BlKk kc. BMI/EMI April, 
ASCAP Flyle Tyme. ASCAP; EILa & Gene^ Son^ 
ASCAP Murtvn. ASCAP Uniw^aLASCAP/Mantock, 
BMI/EMI BI,Kkvn}od, BMI). HL. RBH 98 

ALONE (Across The Ocean. ASCAP/Walking Commodi- 
Ittt Eniertainment BMI) RBH 100 

AMERICAN IDIOT [WB. ASCAP/Gteen Daze. ASCAP). 
WBM.H10070 

ANDAR CONMIGO (Lolein, ASCAP/Oobte Acuaiela 
Songs, ASCAP/EMI Blacknood. BMI) LT 37 

AWAY FROM THE SUN ({»atawp>a. BMI/Sons^Of 
Univeisal. BMI). HL.'WBM. Hioo 69 

AWFUL BEAUTIFUL UFE {EMI ApfM, ASCAP /PSnsbufg 
Landing. ASCAP; Cobuin. BMl/Harley Allen Music. BMO. 
HL/WBM.CS 39 

-B- 

BABY GWL (OirkpiC BMI/GreatefGood. ASCAP^Ien- 
nBer Netlles, ASCAP/Telegrammusic. ASCAP) CS 36 

BABY MAMA (lames GUspef. S£SAC/Richard GetlKW, 
BMiyMkhedin Bamwelt. BMI/Robeft Gelfleld. BMI/Brock- 
rtt Parwn. BMI/Tefnoise, BMI) RBH 99 

BACK UP (Manmbeio. BMI/DIaz Brothers Musk. BMI) 
RBH 94 

BACK WHEN (Wamer Tanvertane. BMI/Sony/ATV 
Ctom Keys. ASCAP). HL/WBM. CS 58 

BE YOUR GIRL (Ras And Taj, SMI/ Univerul Duchess. 
BMIj'Poii Paul. BMI,>Zomba. ASCAP/UlWjlI.ASCAP/Raul 
Santiago. BMj.'Chris |onp^. BMI) RBH 91 

BLOW rr OUT (Ludacris. ASCAP/EMI A4Xil. 
ASCAP/Biom. BMl/Thf Royalty Network. BMI). HL. RBH 
9S 

BOUNCE BACK (Money Mack. BMI) RBH 87 
BREAKAWAY (Friends Of Seagulls. ASCAP/Hve Card, 

ASCAP/Music Of Windswept. ASCAP/WB. ASCAP/G Matl. 

ASCAP/ Almo, ASCAP/Avril Lavigrw. SOCAN). HL/WBM. 

HiooM 

BREAK BREAD (TVT. BMI/U1 )on 00017 Music, 
BMI/WhHe Rhino. BMI/Ludacris. ASCAP/EMI Afxil. 
ASCAP/iXio Musk. ASCAP). HL. RBH 78 

BREAK DOWN HERE (EMI ApdL. ASCAP/WHIow Ljke. 
ASCAPl.HL.es 19; Hioo 83 

BREAKING THE HABIT (Zomba, ASCAP/Chestercha?, 
ASCAP; Big Bad Mr. Hahn, BMI; Nondisclosure Agreement. 
BMl/Boft Bourdon. BMl;Kfnji Kotwyashi. BMI; Pancakey 
Cakes. BMI ;Zomtia Songs. BMI). WBM. H joo 25 

BREATHE, STRnCH. SHAKE (MjtSOn B«lhj. 
ASCAP/Jusiin ComtK. ASCAP; EMI April, ASCAP/Cypher- 
Cleff, ASCAP), HL. Hioo Si; RBH 33 

JHl BRIDE (EMI Aptil. ASCAP/Sea Gayie. 
ASCAP/Songs Of Mosaic. ASCAP/Mosaic Music BMI), HL. 
CS31 

BRING IT BACK (Money Mack. BMI) RBH S9 
BROKEN (Seether. BMI '[>imghl Frye, BMI) Hioo ^ 
BURN (Shantah Cymone, ASCAP/EMI April. 

ASCAP/ BabyboyS Little, SESAC /Noontime South. 

SESAC/WBM, SESAC/U.R, fV. ASCAf^. HL/WBM. Hioo 26; 

RBH IS 

-C> 

CAU MY NAME (Conlrovtrsy. ASCAP /Unlvef sal, 
ASCAP). HL. Hioo 77; RBH 28 

CANT YOU nu (Pkkanbo. ASCAP/WiW Pink. 
ASCAP/iobelle. ASCAP) CS 43 

CAUGHT UP ([>irty Ore. ASCAP/ Univenal. 
ASCAP/Dout)ie OH Eight, ASCAP/ Pooh 8Z, ASCAP/Hitco 
South. ASCAP/MuSK Of Windswept. ASCAP/EMI April, 
ASCAP. Pladis. ASCAPl. HL RBH 68 

CERTinEDGANGSTAS |Nci( lisird) RBH Bi 

CHARLENE (Songs Of Unrversal, BMI/Tappy Whyte^ 
BMIi'Bal Future. BMI) Hioo 72: RBH 14 

CHOOSIN' (Zomba Songs. BMI/T. Shaw. BMI/Wanter- 
Tamerlane, BMt/Bubba Gee. BMI/Hoontime Tunes, 
eMt/Them Damn TwiiK. ASCAP/EMI April. ASCAP/Ali 
Control ASCAP), HL/WBM. RBH 92 

THE CLOSER I GET TO YOU (Ensign, BMI/Scatab^ BMQ 
RBH 70 

COLO (Sugarstar. BMO Hioo 93 

COME HOME SOON (Emerto, ASCAP/[>ylan Jackson, 
ASCAP), WBM. C5 Ji. 

COMOTU (Gaira Bay. BMI) LT i 

COMPTON (Six July. BMI .' Dollar Figga, ASCAP/Roynet. 
ASCAP'EMI Blacknwd. BMI). HL. RBH 39 

CONFESSUNS PART I (Shanlah Cymone. ASCAP/EMI 
April ASCAP,- Babyboy's Little. SESAC/Noonlfme South. 
SESAC;WB. ASCAP), HL-WBM, RBH 58 

CONFESSK)NSPARTII (Shaniah Cymone. ASCAP/EMI 
AptlU ASCAP; Babybov'i Little. SESAC/Noonllme South. 
S£SAC;WBM. SESAC/U.R. IV, ASCAP). Hl/WBM, Hiooil; 
RBH 12 

CONTIGO YO APRENDI A OIVIOM (Universal Muska. 
ASCAP/Leo Musical SACM) LT 35 

CORAZON ENCACENAOO (Un)w«rsal Mutica. 
ASCAP/SGAE, ASCAP) LT 44 

CREO EN EL AMOR (Pitolo. ASCAP/ Universal Musica. 
ASCAP/WB. ASCAP) LT 46 

CUlO (Dia2 Brothers Music, BMI/Abood. 
BMI/Greensleeves. PRS/Kings Of Kings. BMI/Marimbero. 
ASCAP) Hioo 74 

-D- 

DANGEROUSLY IN LOVE (Beyonce. ASCAP/Hitco 

South. ASCAP/Sony; ATV Turws. ASCAP/ Foray. 

SESAC,' EWM. SESAQ. HU RBH 38 

DAYS GO BY (Guitar Monkey. BMI/Coburn. BMI /Uni- 

wrsal ASCAP/Lanark Village Tunes. ASCAP), HL/WBM, 

CSj; Hioo 36 

OELAFfTE D€ Ml (EMI Blackwood. BMI) LT 28 
OESDE QUE LLEGASTE (SACM Latin, ASCAP) LT 43 
DIAMOND IN THE BACK Uudatui. ASCAP/EMI April 

ASCAP.: Tefrtoise. BMI ,' Delicious Apple. ASCAP/)emaxal 

Music ASCAP/H&R Ustrada. ASCAP/ Sony/ATV Tunes. 

ASCAP/Melomega. ASCAP/Music Sales Corp.. ASCAP). 

HL.RBH 83 

DIARY (Leilow, ASCAP/EMI April ASCAP/Book Of 



Daniel, ASCAPl. HL, Hioo 13. RBH 2 

DIP IT LOW (Pill' P,iiil. BMI . SperKow. BMI/Songs Of 
Universal. BMI Havana Brown, BMI/Unwersat-Duchess, 
BMI), HL;WBM, Hioo 7; RBH 18 

DtXIE ROSE DfLUXE'S (SeaGayte. ASCAP/Sony/ATV 
Acufl Rose.8Mi|.HLCS40 

A DONDE EST ABAS? |Ser<a. BMI) LT 34 

DONT BREAK MY HEART AGAIN (Greenhorse. 
BMI/EMI Blackwood. BMI/Stolen Taylor. ASCAP). HL. CS 
41 

DONT SAY NUTHIN (Grand Megaz. BMI /Careers- Bf^. 
BMI.'Sf ort Slorrh, ASf AP 'TufF Jew. ASCAP), HL, RBH 80 
DOS LOCOS O&N, ASCAP) LT 24 
DUEU EL AMOR IGente Normal ASCAP) LT 12 

-E- 

E5TA LUMANDO Ml CORAZON (Edimonsa. ASCAP) LT 

19 

ESTES DONDE ESTES (WB, ASCAP) LT 23 
EVERYTIME (Zomba Songs. BMI/Britrtey Spears. 

BMI/No(ling HilL BMI/Sea Nymph. BMt/Andrian Adams, 

BMl/Unh>maL ASCAP), HL/WBM. Kioo Bo 

-F- 

FABRICANDO FANTASIAS (WB, ASCAP/Pik>tO. 
ASCAP; Lin wrwl Muwa. ASCAP) LT 41 

FEEUN'WAVTOO DAMN GOOD (Warner Tameriane. 
mt-Asm rouf Oillo, SOCAN/Zero-G. SOCAN/Black Diesel 
SOCAN;Ud«krw, SOCAN). WBM, Hioo 60 

FEEL MY WAY TO YOO (Cherry Rhvr. BMI/Songs Of 
DreamWorks. BMt/Universal-MCA.ASCAP/Ha[hana. 
ASCAP).CLM/HL, CS J4 

FEELS UKE TODAY (Unrversat-PolyGram Intematianal 
ASCAP,' Almo, ASCAPl. HL CS 14; Hioo 62 

FIERA INQUirA (Lasuna, ASCAP/Sony/ATV Discos, 
ASCAP) LT 36 

FLAP YOUR WINGS Oackie Frosl ASCAP/BMG Songs. 
ASCAP/Careers-BMG. BMr/Raynchiser, BMI/The Waters 
Of Nazareth. BMI/EMI BUckwood. BMO. HL, Hioo 63: 
RBH2« 

FLOAT ON (Ugly Casanova Musk. ASCAP/Tschudi 
Musk. ASCAP/The Best Dressed Chidcen In Town. ASCAP) 
Hioo 68 

FOR REAL Uiiop, BMI/Eli/a-s Voice. ASCAP/EMI April 
ASCAP), HL RBH 56 

FREAKS (SPZ. BMI/Play-N-Skllll. ASCAP/EMI April 
ASCAP), HL Hioo 94: RBH 73 

FREE (Fraf\ne Gee. BMI/Dad^ Dreamet, BMI/Warnei' 
Tamerlane, BMI /Marietta Moon, ASCAP). WBM. RBH B6 

FREEDOM (Songs Of Universal BMI/Lavaca Bay; 
BMI, 'Annabel la Cove, BMI). HL CS 53 

FREEK-A-LEEK (Zomba. ASCAP/Kumbaya. 
ASCAP/Watch My Musk. ASCAP/LH )on 00017 Musk. 
BMI). WBM, Kioo37:RBH40 

-O- 

GETAWAY CAR (Remarai. SESAC/Connotartion. 
BMl/Hoadman Haase, SESAC/Denolalwn, SCSAC/Wam- 
ef-Tamertane, BMI], WBM. CS 44 

THE GIRL'S GONE WILD (Sony/ATV Tree. BMI/Love 
Monkey. BMI/Uiwersal. ASCAP/Memphersfield. ASCAP). 
HL/WBfA. CS 33 

GIRLS UE TOO (EMI April. ASCAP/Liltte Cricket, 
ASCAP/Dklnl Have To fie, ASCAP /Wamei- Tamerlane, 
BMI). H L/WBM, CS 5; Hioo 40 

GOES GOOD WITH BEER (Careers BMG. 
BMI/Sagrabeaux Songs. BMI/Sony/ATV Acuff Rose. BMI). 
HUCSsi 

GOIDEH (Un'rvetsal, ASCAP/latcat. ASCAP/BLue-s 
Bati^ ASCAP/abtackanIS music, BMI) RBH 33 

GOODICS (While Rhino. BMI /Christopher GaiTetl. 
ASCAP/Hitco South, ASCAP/Music Of Wir>d swept. 
ASCAP/Royalty Righrings, ASCAP/Musk Publishing loi. 
ASCAP/C'Amore, BMI / Me & Marq, ASCAP/EMI April 
ASCAP/Ajr Control ASCAP), HL. Hioo i: RBH 3 

GOHA GO SOLO (October 12th. ASCAP/Hlico South. 
ASCAP/ Kharatroy. ASCAP/ Pattonium, BMI) RBH 60 

GROUPIE LUV (Hancock. BMI/My Own CNt. BMI/EMI 
Blackwood. BMI/Warren G, BMI/Nate Dogg. BMO. HU 
RBH 77 

-H- 

HAPPY PEOm (R.KcRy. BMI/Zomba Songs. BMO. 
WBM. RBH 31 

HEAOSPRUNG (U Cod I. ASCAP/Sony/ATV Tunes, 
ASCAP/Virginia Beach. ASCAP/WB. ASCAP). Hiy WBM. 
Hioo 19; RBH lo 

HEAVEN (Either Or Music BMI/EMI Blackwood. 
BMI/Gaiza Bros. Music BMQ. HU CS 49-. HiOO 21 

HE GHS THAT FROM ME 0 B Daniel ASCAP/Water 
Bound. ASCAP/DaniH, ASCAP/ Copyright Sototions. 
BMI/Murrah. BMI) CS SO 

HERE FOR THE PARTY (Sorry/ATV Cross Keys. 
ASCAP/Hoosiermama Music. ASCAP/WB. ASCAP/Bigl 
Love, BMI/C<irolVirKenlAr>d Associates. BMO. HL/WBM, 
CS 10; Hioo 48 

HEY GOOD LOOKIH* (Sony/ATV Acufl Rose. BMI/Hki- 
am.BMI).HUCS3S 

KEY YOUNG GIRL (Young GoUle, BMI/Hoity Corron. 
ASCAP/BMG Songs. ASCAP/Songs Of Universal BMO. 
HU RBH 76 

HKHER (EMI Blackwood. BMI/Ptease Gimme My 
Publishing, BMI/Copyrighl Control), HU RBH 75 

HOOD HOP gerrell (ones. ASCAP/EMI April 
ASCAP ,'f*ol1in? Dale. ASCW.Tarpo. ASCAP). HL RBH 55 

HOT aNITE (Next Selection. ASCAP.'Mottola. 
ASCAP; Asppfi, ASCAP) H10092; RBH 51 

HOW AM I DOIN' iSkionk Bonk lunes, BMI/Sony/ATV 
Cross Keys. ASCAP). HL CS 21 

HOW COME (Eight Mile Style. BMI/Derty Works. 
ASCAP,'EMIA;K>I,ASCAP/Fullproof. BMI/EMI Blackwood. 
BMI/Skknoles. BMt/Reach Global Songs. BMI/Switty 
McVey, ASCAPl. HI. Hioo 45; RBH 74 

HOW DID YOU KN0W7 (EMKolgems. BMI/Unrvers^. 
BMO.HUM10097 

I BEUEVE (GrayT, ASCAP/ Breakthrough Creatkms. 
ASCAPl' E Ml A;»<l, ASCAP/S.M.V . ASCAP/Sony/AIV 
Turws. ASCAP). HU Hioo 86; RBH 62 

1 DONT WANNA KNOW (Marsky, BMI/|anice Combs. 
BMI/EMI Blackwood. BMI/Hot Heat. ASCAP /luslin 
Combs, ASCAP'EMI April ASCAP/DorKeno. ASCAP/337. 
ASCAP). HLH10047 

IF I AINT GOT YOU (lellow. ASCAP/EMI April. ASCAR. 
HI. Hioo to; RBH 14 

IF I WAS YOUR GIRLFRIEND (Not Listed) RBH 63 

IF NOBODY BEUeVED IN YOU (Cobum. BMI/Hartey 
AUen Musk. BMI). WBM, CS 16; Hioo 76 



I GO BACK (Sony,'ATV MilerM*. ASCAP/lslandsouL 
ASCAP). HL CS 3, Hioo 39 

I GOT A FEEUN' (Major Bob, ASCAP/ Universal Songs 
Of PolyGram International. BMI 1' Everything I Love, 
BMI/Sony/ATV Tree. BMI). HL; WBM. Hioo 73 

I HATl EVERYTHING (Midnight Express. ASCAP/Big- 
gtr Picture. ASCAP/Zomba. ASCAP /November One Songs. 
BMI/Ratpack. BMI/Zomba Songs. BMI). WBM.CS 12; 
Hioo 52 

I UKE THAT (Trak Star?, ASCAP/Almo, ASCAP; Irving. 
BMI/Nate Dogs. BMI;2Xio Music ASCAP/Chingy Music 
ASCAP/BMG Songs, ASCAP/ Mischkemusk. 
ASCAP/Houston Summers, BMI/Three Hundred Ce Musk. 
BMI). HL' WBM. Hioo 12; RBH 20 

I LOVE NASCAR (B.g Yetlow Dog, BMI/Sony/ATV Tree, 
BMI/Toketo Tunes. BMI). HL, CS 46 

I MEANT TO (WB, ASCAP/ Warner- Tamerlane. 
BMI/1B06 Mi;s<C. BMl;BPi. BMO, WBM.CS S9 

IMPOSIBLEOLVIDARTE (Peprmusir III. BMO LT 42 

I'M SO FlY (Lloyd Banks. ASCAP,' Unrwrsal 
ASCAP/Vitginia B^ath, ASCAP/WB, ASCAP/Oanja Hand/ 
Muzik. SESAC) RBH 47 

IN A REAL LOVE (EMI April, ASCAP /VassarSongs, 
ASCAP/BMG Songs, ASCAP/Mrs. Lumpkins Poodle, 
ASCAP). HLC5 17. Hioo 71 

I SMOKE. I DRANK (9W4L BMI/Drugsiore. 
ASCAP/Ten Count, BMI) RBH 48 

IT'S ALL HOW YOU LOOK AT IT (Universal 
ASCAP,.' MemphistD, ASCAP/Cal IV. ASCAP/ KirgaSong. 
ASCAP. WB. ASCAP), HL; WBM, t S 37 

IT-S HARD TO KISS THE UPS AT NIGHT THAT CHEW 
YOUR ASS OUT ALL DAY LONG (Sony/ATV Tunes, 
ASCAP/Vinnie Mae, BMI). HL.'WBM. CS 56 

I WANNA THANK YA (Soul Insurance. BMI/Me)odies 
Of I BMI.'Bubba Gee. BMI/Noontime Tunes. BMI /Warner- 
Tamerlane. BMI/My Own Chit. BMI/Hit & Hold. 
ASCAP/EMI Blackwood. BMI/N>bete, ASCAP). HL/WBM. 
RBH 93 

I WANT TO LIVE (Memphisto. ASCAP/Onlait 
ASCAP/Universal ASCAP/Sony/ATV Cross Keys, ASCAP). 
Hl/WBM, CS 6: Hioo 57 

-J- 

JESUS WALKS (EMI Blackwood. BMI/Please Gimme 
My PuWIshing, BMI). HL HlOO 20; RBH 7 

ICSUS WAS A COUNTHY boy (Espirlu de Leon. 
BMI ,' URiveisal. ASCAP; Memphisto, ASCAP). HU CS 35 

JIMMY CHOO (So»omon"s Work, ASCAP/Univ«rial- 
PotyGram l<tlernjtiondl.ASCAP/SI,ivery. BMI/DJIfv. 
BMI/EMI April ASCAP/Pookielools. ASCAP), HU RBH 57 

JUST UKE YOU (EMI April ASCAP/EMI April Canada. 
SOCAN/3 Days Grace, SOCAN/Noodles For Everyone. 
SOCAN), HUH100 5S 

-K- 

KING OF THE DANCEHALL (EMI Blackwood, BMI/Uni' 
versal- Songs Of PolyGram International. BMI/Tony Kelly, 
ASCAP/Maurice Gregory. BMO Hioo 9s: R^H 49 

KNUCK IF YOU BUCK (Worid Wide Platinum. BMO 
Hioo 100; RBH 50 

-L- 

LAGRIMA5 (Wamer-TamerUne. BMI/WBM. SESAC) LT 

U 

LA LOCURA (Hueva Ver^ura. ASCAP/Sony/ATV Discos. 
ASCAP) LT 15 

LA PRIMERA CON AGUA (Pacifk LC, ASCAP/Msximo 

Aguirre. BMOLT31 

LAS AV1SPAS (Efyon. BMO LT 13 

LASTTMA ES Ml MU|ER (Not Listed) LT 17 

LEAN BACK (Scott Slorch, ASCAP/TVT. ASCAP/Tuff 

lew. ASCAP/ Remynisce Musk, ASCAP/fleach Global 

ASCAP/loey And Ryan Music. BMO Hioo 1; RBH 1 

LEAVE (GET OUT) (Full Of Sout. BMI/EMI Blackwood, 

BHI/Soulvang. SMI/Codfly, BMI/Songs Of DreamWorks. 

BMI/Smoolh As Silk. ASCAP/ Plaything, ASCAP). HU Hioo 

18 

in ME IN (Universal ASCAP/^o Cent. ASCAP). HU 
Hioo 34; RBH 16 

LFTS GETAWAY (Oomani And Ya Majesty's Music, 
ASCAP/Bubba Gee. BMI/Noontime Tunes. BMI/Wamer- 
Tamertan«, BMI/Spr>nglEme, BMI). WBM. Hioo 3;: RBH 17 

LET'S GET IT STARTED (wilLi.am. BMI/jeepneyi 
BMI/Nawasha Networks. BMf/Kisako Songs. BMI/Ttwno. 
BMI/El Cubano. BMI/EMI Blackwood. BMO, CUM/HU 
Hioo 30 

UVE UKE YOU WERE DYING (Warner Tsmertarte. 
BMI/Big Loud Shirt. ASCAP/ICG. ASCAP). WBM. CS 1; 
Hioo 33 

LOCKED UP (Noka IntemaCkmal ASCAP/ Famous. 
ASCA^.HLHiooi7; RBH 9 

LOCO (OM Desperados, ASCAP/N2D, ASCAP/WB. 
ASCAP/Scott And Soda. ASCAP/ Beechtree. ASCAP), 
WBM. Hioo 99 

LOOK AT US (Sony/ATV Songs. BMI/Triple Shoes. 
BMI/Sony/ATV Cross Keys, ASCAP/BiU N Bud. ASCAP). 
HLCS38 

THE LORD LOVES THE DRIHKir MAN (Knin Fowler. 
BMOC538 

LOVE SONG (Hcton Songs. ASCAP/BMG Songs, 
ASCAP), HL Hioo 64 

-M- 

MAS MALA QUE TU (Brantunes. ASCAP/Maximo 
Agube, BMI) LT 39 

MEANT TO UVE (Meadowgreen. ASCAP/Sugir Pete, 
ASCAP) Hioo 34 

ME 0CD4QUC A PERDERTE (Sony/ATV Dlccos. ASCAP) 
LI 27 

MIEOO (Vander America. BMI/Fato, ASCAP) LT 6 

MIEDO (Vander. ASCAP) LT 26 

Ml PEOR ENEMKK) (Ser-Ca, BMI) LT 48 

MOVE YA BODY (Trtoenz. ASCAP/Elijah Wells The 3rd 
Musk. ASf AP/Cipha Soui>ds Music, ASCAP/Lionel 
Berminghom Music, ASCAP/ Abood, BMI /Zomba Songs. 
BMt/Mokotumbt, BMI), WBM. Hioo 9; RBH 46 

MR. MOM (Sony/ATV Tree. BMI/ Harbinism.com. 
SESAC/Super ID, ASCAP/Top Mule. ASCAP/Sassy Mule. 
ASCAP/Don Ptrimmet, ASCAP/The Loving Companji 
ASCAP /Wixen, ASCAP). HLCS 23 

MY BOO (EMI April, ASCAP/Shaniah Cyntone. 
ASCAP/BMG Songs. ASCAP/EMI Blackwood. BMI/Janke 
Combs, BMI/Harmony Smurf. BMI/Lellow. ASCAP). HU 
RBH 41 

MY HAPPY ENDING (AJmo, ASCAP/ Avril Lavigne. 
SOCAN/Sonotrack. BMI/EMI Blackwood, BMI). HL Hioo 
33 

MY IMAGINATIOM (Blackened. BMI/Zesty Zacks. 
BMO.WBM.es 42 

MY PLACE Oackie Frost. ASCAP/BIAG Songs. 



ASCAP/Publlshins Designee. BMI/EMI Hasiinss CMtkyg. 
BMl/jobete.ASCAP/Wamer-Tamerlarw, BMO, HL/WBM, 
Hioo4;RBH6 

-N- 

NADAVALGO SIN TU AMOR (Peermusk III. 
BMl/Camaleon.eM0lT2 

THE NEW WORKOUT PLAN (Please Gimme My Pub- 
lishing, BMI .'EMI Blackwood, BM(), HL, RBH 97 

NO END IN SIGHT (Wamer-Tameriane. BMI/Big Red 
Tractor, ASCAP; Biftger ftcture. ASCAP/Zomba. ASCAP). 
WBM,CS39 

NOLUCLAP(Breka Music BMI/Zachnkk, BMO Hioo 
67; RBH 29 

NO ME QUIERO ENAMORAR (Sony/ATV Latin. BMO IT 

8 

NO PROBUM (Lil Jon 00017 Musk, BMI/TVT. 
BMI/Swi20le, BMO H10043; f^BH is 

NOTHIN 'BOUT LOVE MAKES SENSE (Steel Wheels. 
BMI/Oeslon. ASCAP/ Bm..., ASCAP/WB. 
ASCAP/Chiysalis. ASCAP/ November Songs. ASCAP). 
HL/WBM. CS 57 

NOTHING ON BUT THE RADH) (WB, ASCAP/fool 
Hearted Melodies. ASCAP/Odiesongs. ASCAP/Shorl Sloiy 
long, ASCAP). WBM, CS22 

NO TIENE LA CULPA a INOlO (Ifi Edklones. BMO LT 

39 

NOVEMBER (Unlversal-PotyGram tnlemational 
ASCAP/Green Wagon.ASCAP/Sony/ATV Cross Keys. 
ASCAP/Onaly. BMO. HU CS 52 

-O- 

OCEAN AVENUE (Bromuda. ASCAP/BMG Songs. 
ASCAP). HU Hioo 90 

OH MY GOO (Dade Co. Proiect Music BMI/Universal 
ASCAP) RBH 86 

OiALA QUE TE MUERA5 (Ser-Ca, BMI) LT 9 

ONE STEP ATATIME (Plainview Dinei, BMI/Burton B. 
Collins. SESAC/Carol Vincent And Associates. BMI) CS 60 

ONE THING (Finger Eleven. SOCAN /Reiviield. ASCAP). 
WBM. Hioo 31 

ON FIRE (Uoyd Banks. ASCAP/ Universal ASCAP/so 
Cenl ASCAP/Embassvi BMI/Bros. Grimm. ASCAP/Eight 
Mile Style, BMl/Mceft.ASCAP/Resto World, ASCAP), 
HL/WBM, Hioo 44. RBH 21 

ON THE WAY DOWN (RiHop, ASCAP/EMI April. 
ASCAP/Playin Hooky, ASCAP/Uttle Minx Music, ASCAP), 
HU Hioo 38 

OUTRAGEOUS (Zomba Songs. BMI/R.KHIv: BMI). 
WBM. Hioo 87 

OYE Ml CANTO (SP Beati In Da Hood, ASCAP/Off Da 
Yel/abulb. BMl/GemSlar, ASCAP/Big Mato. ASCAP) Hioo 
84; RBH S3 

PIECES OF ME (Big A Nikki, ASCAP/EMI A(>rll 
ASCAP/ K'StufT, BMI/AftHouse. BMI/DyUn jackson. 
ASCAP/WB. ASCAP). HL/WBM. H1008 

PKIUETES DC HORMIGA (Promosongs, BMO LT 38 
POBRE DIABLA (Crown P. BMO LT40 
PREFIERO PARTIR (Crisma, SESAQ LT 33 
PRiaiESS (Rrsi Avenue. ASCAP/BMG, PRS/Oemis 
Hot Songs. ASCAP/EMI April ASCAP/ E Two. ASCAP/E D 
Ou7 It, BMI/Anlhony Nance Muz-k, ASCAP/Artonio 
Dixon's Muzik. ASCAP/ Irving, BMI), HL RBH 90 

PUT YOUR BEST DRESS ON (WB. ASCAP/Songs Of R. 
]oseph.ASCAP/Wamer-Tamerlane.BMI/PlaIinum Plow, 
ASCAP). WBM, CS 32 

-Q- 

QUE OE RARO TIENE (Gemini-s Musical. SACM/Unl- 
versal MMSita, ASCAP) LT 4 

QUE NO ME FALTES TU (Universal Musica. 
ASCAP I'Prodemus. ASCAP) IT 10 

QUIERO SER TUYA (Unk}ue HHs. ASCAP/ Universal 
Muska, ASCAP; EMOA. ASCAP) IT 45 

-R- 

REAL GANGSTAZ (BMG Songs, ASCAP/ Juvenile Hell 
ASCAP/Careers-BMG. BMI/P. Nold. BMI/WhIle Rhino, 
BMO. WBM. RBH 63 

THE REASON (Spread VOur Cheeks And Push Oul The 
Musk. ASCAP/WB. ASCAP). WBM. Hioo 15 

RED CARPET (PAUSE, FLASH) [Zomba Songs. 
BMI/R.Ktlly, BMI), WBM. RBH 64 

RIDIN' WITH THE LEGEND (EMI Algee, BMt/NeWwrit- 
ers. BM0,HL;WBM.CS47 

ROUGH & REJUrr (BMG Songs, ASCAP/Mrs. Uimpkins 
Poodle. ASCAP/BMG. PRS/Muttisongs BMG. SESAC) CS 
18 

-S- 

SAVE A HORSE (RIDE A COWBOY) (Big Love. 
ASCAP/WB, ASCAP), WBM. CS 11; HiOO 56 

SCANDALOUS (EMI April ASCAP/ Sony /ATV Tunes. 
ASCAP/ Unwf sal, ASCAPl, HL. H10098 

SELFISH (Donut Boy, BMt/EMI April ASCAP /ZhlR, 
ASCAP/Wease Gimme My Publishing. BMI/EMI Black- 
wood. BMI /Springtime. BMI). HU Hioo 82: RBH 37 

SENTADA ACtUI EN Ml ALMA (Wortd Deep, 
BMI/Sony/ATV Latin. BMI) LT 25 

SHAKE THAI SH" (Ludacris. ASCAP/EMI AprH. 
ASCAP/Virglnla Beach. ASCAP/WB, ASCAP). HL/WBM, 
Hioo 78; RBH 35 

SHE THINKS SHE NEEDS ME (Songs Of DreamWorks. 
BMI/AP1 Coumry Music BMI/E Tickel BMI/Cheny Rher, 
BMI/Slii; Working For The Woman, ASCAP; MXC 
ASCAP/KG. BMIr'EMl Blackwood. BMI/Shane Minor. 
6MO.CI.M/HUCS7; H10049 

SHE WIU BE LOVED (Care«rs-BMG, BMI/F«bruarv 
IWenty Second. BMI/BMG Songs, ASCAP/Vatenline 
Valentine. ASCAP). HU Hioo 14 

SI LA VES (WB. ASCAP/Munekuitgeveris Artemis BV. 
BMI) LT 16 

SUTHER (Velvet Revolver, ASCAP) Hioo 79 
SLOW MOTKIN (Money Mack. BMI) Hioo 6; RBH 8 
50 FlY [Mano Cardenas, ASCAP; Daniel Salas, 
ASCAP/Ricardo Martinez. ASCAP) RBH Si 

50MBRA LOCA (Lusafrica. BMI.'SGAE. BMO LT 33 
SOME BEACH (Scartei Moon, BMl/BLack In The Sad- 
dle, ASCAP/GiarMslayer. ASCAP) CS 30 

SOMEBODY (WB. ASCAP/Gravi(ron. SESAC), WBM. 
Hioo 81 

SOMEBODY TOLD ME (Not Listed) Hioo 8$ 

SON OE AMORES (Not Listed) LT 3 

SO SEXY (R.Kelly, BMI/Zomba Songs. BMI/Slayin 
High Musk, ASCAP/Almo. ASCAP), HL/WBM, Hioo 37; 
RBH II 

SOUTHSIOEfHate Yeah, SESAC /Peertunes, 
SESAC/Tabutous. ASCAP/HHco South, ASCAP/ Universal 
Lingo. ASCAP/Aragorn Songs, ASCAP/D) Irv. BMO, HU 
Hioo 28: RBH 32 

SOY TU MU)£R (CK. )olnt2. BMI/Universal-Musica 
Uniia. BMl/Wamer-TamerUne. BMI) LT u 



STAYS IN MEXKO (Tokeco Tunes, BMI). HU CS 13: 

H100S9 

STILL IN IXm (Aliarose Musk. BMI/lning, BMI/AI 
Green, BMO. HU Hioo 86; RBH 36 

STORM (Miss Bessie. ASCAP/EMI April ASCAP/Carter 
Boys, ASCAP). HU RBH 54 

SUDS IN THE BUCKET (Mike Curb. BMI/Soogs Of 
Moraine, BMI.'Curti Songs. ASCAP /Moraine, ASCAP). 
WBM.CS9; Hioo 46 

SUNSHINE (Lucky: BMI/4 My Peeps, BMI/ Publishing 
Designee. BMI/S. Lai BMI/U Que^ada, BMO Hioo I; RBH 

-T- 

TAKE ME OUT (Universal-Island. PRS). HL Hioo 66 
TALK ABOUT OUR LOVE (Hem Gimme My PuWish- 

ing, BMt/CMi Blackwood. BMI/Uncte Bobby^ Musk. 

BMI.'MandriN. ASCAP). HL RBH 69 

TEMPTED TO TOUCH (Mustard Seed Interna. BMI/EMI 

eijckiv(io..i.BMIi.Hl.»BH79 

n PEROONE UHAVEZ (Garmejt. BMI) LT 30 
TE QUISE OLVIDAR (BMG Songs, ASCAP) LT $0 
THAT'S COOL (Wrensong. ASCAP/ lugraceila. 

ASCAP; Rfyi>song, BMI 'Grving It Back, BMI/Mosak 

Music BMI .'Hold lack. BMI) CS 26 

THAT'S WHAT irS AU ABOUT (Trinilold. 

PRS/Careers-BMG. BMI/Big Loud Shirt. ASCAP), HUCS 

1^; Hioo 65 

THIEPS THEME (Iron Butterfty; BMI/Ten East, 
BMI/Colitlion, BMI/Warner-Tamerlane.BMI/IUW^l 
ASCAP/WB, ASCAP/Salaam Remi. ASCAP/EMI April 
ASCAP), Mt;WBM, RBH 89 

THINK ABOUT YOU (Uncle Ronnie's, ASCAP/EMI April 
ASCAP/Ghost Manor, BMI), HU RBH 30 

THIS LOVE (Careers BMG, BMI /February Twenty Sec- 
ond, BMI; Valentine Valentine, ASCAP). HU Hioo 22 

TOO MUCH OF A GOOD THING (EMI April ASCAP/Tri- 
Angels. ASCAP), HU CS 8; Hioo $0 

TRIP AROUND THE SUN [Mighty Nke. BMI/AI Ander- 
songs. BMi/Bkiewaler. BMl/Brutunes. BMI/Bog. 
BMI/WarTterTamerlane, BMI). WBM. CS4S 

TU DE QUE VA5 (WB, ASCAP /Muziekuitgeveris 
A/lemis8V.BMllLTi8 

TURN ME ON (EMI April ASCAP/Beane Tribe. 
ASCAP/Justin Combs. ASCAP/Da 12. ASCAP/C-SiHs. 
ASCAP/EMI. PRS/Spragga Benj. BMI/K Lytlle. ASCAP), 
HUHiOOS; RBH 23 

-U- 

THE UPSIDE Of BEING DOWN (EMI Blackwood. 
BMI/EMI April ASCAP/Black In The Saddle. 
ASCAP/Giamsiayer. ASCAP). HL CS 46 

U SAVED ME (Zomba Songs. BMI/R.Kelty, BMO. WBM. 
Hioo 61; RBH 19 

USED TO LOVE U Oohn Legend, BMI/EMI Blackwood. 
BMI/Please Gimme My Publishing. BMO. HU RBH 73 

U SHOULOVE KNOWN BETTER (MonDeenise. 
ASCAP/ Shaniah Cymone. ASCAP/ EMI April. ASCAP/Uncle 
Bobby^ Music BMI/EMI Blackwood. BMI). KU Hioo 33: 
R8H13 

-V- 

VAUO U PCNA (World Deep. BMI/Sony/ATV Latin. 
BMI/Sony/ATVTunes, ASCAP) LT 22 

VIVO Y MUERO EN TU PIEL (Rubet. ASCAP/ Urkhwrsal 
Muska. ASCAP) LT 10 

VUELVE CONMIGO (EMI April ASCAP) LT 21 

~W- 

WELCOME BACK ()ohn Sebastian. BMO RBH 67 
WE UKE THEM GIRLS (LP Boyz. BMI/Whrte Rhino, 

BMI/BigP. BMDRBH 71 

WUT IF (First Avenue, ASCAP/BMG Songs, 
ASCAP/Demis Hot Songs. ASCAP/E One, BMI/EMI April. 
ASCAP/E D Ou7 rt, BMI/Antonk) Dixon's Mu^ik. 
ASCAP/ Brnwrnrille. BMI/E Two. ASCAP/EMI Blackwood. 
BMI/Anthony Kance Muilk, ASCAP), HL, RBH 96 

WHATS HAPPNIN! (EMI Blackwood. BMI/ColliParK 
BMI/EWC, BMI/Da Crippler, BMIi'First And Goal 
BMI/Tnck N' Rkk. BMO. HL, Hioo 53; RBH 34 

WHAT WE DO HERE (Cancelled Lunch. ASCAP/Unlvcf- 
sal-PolvGiam Inli-rnaihonal, ASCAP) RBH 51 

WHAT YOU WONT DO FOR LOVE (EMI Longitude. 
BMi;Lind>evann*, BMl/TbeMusk FOrce, BMI) RBH 61 

WHISKEY GIRL (Tokeco Tunes. BMI/Sony/ATV Tree. 
BMIi'Big Yellow Dog. BMO. HU Hioo 91 

WHISKEY LUlLAffT (Sorry/ATV Tree. BMI/Mr. Bubbt. 
BMI;Reyiisong. BMI/Wha Ya Say Music BMI/Wrensong, 
BMI). HLCS 4; Hioo 43 

WHITE TEE'S (Tight 3 Def. ASCAP) Hioo 96; RBH 4s 

WHO IS SHE 3 U (Conrunctk>n. ASCAP/Bread Winner, 
ASCAP/Virginia Beach. ASCAP/WB. ASCAP/ Better-halt 
ASCAP/Leon Ware, ASCAP/EMI AprU. ASCAP/ Universal 
ASCAP). HL/WBM. Hioo 89; RBH 44 

WHY? Uae'wons, ASCAP/Iuslin Combs. ASCAP/EMI 
April. ASCAP/TappyWhyteV BMI/Songs Of Universal 
BMIi'juvenite Hell, ASCAP/BMG Songs. ASCAP/EMI Vir- 
gin, ASCAP). HL Hioo 16; RBH 5 

THE WOMAN WITTI YOU (BMG Songs. ASCAP/Mrs. 
Lumpkins Poodle, ASCAP/Carecrs-BMG. BMt/Asierfra. 
BMO. HL CS S4 

-Y- 

YEAHI OVT. BMI/Ul ton 00017 Music BMI/Chrislo- 
pher Garrett ASCAP/Hitco South, A5CAP/Musi< Of 
Windsvrept. ASCAP /Christopher Malhew. BMI/Lodatris. 
ASCAP/tMl April ASCAP), HL/WBM. Hioo 39; RBH 43 

YOU ARE [Nashville DreamWorks Songs, 
ASCAP/P.iper Angels. ASC AP/Sunc baser, ASCAP/Cherry 
Lane, ASCAP/Monkey Feet, ASCAP/ Careers- BMG, 
BMI/SiK«ikiss. BMI/Wamer-Tamertane. BMO. 
QM/H L/WBM. CS20 

YOU KMT KNOW (EMI Blackwood. BMI/Rodn*v 
Jerkins, BMI/Fred lerkins III. BMI/EMI April 
ASCAP/Chrysalrt. ASCAP/la« Ni«on, ASCAP/ Fafwws. 
ASCAP) RBH Bs 

YOU DONT WANT DRAMA (Le Vegas, ASCAP/AII Nkf 
Publishing, BMI <'AII My Own PuUlsfWng, BMI/EMI April, 
ASCAP). HL RBH 42 

YOU DO YOUR THING (Sony/ATV AcufT Rose, 
BMI/Can-ers BMG, BMI/Sarat>e»ux Songs. BMI). HU CS 
27 

YOU KNOW MY STYLE (Zomba, ASCAP/fll WIU. 
ASCAP/EMI April ASCAP/Salaam Remi. ASCAP/Rabasse, 
ASCAP/WB. ASCAP/Rush Groove, ASCAP). HL/WBM. RBH 
66 

YOU'RE MY EVERYTHING (Snootie Musk. 
ASCAP/Ridgeway Sislefs, ASCAP) Hioo 75; RBH 27 

Y QUE VA A5ER DE Ml (Rubet ASCAP/Unrversal 
Musica. ASCAP/2000 Amor. ASCAP/Sony/ATV Discos. 
ASCAP) LT 49 

-Z- 

£LZAZAZA(M£SAquEMASAPtAUIM)(Ultnu%a. 
ASCAP/Vand«t Amniu. BMI) LT 47 
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Chartsi 



Rhythmic Installs Revolving Door Atop Chart 



"Goodies" by Ciara Featuring 
Petey Pablo lakts over the top spot 
on the Rhythmic Top 40 chart. That 
ends the one-week run by Terror 
Squad's "Lean Back," which was 
preceded by the single-week No. 1 
stay by "Sunshine" from Ul' Flip 
Featuring Lea. 

Counting the final week at No. 1 
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spent by Juvenile's "Slow Motion" 
in the Aug. 14 issue, the top of the 
rhythmic chart has seen four differ- 
ent No. Is in as many weeks. 

The last time the chart had such 
a turnover was in May 2003 when 
R. Kelly's "Ignition" gave way. in 
order, to Sean Paul's "Get Busy," 
Fabolous' "Can t Let You Go" and 
50 Cent's "21 Questions." Before 
that, the last such run was in 
November 1992. 

Elsewhere on the rhythmic list, 
long chart runs are cropping up, as 
11 titles on the 40-position list 
surpass the 20-week mark. The 
leaders of the pack are Petey 
Pablo's "Freak-a-Leek ' with 36 
weeks and Usher's "Yeah!" at 35. 
Such tenures are not often seen on 
this chart. 

In 2003, only Baby Bash Featur- 
ing Fianlde J's "Suga Suga ' logged 
more than 35 weeks. One has to go 
back to 1999 to find a year with two 
or more songs with such lengthy 
stays. That year, four tracks posted 
35-plus-week stays. 

While one can surmise that a 
lack of quality songs is causing pro- 
grammers to play it safe with 
proven hits. WHZT Greenville, S.C.. 
PD Fisher believes solid new songs 
must be given the chance to grow. 

"I think a big part of why radio 
is holding on to songs longer is 
because most programmers don't 
trust their gut." he says. "We fear 
the unfamiliar and are reluctant to 
let new songs establish themselves, 
so we hold on to the older songs 
for safety." 

Songs that took a while to gain a 
foothold include "Freek-a-Leek," 
which took 16 weeks to reach the 
top 10, and current top 10s "Turn 
Me On" by Kevin l^e and Christina 
Milian's "Dip It Low." Fisher adds. 
"These songs took their respective 
labels months to prove and now 
they're kicking ass. " 

'BOO' DEBUT: Usher and Alicia 
Keys team to make the second- 
highest debut of the year so far 



on Hot K&B/Hip-Hop Singles & 
Tracks, coming in at No. 41 with 
"My Boo," 

The only title to debut higher 
was also by Usher, when "Burn" 
bowed at No. 35 in May. Between 
them. Usher and Keys have worn 
the No. 1 crown on the chart for 27 
of the 36 weeks this year. 
Initially sur- 
facing on the 
Net months ago 
as a bootleg with 
co-vocals by 
Beyonce, "Boo" 
was re-cut with 
Keys' voice. 
Although not 
included on 
either artist's lat- 
est albums, 
■ Usher's "Confes- 
sions " is slated to be repackaged 
and rerelcased Oct. 5 with "Boo " 
and other new tracks. 

THE L WORDS: Kimberiey Locke's 

""8th World 
Wonder" 
and "Heav- 
en" by Los 
Lonely Boys 
make their 
way into the 
top 10 of 
the Adult 
Contempo- 
rary chart. 

becoming the first debut acts to hit 
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Leave IGet Outl 
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She Will Be Loved^ 


3 




Dip It Low 


4 




Turn Me On 






Move Ya Body 


My Happy Ending^ 


11 




Let's Get H Started ^ 


9 




ItlAtn'lGotYou 


7 

TT 




The Reason ^ 


My Place ^ 


10 

TT 




Slow Motion 

1,---. > :i".i . JASUW iCiSHVCMf t^lB^ii 


1 Like That 


14 




Meant To Live ^ 


18 




Sunshine 


19 




On The Way Down ^ 


12 




Contessions Part II ^ 


17 




Vaah! 


22 




One Thing ^ 


26 




Breaking The Hsbil ^ 



that portion of the chart this year. 

" Wonder" climbs 12-10 in its 21.st 
week, becoming one of the longest 
climbs to reach the top 10 in the 
chart's history. Only Norah Jones' 
■"Don't Know Why" (32 weeks) and 
IVain's "Drops of Jupiter ITell Me)" 
(49) took longer treks. 

By contrast, " Heaven" jumps 14-9 
in its 1 1th week, which is quick by 
.^C chart standards. The last artist to 
take a debut single into the top 10 
faster was Kelly Claricson. who 
reached the top 10 in four weeks 
with "A Moment Like This " in 
November 2002. 

DIGITAL COUNTER: Sales of digital 
tracks increase by 14% to a new 
one-week high of 2.9 million paid 
downloads. Leading the charge 
on the Hot Digital Tracks chart 
for a fourth straight week is 
MaroonS's "She Will Be Loved" 
with 16,000 downloads. 

Debuting on the chart at No. 
23 is Britney Spears' "(I've Just 
Begun) Having My Fun." The cut, 
an outtake from the "In the 
Zone" sessions, has yet to be 
released in the United States. In 
Europe, the song was included on 
a bonus CD that came with the 
"In the Zone" DVD. 

A digital version of the track was 
available in the United States exclu- 
sively through Wal-Mart and Sony 
Connect's download stores, and is 
now also offered through iT^nes. 
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Accidentaliv In Love ^ 


4 




This Love ^ 
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She Will Beloved^ 


~r 




Away From The Sun ^ 






OnoThm, ^ 
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Meant Tu live 
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1 Don'l Want To Be 


10 




Love Song ^ 
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Pieces Of Ma a 
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Ordinary 
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Someday ^ 


13 




My Immorlal ^ 


16 




Feelin' Way Too Damn Good ^ 


18 




My Happy Ending^ 


15 




Light In Your Eyes ^ 


17 




Our Lives ^ 


19 
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World On Fire ^ 











FOR THE RECORD: Contrary to an 
item in last issue's column. Green 
Day and U2, like Linldn Parle and 
Red Hot Chili Peppers, have each 
placed at least three No, 1 songs 



from the same album on the Mod- 
ern Rock chart. 

Additional reporting by Keith CauUield 
in Los Angeles. 













NEW BEUASES WITH TOP 10 CAUOUT POTINTIAl 

itrkif'3i?'=^.^3,*^'='*'*^"^ B8.3 

lIrSSgS„fH'^''^°'^^ 66.2 


NEW RELEASES WITH TOP 10 CALEOUT POTENTIAl 
CLAY AIKEN 11 q c 
W 1 Will Cattv Vou sM j 
^ MAROONS 77 c 
tJ She Will Be loved h Vi 


HECENTlr TESTED SONGS WTH lOf ID CAUOUT POTENIUl 

1 fc'.X^\'^^a^.,...-..rP=r„:., 81.9 
, SWITCtfFOOT 77 1 

2 Bare Vou To Move jjvBi.'- "■' 

3 Jjm^o^ySolFK^DJMG ^^-^ 
, STORY OF THE YEAR 746 

4 AnllumlApui^g^j^ MAVERICK 

6 ii'^-H.'^iF ■"O" ^'^f' 714 

7 ^fJitS^.?r^=°'^ 70.7 

8 K.^atii'ayC^?'.,'^^^ 69.9 


BiCENTlV TESTED SONGS WITH TOP 10 CAUOUT POUNIIAL 
, KEITH URBAN qq 7 

1 You'll Thinli 01 Me . i_ "■' 
, CL^Y AIKEN gq c 

2 1 Wlil Cariy Vou 1 V 

, EVANESCENCE 7|> g 

3 Mylmmoital . M ">•"• 
. DIANA KRALL jgj 

4 Nattovi DayliEhl . L , l 

5 SHERYLCROW 7c g 

c COUNTING CROWS 7ii 
0 Accidentally In Love ir.''"«SCOPE '^'^ 
, JOSH GROBAN 71 c 
/ Remember Whenit Rained F'lfRi'it 
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NEW RELEASES WETH TOP 10 CAUOUT POTENTIAL 
ltrrfa^"hS,s"'^^^?.. 710 



uauihters 

BEN ARTHUR 
Tonigm . 



RECENTLY TESTED SONGS VflTH TOP 1G CAUOUT PDTINTIAL 

1 §£Sft,^i,'^Ri^="^^ 88-7 
2 
3 
4 
5 
6 
7 



^Yen'llays Without You CONSOLE 

tealim'giTie^aii^ .\ARNtR BRCS 
LING FOR SOUP 



SWITCHFOOT 
Dare You To Move : : 

8 ^yt^iiuy'rii^mg^'v^ 



78.1 

77.2 
76.0 
73.9 
738 

72.5 
69.1 



NEW RELEASES WETH TOP 10 CAUOUT POHMTIAL 
THE EXPLOSION cq c, 

Ur Here I Am ■ = , ■. 



RECEWTir TESTED SONGS MIH TOP 10 CAUOUT POTENTIAL 

CROSSFADE 

Cold jMSii 

BLINK 182 

Always .-''<\ 

HOOBA5TANK 

Same Direction OJMG 

NEW FOUND GLORY 

Failure Is Nol flattering ,'-J-l 

SHINEEXDWN 

Simple Man . ■ ' 

MODEST MOUSE 

Ocean Breathes Salty L ' l 
, GODSMACK 
' Touche - . 



76.6 
76.1 
72.2 
70.2 
69.8 
67.9 
66.4 
66.3 
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Love's Divine 
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This Love ^ 
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My Immortal ^ 
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Float On 
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How Come 
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This Love 
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Here For The Party 
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Take Me Out 
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She Thinks She Needs Me 








You're My Everything 
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Moani To Live 
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Too Much Of A Good Thing i 
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Turn Me On (Album Version) 


33 


■32" 




Whiskey Lullaby 

(M«tA'as«i.<iiii 


o 


' 1 




Goodies 


€D 


'35 




Redneck Woman 

'■■r.'.i.m l!f1CiriA.W»xfl'[Mr«l 


10 






The Henson 1 


35 


^ 




Roses 

I.V.CA-f TIWRJ 


a> 


13 




American Idiot 


36 


'34" 




100 Years 

. . i-r tnuiwei*! 


12 


■~9~ 




Heaven 1 


37 


'33 




How Come 


(D 


Ms" 




Take Me Out lAlbum Version) 


3« 


'39 




Lean Back lEdited Version) 


14 


10 




Accidentally In Love 


39 


^ 




Dip It Low 

■■■,[■ liDur.i 




21 




On The Way Down lAlburr Versionl 


40 


"37" 




Burn 


fD 


Tb" 




Lean Back ] 


CD 


42 




Harder To Breathe 


17 


' 12 




Siie 1 h:-'^rR>'ii A C«wbeT)fAtaVmiDnl 


€9 






Arc You Gonna Be My Girl 


18 


^ 




Leave iGci Out} 


43 


40 




If 1 Ain't Got You 


(D 


'20 




Headspriini] {Radio Version! 1 


CD 
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Slow Motion (Explicit Album Versionl 1 




46 




Toxic 


at 


'19 




This Love 1 


€9 


49 




1 Don't Wanna Be 
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\- .| . .-. !■ ■r,',.\MiaH[*.UNi Bf.Tiflh i.Hi ■■ 


18 


& 


78 


74 




YOU'RE MY EVERYTHING Anita Baker 
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CALL MY NAME Prince v 
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SO SEXY O Twista Featuring R. Kelly v 
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SOUTHSIDE Lloyd Featuring Ashanli v 
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55 


32 


30 




LIVE LIKE YOU WERE DYING Tim McGraw -v 
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BREAK DOWN HERE O Julie Roberts v 
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U SHOULD'VE KNOWN BETTER Monica v 
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LET S GET AWAY O Tl. v 
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OUTRAGEOUS O Britney Spears v 
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ON THE WAY DOWN O Ryan Cabrera 


38 


89 


85 






WHO IS SHE 2 U O Brandy 
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WHISKEY GIRL Toby Keith 
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SHE THINKS SHE NEEDS ME Andy Griggs 
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suggestions that it move up the 
release date to take advantage of the 
artist's passing. 

"We wanted to treat this with the 
utmost respect," Rumsey says. "While 
we wanted it to be commercially suc- 
cessfii, we agreed unanimously that we 
were not going to exploit anything that 
happened along the way." 

So Concord stuck to its original 
Aug. 31 release date. The label is ship- 
ping I million units — 700,000 domes- 
tically, with the rest going to interna- 
tional territories. 

"We're spending millions of dollars 
in marketing and advertising," Rum- 
sey says. "The $300,000 we're doing 



Petrone 

Continued torn page 10 



nies and retailers — during the launch 
of the DVD format in the States in 
1997. He .served as chairman of the 
nonprofit consortium, which is cred- 
ited with the rapid consumer adoption 
of the format. 

The Los Angeles-based organization 
was rechartered as the DVD Entertain- 
ment Group in January 2000 to incor- 
porate the new DVD-Audio format Last 
year, with Petrone still serving as chair- 
man, the organization was rechartered 
again as the Digital Entertainment 
Croup to reflect its goal of promoting 
other emerging digital formats. 

Petrone was a 30-year veteran in the 
music industry. He headed the team 
that introduced the CD in the United 
States for PolyGram in 1982. 

He also created the Compact Disc 
Croup of America with 40 consumer 
electronics manufacturers and record 
companies. The group's goal was to 
increase consumer awareness of the 
new CD formaL 

Petrone was acting as executive VP 
of Philips Electronics Corporate 
Alliance Group at the time of his death. 

He is survived by his wife, Marilyn; 
his mother, Mary, a brother, Frank; a 
sister, Anne; and a nephew, Peter 

A memorial service was held Aug. 26 
in Los Angeles. In lieu of flowers, the 
family asks that donations be made to 
the T.J. Martell Foundation. 
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the Chicks and James T^lor did 80% to 
90% business on the burst and are rvow 
mostly clean. Pearl Jam blew out and 
Bonnie and Jackson did Iwellj," Light 
says. "We're pleasantly surprised." 

Light admits that he and the 
other organizers were a little 
nervous, taking into consideration 
that a sizeable portion of potential 
fans might support the artists but 



for television (advertising) initially is 
a drop in the bucket compared to 
what we're going to be doing through 
the holidays." 

The project, distributed under Con- 
cord's new deal with Universal Music & 
Video Distribution, comprises duets by 
Charles and a host of luminaries from 
a cross-section of musical genres. 

Concord executive VP/senior VP of 
A&R John Burk co-produced the album 
with Phil Ramone. Burk says the idea 
of cutting a duet set arose after Charles 
signed up for a Concord album last year. 

"Here's a guy who had an amazingly 
^r-reaching influerKe and impact on 
American popular music," Burk says. 
"He's influenced so many vocalists in 
so many different genres . . . That 
segued into, Wow, he's a natural for a 
duets project' " 

He adds, "Some of (the duet part- 
ners] were really important to Ray, 
because they were some of the best 
friends that he had in life— B.B. King 
and Willie Nelson and Gladys Knight 
fall into that category. Then there are 
artists on the other end of the spec- 
trum, like Norah Jones. That came 
about because I was reading one of her 
articles early on in her career, and she 
cited Ray as a major influence." 

Other singers appearing on the set 
include James Taylor, Diana Krall, 
Elton John, Natalie Cole, Bonnie Raitt, 
Michael McDonald, Johnny Mathis and 
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bating piracy online." RIAA president 
Gary Sherman said in a statement. 
' We are adjusting and expanding our 
efforts to target illegal file sharing on 
additional platforms like eDonkey 
and others. " 

RIAA general counsel Steve Marks 
cautions that the ruling does not 
clear the users of P2P networks to 
engage in copyright infringement 

"The underlying activity of up- 
loading and downloading files is 
direct infringement, and we will con- 
tinue enforcement against individual 
users," he says. 

Additionally, Marks says the RIAA 
is stepping up its efforts to educate 
parents and policymakers alike about 
the dangers of P2P and its impact on 
the music business. 

Implications of the Grokster rul- 
ing figure to be at the top of the 



not the message. 

"As it is, the arena acts are sold 
out, and we believe all tickets will be 
gone by Labor Day," Light says. 
"We're opening up the backs of 
houses now, going to 360 degrees." 

The tour begins Oct. 1 at various 
sites in Pennsylvania. Many of the 
artists will hit the stage for a grand 
finale Oct 10 in Miami, with Pearl 
Jam, Springsteen and the E Street 
Band. R.E.M., Dave Matthews Band, 
John Fogerty, Bright Eyes, Dixie 
Chicks, Taylor, Ben Harper, Jurassic 
5, My Morning Jacket and Death Cab 
for Cutie on the bill. 



Van Morrison. 

Keyboardist Billy Preston, who first 
performed with Charles as a teenager, 
plays on three of the duets. He says that 
though the singer/pianist was in failing 
health during some of the sessions, he 
stayed on top of the music. 

"Ray was very weak at the time," Pre- 
ston recalls, "but he would come back 
and listen to the track and see if he 
liked it or not We would make adjust- 
ments to the track as he wished. He was 
very much actively involved." 

King, one of Charies' closest friends, 
says the musician remained as exact- 
ing and good-humored in the studio as 
he was when the two cut their first ses- 
sion together in 1988. 

King says, "The first time 1 recorded 
with him, he wanted me to do 'Save 
the Bones for Henry Jones.' Ray 
wanted to change it; he didn't want to 
do it the way it was written ... I 
couldn't ever get it right And he said 
to me, 'God damn, Brother B, I 
thought you was a musician!' " 

Sessions for "Genius Loves Com- 
pany" took place at Charies' Los Ange- 
les studio and at the Eastwood Scoring 
Stage on the Warner Bros, lot in Bur- 
bank, Calif. They la-sted from July 2003 
through this spring. The first track cut 
was "Sinner's Prayer," featuring King 
and Preston. 

Burk laughs and says, "1 walked in 
and I looked around and 1 went, 'OK 



agenda at the next meeting in Wash- 
ington, D.C., of sponsors of the 
Induce Act. That meeting is expected 
to happen imminently. 

The bill, S. 2560, would enable 
artists and labels to sue P2P networks 
that profit by "inducing" consumers 
to illegally share protected copy- 
righted works. 

INDUCE ACT GAINING SUPPORT 

While members of the electronics 
and Internet communities oppose the 
bill, saying it would snare innocent 
parties and stifle innovation, senti- 
ment for the Induce Act is clearly 
building among copyright owners. 

Evan Medow, CEO of independent 
publisher Windswept Pacific, says 
that while the Grokster decision is 
clearly a setback for the industry, it 
could "serves as an impetus to pass 
the legislation." 

Not all artist representatives share 
the same enthusiasm. 

Attorney Ken Hertz, a partner with 
Goldring, Hertz & Lichtenstein, says 
that attempting to thwart P2P tech- 
nology will only ultimately help 
encourage its proliferation. 

"The decision is going to force 
record companies to consider that an 
arrow is gone from their quiver in 
their attempt to fight a battle they 
can't win," he says. 

Where the court fight with P2P 
operators goes from here is up in 
the air. 

"We're disappointed, but we're 
evaluating our options," Marks says. 

The ruling potentially casts a long 
shadow over the recording industry's 
ability to beat "decentralized" P2P 
networks in court. 

RIAA lawyers say that not only is the 
decisfon precedent-setting, it promotes 
file trading by supporting the argu- 



King of the Blues, Genius of Soul, Fifth 
Beatle — not the least bit intimidating. 
OK, roll tape.' " 

TEARS FROM ELTON 

The last session, for the John duet 
"Sorry Seems to Be the Hardest 
Word," came in March, as Charles' 
health was declining. 

"It was pretty awesome, and we were 
all deeply moved," Burk says. "People 
were actually crying in the control 
room . . . Elton came back in to listen, 
and he started crying." 

The marketplace is awaiting the 
release with similar emotions. 

The album will get a special lift 
through a strategic partnership 
between Concord and coffee-shop 
chain Starbucks, which will carry 
"Genius Loves Company" in its 8,000 
locations woridwide. 

Starbucks Entertainment president 
Ken Lombard says, "We're going to 
have pretty prominent in-store place- 
ment There will be some marketing 
promotions that we're working on. 
There will be content promotions on 
the Starbucks Web site. Starbucks has 
the largest wireless platform in the 
worid in conjunction with T-Mobile, so 
customers can come into Starbucks 
with their laptops and essentially log 
on, and they'll see a lot of information 
about the Ray Charles CD." 

Starbucks' XM satellite radio chan- 



ment that there are substantial non- 
infringing uses of P2P technology. 

Carey Ramos, an attorney for 
many of the music publisher plain- 
tiffs, says a petition will be filed with 
the U.S. Supreme Court. But still to 
be decided is whether they will first 
seek reconsideration by the Ninth 
Circuit Court. That decision will be 
made in the next few weeks. 

"It's a matter of timing," he says. 

Ramos says that seeking reconsid- 
eration from the Ninth Circuit would 
likely delay the case. If there is hope 
of having the case heard by the 
Supreme Court this term, a petition 
needs to be filed by October. 

There is no guarantee the Sup- 
reme Court would hear the case if the 
plaintiffs try to fast-track the issue. 
However, Ramos believes it is a 
strong candidate for Supreme Court 
consideration because of the high- 



DOJ 

Continued trom page 7 



not a target for prosecution. 

Brad Buckles, executive VP of 
anti-piracy for the Recording Indus- 
try Assn. of America, said in a state- 
ment that the raids are "another sign 
that the federal government places a 
high priority on enforcement of our 
intellectual property laws. 

"The import of (Ashcroft'sj an- 
nouncement is unmistakable — those 
who use peer-to-peer technologies to 
deliberately and intentionally flout 
the law will be held accountable. The 
consequences may not be simply a 
civil lawsuit, but criminal prosecu- 



nel will feature the album, and half a 
dozen urban Starbucks outlets across 
the country will hold listening parties. 
The chain will also buy advertising in 
The New York Times. 

Concord has serviced "Genius 
Loves Company" to all radio formats 
except top 40. 

Other marketing elements include 
an electronic press kit a 20-minute 
program on United Airlines' in-flight 
audio service and a press push by Los 
Angeles PR firm Solters & Digney. 

There are no direct tie-ins with 1<iy- 
lor Hackford's forthcoming Universal 
biographical film "Ray," which stars 
Jamie Foxx as Charles. But Concord 
can expect a sales bump when the fea- 
ture opens nationwide Oct 29. 

Charles' death has made his Rhino 
catalog releases a fixture on the Bill- 
board Top Pop Catalog chart. This 
issue, "The Very Best of Ray Charies" 
stands at No. 17 on the list with 6,000 
units sold for the week, according to 
Nielsen SoundScan. Charles' "Anthol- 
ogy" is at No. 34 with 5,000 unit; sold. 

Jerry Kamiler, divisional merchan- 
dising manager of music for 850-store 
TVans World Entertainment in Albany, 
N.Y., sees bright possibilities for 
"Genius Loves Company." 

"I think this is a piece of music that 
will be played for many years," he says. 
"I'll do as much as possible to put it into 
as many people's homes as possible." 



profile nature of the case and the con- 
flicting decisions in the seventh and 
ninth district federal circuits. 

Meanwhile, Matthew Neco, general 
counsel for StreamCast says that the 
company will have to weigh whether 
to file for a motion to dismiss or to 
file for a partial summary judgment 
on the inhinging nature of other ver- 
sions of its software. Still to be 
decided is how much control Stream- 
Cast had while it was using other P2P 
technology solutions. 

The Ninth Circuit ruling applied 
specifically to Grokster's use of the 
FastTrack P2P technology and 
StreamCast's use of a variation of the 
Gnutella P2P technology. 

Will the Supreme Court consider a 
Grokster appeal? Read more in 
Entertainment Law Weekly, to be 
posted Aug. 31 at billboard.biz/law. 



tions and jail time." 

The warrants issued in the sweep 
sought evidence about the opera- 
tors of five hubs of the "Under- 
ground Network," an organization 
of about 7,000 users who, DOJ 
prosecutors charge, repeatedly vio- 
lated federal copyright laws by 
swapping material online. 

Arrests are expected following 
examination of the evidence, 
investigators say. The maximum 
penalty for copyright infringe- 
ment under the new law is a fine 
of $250,000 and a five-year 
prison sentence. 

For breaking news, analysis. 
Jobs and newsletters visit: 
www.billboard.biz 
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Indie Retailers Find 'Superior' Not So Super 



BY ED CHRISTMAN 

SAN DIEGO — The renewed surge in what inde- 
pendent retailers call "superior" versions of 
albums was hotly debated at the National Assn. 
of Recording Merchandisers' convention for the 
second time in three years. 

In the weeks before the Aug. 21-24 confab at 
the Marriott Hotel here, Victory Records issued 
Atre)'u's album "The Curse" with a bonus track 
on the version sold at Best Buy. And Hollywood 
Records gave the Minneapolis-based retailer 
honas videos to package with Queen's "We Will 
Rock You" compilation, which came out Aug. 17. 

Best Buy also has become increasingly aggres- 
sive at)out lining up exclusive v«ndows for prod- 
uct in advance of street dates. This holiday sea- 
son, the retailer has exclusive rights to a four-disc 
DVD set from Elton John, starting Nov. 9 {Bill- 
board, July 24). Last year, it had similar DVD 
exclusives from the Rolling Stones and John Mel- 
lencamp. 

Best Buy is not the only big-box store to carry 
exclusives. Target and Wal-Mart haw received 



superior versions of albums by such acts as 
IndiaAie and Aerosmith. Retailers also fece com- 
petition from online digital download stores that 
distribute exclusive tracks. 

By the end of the NARM convention, the Music 
Monitor Network, which represents roughly 70 
independent stores, announced that if labels 
allowed selective street-date violations 
or offered some record stores 'lesser- 
quality" versions of a title, MMN mem- 
bers wxjuld pull advertising on the title 
and eliminate promotional support like 
positioning, discount pricing or point- 
of-purchase materials. 

Further. MMN stated, "if the practice persists, 
we will leliminate support of] all product by the 
label . . . including established acts as well as 
future developing artists." 

Two other indie retail groups, the 28-unit 
Alliance of Independent Media Stores and the 
Coalition of Independent Music Stores, are said 
to be considering similar policies. 

At the 2002 NARM convention. CIMS and 
MMN issued policy statements on the topic, and 




even NARM itself weighed in on the issue. How- 
ever, these moves appeared to slow the practice 
for only a short while. 

MMN's revamped policy is far stronger than 
the one it issued in 2002. 

If the indie coalitions stop supporting devel- 
oping artists horn labels that issue retailer exclu- 
sives. the impact could be significant, 
according to label executiws. 

Victory and Hollywood say they will 
no longer engage in the practice. How- 
ever, Hollywood will issue one more 
superior project to follcnv through on a 
deal it made before the coalitions once 
again raised objections. 

John Timmons, owner of Ear X-tacy in 
LouLsville. Ky.. and a member of CIMS, says supe- 
rior versions of albums "suck." 

Timmons acknowledges the talk of retailers 
punishing labels that continue to provide supe- 
rior product to the big boxes. He is unsure if he 
will engage in the retributory tactics, but he says 
he is not likely to remain open to working with 
such labels. 



While merchants appear up in arms about 
superior projects, there is no consensus on exact- 
ly what constitutes a superior version. Most 
accounts agree that value adds and licensed prod- 
uct available exclusively to certain retailers are 
OK — within limits. 

Some independent merchants say if a label feels 
compelled to provide an account with extra music, 
those exclusives should at least be on a separate 
disc. When labels add bonus tracks on the same 
disc with the original album, they say, consumers 
are likely to perceK* that version as superior. 

"If an account can use its marketing muscle to 
get a licensed piece, then that is OK and fair," says 
Eric Levin, who owns indie store Criminal 
Records in .Atlanta and heads AIMS. '"The value 
add is fine, too. But the exclusive, superior ver- 
sion of the album is what we are on the warpath 
about." 

On the other hand. Levin says the Best Buy/ 
John exclusive doesn't matter to him because 
John is not a big seller at his stores. Other retail- 
ers, how«ever, are considering pulling John's prod- 
uct from their shelves. 



NARM 
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were "right on" and agreed with 
his challenge. 

Indeed, one of the focal points 
at NARM, which ran from Aug. 21- 
24, was the advent of digital down- 
load kiosks, which are expected to 
strengthen stores' ability to ser\i- 
ice customers. 

At least four companies offering 
such machines were at NARM. and 
attendees debated each machine's 
capabilities and how that new business 
model should develop. 

More than 1.500 people attended 
the convention, a 20% increase over 
the last convention, held 18 months 
ago. It was the first time NARM was 
held in a month other than March. 

INDUSTRY ON TRIAL 

Davis — who made his comments 
as part of a keynote Q&A session 
conducted by Billboard director of 
charts/senior analyst Geoff May- 
field — told retailers; "You are now 
on trial. You have to hire people that 
love music . . . and will help us break 
our artists." 

With online competition from the 
likes of amazon.com and iTunes, Davis 
said the way that brick-and-mortar 
retailers will distinguish themselves is 
through their staffs. 

He drew a comparison to the way 
people dine out. "You can all eat at 
home. Why do you go out to eat? Be- 
cause (successful! restaurateurs have 
hired articulate, good-looking wait- 
ers and waitresses." 

Davis said that brick-and-mortar 
retailers could learn from that 
example. He bemoaned the ""attri- 
tion of the old Sam Goody knowl- 
edgeable sales person. " 

Retail must invest in people that 
make shopping fun, Davis said, cit- 
ing Amoeba, Ear X-Tacy, Newbury 
Comics and Waterloo as chains who 
embrace that approach. 



Music merchandisers are gener- 
ally sensitive to criticism from label 
executives, who they often accuse of 
siphoning prollt margin from their 
stores to improve the labels' own 
bottom lines. 

But with U.S. album sales on the 
upswing and having withstood a 
wrenching, two-year-long consoli- 
dation that saw four chains file for 
Chapter 11 protection and more 
than 1,000 record stores close, the 
merchants at this year's NARM were 
feeling like strong survivors and 
were open to the Davis critique. 

"If everybody walks away with the 
passion he was trying to transmit, 
we would all be better off,"' said Mike 
Fratt. VP of purchasing at the seven- 
store Homer's chain in Omaha, Neb. 
" "Unattended retail"; I love that 
expression." Fratt says it accurately 
describes what happens at the big- 
box stores and some large music 
specialty chains. 

"He was 100% right," said Russ 
Solomon, chairman emeritus of West 



Sacramento, Calif.-based Tower Rec- 
ords. "'You"^ got to have people in the 
stores who are involwd in music. 

"I was pretty pleased myself." 
Solomon continued. "It's wonderful 
that a guy like him understands about 
retail and that he cares." 

John Timmons. owner of Ear X- 
Tacy in Louisville, Ky., said he was 
"blown away" when Davis name- 
checked his store. 

Timmons agreed with Davis' 
notion that intelligent and involved 
employees were the key to a strong 
retail operation. "It's the kid behind 
the counter who makes the store," 
he said. 

John Kunz. owner of Austin-based 
Waterioo Records, arvother store Da\is 
cited, agreed. "It's always been about 
how well you take care of your cus- 
tomers." Kunz said. "Waterloo is a 
reflection of who I am, who works 
there and the community at large." 

If Davis' comments at the Aug. 22 
opening session were not enough, 
trends reported from the NPD 



Group, presented the following day 
by NPD Music president Russ Crup- 
nick. gave several good reasons for 
brick-and-mortar retailers to get 
their act together. 

.According to NPD, CD stores have 
lost market share during the past two 
years, dropping from 27% to 21% of 
U.S. sales. During that .same time the 
mass-merchant and electronics store 
segments each saw an increase in 
market share. The former category 
surpassed CD stores, rising from 25% 
to 28%. The latter is in shooting dis- 
tance, going from 16% to 20%. 

In fact, only 25% of consumers 
NPD polled .say they make special trips 
to a CD store to bu>' music. Fifty per- 
cent responded that they don't care 
where they buy music. Following the 
theme that Davis set in his keynote, 
only 14% of consumers told NPD they 
like their music-shopping experience. 

Perhaps most disturbing was 
the figure that Crupnick revealed 
about return shopping. Only 32% 
of respondents said they would 



return to a retailer where they had 
bought something. 

VIRTUAL INVENTORY 

A slate of kiosks — including ones 
from Mix & Burn. Music Inventory 
Control System. TouchStand and Vir- 
tual Music Store — are positioned to 
play a role in helping merchants 
improve customer service. 

While most attendees liked the 
capabilities that the machines prom- 
ise to add to stores, some say that the 
concept still has a way to go. 

While labels, technology partners 
and merchants are busy wrestling 
over what shape the business model 
should take for the kiosks, Newbury 
Comics CEO Mike Dreese said, "Let's 
make the pie first instead of arguing 
over who gets what piece. " 

Similarly, Hastings Entertainment 
chairman/president John Marmaduke 
said the business should "allow for 
experimentation so that we can find out 
the customers' sweet spot on pricing." 

(Continued on page 6J) 




Billboard Among NARMAwardees 



RAMBLER RECORDS' JOHN DAVIS. LEFT. 
ROtKS THE NARM HOUSE WITH 
WEASJOHNEiPOSITO 



For the seventh consecutive year. 
Billboard's delegation at the National 
Assn. of Recording Merchandisers 
conference took home one of the 
trade group's annual awards. 

NARM announced the 
v\inners of its Merchandisers 
and Suppliers of the Year 
Awards during an Aug. 24 
dinner ceremony, the final 
event of NAHM's 46th annual 
convention in San Diego. 

Retailer of the year winners were 
Tower Records (large division), New- 
bury Comics (medium) and IWist & 
Shout (small). 

Wholesalers of the year were 
Handleman Co., Balcer & Taylor 
and Electric Fetus, and distribu- 
tors of the year were Sony Music 
Distribution, Ryko Distribution 




and Redeye Distribution. 

In the entertainment software sup- 
plier of the year category, the winners 
were Interscope Geffen A&iM. Welk 
Music Group and Righteous BalK 
Records. 

Billbaard Information 
Croup won for related prod- 
ucts and senices supplier of 
the year. 

WEA WANNA ROCK John 

Esposito, president of WEA, reprised 
last year's onstage appearance by 
accompanying Rambler Records 
artist John Davis on guitar for one 
song. Inspired by Esposito, BMG 
Distribution executive VP/GM Jor- 
dan Katz brought two guitars to the 
convention this year and had a five- 
hour jam session with Esposito. 



NEW FACES ON BOARD: NARM 

announced its new board lineup 
during the conference. Glen Ward 
of Virgin Entertainment Group of 
North America is the new chair- 
man, Geny Lopez of Handleman 
Co. is vice chairman. Bob Schnei- 
der of Anderson Merchandisers is 
treasurer and Alayna Hill-Alder- 
man of Record Archive will serve 
as secretary. 

Other board members are Bob 
Ekizian of Alliance Entertainment, 
Don MacKinnon of Hear Music/ 
Starbucks. Jennifer Schaidler of 
Best Buy. Mike Dreese of Newbuiy 
Comics, Rachelle Friedman of 
J&R Music Worid, Tony Kirsch of 
Dart Distributing, Susan Peterson 
of Target and Richard Willis of 
Baker & T^or. 



60 



www.blllboard.com • www.blllboard.blz 



BILLBOARD SEPTEMBER 4, 2004 



DualDisc 

Continued from page 7 



txecutives feel that DualDisc 's fusion 
of two ubiquitous formats on a single 
disc ajid its compatibility with virtu- 
ally all players increase the likelihood 
of mainstream adoption. 

"Certainly, one of the important 
things for us is backward compati- 
bility." says Larry Kenswil. president 
of Universal Music Croup eLabs. "so 
that the DVT) side will be playable on 
ever\' DVD player in the home today." 

"The world is going toward more 
vLsuals in the entertainment sector, ' 
adds Jordan Katz. VP/CM of BMG 
Distribution. "People [are spending! 
more screen time, whether it's a 
computer, television or videogames. 
It's a natural progression for music 
to have a visual attached to it." 

Retailers also welcome DualDiscs. 

"The big news to me about DualDi.sc 
is that the majors have finally agreed, lor 
once, on a direction for a new prixluct. " 



NARM 

Continued from page 60 



Marmaduke said kiosk experimenLs 
should be limited so that they "can't 
do any harm in the broad market " if 
something fails. 

But whatever experiments are con- 
ducted, he said they should all be 
"above the water line," in apparent 
reference to online digital download 
stores and speculation on whether 
the business model for downloads 
allows for profitable music sales. 

Merchants are urging the majors to 
allow all credible kiosk suppliers 
access to music on the same terms 
and with the same content so they will 
have a level playing field. 

Some merchants are skeptical 




IMNNARUMMA: CONSUMERS WANT 
COMPELLING CONTENT 



.says Steve Harkins. VP of music for 
music and video distributor Baker & 
Taylor. "That is extremely positi\'e. " 

The initial launch will contain a 
mixture of current and catalog titles, 
says John Trickett. president/CEO of 
,'5.1 Entertainment Croup. 

"That was something specitlcally 
requested K' retail." Trickett says. "We're 
going to supply the bulk, if not all, of the 
initial catalog release. On Nov. 2. we'll 
release 2,5 titles; then on Nov. Ifi, we 
haw another 25 coming out Going for- 



about the hoopla surrounding the 
kiosks, which allow for in-store CD 
burning, mu.sic compilations and top- 
ping off portable players. 

One whole.saler asked, "How many 
times have kiosks been te.sted in stores 
from Personics to New Leaf dcmn to 
RedDot Networks?" ,-MI three failed 
because the majors did not support 
them with access to their product. 

The wholesaler continued. 
"Every^one has had |kiosks|, and the 
con.sumers don't like them. Tell me. 
what has changed?" 

But Bruce Ogilvie. president of 
Super D in In-ine. Calif., .sees at lea.st 
the potential for the kiosks to fill in 
holes in the supply chain. 

"I carry a lot of inventory, and we 
spend a lot of our time with accounts 
talking about what is available and 
what's not. " Ogilvie told BiUhnard. 
"If 1 could figure out a way that we 




TRICKEH: RETAIL WANTS CURRENT 
AND CATALOG TITLES 



ward. (.5.1 labels will release! between 15 
and 25 per montli." 

The first batch of DualDi.sc releases 
from 5.1 will include Blondie's "The 
Curse of Blondie." Blues Traveler's 
"Truth Be Told." Curtis Mayfield's "Live 
at Ronnie Scott"s" and Robert Cray"s 
"Time Will Tell." Trickett promises that 
all will be "fully loaded" with DVD con- 
tent including high-resolution 5.1- 
channel audio mi.\es. 

Sony will offer DualDi.scs by David 
Bowie. CriKxl Charlotte. Incubus. Yo-\*o 



could manufacture on the fly, we 
could use it as a stopgap tool when 
we run out of hot product. It is also 
a tool to .sell deleted titles." 

SAME TIME NEXT YEAR? 

.Another big topic of the convention 
was the relevance of NARM itself. 

Prior to the convention, many 
label executives and even some 
retailers were questioning the via- 
bility of NAR.M. The group has 
foundered during the last two years, 
beset by infighting among members 
and a leadership void since the 
departure of president Pam 
l lorovitz. Even the convention was 
called into question. 

On the opening day. Phil Quar- 
tararo. executive VP of EMI North 
America, told billboard that NARM 
needs to justify its existence. "The 
question you should be asking is. Why 



Ma. Train. Fiw for Fighting and Miles 
Davis in its initial launch. Davis' classic 
"Kind of Blue" features a documentary 
with contemporary inter\'iews and pre- 
viously unseen performance fiK)tage. 
s;i\-s Tom Dnnnarumma. cxecutiw VP 
of .sales at Sony Masic l.abel Group. 

"If it's compelling content." he sa^-s. 
"we found that that's what the con- 
sumer is looking for; .something they 
can t see on .MTV. something they can't 
find anywhere else." 

Warner Music Group will launch 
DualDisc with A Simple Plan's "Still 
Not Getting Any . . . ." the Donnas' 
"Gold Medal " and Trapt's eponymous 
21102 release. 

Universal Music Group will include 
Snow Patrol's "Final Straw. " Keane's 
"Hopes & Fears" and a reissue of Nine 
Inch Nails' "The Downward .Spiral" in 
its DualDisc launch. 

BMG. which test-marketed a Dual- 
t)isc of fisher's "8701." did not reveal 
initial DualDisc titles, nor did EMI. 
which test-marketed Fischerspooner's 
"#1" and Jane's Addiction's "Strays."" 

I jbel repre.sentatives indicate that 
the DualDisc pricing Ls "going to be very 



are we here?' " Quartararo said. "I 
don't think NARM can cause change." 

But the overwhelming optimism 
of the convention and the healthy 
exchange in getting down to busi- 
ness changed the opinion of a lot 
of naysayers. 

One head of sales at a major label 
said that before the convention, he 
agreed wholeheartedly with Quar- 
tararo. But he said this conwntion 
really turned his head around and 
that next year's conference is a must. 

NARM also faces a decision on 
whether to merge with the Video Soft- 
ware Dealers .Assn. Feedback cards 
were seen throughout the convention 
soliciting opinions from N.VRM mem- 
bers. One benefit of the merger would 
be to supercharge the annual meeting. 

Additional report iiiy by Chris Morris 
in San Dieyii. 



competitK* to what we have out now." 

"The customer will appreciate the 
price." says NAR.vi attendee Mike 
Dreese, CEO of the Newbury Comics 
chain. "I was afraid that the majors 
would kill it by attaching a S14 or $15 
Iwholesale! cost to accounts, but it's 
going to be priced pretty clo.sely to the 
cost of an $18.98 !suggested list price! 
CD, I hear. " 

VVTiile album sales have reb<iunded 
and legitimiite digital distribution is 
growing dramatically, the preceding 
three years saw a music industn' in 
crisis as unit .sales tumbled amid wide- 
.spread file sharing and CD burning. 

VMth DualDi.sc. the incorporating of 
a DVD to encourage CD sales can 
became routine. In a larger context. 
DualDisc can vastly redefine what con- 
.stitutes an album. Throughout popular 
music's history, the fonnat on which it 
is delivered has defined its parameters, 
from the 7-inch single and the 12-inch 
I.P to the 811 minute-capacity CD. 

DualDisc'sconvergence of audio and 
video with multichannel and interac- 
tive capabilities carries an extensive 
array of creative choices. 

"It definitely opens up a completely 
new creative |ialette in a way that's intu- 
itiw." .sa>« Jeanne Mejvr. senior W of cor- 
porate communications at EMI Music. 
"The artist community Ls already getting 
e-xcited about it for that very reason. " 

Chuck Comeau of A Simple Plan 
.says. "It's great to be part of a new expe- 
rience. We're a very visual band, and this 
is one more chance for our fans to get 
to know us." 

\\T1\ Corp. president John Esposito 
agrees. ".At the end of the day. if some- 
body buys tlie new Simple Plan record 
and finds out that they didn't jast get 
audio like the liist time they bought a 
Simple Plan record but got a high- 
resolution mix and some .special video, 
and the thing can play in any player 
they choose to stick it in, it's only logi- 
cal that they're going to think that that's 
a much better experience." 

Additional reporting by Melinda 
Xeit man in New York and Ed 
Christman in San Dieyo. 



Downloads 

Continued from lage 10 



Playlouder and other services. Sony 
Conneci. which had a soft launch in the 
United Kingdom earlier this summer 
Playlouder and other services. Sony 
Connect, u+iich had a soft launch in the 
United Kingdom eariier this summer 
has not been added yet. 

"We are dLscussing with at lea.st eight 
services to come on board." OCC direc- 
tor Omar Maskatiya says. 

Sales data from VWppit. w'hich claims 
a catalog of more than 180.000 titles, 
will not be incorporated into the initial 



chart but is e.xpected to be included in 
a second phase in late September 

Strict definitions have been set for 
tracks to qualify^ for the charts. The 
rules were set by the OCC's Chart 
Supervisory^ Committee and a chart 
download committee. 

Eligible tracks must be paid, perma- 
nent downloads. They must be sold at a 
minimum Published Price to Dealer of 
£40(71 centil. If labels have a business 
model not based on PPD. tracks should 
not be sold at less tlian £.32 (57 cents). 

The various versions and mi.xes of 
a same track will be combined into 
one single chart position. Tracks 
should not exceed 10 minutes. "The 
rules will change as we progress." 
Maskatiya says. "The online market is 



in constant change, and we will adapt 
our rules accordingly. " 

Maskatiya adds that the market 
already shows significant volume, with 
2 million tracks downloaded since 
April. More than 100.000 tracks are 
now d(MTiloaded each week. 'These are 
pretty robust figures. " he says. 

Still, some executives argue that the 
chart gives a slanted picture of the 
major labels" download success. 

Beggars Group's Wheeler says that 
iTunes sales will disproportionately 
influence the chart, and as such, will 
not reflect indie .sales. 

"As far as I'm aware. Sanctuary. V2 
and Beggars |are the only indies that 
are] on iTlmes. w-hich means every other 
independent label is e.xcluded ft'om the 



download chart, V\'heeler says. 

Until recently. Europe's independent 
labels had collectively held out from 
licensing content to .Apple Computer's 
iTunes .Music Store. As a result, the 
service launched June 1 5 in the United 
Kingdom. France and Germany with 
little indie content. 

On July 2 1 . Beggars Group. Sanctu- 
ar\' Records Group and V2 became the 
first indies to publicly end the holdout 
with the market-leading service, 
through a liceasing framework estab- 
lished by British trade body the Assn. 
of Independent Music. 

Maskatiya declines to disclose the 
share of iTunes' downloads in the mak- 
ing of the chart. 

.Another British indie label e,xecutive 



agrees that the chart launch may well 
be premature. "I think that the down- 
load chart has been driven by the 
majors' agendas, and the fact that 98% 
of the indies can't access the market 
and therefore can't access the chart is 
an outrage, " the executive says. 

Meanwhile, in Germany, the official 
German Top 100 Singles chart will 
include sales from downloads, effective 
Aug. 27. Single tracks downloaded 
from all major legal platforms will be 
aggregated with physical sales figures 
to calculate chart rankings. 
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'The Academy's Big Responsibility 
Is The Diffusion Of Latin Music' 



BY LEILA COBO 

When attomtymusician Gabriel Aharoa became the first presi- 
dent of the Latin Academy of Recording Arts and Sciences in March 
2003, he took over an organization in transition. 

Created in 1997. LARAS had been under the stewardship of 
Michael Greene, then-presidenf CEO of its big brother, the National 
Academy of Recording Arts and Sciences. Greene stepped down 
shortly before .■\baroa came on board. 

In the past 18 months, Abaroa has overseen much change at 
LAMS. The organization created a kard of trastees whose mem- 
bers are Hispanic and/or have strong ties to the Hispanic commun- 
ity, launched a T\' committee, hired a new staff and staged the l,atin 
Grammy Awards in Miami for the first time. 

"The word that comes to mind when de.scribing Gabriel is 'trans- 
parency,' " Warner Music Latin America VP of marketing Gabriela 
Martinez says. "He is very balanced and fair, and he has taken it upon 
himself to fighl for the l^tin music community." 

Although LARAS has made great progress, Abaroa is the first to 
say that the group's work is far from done. I le spoke with Billboard 
about LARAS' challenges prior to the fifth annual Latin Grammys, 
which CBS will broadcast live Sept. 1 from the Shrine .Auditorium 
in Los Angeles. 

Q '. What is LARAS' definition of Latin music? 

Al Music in Spanish or Portuguese. 
Ql So, language is fundamental? 

A I Yes. Although there is no language in jazz or instrumental 
music. We've strived to work with a concept of instrumental 
music that would fall under what's Latin. 

Q * People say that being Hispanic is not about language but 
about culture. Can you sepaiate the two? 

Al One hundred percent. VNTien we talk about markets [herel, 
we talk about the U.S. Hispanic market, which isn't Latin. 
From the get go, they exclude everything Portuguese. They 
consider Mexicans, Colombians. Central ;\mericans — all the 
immigrant waves that have made it to this country — as U.S. 
Hispanics. But we have very different behaviors, cultures, etc. 
. . . Among generations, it 's even more complicated. There's a 
first generation that lives in Spanish. The second generation 
navigates both waters. 

And then there's the third generation. They have Latin blood, 
but their communication is primarily in English. But in the end, 
they have a link with their country of origin. So they don't speak 
Spanish, but culturally, they still behave like Latins. 

Ql With all that in mind, who watches the Latin Grammys? 

Al That's our most interesting challenge as an organization. 
We air on prime time on a North .American channel that is nor- 
mally watched by the mainstream. Our first big challenge is 
reaching these people without alienating them. Our second chal- 
lenge is getting Hi.spanics to watch [as w^ell|. And our third chal- 
lenge is how to be fair and balance a two-hour TV' show where we 
can only give [out] 10 awards and have maybe half an hour of 
music. How do we include all genres, all countries and all artists 
and styles? It s not eas>'. 

We don't measure the quality of the organization by the rat- 
ings. But if our partner CBS doesn't see good ratings, it's obvious 
we can't think we're going to be good business in the future. So, 
we talk a lot with our partner to establish that the more we have 
joint promotions the more people will come to the show. 

Q I Univision is the countiy's leading Spanish-language net- 
work, and traditionally they don't even discuss the Latin 
Grammys. Have you approached them to try and change this? 




A Q&A With Gabriel Abaroa 



Gabriel Abaroa: Career Highlights 

1975-1985: Performs in the Abaroa Music Band as a drummer 
1986: Joins Procter & Gamble, Mexico 
1987: Starts legal practice, becoming legal counsel for EMI, Warner. Disa 
and PolyCram in Mexico; starts a children's record label (or Mexico and 
tlie United States 

1994: loins the International Federation for the Phonographic Industry Latin 
America as CEO 

2001: Leaves IFPI Latin America to launch Wireless Latin Entertainment. 

which provides Latin content for the wireless space 
2002: Elected trustee of the Latin Academy of Recording Arts and Sciences 
2003: Appointed president of LARAS 



Al I've had talks with both Univision and Telemundo saying 
that, at the end of the road, we're one community and our |com- 
monj audience is one community. And the music and the artists 
are also one. If we all aired and promoted events like this, the only 
thing we vwuld accomplish is having a bigger pic and we could all 
eat it, figuratively speaking. So, I've had conversations and there 
are very good points of agreement, 

Ql Is there any possibility that the awards could be simulcast 
by CBS and a Spanish-language network? 



M • We'w discussed it. Nothing has come of it. But nothing 
would make me happier, 

Q Some artists were asked to speak in English last year. Is the 
show in English or Spanish? 

A I .As far as 1 can influence things, I will ask artists to make 
their speeches in English because we air on a mainstream chan- 
nel in the United States, where English is spoken. The music is 
universal. It can be in any language. But if we want a platform to 
send our show around the worid, vx have to recognize that Eng- 
lish is the universal language. 

Q ! There are sw Latin categories in the mainstream Grammys. 
Why do we need a Latin Grammy? 

A \ There are six categories that cannot in any way cover all our 
genres. They are categories that are very local to the United States 
and are wted upon only by members of NARAS. Many times, that 
music isn't heard in other parts of the world. 

We have 43 categories . . . We could have more, but we're build- 
ing this a .step at a time. .And we have voting members around the 
worid. So, we're not comparing apples to apples. 

Q I Why did you add a singer/songwtiter category this year? 

A I What we had seen in years past was that great songwriters or 
musical poets were practically out of the running ft'om the onset, 
because they were in categories where they competed with big 
names that had major promotion behind them. And I think the 
academy's big responsibility is to care for the promotion and dif- 
fusion of Latin music and to ensure that quality is not lost 
because of improper categorization of the music. The songwriter 
category recognizes artists of great literar\' and musical quality. 

Q After holding the awards in Miami last year, you're moving 
back to Los Angeles. Did the issue of whether Cuban artists 
could perform at the show, which caused controversy in Miami, 
have any bearing on the decision? 

A I Zero. We are a pro-music organization. When the voting bal- 
lots go out, they don't include passport numbers or nationality. 

Q \ Regional Mexican music, which is the biggest-selling genre 
by far in the United States, has been underrepresented in the 
show and in the main nominations. Why? 

A \ Because our show is not only for the U.S. Hispanic market- 
place. If it were, we would have to make the kind of effort [to 
reach that audience that] Telemundo and Univision do with the 
Billboard and Premios lo Nuestro awards. 

I don't think TV exposure should be by quotas. We strike the 
balance with good taste and quality. And we're creating things 
step by step. Nothing is set in stone, and this organization has 
changed very much in a very short time. 

Q I During the past two years, Latin acts have neither performed 
at the mainstream Grammys nor received an award on the air. 
Does the existence of the Latin Grammys affect those decisions? 

A. 1 don't think there is any agenda or policy on that matter As 
a Latin, I would love to have Latins on the .American Grammys, 
But it's not my job to tell them that. It's the members' job. Mem- 
bers have much more weight than they imagine. 

Q I When the Latin Grammys started five years ago, some peo- 
ple speculated they wouldn't last Uliat do you say to that? 

Al Latin music doesn't die. This is a membership organization, 
and las long as) the quality of the membership remains high, 
there will be an academy and an awards show. 
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The world's music market - 39th edition ^^^^J 




To build business, you have to meet the right people. 
And no one brings you more music business people than 
Midem - the world's definitive music market. 

Sign-up today to meet, work and learn with 9,000 music 
professionals from 94 countries along with the key actors 
from the technology, mobile, music & images and live music 
sectors. 

Get smart, get close and get ahead at the music market that 
makes a difference. 



Register now to start networking 

Save up to 40%* on your regular participation fee 
by booking right now at www.midem.com. All prices, 
including stands, are frozen at 2003 levels. 

Alternatively, contact Paul Barbaro or Christophe Chlappa 
tel: +33 [0]1 41 90 44 60 
email: info.midem@reedmidem.com 

* Valid for all "participant without stand' bookings 
made before 2 November 2004. 

' Reed MIDEM 

" trpmbe' of Reed Exhibitions 



23-2 7 January, 2005 • MidemNet [Music & Technology Forum] 22 January 
Palais des Festivals, Cannes, France • www.midem.com 



Ultra Records Presents: 



Ultra 
TranC 



A Double Disc Collection 
of the Hottest Trance 
Anthems from America's 
Favorite Dance Brand 




In stores Sept. 7th 



us orders: Caroline Distribution -21 2.886.7500 
Canadian orders: EMI Canada -905.677.5050 
Export orders: Ricardo Torres-Ortiz 
ricardo@ultrarecords.com 

Also available from Ultra Records: 
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